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MuttiKopy 


as the 


MODERN CARBON PAPER 
for modern methods 


Oy of the advertisements 
of the series, showing hou 
MultiKopy is being advertised 
in the Saturday Evening 
Post, Sunset Magazine, Gregg 
Writer, Rotarian and other mag- 
azines, as the modern carbon 
paper for modern methods. 
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IDE-AWAKE stationers everywhere are 

taking advantage of MultiKopy national 
advertising. This advertising sells the use of the 
right carbon paper for each particular job—the 
modern method of using carbon. And then it 
sells MultiKopy as the modern carbon paper for 
use in the modern way. 

Thousands of carbon paper customers are 
writing in for Webster's Litthke Handbook that 
tells them quickly just which kind, weight and 
finish of MultiKopy Carbon Paper to use in 
simplifying their work. 

The missionary work—the hardest part of the 
selling job — is done for you. Have MultiKopy 
Carbon Paper in stock, and finish the job by 
selling your customers the type they need. No 
time wasted, satisfied customers, and more car- 
bon paper business for you. 


F. S. WEBSTER COMPANY, Incorporated 
338 CONGRESS STREET, BOSTON, MASS. 





Carbon Papers 


U kind for every purpose 





F. S. Webster Company, Incorporated, 





338 Congress Street, Boston, Mass. 


and the Definite Selling Plan. 


BONER cvccccccecescosoussesocecococeuese 





Gentlemen: Kindly tell me about the Webster Way 


Se co cec ccccccceseccoseccecesoeccese Stale. ....eeee 
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§ OFFICE APPLIANCES 
is a news and technical trade 
journal, serving the entire 
industry of office equipment. 
It covers the manufacture 
and distribution of office ma- 
chinery, office devices, office 
furniture, office supplies and 
the entire range of commer- 
cial stationery. Its compre- 
hensive news reports of the 
industry and its valuable 
special articles upon sub- 
jects germane to its field 
have given it unusual pres- 
tige. It serves a clientele 
composed of managers and 
agents for the various office 
machines, devices and sup- 
plies, commercial stationery 
dealers and many of the 
largest corporations in the 
United States. It also 
reaches some dealers in 
fifty-four other countries 
who deal in American office 


equipment. 


{ SUBSCRIPTION RATES 
payable in advance, in the 
United States and its pos- 
sessions and Mexico— one 
year, $2.00;two years, $3.00. 
Canada — one year, $2.50; 
two years, $4.00. Foreign, 
all countries in the Postal 
Union, the equivalent of 


Ay 


© fice 





Fypliances: 





Published on the First Day 
of Every Month by 


THE OFFICE APPLIANCE Co. 


417 S. Dearborn St., 


EVAN JOHNSON, Presiden 


Chicago 
F. MALHOIT, Treasurer 


OHN A. GILBERT, Secret 


C. H. EVERLY, V. President 


Dd. Cc. MILLER, V. President 





H.W. MARTIN, Assoc. Ed. 


OTTO KNEY, Asst. Ed. 


J. A. PALMER, Cir. Mgr. B.C.WALLSTEN, Mgr. Copy Dept. 
G.C. WHEELER, Manager Service Bureau 





C. H. EVERLY, Eastern Mgr 


D. N. BRIGGS, Asst. Mgr. 


1601 Pershing Square Building, 100 1 East 42nd Street, New York 








by personal checks, drafts 
on New York or Chicago, 
Postoffice or Express Money 
Orders, or in American Post- 
age Stamps or currency, if 
sent by registered mail. 


{CHANGE OF ADDRESS. 
Subscribers may have their 
mailing addresses changed as 
often as desired. In order- 


§ No person, firm or cor- 
poration, either directly or 
indirectly connected with 
the industry the journal rep- 
resents, has any share in its 
ownership or voice in shap- 
ing its policy, which has in 
view at all times the best 
interests of the fieldit serves. 
It aims to discuss all sub- 
jects fairly, and to furnish 





will answer any questions 
germane to its field to the 
best of its ability, and it 
asks its readers in all parts 
of the world to aid it with 
inquiries and suggestions, to 
which it will give prompt 
and earnest consideration. 


{ CONTRIBUTIONS are 
invited upon any topics of 
interest to this trade. All 
accepted manuscripts will be 
paid for at space rates. Un- 
manuscripts will 


{ ADVERTISING RATES 
upon application — only 
articles of office equipment 
or directly related products 
eligible. 

{ Entered as Second-Class 
Matter, July 8, 1905, at the 
Postoffice at Chicago, IIl., 
under Act of March 3, 1879. 


“Office Appliances” is reg- 
istered in the United States 
ag Office, Washington, 
D. Cc. 


{ COPYRIGHT. Contents 














$3.00 American gold for one ing such changesitis neces- itsreadersreliable informa- covered by Copyright, 1928, 
year and $5.00fortwoyears. sary that both old and new’ tionconcerningthe progress by The Office Appliance 
Remittances may be made addresses be given. and development of the of- Company. 
Vol, 48 JULY, 1928 No. I 
ASSOCIATION Z CLASSIFIED Brentano's Now in Pittsfield 

National Association News .. 112 Accounting Machines ........ 195 ON vewciccevnncvcdaubess 94 

(See also Meetings—Dinners Adding Machines .. 196 Sheaffer Appointments to Field 
Conventions, 42) ae of Manufacturer.... 7 COPGSIEIEEE | o's con chavinssaces 94 
DEPARTMENTS atalogues . . 203 Meilink Establishes a New York 

Birthdays ree 160 | ame Aw pees 207, 208, 211, 212, i Me GOGO o000000%%8 dhnteeenuns 97 

Editorial ‘ 19 urniture +e tetteeeeeeeed Atlanta Stationer Takes Larger 

Engagements 160 —— ee teens = WORDS 0 cscnaheececndans > ian - 98 

Excuse Us, Please! os . 40 OOSE LGAL. ... eee eeenerennns G y s - 

Guest Book eae ae Other Machines... vate ee eees 183 go oe ae ee 101 

Meetings — Dinners Conven- ATOMES - nw e eee enn een ennee 8 “G-F” Head Leads Pa » 
oe = Esanere — Cae = . Pens cok matin. ‘180 — G-F” Head Leads Pa _ 

me. - ween iehens and Gareeea. 200 D coctebesshs sovkbtlase okt aman 

New Machines and Devices... 28 ) a>) a atte 4 Mey c ieee ate 9-106 

News and Miscellany ‘couse ae ATIOMETY =. «we eee een nnees . *hard Dreschler of Kardex in 

Fo eg pe ge aoouen ae Typewriters se "190 ine of Kardex in 
ther , = BUEN. odds sc dvgnusdtnade veues 

Passed Away . . 163 224) Gus Nelson Heeds Call to Sell 

Salmagundi 81 SROUPOMGR 5566s s5dsb005 

Weddings 160 Ivan Allen-Marshall Has a 

FEATURES Typewriter Company, Before Babes TH seeceo> kébacsreens 110 

Is the Adding Machine a Frank- a School Association. .... il Joseph Dixon's New Chicago 
enstein Commenting on System Sells the Equipment— OMCE «ose ee eee sn enenserssces 
Views of French Savants. 15 By H. M. Goldthwait, of The New Quarters for New Bedford 

The Future of This Industry... 16 Globe-Wernicke Company.... 14 BEOUED ssadececaccdsonsacbacse 121 

Standardization in the Filing Some of the Uses of the Tickler Want a Balloon Inflated: ....... 131 
Equipment Industry—Review- —By C. M. Littlejohn. +++ 148 La Ferrier Heads “Elsie” Office 
ing an Article by John L MISCELLANEOUS OS De. FG siccvced vaceebeans 
Stevens, Advertising Manager, Hub Club Stages Business Show Typewriter Man Goes Into In- 
The Shaw-Walker Company 17 RO Ta BOD os 6 adccénteaeee Oe SUGGS 3 oc csc ccheduc decidenes 133 

His Honor, The Mayor—Re- Rapid Strides of Western Office H. W. Buse a Congressional 
printed from Printing..... 30 Utilities ... 33 ee. ee, TT ere 

FRONTISPIECE na Howard D. Happy Co. Ope ns at in Amen } gad Opens —, pe 
th = Sit : : a IAGO STOTE .. wee eevee ceeeeld 139 
Fl RNITI RE—WoOOoD AND STEEL Shipman-Ward Plant Takes Va- 5. We “Amare New Head of 

Dr. Garner Rises to Obje ct. 20 GRERG 60.44.0000 binccbebdn dean 70 Amberg File & Index Com- 

C yy re te Review of Baughman ‘Statione ry Company DO « dcdbesanavalt tesa 147 
an Article by iliam P., oy, a ae 70 Vv oe Letter Opener Speeded 
—— rg File & Index Com- = a Dealer mae Deen. ........ ‘Re easseweredee Py ieee, er 7 

é én 2 RE. MD bs nicaénkine een dal 70 E eee Dodge Baltimore Man- 
MERC HANDISING : ? Blackmah Resigns Post with ager for Hoval aa duckie ee mae! 71 

Selling from the Seller's View- Parker Pen . 73 Berger Opens Milwaukee Branch 
point—An Address by Ww D Traveling ‘ ‘Mechanical ‘Account- GEGO ... « sadvces éenneeuen cence 171 
M. Simmons Manager School ing’’ Exhibit .. “sa 73 Some N. Y. Stationers’ Golf 
Department, Underwood Recent Business Books........ . 90 WED . odnccsacnnecudictcebss 7 
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a 
Accounting Devices Co....156 
Acme Staple Co we wale 
Addac Co. . 217 
Add-A-Unit Partition Co..215 
Addressograph Co . 63 
Adjustable Table Co 171 
Aigner, G. J., & Co . -225 
Ajax Time Stamp Co 199 
Allen & Co. 200 
Allen-Wales Corp 128 
All-Steel-Equip Co , 22 
Alma Furniture Co 202 
American Clip Co 119 
American Electric Co 147 
American Embossing Co.. .209 
American Lead Pencil Co.. 77 
American Manf. Prod. Cp.206 
American Multigraph S. Co.127 
American No. Machine Co.186 
Amer. Seal & Stamp Co...199 
Amer. Writ. Mach. Co 78 
Ames Safety Envelope Co.225 
Ames Supply Co 226 
Arlac Dry Stencil Corp... .186 


Art Metal Construction Co.. 95 
Art Steel Co 


Aurora Metal Cabinet Wks.179 


Auto. File & Index Co....192 
Auto. Pencil Sharpener Co.218 
Autopoint Co 103 
Azora Rubber Co 220 
B 
Bachrach Spec. Co 194 
Bankers Box Co 194 
Barr-Morse Corp 72 
Beach Publishing Co 224 
Beacon Steel Furniture Co.210 
Bentley & Gerwig 164 
Bentson Mfg. Co « 227 
Berger Mfe Co 91 
Bettcher Stp. & Mfe. Co 159 
Boorum & Pease Co 22 
Boyle Smoker Co 215 
Bridgeport Pen Co The 196 
Bristow, Stanley R 224 
British Stationer 229 
Browne-Morse (Co 107 
Buckeye Rib. & Carb. Co..126 
Bump Paper Fastener Co.. .201 
Buro-Bedarf-Rundschau 229 
Burroughs Add. Mach. (Co.232 
Bushnell, Alvah, Co 181 
Bushnell Mfg. Co 222 
Business 228 
Business Aids Co 190 
BY-31 204 
Cc 
Canode Ink Co 221 
“arpenter, E. W Mfz. Co.221 
‘arter’s Ink Co 150 
“entral Paper Co 196 
Clarotype Co... The 225 
‘Ylemetsen Co., The 68 
Solumbia Rib. & Carb. Co 37 
solumbia Steel Eqpt. Co...124 
Colytt Laboratories, The. .220 
Conrades Mfg. Co 193 
Cook, C. A., Co 197 
Cook, H. C., Co 187 


Cordley & Hayes 66 


Corona Adding Mach 165 
Corona Typewriter Co 145 
Corry-Jamestown Mfg. Co.210 
Crocker Chair (Co 202 
‘rown Ribbon & Carb. (o 205 
Currier Mfe. Co 206 
D 
Dandy Sealer Corp 124 
Davenport-Taylor Mfe. Co..214 
Davidson, M. M 208 
Defiance Sales Corp 198 
Derby, P.. & Co., Ine 125 
Dick, A. B., Co 113 
Dictaphone Sales Corp 73 
Diebold Safe & Lock Co.135, 6 
Diemer, John F.. Co 185 
Dietz, The J. F., Co 211 
Douglas Mfg. Co 206 
Downey, The C. L.. Co 223 
Drytype Stencil Co 209 
Du Pont, EB. I., de Nemours.131 
Dur-O-Lite Pencil Co. 146 
E 

Bconomy Seat Co . 821 
Biliott-Fisher Co 





AS Advertisements 


These advertisements present the prod- 
ucts of the leading manufacturers in each 
division of the industry. Because of the 
ground for honest differences of opinion 
the publishers obviously cannot under- 
take to guarantee transactions between 
advertisers and customers. They do, 
however, offer their service in resolving 
any disagreements between advertisers 
and customers, which result from rela- 
tions established through the journal. 








Emerson Electric Mfg. Co.186 K 
Empire Chair Co...........182 Kay-Dee Co 
Englewood Desk Co 193 Kihn Bros . 
Error-No, Ine 186 Kobler & Co., Ine 
Esterbrook Steel Pen Co...219 Kohlhaas Co., The 
Eureka Blot. Bath Co 190 Kwikstik Co 
Evansville Desk Co -_ 160 L 
Eveready Mfg Co 195 

Lamb, Geo. L 

F Lawrence, B. E., & Co. 

Faber. A. W. 295 Lawton Co , 
Faries Mfg. Co 167 Leipzig Trade Fair 
Featheredge Rubber Co.....192 Leopold Desk Co 


Featherwt. Eyeshade Co..222 Lincoln Rubber Key Co.. 


Featherwt. Paper Co 194 Lin-May Co., The 
Filing Equipment Bureau. .114 Listo Pencil Corp........ 
Flaven itn : ‘ 219 Little, A. P., Im 
Force, Wm. A., & Co. 161 Lloyd, W. G., Co........ 
Fox. Geo. E.,. & Co....... 65 Loose Leaf Metals Co 
Free Hand Binder Co 213 Lather Ink & Stp. Pad Co 
Fritz-Cross Co., The 94 Lyon Metal Products, Inc 
Furnas Furniture Co 203 M 

G Macey Co., The . 
Gardner, P. A., Lthr. Wks.221 Manifold Supplies Co 
General Eclipse Co 198 Marble & Shattuck 
General Firepr. Co $3. 3 Marchant Calc. Mch. Co 
General Office Equip. Corp..169 Markilo Co. e. 
General Pencil Co 144 McGill Paper Prod., Inc. 
Globe-Wernicke Co 117. 18 Meilicke Systems 
Goes Lithographing Co 173 Meilink Steel Safe Co.. 
Graff-Underwood Co 197 Metal Office Furn. Co.. 
Great Northern Hotel 205 Meyer & Wenthe 
Gunlocke, W. H., Chair Co.185 Miller Bros. Pen Co 
Gunn Furniture Co., The. .130 Milwaukee Chair Co 
Guth, Henry L., Assoc 194 Mittag & Volger, Ine 

Mohler, A 

H . Fe OE 
Hahn Arthur W 22 Moore Push-Pin Co 
Hammermill Paper Co 162 Multipost Co 
Hanson Bros. Scale Co 223 Munson Supply Co 
Harter Corp., The 152 Murphey, J. E 
Harvey, Fred W., Co. 01 Mutschler Bros. Co.. 
Hellesoe, Hans H 223 Myrtle Desk Co 
Heywood-Wakefield 188 N 
Higgins, Chas. M., & Co...218 
Hoffman, Il. 220 Natl. Blank Bk. Co.. 
Hoge Mfg. Co 209 Natl. Business Show Co 
Hoosier Desk Co 70 Natl. Cash Register Co 
Horn, W. C., Bro. & Co 223 Natl. Fiberstok Env. Co.. 
Hotchkiss Sales Co.......102 Natl. Phone Holder Corp 
Hunt, C. Howard, Pen Co.175 Natl. Vule. Fibre Co.. 

Neidich Process Co 

' Neva-Clog Products, Inc 
I. D. L. Mfg. Corp 193 Northern Corrugating Co 
Ideal “Linoleum Top Co... .225 
Ideal School Supply Co.....198 ° 
Imperial Desk Co 182 Old Town Rib. & Carb. Co 
Imperial Mfg. Co 197 Onken, The Oscar, Co... 
Imperial Methods Co 226 Orpin Desk Co 
Imperial Steel Cabinet Co..189 Orthwine, R 


Oxford Filing Supply Co 


Impvd. Boehner Binder Co.222 
Indiana Desk Co......... . 92 bp 
Ink-Out Mfg. Co ; 205 
Int'l Office Spec. Exhib 168 Pacific Carb. & Rib. Co 
Invincible Metal Furniture .170 Parker Pen Co oe 
Ireland & Mathews . 90 Parrot Speed Fast'’r Corp 
Irving-Pitt Mfg. Co 76 Peerless Carb. & Rib. Co 
Peerless Key Co., Inc 

J Peerless Wire Goods Co 
Jamestown Metal Desk Co..166 Pelouze Mfg. Co.. 
Jasper Chair Co. 15 Phillips Rib. & Carb. Co. 
Jasper Desk Co 153 Pierce, S. K., & Son Co 
Johnson Chair Co 157 Polar Mfg. Co 
Joslin, A. D., Mfg. Co 201 Polk, R. La, & Co 


162 
230 

A 
109 
216 
139 
155 
116 


.174 


106 


220 
177 
221 


120 


93 
100 
176 
214 
143 
216 
195 


997 
ont 


211 
189 
219 


Portable Adding Mach. Co..165 
Premier Metal Products Co.129 


Q 
Quality Park Envelope Co.174 


Queen Ribbon & Carb. Co...191 
Quigley Furniture Co.....206 
R 
Rand McNally & Co.......115 
Readeasy deantaeGel 220 
Regal Typewriter Co.......213 
Reiner’s Rotaprint, Inc...142 
Reliable Tpr. & A. M. Co...220 


Remington Rand Bus. Svce. 56 


Remington Typewriter Co. 56 
Roberts Num. Mach. Co...223 
Roberts, W., Rubber Co... 61 
Rockwell-Barnes Co... 173 
Royal Typewriter Co 108 
Ryan, J. F., & Co 217 
Ss 
S-85 . see wee 
Safe—Guard Ck. Writer Cp.219 
Sanford Mfg. Co seseencee 
Sanymetal Products Co....210 
Schollhorn, Wm., Co....... 98 
Schwab Safe Co., The. . 231 
Searles Elec Weld Whks...214 
Sengbuscb S-Cl. Inkstand.111 
Service Steel Prod. Torp.. .202 
Shaw-Walker Co : 221 
Sheaffer, W. A., Pen Co.86, 7 
Sheppard, C. E., Co ...104 
Sherman-Manson Mfg. Co.203 
Shipman-Ward Mfg. Co..... $1 
Sikes Co : oé ao ae 
Silverglo Lamps, Inc .163 
Simonson, R. A., & Co.....219 
Smith, L. C., & Corona 
Typewriters, Inc..... 145 
Smith Noise & Shock Elim.220 
Smith Tw. Sales Corp.. 191 
Speedaumat Addr. Machry.223 
Speed Key Mfg. Co.........22 
Spencerian Pen Co......... 60 
Staedtler, J S., Inc. ssa 
Standard Mailing Mach. Co.180 
Stationers’ Loose Leaf Co.101 
Staty. Export & Import Co.212 
Steel Bound Box Co - 213 
Steel Equipment Corp.... 67 
Stewart, R. A., & Co 184 
St Johns Table Co 121 
Storms, H. M., Co 178 
Strayer Coin Bag Co 198 
Sundstrand Add. Mach 169 
Sun Rubber Co., The 148 
T 
Terrell’'s Equip. Co 154 
Thompson Time Stamp Co.223 
Todd Co., The 105 
Toledo Metal Furniture Co. 84 
Triner Sales Co 225 
Triner Scale & Mfg. Co 200 
Trussell Mfg. Co 72 
Turner & Harrison Pen Co.222 


U 
Typewriter Co 
59. Back Cover 


Underwood 


Union Ribbon & Carb. Co..218 
u. S. Envelope Co ‘os 
uU. S. Pencil Co 208 
U. S. Tw. Ribbon Mfg. Co.217 
Universal Fixture Corp 210 
Vv 
Van Dorn Iron Works 79 
Van Valkenburg, L. D., Co.222 
Victor Adding Machine Co.14l 
Vidaver Letter Opener Co..151 
w 

Wabash Cabinet Co inten ae 
Wagemaker Co 183 
Watson Mfg. Co 110 
Webster. F. S Co 2 
Weeks, Frank A., Mfg. Co.224 
Weigel, E. O., & Sons ..220 
Wesco Sales & Mch. Wks..218 
Western Furniture Co 188 
Weston, Byron, Co 225 
White River Chair Co 207 
Wholesale Typewriter Co.. .187 
Wiggins, John B., Co 218 
Wil-Fre Co 138 

»? 


Woodstock Typewriter Co.23: 
Y 

Yankee Paper & Spec. Co.. .205 

Yawman & Erbe so ww 
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Accounting Sy.tem Machines. 
National Cash Register Co... 80 
Adding Machines. 


Addac Co.. oeeeeseeoe 217 
Alien-Wales C orp 128 
Burroughs Adding Mach. Co...232 
Corona Add. Machine 165 
Elliott-Fisher Co...... ..169 
General Office Equip. Co. 169 
Marchant Calc. Mach. Co .+-123 
Portable Adding =e bine Co..165 
Reliable T. w.€& M. C....220 
Sundstrand Add Ma. h 169 
Victor Add. Mach. Co 141 


196 


“2 


Adding Machine Rolls & Paper. 
Central Paper Co..... 
Rockwell-Barnes Co... 


Yankee Paper & Spec. Co 205 
Adding Typewriters. 

Burroughs Adding Mach. Co.. .232 

Elliott-Fisher Co 169 

Reliable T. W. & A. M. C ..220 

Remington Tw. Co seaasteese ED 


Typewriter Co 
0, Back Cover 


Addressing Machines, 


Underwood! 


Addressograph Co.. . & 

Speedaumat Addr. Machry 223 
Adhesive Tape. 

Quality Park Env. Co 174 
Adhesives. 

(See Inks, Adhesives, etc.) 


Arch & Clipboards. 


Free Hand Binder Co 213 

Globe-Wernicke Co 117, 8 

Rockwell-Barnes Co .178 
Ballot Boxes. 

Douglas Mfg. Co.. 206 
Bankers’ Note Cases. 

Art Steel Co 177 

General Fireproo fing Co 82, 3 

Globe-Wernicke Co 117, 8 


Van Dorn Iren Works Co. 79 
Billing Machines. 


Purroughs Adding Mach. Co. .232 


Elliott-Fisher Co 169 
Remington Tw. Co 56 


Typewriter Co 
59, Back Cover 


Underwood 


Binders, Catalog and Periodical. 
American Clip Co 119 
Blank Books. 
Poorum & Pease 122 
Nat'l Blank Book Co 142 


Rockwell-Barnes Co 173 


Blanks for Bonds and Stocks. 
Goes I <—jeenapte Co 
Kibn Bros. .. 201 


Blue Print & Plan File Cabinets. 


Ali-Steel-Equip. Co 224 
Art Metal Construction Co 95 
General Fireproofing C« 82. 3 
Globe-Wernicke Co 117, 8 
Lyon Metal Products, Inc 64 
Yawman & Erbe . 75 
Board Cutters, Paper and Card. 
Ideal School Supply Co 198 
Bond Boxes. 
Art Steel Co ‘ cee — 
Corry-Jamestown Mfg. Corp. .210 
General Fireproofing Co 82, 3 
Globe-Wernicke Co 117, & 
Steel Equipment Corp 67 
Book Cases. 
All-Steel-Equip. Co. 224 
Globe-Wernicke Co 117, 8 
Gunn Furniture Co.. 130 
Macey Co ‘ SS 
Premier Me tal Products (< 129 
Van Dorn Iron Works Co 79 
Yawman & Erbe.... 75 
Book Ends. ss 
Ryan, J. F., & Co 217 
Bookholders. 
American Clip Co.. 119 
American Electric ( 147 
Book Rings. 
Carpenter, E. W., Mfg. Co 221 
Bookkeeping Machines. 
Burroughs Add. Machine Co..232 
Elliott-Fisher Co 169 


Remington Typewriter Co 56 
Underwood sypeweet Co 
59, Back Cover 


Files. 


Box 
Art Steel Co 177 
General Fireproofing Co 82, 3 
Globe-Wernicke Co 117, 8 


Business Shows. 


Int'l Office Spec. Exhib. 168 

National Business Show Co 230 
Busses. 

General Fireproofing Co 82, 3 

Macey Co., The &S 

Toledo Metal Furn. Co S4 
Calculating Devices. 

Meilicke Systems 167 
Calculating Machines. 

Allen-Wales Corp , 128 

Burroughs Add. Mach. Co 232 

Marchant Cale. Mach. Co 123 

Portable Adding Machine Co. .165 


Reliable T. W. & A. M. C 220 

Calendar Pads & Stands. 
Defiance Sales Corp.. 198 
2” 


& Co 
Mfg. ( 224 


Lawrence, B. E 
Weeks, Frank A., 











Many of the 


municate with 
through which 


by letter, 











Carbon Papers. 
(See Ribbons and 
Card Cases, Pocket. 
Gardner, P. A., Leather Wks.221 
Improved Boehner Binder Co...222 


Carbons.) 


Wiggins, The John B., Co...218 
Cesh Registers. 
PC Oe 217 
National Cash Re -gister Co..... 80 
Chair Irons. 
Bettcher Stp. & Mfg. Co 159 
Chair Pads and Cushions. 
Economy Seat Co. seoevesses 221 
Featheredge Rubber Co....... 192 
Fox, Geo. E., & Co.......... 
, f ORS 189 
Sun Rubber Co............... 148 
Chairs. 
Beacon Steel Furn. Co......... 210 
Conrades Mfg. Co.. i .198 
(a Se .197 
Crocker Chair Co.............208 
Derby, P.. & Co., Ime.......0> 125 
Empire Chair Oo............ 182 
Prite-Croee O0.....ccccccsccss wt 
Gunlocke, W. H.. ‘Obair Co. 185 
Heywood Wakefield 50606668 188 
Jasper Chair Co....... ...158 
Johnson Chair Co... aeccas oe 
Marble & Shattuck...... .+-217 
Milwaukee Chair Co.... : -- 
, Qs & )  Seyeeee 211 
Sikes Co oaee Oe 
Toledo Metal Furniture Co..... 84 
White River Chair Co........ 207 
Check Protectors and Writers. 
DEEN eesaceseccdvbiencnse 219 


Reliable T. W. & A. M. C....220 

Safe Guard Check Writer C orp. 219 

Todd Co 1 
Check Sorters. 

Kohihaas Co., The.. ‘ 
Checks, Stamped Metal. 
Meyer & Wenthe 
Stewart, R. A., & Co 

Clips, Paper. 
(See Paper Clips.) 
Coin Bags, Trays and Wrappers. 
Art Steel Co 
Downey, C 


L., Co., The.. 223 


Strayer Coin Bag Co 198 
Copyholders. 

American Clip Co nensenee 119 

American Electric Co .147 

Error-No. Inc na 06000006 0RREE 

Kobler & Co . 218 

Premier Metal Products Co 129 

Readeasy 220 
Copying Devices & Supplies. 

Eureka Blot. Bath Co......... 190 

Yawman & Erbe bubs ce 75 
Costumers. 

Conrades Mfg. Co. .193 

Furnas Furniture Co. 203 

Globe-Wernicke Co 117, & 

Lamb, Geo, L veetenescenee 

Premier Metal Products Co. ..129 

Sanymetal Products Co........ 210 
Cuspidors. 

Faries Mfg. Co enths oehen® 167 

Ireland & Matthews. 4 . 
Cutters, Paper & Card. 

Ideal School Supply Co. 198 
Dating Stamps. 

Amer. Numbering Mach. Co...186 

Meyer & Wenthe.. cccscce 

Stewart, R. A., & Co .184 
Desk Bump Guards. 

Davidson, M. M ...208 

Murphey, J. E --213 
Desk Calendars. 

Defiance Sales Corp. ........198 

Lawrence, B. E.. & Co.......222 
Desk Files. 

Globe-Wernicke Co 117, 8 
Desk Lamps. 

Faries Mfg. Co 167 

Silverglo Lamps, Inc .163 


For the benefit of the subscribers the 
lines advertised are here classified. 
requirements of 
modern business office are represented. 
Should subscribers be interested in any 
article of office equipment not listed 
here, they are cordially invited to com- 
the 
the 
be promptly and cheerfully 
without obligation. 






the 








service bureau, 
information will 
furnished 







Desk Pads, Blotter. 





Boorum & Pease Co........... 122 
Fox, Geo. E., & Co........+- 65 
TS eee 220 
Sun Rubber Co..............- 148 
Desk Pads, Glass. 
am Se Bn |B Gai i ccvecccce 65 
Polar Mfg. bits cs dmasiteines 189 
Desk Pads, Lineleum. 
Fox, Geo. E., & Oo............ 
Ideal Linoleum Top Co........ 225 
sk QO 189 
WeGemGe? Ob. ccvccvcccscese 183 
Desk Bynting Seton Holders. 
American Clip Co............. 119 
Desk Signs and Tablets. 
Davenport-Taylor Mfg. Co.....214 
Desk Trays. 
American Electric Co......... 147 
BES GORGE Gioccccscstesoceus 177 
pum, Goo. G.. @ Girrascvvecis 65 
General Fireproofing Co..... 82, 3 
Globe-Wernicke Go......... 117, 8 
Imperial Methods Co.......... 228 
wee Ge. Tes as s ekodaossee SS 
Metal Office Furniture Co..,..158 
Northern Corrugating Co. .174 
Desk Week Distributors. 
Dom, Gee, Bn OF Giccs chncce . 
Globe ee ke Co.... 117, 8 
Horn, W Bro. & Co....... 223 
irving-Pitt ‘Mfg. eink re é tied 76 
Northern Corrugating Co...... 174 
Desks. 
Alma Furniture Co........... 202 
Art Metal Construction Co.... %&% 
Bentley & Gerwig Furn. Co.. .164 
Browne-Morse Co............. 107 
Clemetsen CO.........seeeee8s 
Corry- ae a Mfg. Corp.. .210 
Dietz, The J. “eee 211 
Englewood Test Gissccsccces 193 
Evansville Desk Co........... 160 


General ns gr mg ih ptes 82, 3 
Globe-Wernicke Co......... 117, 8 
Gunn Furniture Co., The...... 130 
Hoosier Desk Co............+«. 70 
Imperial Desk Co............. 182 
Indiana Desk Co.............. "2 
Invincible Metal Furn. Co.....170 
Jamestown Metal Desk Co...166 
Gaemee We Gls ecsecevceeds 153 
Leopold Desk Co............. 6 
Dene Gs. Becccke ce éacccwns SS 
Metal Office Furn. Co 58 
Myrtle Desk Co....... 132 
Ge TE Bic cide oder ecnene 177 
Quigley Furniture Co........ 206 
Shaw-Walker .........-..++. 22 
Steel Equipment Corp. oesnee 6 
Van Dorn Iron Works Co..... 7 
Wagemaker Co.... ban sbpetl 183 
Western Furniture Gliess: 188 
Wil-Fre Co, ..... : 128 
COWES @ BGO rsscctencceess 75 
Dictation Machines. 
Dictaphone Sales Cp...... 73 
Directory Boards. 
Davenport-Taylor Mfg. Co 214 
Display Fixtures. 
All-Steel-Equip. Co....... .224 
Onken, The Oscar Co.... “225 
GeeGGee,. TE. saxesueeses — 
Universal Fixture Corp.......210 
Duplicating Machines & Supplies. 
Amer. Multigraph Sales Co... .127 
Ariac Dry Stencil Corp....... 186 
COG Tee Gd cc dsbscccccus 21 
GE Bie Bs Giobscecsbacce i13 
Drytype Stencil Co...... . 208 
Lawton Co...... —— .. 181 
Reiner’s Rotaprint. ‘Ime... ...142 
Wesce Sales & Mch. Wks.....218 
Election Booths. 
Douglas Mfg. Co........ 206 
Electric Motors. 
Emerson Electric Mfg. Co....186 
Envelope Sealers. 
Dandy-Sealers Corp........... 134 
Standard Mailing Mach. Co...180 


Envelopes. 
Ames Safety Envelope Co... ..225 


Bushnell, Alvah, se coe cececeen 
Diemer, ‘John F.. Goes vc cccess ee 
Globe-Wernicke Co. ccevekaen & 
McGill Paper Products, Inc.. .202 
Nat'l Fiberstok Env. Co....... 1098 
Quality Park Envelope Co...174 
U. 8. Envelope Co........... » Va 
Envelopes, uloid. 
Be OM. scwcd unvissn sc Guns 218 
Erasers. 
meee Bee, Can visnccuct’s 205 
Roberts, Weldon, Rubber Oo... 61 
Exhibitions. 
Int'l O@ice Spec. Exhib........ 168 
Leipzig Trade Fair.......... 149 
National Business Show Co... .230 
ach Publishing Co.......... 224 
Defiance Sales Corp........... 198 
Ha es Seee We Giiso vsseced 201 
I. D. ef Seren 193 
Eyeshad 


ies. 
Featherweight Eyeshades (Co. .222 
naw Supt. Wanted. 


icy cebteweeneaneate anénbon 224 

File Boxes, Qetnoatte. 
Bee TRO Givckccicdicccvschwd 177 
Bankers’ Box Co.............. 194 
PO Gb.) dv vgn chcvcwsdbie 214 
Steel Bound Box Co........... 213 
Strayer Coin Bag Co.......... 198 





77 
K 14 
Northern Corrugating Garesecs 174 
Rockwell-Barnes Co........... 173 
Filing Cabinets Com Covered. 
Diemer, John F., peee contiredl 185 
Globe- Wernicke a Labeosnen 117, 8 
DEE. Bascaveseoe cus eeoce 
Imperial Methods Co........ . 226 
Macey Co., one neonbietesede -» 8&8 
Filing Cabi septal. 
All Steel- Bent. pus ctenboe -224 
Art Metal , hE Co... 95 
Ast Goaek Odi... cdvceccensed .177 
Aurora Metal Cabinet Works. .179 
Auto File & Index Co..... «+ -1092 
Benteon Mfg. Oo,.......... 3 
Dee Bis Bass ceccecccoves . o1 
Browne-Morse (©o............ .107 


Columbia Steel Equipment Go... 124 
Corry-Jamestown Mfg Corp.. .210 
General nh ma a et ; 


Globe- Wernic Gc cocnces 117, 
Imperial Steel Cabinet Co.....189 
Invincible Metal Furn. Co... .170 
Kay-Dee Co., The..........+5 214 
meee Gh. ‘BOcccagececece ° 
Metal Office Furn. Oo........ 158 
Premier Metal Products Co... .129 


Service Steel Products Corp. . 202 
Shaw-Walker Co. ........666. 221 
Steel Equipment Corp........ 67 
Terrell's Equipment Co....... 1% 
Van Iron Works Co... 79 
Ween Te Gh casvovenesss 110 
Yawman & Erbe........ oeeese 75 
Filing Cabinets, Wood. 
Auto File & Index Co......... 192 
Browne-Morse Co...........++ 107 
Globe-Wernicke Co......... 117, 8 
Imperial Methods Co......... 226 
Bensey Gi. BOGes vowssccvcescds 8&8 
G- WOREED saccesccccuctect 221 
Wagemaker Co........0ess005 188 
Yawman & Erbe.............. 76 
Filing Supplies. 
Aigner, d., Ga. cv ceases 
American Clip’ Gi vdcrccsvecsste 119 
Browne-Morse Oo............. 107 
Filing Equipment Bureau..... 114 
General Fire ng Co. -82, 3 
Globe-Wernicke Co......... 117, 8 
Imperial Methods Co......... 
Invincible ees Furn. Co....170 
BERCGW OO., TeOcccccceseccecs : 88 
McGill | a, Peaeete Inc... .202 
Oxford Filing Supply Co....... 120 
Quality Park Env. Co........ 174 
Rockwell-Barnes Co........... 173 
Simonson, R. A., Co.......... 219 
Steel Equipment Corp......... 67 
Wabash Cabinet Co........... oT 
Yawman & Erbe............. 7 
Fountain Pens. 
Carter’s Tak O8...c.ccscccsees 1% 
Parmer? Fem O8..ccscccccs 99, 100 
Sheaffer, W. A., Pen Co...86, 7 
Furniture Finish. 
DuPont, E. I., DeNemours...131 
Gold Pens. 
Weigel, FE. 0., & Sons... .220 
Gold Stam ° 
Aigner, G. J., & Co...........225 
Gumm 
Aigner, G. a , ae 
Gummed T » dealing Machines. 
Ryan, J. Webb dcccdenses 
Hotels. 
Great Northern Hotel......... 206 
Index Card Signals. 
"3 ££ SS C@HrRe 187 
Graff-Underwood Co. ......... 197 
Gee GO... Ts cbc ccersccees RR 
Moore Push Pin Co........... 224 
Index Tabs. 
Aigner, G. J., & Co........45. 225 
a > | Sg eee 187 
Globe-Wernicke Co......... 117, 8 
DS Minas cota ecb dedhne dae 224 
Ink Eradicators. 
Ink-Out Mfg. Co.... . 206 
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Inks, Adhesives, Etc. 


Canode Ink . oc cetéconse 
Carter's Ink (o soescéeente 
General Eclipse Co... .. 198 
Higgins, Chas. M., & Co......218 
Kwiketik Co. 220 


Lather Ink & Stamp Pad Co. 204 


Sanford Mfg. Co .. 185 
Inkstands. 

Bachrach Specialty Co........104 

General Eclipse Co .. 198 


Sengbusech S-C Inketand Co...111 
Weeks, Frank A., Mfg. Co...224 


Labels, Law Book and Num ber. 
Aigner, G. J.,. & Co , 235 


Leads for Mechanical Pencils. 


American Lead Pencil Co 77 

Faber, A. W., Ine .- 225 
Letter Distributors. 

Bristow, Stanley R 224 

Globe-Wernicke Co 117, 8 

Imperial Methods Co. . 226 

Kohihaas Co., The we 108 
Letter Openers. 

Vidaver Letter Opener Co . Wi 
Letterheads. 

American Embossing Co 200 

Goes Lithographing Co .173 
Lettering and Show Card Pens. 

Bridgeport Pen Co 196 
Library uipment. 

General Fireproofing Co 82. 3 

Globe-Wernicke Co 117, 8 
Linoleum Desk Tops. 

Fox, Geo. BE., & Co oo. © 

Ideal Linoleum Top Co 225 

Polar Mfg. Co 1sv 

Wagemaker Co 183 
Lists 

Polk R. L., & Co 219 
Lockers and Storage Cabinets. 

All-Steel- Equip. Co 22 

Art Metal Construction Co on 


Aurora Metal Cabinet Works. .179 
Corry Jamestown Mfg. Corp...210 


General Fireproofing Co 82, 3 
Globe-Wernicke Co 117, 8 
Invincible Metal Furn. Co 170 
Lyon Meta! Products, Inc — 
Macey Co., The SS 
Premier Metal Products Co...129 
Steel Equipment Corp.. 67 
Terrell's Equipment Co 154 
Van Dorn Iron Works Co 79 
Yawman & Erbe 75 


Loose Leaf Books and Systems. 
Accounting Devices Co 
Boorum & Pease Co 
Irving-Pitt Mfg. Co 
Lioyd, W. G., Co 
Mohler, A 
Nat'l Blank Pook Co 
Sheppard, C. E., Co 
Stationers, L. I Co 
Trussell Mfg. Co 


Loose Leaf Envelopes, Celluloid. 

Markilo Co 218 
Loose Leaf Metals 

Carpenter, EB. W Mfg. Co 221 

Loose Leaf Metals Co 20 
Map Tacks 

Graff.Underwood (Co 197 

Moore Push Pin (« 224 
Maps, Globes, Etc 

Rand MeNally & ( 115 
Matched Office Suites 

Clemetsen Co., The Os 

Diets, The J. F., Co 211 

General Fireproofing Co 82, 3 

Leopold Desk Co ne 

Macey Co The 88 
Memorandum Devices. 

( ‘urrier Mfg. Co 206 

Fox. Geo. E & Co as 

lawrence, B. E & Co 222 
Moisteners. 

Fachrach Specialty Co 194 

Mohler A 224 


Sengbusech 8-C Inkstand Co 111 
Numbering Machines 

American Numb. Mach. Co 186 

Force, Wm \ & Co 161 


Roberts Numb. Mach. Co 223 
Office Partitions. 

Add-A-Unit Partition Co 215 
Oil, Office Machine. 

Clarotype vo 225 

Deflance Sales Corp 198 
Pads, Figuring (Ruled or Plain). 

Roorum & Pease Cx 122 
Paper. 

Featherwt,. Paper Co iH 

Hammermill Paper 18: 





Weston, Ryrron, Co 
Paper Clamps 
American Clip Co 119 
Faterbrook Steel Pen Co 219 
Hunt, C. Howard Pen Co 175 
Van Valkeaburg, L. D 222 
Paper Clips 
we Clip Co 119 
‘wok, H. C Co 187 
Graff Underwood Co 197 
Rockwell-Barnes Co 73 
Van Valkenburg, L. D 222 
Paper Fastening Machines 
Acme Staple Co 178 
Auto Pencil Sharpener Co 218 
Bump Paper Fastener Co 2 
Defiance Salea Corp 198 
Eveready Mfg. Co 195 
Hoge Mfg. Co 29 
Hotchkiss Sales Co 102 
I. D. L. Mfg. Corp 198 
Neva Clog Products Ine 114 
Parrot Speed Fastener Co 176 


Rockwell. Barnes Co 173 











tisers 


all without charge. 


of destruction, are 





The Service Bureau of Office Appliances 


is maintained for the exclusive use of subscribers and adver- 
In the execution of its various commissions this 
bureau calls upon practically every member of the staff. It 
answers by personal letters all inquiries upon matters ger- 
mane to the field, it furnishes special reports upon articles 
of office equipment, supplies names of manufacturers of any 
article wanted, puts man and job together, prepares adver- 
tising copy, furnishes lists of desirable agents and dealers in 
nearly every country, aids foreign dealers in securing U. S. 
A. lines, and in many other ways performs useful service, 
Subscribers in every land have made, 
and are making, good use of this bureau; manufacturers in 
every section of the field have had evidence of the service. 
Subscribers’ requests for catalogues to bring their files up 
to date, or to replace the file in case of fire or other form 
broadcasted 
mailed frequently to leading manufacturers 


in @ bulletin whieh is 

















Paste. 

(See Inks, Adhesives, Etc.) 
Pen and Pencil Clips. 

Defiance Sales Corp 

Van Valkenburg, L. D 
Pencil Sharpeners. 





Auto Pencil Sharpener Co 218 

Business Aids Co .190 

Gira ff-Underwood Co .. 197 

Hunt, C. Howard, Pen Co 175 
Pencils, Cedar. 


American Lead Pencil Co.. 
General Pencil Co 
Staedtier, J. 8., Inc 


Staty. Export & Import Corp 
U. 8. Pencil Co.. 

Pencils, Thin Lead, Magazine, 
Autopoint Co.. 103 
Dur-O-Lite Pencil Co.. ; 146 
Listo Pencil Co 222 
Parker Pen Co.. oo, 100 
Sheaffer, W. A., Pen Co 86, 7 


Pens, Lettering and Show Card. 
Pridgeport Pen Co 196 
Hunt, C. Howard, Pen Co 175 

Pens, Steel. 

Esterbrook Steel Pen Mfg 


Huat, C. Howard, Pen Co 

Miller Bros. Pen Co ‘ 

Spencerian Pen Co. 

Turner & Harrison Pen Co 222 
Picture Hooks. 

Moore Push Pin Co 224 
Pins. 

Defiance Sales Corp. . 198 
Platens, Typewriter. 

Amer. Writing Mach. Co 78 


Ames Supply Co 
Bushnell Mfg. Co 
Postal Scales. 


Hanson Bros. Scale Co 223 
Pelouze Mfg. Co 195 
Triner Sales Co 225 
Triner Scale & Mfg. Co. 200 
Publications. 
British Stationer 229 
Bur>-Pedarf-Rundschau 229 
Pusiness 228 
Mon Bureau 228 
Punches. 
Roorum & Pease Co 22 
Defiance Sales Corp 108 
Globe-Wernicke Co 117, 8 
Schollhorn, Wm., Co OS 
Push Pins. 
Moore Push-Pin Co 224 
Ribbons & Carbons. 
Allen & Co 200 
Amer. Manif. Prod. Cp 206 
Ault & Wiberg Co 140 
Buckeye Ribbon & Carbon Co. .126 
Canode Ink Co 221 
Carter's Ink Co Lo 
Columbia Rib. & Car. Mfg 
Co 137 
Crown Ribbon & Carbon Co 205 
Imperial Mfg Co 197 
Little, A. P., Ine IS2 
Manifold Supplies Co 'S 
Mittag & Volger 53 
Neidich Process Co 1nd 
Old Town Rib. & Car. Co 106 
Pacifie Carbon & Ribbon Co a3 
Peerless Car. & Rib. Co 214 
Phillips Rib. & Car. Co 227 
Queen Ribbon & Carbon Co 11 
Remington Tw. Co "6 


Rockwell-Barnes Co 173 
Storms, H. M.. Co 178 
Union Ribbon & Carbon Co z18 
’. S. Typewr. Rib. Mfg. Co...217 
Webster, F. 8., Co 2 
Rubber Stamps. 
Amer. Seal & Stamp Co a] 
Mever & Wenthe 197 
Stewart, R. A. & Co 1s4 
Safety Deposit Boxes. 
General Fireproofing Co S2 
Invincible Met. Furn. Co 170 











Safes. 
Art Metal Construction Co.. 95 
Diebold Safe & Lock Co...135, 6 
General Fireproofing Co.....82, 3 
Globe-Wernicke Co , 117, 8 
Macey Co., The dée . 88 
Meilink Steel Safe Co. -- 85 
Schwab Safe Co., The 231 
Steel Equipment Corp co @ 
Van Dorn Iron Works Co..... 79 
Yawman & Erbe , . 
Sales Representatives Wanted. 
BY-31 . 204 
Scrapbooks. 
Horn, W. C Bro , 223 
Screens, Office. 
Lamb, Geo. L 207 


Sealing Wax. 
Lather Ink & Stamp Pad Co...2% 


Sanford Mfg. Co... .185 
Seals, Notary and Corporation. 

Amer. Seal & Stamp Co ..199 

Meyer & Wenthe | 


Stewart, R. A., & Co. : 184 


Shelf Boxes. 


All-Steel-Equip Co, ~.-224 

Diemer, John F., & Co.......185 

Globe-Wernicke Co ..117, 8 
Shelving. 

All Steel-Equip Co 224 

Art Metal Construction Co. an 

Art Steel Co es se 

Berger Mfg. Co , . Ol 

General Fireproofing Co. 82, 

Globe-Wernicke Co 117, 8 

Steel Equipment Corp........ 7 

Terrell’s Equipment Co 154 

Van Dorn Iron Works Co 79 
Sign Markers. 

Hellesoe, Hans. H ° . 22 
Signs. 

Davenport-Taylor Mfg. Co 214 
Smoking Stands, Office. 

Boyle Smoker Co Sece 215 
Sorting Devices. 

Kohihaas Co ..193 
Stamp Affixers. 

Multipost Co : ».-212 
Stamp Pads. 

Amer. Seal & Stamp Co, 199 

Luther Ink & Stamp Pad Co...24 

Meyer & Wenthe. 197 

Peerless Carbon & Rib Co.. 214 

Stewart, R. A., & Co. 184 


Stands for Office Machines. 
Adjustable Table Co 
Harter Corp 
Premier Metal Products Co 
Searles Elec Weld Works 
Sherman-Manson Mfg. Co 
Toledo Metal Furn. Co 

Stapling Machines. 


Acme Staple Co 178 
Deflance Sales Corp 198 
Hoge Mfg. Co 200 
Hotchkiss Sales Co 12 


Neva-Clog Products, Ince 116 
Parrot Speed Fastener Corp. ..176 
Stationery, Embossed, Engraved. 


American Embossing Co 200 
Kibn Brothers 201 
Wiggins, John B., Co 218 
Stationery Cabinets. 
All-Steel- Equip Co 224 
Art Steel Co 177 
General Fireproofing Co 82, 3 
Globe-Wernicke Co 117, 8 
Hoffman, I 220 
Imperial Methods Co 226 
Macey Co The SS 
rerrell’s Equipment Co 14 


Van Dorn Iron Works Co 
Stationery Racks. 

Currier Mfg. Co 

Imperial Methods Co 


Stencils. 
Amer. Seal & Stamp Co 199 
Meyer & Wenthe 197 
Stewart, R \ & Co 184 








Stenographers’ Note Books. 


Boorum & Pease Co . 122 

Rockwell-Barnes Co..... ..-173 
Stools. 

Conrades Mfg. Co —— 

Crocker Chair Co . — 

Milwaukee Chair Co..... seo 


Searles Elec. Weld. Wks......214 
Toledo Metal Furn. Co . & 


Storage Cases. 
Art Steel Co.... 


Bankers’ Box Co cocoa 
Kay-Dee Co. ~_ 214 
Rockwell-Barnes Co...........178 
Steel Bound Box Co 23 
Strayer Coin Bag Co occcockee 
Swinging Typewriter Stands. 
Amer. Writing Mach. Co . 3 
Globe-Wernicke Co 117, 8 
Tables. 
Corry-Jamestown Mfg. Corp...210 
Furnas Furniture Co ane - 
General Fireproofing Co 82, 
Guth, H. L., Assoc . i94 
Globe-Wernicke Co evhite © 
Lyon Metal Products, Inc.... 64 
Macey Co., The a ae 
Mutschler Bros. Co . 
Premier Metal Products Co...129 
St. Johns Table Co.... — 
Van Dorn Iron Works Co..... 79 
Tablets. 
Rockwell-Barnes Co neces ace 
Telephone Accessories. 
American Electric Co......... 147 
Colytt Laboratories jo «oun 
Nat'l Phone Holder Corp ...216 
Thumb Tacks. 
Graff Underwood Co ..197 
Moore Push-Pin Co 224 
Time Stamps and Recorders. 
Ajax Time Stamp Co ....199 
Amer. Seal & Stamp Co ..199 
Joslin, A. D., Mfg. Co....... 201 
Thompson Time Stamp Co.....223 
Transfer Cases. 
All-Steel-Equip. Co : ocean 
Art Metal Construction Co -. © 
Art Steel Co -++1T7 
Aurora Metal Cabinet Wks 179 
Berger Mfg. Co 530 Oe 
General Fireproofing Co.. 82, 3 
Globe-Wernicke Co a 6S 
Kay-Dee Co The eS 
Macey Co.. The . . 8 
Shaw-Walker Co .-221 
Steel Equipment Corp .. 67 
Van Dorn Iron Works Co...... 79 
Trimming Boards. 
Ideal School Supply Co ee 
Type, Typewriter. 
Ames Supply Co , 226 
Typewriter Cabinets. 
Toledo Metal Furniture Co M4 
Typewriter Cleaning Brushes. 
Hahn, Arthur W .221 
Typewriter Cleaning Material. 
Amer. Writing Mach. Co 78 
Claroty; Co 22f 
Sanford “Mfe Co el 
Webster, F. S GR. cccesesoce 
Typewriter Cushion Keys. 
Lincoln Rubber Key Co 190 
Munson Supply Ce a 
Peerless Kev Co 143 
Speed Key Mfg. Ce 224 


Typewriter Cushion Knobs & Feet. 


Ames Supply Co .. 226 
Azora Rubber Co 220 
Fox, Geo. E., & Co ~—e 
Lin-May Co., The .133 
Peerless Key Co 143 
Smith Noise & Shock Elimi 
nator 22 
Typewriter Parts and Tools. 
Ames Supply Co 226 
Typewriters, New. 
Amer. Writing Mach. Co 7 
Rarr-Morse Corp 172 
Corona Type writer C 145 
Reliable W.&A ™M Cc 220 
Re an aw Tw. Co : 56 
Royal Typewriter Co 108 


L. C., & Corona Twe.. .145 
Typewriter Co ‘ 
50, Back Cover 
Woodstock Typewriter Co... .233 
Typewriters, Rebuilt. 


Smith, 
Underwood 


Amer. Writine Mach. Co 78 
Regal Typewriter Co 213 
Reliable T. W. & A. M. C....220 
Shipman-Ward Mfg¢. Co 81 
Smith Tw. Sales Corp 191 
Wholesale Tynewriter Co 187 


Visible Index Systems. 


Globe-Wernicke Co 117, 8 
Irving-Pitt Mfg. Co 76 
Sheppard, C. E 104 
Stationers Loose Leaf Co 101 
Wardrobes. 
All-Steel-Equip. Co .. 2204 
Aurora Metal Cabinet Wks 179 
Furnas Furniture Co 208 
General Fireproofing Co oa ec 
Globe-Wernicke Co . 117, 8 
Lyon Metal Products, Ine o4 
Premier Metal Products Co 129 
Terrell’'s Equipment Co 154 
Waste Baskets. 
General Fireproofing Co 82, 3 
Invincible Metal Furn. Co 170 
Macey Co The SS 
Metal Office Furniture Co 158 
Nat'l Vuleanized Fibre Co.. so 
Peerless Wire Goods Co 216 
Water Coolers. 
Cordiey & Hayes .. 6 
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The rate for 
Classified Advertisements 


Akio 





WANTS and 
FOR SALE 





is eight cents a word, 
Minimum charge, $1.60. 





SITUATIONS WANTED 


BUSINESS OPPORTUNITIES 





EXPERIENCE selling office stationery, some 
will consider managership with right com- 
Address V-49, care Office Appliances, 


TEN YEARS’ 
buying experience; 
pany. Have good record. 
Chicago. 

EXPERIENCED office 





equipment and stationery salesman de- 


ACCOUNT HEALTH will sell only exclusive office furniture 
store, $30,000 clean stock, So. California coast city 150,000 popu- 
lation now, growing fast. National lines. Good lease, central. 
Nets $17,000 annually average past 10 years. Address Z-87, 
care Office Appliances, Chicago. 


FOR SALE—Old established stationery and office equipment 
Good lease. Best 











sires connection with a well established concern. I am now 

employed and can furnish the best of references. Will con- + in best small city on Pacific Coast. 

sider traveling for any national line. Address X-138, Office of agencies. All large firms in ogy standardized on lines. 

Appliances, Chicago Address W-51, care Office Appliances. hicago. 

MANAGER DESIRES POSITION—Thoroughly experienced in) FOR SALE—Controlling interest in go oing established stationery 
w 


business including furniture, filing, 
loose leaf, typewriters, adders; can handle mail order, compile 
catalog. Spent lifetime in business. Recently sold out interest 
in office equipment store. Box A-48, care Office Appliances, 
Chicago 

OFFICE SPECIALTY SALESMAN with twelve years’ experi- 
ence in adding machines, safes and filing equipment desires 
agency for office specialty line. Preferably in city from one 
hundred to one hundred and fifty thousand population. Has 
covered territory as salesman and has made a good record 
handling sub-office American. Married Age 39. Address B- 
139, care Office Appliances, Chicago. 
SUCCESSFUL SALESMAN with seven years’ experience as 
branch manager for leading typewriter company has severed 
connection due to consolidation of offices and is available for 
new opening as branch manager or agent for a standard type- 
writer or other meritorious office specialty. Address C-50, care 
Office Appliances, Chicago 

ADVERTISING MANAGER with 
systems, typewriters and other equipment 
in the office appliance field. Capable to assume 
advertising department of any office equipment 
and furnish the best of references and take new 
short notice. Address F-72, care Office Appliances, 


SALESMEN WANTED 
SALESMEN—With dealer 


all branches of stationery 


experience handling filing 
seeks new location 
full charge of 
manufacturer 
position on 
Chicago. 











following to handle well known port- 





able office device. Superior since 1904. Some choice territories 
open. A. A. M. Company, 63 W. 24th Street, New York City. 
WANTED—Men who can sell carbon paper to handle direct 


factory distribution on terms most attractive to both customer 
and salesman Address P-57, care Office Appliances, ( “hicago. — 














STATE WANAGER—Marvelous invention seals 3,000 envelopes 
hourly! Sells $4.50 only; equals work expensive electric ma- 
chines. Offices buy 1-100. Exclusive trial offer. Write quick! 


Rede $B, Winthrop Blidg.., Boston. 

WANTED—Salesmen to sell the Transo (one-piece window) 
envelope Some desirable territories now open. Full or part 
time Every business house a possible customer. Transo En- 
velope Co., 3520 N. Kimball Ave., Chicago, Ill 














WONDERFUL NEW SIDELINE—Big commission with order. 
Sell printing for every business at half price. Copyrighted il- 
lustrations free Just take order. We do the rest Pocket 
outfit free Salesmanager, 1522 Wells-Van Buren Blidg., 


Chicago 
SALESMEN—Calling on trade, 
stenographers, 


new patented 
bookkeepers, 


to carry side line 


article indispensable to typists, 
proofreaders, etc Nothing else on market to serve same pur- 
pone Liberal commission on new and repeat orders. The 


-E-Z Company, 127 West 25th St., New York City. 
ou R TWO HIGH-GRADE TYPEWRITER SPECIALTIES can 
be sold by typewriter salesmen, repair men, supply and spe- 
cialty salesmen. This is a golden opportunity for any salesman 
calling on office trade Territories are being allotted now. 
Write for details and selling plans Address R-47, care Office 
Appliances, ¢ Chicago 





and office supply business in large growing manufacturing city 
in Wisconsin. Fine location in down town section. Requires 
$12,000.00 or more cash; balance on secure paper. Reason for 


selling owner has other interest. Or will sell a substantial inter— 





est to a good stationery salesman, Write for particulars. Ad-— 
dress Z-88, care Office Appliances, Chicago. 
SPLENDID OPPORTUNITY for investment in office supply 


and equipment store. Control well known lines of office furni-— 
ture exclusively in town of 75,000. Progressive city in the 
heart of the automobile industry and hustler can make real 
money. Good salary to man with thorough knowledge of the 
line. Investment carries office of secretary. In reply. state 
references and experience, with lines which you have handled. 
Address H-55, care Office Appliances, Chicago. 

COMMERCIAL STATIONERY STORE located in best ‘section 
of Manhattan, New York City. Established and srr: Po 

















business. Owner cannot attend. Price $6,500. Rent $ 
$4,000 for 3-year lease. Principals only. Address G-75, care 
Office Appliances, Chicago. 

FOR SALE AND WANTED TO BUY 
ELLIOTT-FISHER billing and hey machines bought 
and sold. Maloney, Gilmore Co., 508 8 arborn, Chicago. 
ELLIOTT-FISHER machines bought, sold and rebuilt. Teeter- 


Warsh Co., Plankinton Arcade, Milwaukee, Wis. 








DISTRIBUTORS WANTED 


REPRESENTATIVES—With experience in Duplicator field can 
secure exclusive territory on complete line of Stencils, Ink, 
Ribbons, ete. Old established house, nationally known. Give 
experience in detail. Address N-71, care Office Appliances, 
Chicago. 








DISTRIBUTORS WANTED FOR 

LEADING OFFICE DEVICE 
WE SEEK MEN with executive and selling ability, capable of 
organizing a sales force to cover territory restricted to their 
facilities. The men we want must be financially able to main-— 
tain an office and carry a limited stock. Direct to consumer 
selling experience valuable but not essential. 

Tell us about yourself in confidence. Address S. F. C., 388 

Broadway, New York City. 








LINES WANTED 


SALESMAN with qualified experience of more than twenty 
years in selling equipment and office machines interested in 
securing a contract with reliable manufacturer either as dis- 
tributor or salesman in Pittsburgh District. O-84, care Office 
Appliances, Chicago. 








A WELL KNOWN MANUFACTURER covering the stationery 
trade in New York City and State since 1880 desires to repre- 
sent additional lines in that district. Only distinctly stationery 
and office supply lines desired. Address P-66, care Office Appli- 
ances, 100 E. 42nd St., New York. 











manufacturer of Loose 
Forms. Manifolding Books and Sets, Litho- 
Bank Stationery. Bookkeeping Machine 
selling direct to user. Pro- 


WANTED —Representatives by large 
Leaf Accounting 
graphed Business and 
Cards, Sheets, Etc A complete line 
tected territory Full commissions paid weekly Real oppor- 
tunity for men experienced in these or similar lines. Applica- 
tions held strictly confidential. R-43, care Office Appliances, 


Chicagt 





“FACTORY SUPERINTENDENT WANTED ~~ 
WANTED—Man to take charge of factory to build cabinet type 
of safe. State experience. T-—53, care Office Appliances, Chicago 











RESEARCH DEPARTMENT MAN WANTED 
Man fully with Store Sales 
methods for Sales Division of 
Opportunity 





Audit 
Col- 


Department 
an office appliance company 
to develop sales through effi- 


conversant 


lege man preferred 


ciency engineering and installation of labor saving machines 
These machines record and add 7,500 sales checks per operator 
per day Write fully stating experience and salary expected to 
Box Y-50, Office Appliances, Chicago 


Business Opportunity Inquiries 


been received direct 
tangible business 


which follow have 
ippliances They are 


The detailed inquiries 
from eadersa of Office 


opportunities u hich are well worth following. 
Wants Abroad 
Coichester, England—E. N. Mason & Sons, Ltd Arclight 
Works, seek office equipment and drawing material lines for 


representation in the United Kingdom. The company manufac-— 


LINES WANTED, ABROAD 


ITALY—DAMIANI & GIORGIO—VENICE — Special organiza- 
tion typewriters and supplies. House Established 1866. Particu- 
lar interest given to portable typewriters. 

EXCLUSIVE REPRESENTATION FOR SWEDEN—Experi- 
enced, financially responsible and reliable company wants to 
hear from manufacturers of specialties for filing, bookkeeping 
and office equipment (not furniture). Address: Iduns Tryck- 
eriaktiebolag, Stockholm, Sweden. 














MANUFACTURERS OF STEEL EQUIPMENT 
MANUFACTURER of Steel Equipment, fully equipped to make 
book cases, cabinets, in wood grain finishes, any style, quantity 
production. Let us estimate. Loewy, 200 5th Avenue, New 
York City. 











MECHANICS WANTED 





ALL-AROUND MECHANIC wanted to manage service depart- 
ment; competent in both typewriter and adding machine aa- 
justment. Moses Stationery Co., Hilo, Hawaii. 


tures drawing supplies and general office stationery. It has a 
thorough, efficient and live sales organization, covering the 
entire kingdom 

The Hague, Holland—N. V. Handelsvereeniging, Haussmann 
& Van Den Akker, Helenastradt 50, desires to represent an 
American manufacturer of a visible card index system. 

Johannesburg, South Africa—Messrs. Lowerys, Box 4097, is 
in a position to add to its lines a typewriter or some other line 
selling at a similar figure. The company has a store here and 
1 branch at Cape Town. At present the representation includes 
three well known United States manufacturers of office equip- 














a 
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ment, and the company sells its own brand of duplicator sten— 
cils, inks and supplies. The organization is experienced in the 
sale of typewriters, adding machines and duplicators 

Prague, t!, Czechosiovakia—Miroslavy Svestka, Biskupska 3, 
wishes to obtain the agency for a good adding machine line. 
It has full sales rights for a well-known American typewriter 
This business has been established over thirty years and has 
a staff of about eighty-five people 

Santiago, Chile—J: S. Davis, P. O. Box 2025, has been repre 
senting manufacturers in this field the past thirty years He 
agencies for office 


spent June in the United States seeking 
equipment. Manufacturers who did not connect with him dur 
ing Mr. Davis’ stay in the United States might be able to 


interest him by mail or through a traveling representative 


Wanted Here at Home 


Altus, Okla.—The Hamilton Printing & Supply Company, com 
mercial stationer and printer, 207 North Hudson street, has 
opened an office furniture and supply house which is to be one 
of the best and largest of its kind in southwest Oklahoma 
The company wishes to receive catalogues and current price 
lists from manufacturers 

Asbury Park, N. J.--Butler’s Office Equipment Company, 417 
19 Bond street, wishes to make a connection with a manufac 
turer of low-priced steel and wooden desks. Communications 
should be addressed for the attention of L. I. Parker, office 
manager 

Holyoke, Mass. 


The Office Equipment Company, Inc., is in 


terested in obtaining desks or tables especially adapted to 
“Comptometer”’ use 

Columbus, Ga.—Parmer's Office Equipment Company, 1307 
Broad street, seeks a calendar pad for an entire three-year 
period, with a sheet for each day Manufacturers who can 
supply such a pad are invited to communicate with David 
Parmer 
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1,654,906—Mechanism for Auxiliary Ribbons on Typewriter; 
patented January 3, 1928, by John Waldheim, Elizabeth, N. J., 
assignor to Underwood Typewriter Company, New York, N. Y., 
a corporation of Delaware. 

1,654,946—Automatic Paper-straightening Attachment for Ad- 


The Recent Patents 1.610.992. Loose 
: “ag Belli, Clifton, N. J 

Copies of patents herein listed can be 
obtained from the Commissioner of i 
Patents, Washington, D. Gar for ten cents Filed June 16, 
each in cash, postofice money orders or 890 


certified check. Stamps and personal 1,636,822 


1,636,207 


1923 


cago, Ill Filed 

number 471,549 
1,651,415 

Smith, 


machine John 
Elizabeth, (assignor to 
Typewriter Company, New 

Filed August 9, 1923. Serial A. B. 


1,607,973 
Waldheim 
Underwood 
York, N. Y.) 
number 656,545 

1,609,835 Typewriting 


Typewriting 


machine Ed- York, N. Y.). 


ward G. Rowley Belle ville, (as- 

signor to Underwood Typewriter Com 1,651,520 

pany, New York, N. Y.). Filed October 1, Gale, Maywood, Calif 

1923. Serial number 665,848. 1926. Serial number 132,826. 








leaf 

Filed March 29, 1926. 
Serial number 98,349 
Writing 
Bartholomew, 


“ : like. J. E. Johnson, Chicago, lL, assignor 
checks not accepted. to The Wahl Company, i 
May 


Typewriting 
Stamford, 
to Underwood Typewriter Company, New 
Filed November 16, 1921 
Serial number 515,437 

Loose leaf binder 


McGregor, lowa—Charles F. Widman. stationer and office 
outfitter, seeks a very moderately priced line of wood desks. 
Manufacturers are invited to send catalogues, et« 

Milwaukee, Wis.—The Roy J. Rada Company, Inc., office 
equipment dealer, 373 Broadway, is revising its catalogue file. 
it will appreciate greatly catalogues, discount sheets and other 
information from all manufacturers in the office equipment 
industry Catalogues are desired particularly on furniture 
lines 

New Haven, Conn.—Charies 8S. Stone, 185 
wishes to secure two or three office equipment lines for the 
New England territory. He has spent many years in New 
England representing at different times three well-known con-— 
cerns 


Howard avenue, 


New York, N. Y.—Jay Gancher, of the Automatic Adding 
Machine Company, Inc., 63 West Twenty-fourth street, can 
take on an additional line for New York City He has an 


representa-— 
with Mr. 


Manufacturers desiring 
invited to communicate 


sales organization. 
tion in New York are 
Gancher. 

Ponca City, Okla.—Schall & Boyle, office outfitters, 209 East 
Grand avenue, have a call for two straight arm office chairs 
bearing the stock No. 7604. H. L. Schall has been unable to 
identify the manufacturer. Chair manufacturers carrying this 
stock number are requested to communicate 

Quebec, Canada—The Harrower Typewriter Company, 66, Rue 
De I'Eglise, typewriter supply dealer, wishes to procure a 
machine for fastening tags on boxes and crates 

Sturgis, Mich.—The Sturgis Office Supply Company inquires 
for names and addresses of manufacturers who specialize on 
library equipment, including book shelving, desks, etc., who 
sell through dealers. 

West Paim Beach, Fla.—The Palm Beach Typewriter Com- 
Post Office building, is in a position to add one or two 


pany, 

more lines. The company represents Royal typewriters, Sund- 
strand adding machines and Browne-—Morse office equipment 
should 


southern Florida. Communications be ad- 


Mulligan, manager 


throughout 


dressed to E. F 
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FIG 5 


ding Machines; patented January 3, 1928, by Charlies M. Sinks 
of Near Union, Ohio. 
1,657,107—Magazine Pencil; patented January 24, 
Amos F. Bumpus of Prescott, Ariz. 
1,656,428—Page-end Margin Indicator for Typewriters; 
ented January 17, 1928, by Noel Dreisch of Washington, D 


1928, by 
pat- 


Card index or record device 
Rand, Jr., Tonawanda, and Le 


John V. 


1,651,907 


James H 


binder 


Roi E. Hutchings, Buffalo, N. (as— 
instrument Albert signors by mesne assignments to Reming- 
Montreal, Canada. ton Rand, Inc., Tonawanda, N. Y.). Filed 


Serial number 645,- January 9%, 1925. Serial number 1,389 
. . . 1,652,205. Paper filing device Fred J. 
Eraser holding device and the Kline. lew York, N ’ Filed June 28, 


Serial number 722.892 


, 1924 
sider at Chi- - . : . 
os —s : ates 1,652,294 Keyboard mechanism Geo. 
oo . . W. Beadle, New York, N. Y. (assignor to 
machine. Jesse Mergenthaler Linotype Company, New 


York, N. Y.). Filed August 13, 1926. 
Serial number 128,918 

1,653,025 Typewriting machine Jesse 
A. B. Smith, Stamford, Conn. (assignor 
Gordon M to Underwood Typewriter Company, New 
August 31, York, N. Y.). Filed January 12, 1925. 
Serial number 1,755 


Conn. (assignor 


Fiied 
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MINTINGS 


A Page Dedicated to Progress 
Principle is defined in the dictionary as the fundamental truth of all things. 
True progress consists in getting these truths into consciousness, whereby 
thoughts, words and acts are-directed in accord with principle. 


“Within the spirit of man is the true mount 
of God, where the Eternal One comes down to 
reveal himself. Revelation is light. Wherever 
there is a flash of light, spiritual or ethical; 
wherever the dark problems of man’s origin 
md nature and destiny grow luminous; wher- 
ever the being and personality and character 
of God come forth from the darkness, thrill- 
ing us with a fresh sense of worship, with the 
higher hope and faith and love, there is a real 
revelation to our spirits.’—Heber Newton. 

* * 7 
“NO REGRETS” 
“Have you ever regretted 
doing a kindness to another? 
doing your very best work? 
hearing before judging and then remem- 
bering not to judge at all? 
thinking twice before speaking sharply, 
and then saying something kind? 

—standing by principle that is grounded in 

Truth and based on God’s law? 
being generous to an enemy? 

—being prompt in keeping your appoint- 

ments and faithful in keeping your promises? 
-being a good example for some boy or 
girl who looks up to you for guidance? 

‘Whatsoever things are true, whatsoever 
things are honorable, whatsoever things are 
just, whatsoever things are pure, whatsoever 
things are lovely, whatsoever things are of 
good report; if there be any virture and if 
there be any praise, think on these things.’ Do 
this and good fortune, friends, and prosperity 
will be your reward, and you will live in a state 
of mind where there are no regrets.”—Ade- 
laide Hensley. 


x * * 


“Good thoughts are accumulative. The 
power of Spirit back of them causes them to 
gather to themselves such power that their 
effect is soon felt. Because the mind is of 
such importance in demonstration, it can be 
seen that one must take into account intense 
thought as a factor in his daily overcoming. 
Man piles up thoughts which are good and 
spiritual and by them he has more and more 
power to manifest the image and likeness of 
his ideal. By his high thinking he keeps the 
vision of man. Into this vision is poured all 
the substance of his noble thought. His vision 
of man may be said to become a living thing 
through the thought substance which vitalizes 
it and makes it tangible. 


“Keep thinking good, keep seeing good. This 
thought and this vision will become so over- 
powering that there can be no ultimate but that 
of becoming that upon which you have medi- 
tated. Vision toward the heights, and then 
with your eye upon the pinnacle, you will ar- 
rive. And you will find that you have simply 
caught the vision of your own spiritual man- 
hood and womanhood.”—Unity. 

* » * 


“Jesus came to reveal the Father. But is 
God, the infinite and universal Father, made 
known only by a single voice heard ages ago 
on the banks of the Jordan or by the Sea of 
Tiberias? Is it an unknown tongue that the 
heavens and earth forever utter? Is nature’s 
page a blank? Does the human soul report 
nothing of its Creator? Does conscience an- 
nounce no authority higher than its own? Does 
reason discern no trace of an intelligence, that 
it cannot comprehend, yet of which it is itself 
a ray? Does the heart find in the circuits of 
creation no friend worthy of trust and love?” — 
Channing. 

* * * 


“THE MYSTIC SENSE” 

“I cannot imagine myself without religion. 
I could as easily fancy a living body without 
a heart. To one who is deaf and blind, the 
spiritual world offers no difficulty. Nearly 
everything in the natural world is as vague, as 
remote from my senses, as_ spiritual things 
seem to the minds of most people. I plunge 
my hands deep into my large Braille volumes 
containing Swedenborg’s teachings, and with- 
draw them full of the secrets of the spiritual 
world. The inner, or ‘mystic,’ sense, if you 
like, gives me vision of the unseen. My mystic 
world is lovely with trees and clouds and stars 
and eddying streams I have never ‘seen.’ I am 
often conscious of beautiful flowers and birds 
and laughing children where to my seeing as- 
sociates there is nothing. They skeptically de- 
clare that I see ‘light that never was on sea or 
land.” But I know that their mystic sense is 
dormant, and that is why there are so many 
barren places in their lives. They prefer ‘facts’ 
to vision. They want a scientific demonstration 
and they can have it. Science with untiring 
patience traces man back to the ape, and rests 
content. It is out of this ape that God creates 
the seer, and science meets spirit as life meets 
death, and life and death are one.”—Helen 
Keller, in “My Religion.” 











PPP LLLP LOL LO LL LLL LLL OLE LLL LDS 
PPP LP PLL PLLLO LOLOL LOLOL OLE LOLOL PLL LOLOL LLL LLL La 





1928 ue 





‘ 
‘ 
, tie ve w 
ty 
| as ‘ Cc& Ofc g & 
si 4 Zon #f, 
— ‘ 2 ~Y 
: 4 = () — a ~ 
Bn ‘ DY) Y) SS kU. 
an rYAERE 
im} 3 1 > ot a co 
i) P —_n— = 29) - —_ 
it 7 2 ~*~ _— Qe oO 
i= 4 sf ee r f cs 
Zz] 3 , Mm we& VV *S on 
\< ‘ a rs eee % 
Sond : 7 2) ed mS oS A * So 
let 4 —_— 0U> »¥ —- oo S 
Hig >= 583 8 2 a 
<| | Mm ££ pOY¥Ftsay ~ 
4 —- oa ni “ 
‘ml § a of .,56 23 4 
; ome 
— _— = & -~ & — 
ix ‘ . a =~ » oles 
ite | § ott ee eS SS 
| & - O Seo @®sna™ 
1 e “&& i 
4 4 < ee — 4) 
sl | m 2° feet 
i: Sfuagd66z 
© ‘ $0a0 Os 
| ‘ 
‘ 
‘ 
4 
‘ 
‘ 





lle A 














POLO OCOOOOOL PPP PPP POP OOP OOOO 6b4be > 
wreerrre’ POs? eer rrrs PEEP PPPS LO LPP POLO OOOO DAD DD FRPP PPPPPPP PPP PPP OOD DD OOOO OOOOOOOOOSDSD bbb DDD DD 
DODD OL LLL LOLOL ODL LLL ODODE LOLOL DDL DEEL OEE POPOL PPP LOLOL LLL LOLS 




















‘al 


Page 11 OFFICE APPLIANCES For July, 1928 





~ Office 


Appliances 
“a la 





Selling from the Seller’s Viewpoint 


By W. D. M. Simmons, Manager, School Department, 
Underwood Typewriter Company — Delivered Before the 
National Association of Public School Business Officials at 


the 


OR many centuries the dominant idea associated 
with trade or commerce—the selling of merchandise, 


in short—was the idea of conquest. The first Sidonian 
galleys that pushed out into the Mediterranean were 
the advance agents of a monopoly maintained by force. 


Hannibal’s amazing march from Gibraltar to Rome, 
across the barriers of the impassable mountain ranges, 
was at bottom an undertaking to make the world safe 
for the merchants of Carthage. Indeed, the last great 
war which is so fresh in our memories was in some 
part at least the result of economic rivalries ; and some 
of our more cynical philosophers would trace it wholly 
to that particular source. It is no wonder that, even in 
referring to our peaceful activities with our business 
home, we still use the vocabulary of the 
battlefield. A particular selling effort is a “campaign” ; 
we speak of breaking down “sales resistance”; new 
markets are “invaded”; sales manuals frequently refer 
to the buyer in terms of a beleaguered city to be cap- 
tured by force of arms. Caveat emptor—the marvel- 
ously succinct and slightly cynical cummation of the 
common law—is merely the natural and logical abstrac- 
tion from the facts of history. Let the buyer beware 
He has full notice that the interests of the seller are 
hostile interests ; the viewpoint of the seller is the view- 
point of conquest. The law cannot help him if he 
shirks his responsibility to defend himself. 
Caveat Emptor No Longer Fundamental 

rhe idea that the viewpoints of buyer and seller are 
necessarily opposed and hostile goes back to a venerable 
antiquity, and ideas so ingrained in tradition are a long 
time dying. But the record of industrial development 
in the United States during the past thirty years or so, 
which seems so marvelous to our European contempo- 
raries and the facts of which can certainly speak for 
themselves, is in no small degree the result of the 
abandonment of that idea—or at least of its essential 
modification. This is a fact which the chroniclers of 
recent industrial history and the students of its eco- 
nomic bearings have been too likely to overlook. Re- 
cent writers on the “New Industrial Revolution” have 
been inclined to explain and interpret our outstanding 
industrial position in the world too exclusively in terms 
of mass production and the possession of vast natural 
Both factors, to be sure, are of great im- 
But they do not tell the whole story. For 


associates at 


resources 


portance 


Cosmopolitan Hotel, Denver, 


Colorado, June 6, 1928 


the successful development of mass production itself 
has depended upon the development of a new and con- 
structive selling technique, which has very largely 
gotten away from the idea of hostile viewpoints, has 
dropped the spirit of conquest (though it still uses the 
vocabulary), and has made the doctrine of caveat 
emptor sound like an anachronism. 

Constructive selling, from the seller's viewpoint, is 
in no essential sense antagonistic with constructive 
buying, from the buyer’s viewpoint. Indeed it may be 
recognized that both buyer and seller have the same 
object in view: the profitable adaptation of the seller’s 
goods or services to a specific purpose. A sale results, 
not from a clash of opposing forces in which the buyer 
goes down to defeat, but from a meeting of minds upon 
something which the buyer wishes to accomplish. The 
seller's main reliance is his accurate knowledge, not 
merely of his own goods and his own immediate inter- 
ests, but of the buyer’s ultimate requirements: some- 
times, indeed, of requirements which the buyer may 
not even suspect, 

The Challenge of Mass Production : 

The results of this new technique (for it is really 
something new in the world) are visible enough to 
anyone who can look back twenty or thirty years and 
compare conditions and standards of living with the 
same conditions today. On the side of industry alone, 
the volume of work that is accomplished day in and 
day out is many times what it was even a decade ago, 
vet the hours of labor have steadily decreased on the 
average, and we have lately been discussing in all seri- 
ousness the possibility of adopting the standard of a 
five-day week. The orthodox theories of profits and 
wages, based on conditions that were familiar to Adam 
Smith and John Stuart Mill, have begun to be seriously 
questioned by latter-day economists, and so doubtful a 
practice (in theory) as installment selling has recently 
heen restudied by a group of scientists headed by Pro- 
fessor Seligman of Columbia University. We are 
actually in the midst of an industrial revolution which 
is bringing about a revision of many of the “basic 
fundamentals” of the old dispensation. And it is 
largely due to the fact that constructive selling has 
successfully met the challenge of a mass production 
that could produce much faster than the old dispensa- 
tion could absorb. In place of merely invading and 
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conquering markets, constructive 
selling has undertaken the job of 
discovering new markets, and in 
many instances it has to all intents 
and purposes created them. * * * 
True vs. Fictitious Values 

I am not asserting, of course, that 
all modern selling is constructive. 
It is not. Probably it never will be. 
Human nature being what it is, 
there will doubtless always be plenty 
of concerns and indviduals who are 
simply content to trail along in the 
wake of the leaders, and compete 
for a share of the markets that con- 
structive leadership has discovered 
or created. Every industrial suc- 
cess creates opportunities for the 
imitator, the approximator, the “me 
too” specialist. The buyer will 
never be free from the necessity 
for discrimination between true and 
fictitious values; the seller who is merely predatory 
will doubtless be with us to the end of time. But 
the buyer who has a clear and a firm grasp of his 
own ultimate requirements will not have any very 
serious difficulty in distinguishing between the 
shadow and the substance. 

The Buyer’s Purpose the Ultimate Essential 

Constructive selling is, as I have already implied, a 
meeting of minds upon something which the buyer 
wishes to accomplish; the profitable adaptation of the 
seller's goods or service to a specific purpose. The 
seller is primarily concerned with results rather than 
with tangible merchandise. What he is selling is not 
primarily tangible merchandise at all, but intangible 
ideas: such for example, as comfort, convenience, econ- 
omy of time or effort, sanitation, security, and so fol- 
lowing. His effort is not primarily to overcome the 
buyer’s sales resistance, or the arguments of competi- 
tors, but to establish the superiority of new methods, 
new habits of thought. In place of regarding his com- 
petitors with the jaundiced eye of jealous prejudice 
he will co-operate with competitors in “selling the idea” 
to an extent that would seem incredible to the old 
school of salesmanship. The modern development of 
the trade association, which has contributed so much 
to the advancement and the security of our national 
prosperity, is in no small degree due to the adoption 
of this attitude of mind. There are dozens of instances 
in which the leading concerns in a given line of bus- 
iness have joined in a co-operative advertising effort 
to sell a general idea to the public for the benefit of all 
concerned ; including, be it noted, those producers who 
contributed nothing at all to the enterprise. Nor is this 
in any sense altruistic, any more than it is altruistic for 
the leaders in an industry to maintain service depart- 
ments to keep their machines in efficient working order, 
or to supply skilled operators at a moment’s notice. It 
is simply good business in the long run; amply demon- 
strated by the fruits thereof. 

It is true of course that these words and 
“co-operation” have been over-stressed to the point of 
becoming threadbare. In relation to constructive sell- 
ing, however, they mean something that is very real 
and very definite, and it is difficult if not impossible to 
interpret the viewpoint of modern selling without using 
them. Any selling which is not merely invasive and 
predatory will have the viewpoint of service, and the 
spirit of genuine co-operation. The activities them- 


W. D. M 


“service 





selves will exist, whether the 
words are ever used or not. 
The New Conception of Markets 

It has already been said that 
constructive selling concerns itself 
with results rather than with tan- 
gible merchandise, and that is in 
reality the essence of the whole 
matter. For the moment the 
seller began to concern himself 
with results, immediately and pri- 
marily, a number of things be- 
came apparent which were not 
even visible under the old policy 
of forcing a sale of merchandise 
and leaving all the risks of appli- 
cation to the buyer. 

For one thing, it became clear 
that the market, instead of being 
confined to those prospects whose 
demand for the goods was con- 
scious and active, extended 
throughout the whole range of human activity, where 
certain results were desirable. The market for adding 
machines, for example, instead of being limited to the 
few thousand banks where the application of the ma- 
chine was immediately obvious, embraced at least 
potentially every business activity which handled fig- 
ures regularly and in substantial volume. ons 
And similarly with almost any product that might be 
singled out. Market study transformed itself from a 
mere investigation of territories into a study of human 
activities on an extremely broad scale. And _ selling 
became an organized effort to do mainly two important 
things: 

(1) To adapt the product itself to special 
needs and special conditions as fast as they were 
discovered, and 


(?) 


SIMMONS 


2) To promote the general acceptance of new 
ideas, involving new methods, new standards of 
efficiency, convenience or comfort. 

Good Will the Indispensable Factor 

Now with this conception of the market, and this 
practical program before them, the leaders in prac- 
tically every line of industry soon recognized that the 
old doctrine of caveat emptor would no longer serve 
their purpose. If they were to be successful in reach- 
ing and occupying these broad potential markets with 
ideas, the policy of loading up the buyer with as big an 
order as he could be persuaded or bullied into taking, 
leaving him with all the risk and responsibility there- 
after, would have to be drastically modified. If the 
immediate market were to serve as a center or nucleus 
from which the new ideas might spread into new 
minds, gaining a favorable reception, the factor of 
greatest importance was the good will of the proximate 
buyer. New and constructive ideas can thrive only in 
an atmosphere of confidence and co-operation. The 
atmosphere of distrust and suspicion is fatal, as every 
educator knows. And this major effort to reach and 
cultivate new markets was and is in the last analysis, 
a problem of education. 

Hence when I[ tell vou that the ultimate aim of con- 
structive selling is the good will of the buyer, it is not 
merely a bit of high-sounding phraseology. For con- 
structive selling is wise enough to know that the only 
sound basis for future profits in a market that must be 
continually expanding, is the confidence and the good 
opinion of the market that has already been reached. 








a) 
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Constructive selling knows that it can better afford to 
forego an infmediate sale and immediate profit entirely, 
than to jeopardize future sales and future profits by a 
failure to serve the buyer’s best interests. Here again, 
it is not at all a question of altruism, but of intelligent 
and far-sighted business policy. The seller who ex- 
pects to be in business ten years hence, and to grow 
with the progress of his industry in the meantime, 
simply must adopt the policy of service and co-opera- 
tion as the only effective insurance for the future. 

Service and Co-operation Through Supplemental 

Activities 

This is the logical and practical basis for the great 
variety of activities which have come to be included in 
the scope of constructive selling; activities which are 
often very remote from the specific operation of inter- 
viewing a buyer and getting an order for merchandise ; 
activities which also often benefit a whole trade or in- 
dustry in a broad way, rather than those concerns ex- 
clusively that assume the responsibility for them. 

We find concerns like the Metropolitan Life Insur- 
ance Company, for example, publishing for free 
distribution a whole library of authoritative and com- 
prehensive books on hygiene, sanitation, and the 
conservation of the public health. Great financial in- 
stitutions, like the Bankers’ Trust Company, invest 
large sums annually in publishing the results of sur- 
veys and studies which will contribute to sound eco- 
nomic and financial knowledge on the part of the 
public. Concerns selling merchandise to the 
consumer through the retail trade, in instance after 
instance that might be specifically cited, devote time 
and effort and money to the education of retail clerks 
and other employes; not merely in matters concerning 
directly the sale of their own merchandise, but in all 
the activities (buying, selling, credits, accounting, etc. ) 
that contribute to the efficiency and the success of a 
retail store. 

The Primary Significance of Results 

Manufacturers of time and labor-saving machinery 
and equipment make substantial investments con- 
tinually in the promotion of efficiency on the part of 
those who actually use or operate the equipment. 
Through the medium of contests and otherwise, the 
operating personnel is continually encouraged to strive 
for a higher standard of efficiency, and the individual is 
given the incentive to train himself for better and 
better results. 

These organized efforts to increase the efficiency of 
the human personnel (which buys nothing directly, 
though it may sometimes influence a sale), and the 
active co-operation with educational institutions in 
training the operatives of tomorrow and the day after 
tomorrow, is indeed a far cry from the traditional ideas 
of “selling’’ as it was practiced by our forefathers. 
On the other hand it is perhaps as striking an illustra- 
tion as may be given of the primary significance which 
constructive selling places upon results. 

Service and co-operation (the activities, be it noted, 
and not merely the words which any parrot can be 
taught to repeat) are the very foundation of any 
selling policy that is modern and really constructive. 
For the viewpoint of constructive selling is broad 
enough to include this salient and essential truth: that 
its own welfare for the future, and its future profits, 
depend inexorably upon the continuing growth and 
development (the prosperity, in a word) of its market. 
Unless the market prospers it cannot go on buying, 
and to make a sale which does not contribute positively 


to the welfare of the buyer is to incur a liability. Over- 
loading a retailer with a stock of merchandise so great 
that it slows down his turnover, or forcing a sale of 
equipment which cannot be operated at a profit to the 
purchaser, results self-evidently in cutting down the 
buying power of the market on which the seller must 
rely. And conversely, the sale which results in in- 
creasing the buyer's efficiency and the buyer’s profit, 
enables the buyer to grow and expand his require- 
ments. Anything that will contribute to the efficiency 
of the product in the hands of the buyer is properly 
recognized as within the scope of constructive sales 
promotion. 
The Buyer’s Real Responsibility 

We have not reached the millennium of course. In 
business, we never shall. The time will not come in 
our day, if it ever comes, when the buyer will be re- 
lieved from the responsibility for comparing values, 
and distinguishing between real values and specious or 
fictitious values. But as between the viewpoints of 
constructive buying and genuine constructive selling, 
there is no hostility and no essential conflict. The focal 
point of both is a single point: the effective application 
of the product to produce desirable results. The best 
equipment that the buyer can have in dealing with his 
particular problem is a firm grasp of his 6wn immediate 
and ultimate interests. The firmer his grasp of his own 
essential interests in the long run, the less will be the 
difficulty of distinguishing between the substance of 
constructive selling and the shadow “which keeps the 
word of promise to the ear, and breaks it to the hope.” 


-_ > -—-— 
Twenty-third Annual International Typewriting 
Contest 


On September 29, 1928, the Twenty-third Annual In- 
ternational Typewriting Contest will be held in the Memo- 
rial Auditorium, Sacramento, California. The usual prizes 
and honors will go to the winners of the three classes, 
the World’s Typewriting Championship, the World’s Ama- 
teur Typewriting Championship, and the World’s School 
Novice Typewriting Championship. A_ special Novice 
Trophy, presented by Gov. Alfred E. Smith of New York 
will be given to the school in the United States entering 
a student in the Novice class who makes the highest record 
of any American contestant. The school is to hold the 
Trophy for one year, and the name of the student and the 
school will be engraved on it. 

In a letter to Mr. J. N. Kimball, Manager of Contests, 
Gov. C. C. Young of California extends a cordial welcome 
to contestants, saying, “I am indeed pleased to learn that 
the International Typewriting Contest, which has been 
held annually during the past twenty-two years in the City 
of New York, is to be held this year in our Memorial 
Auditorium in Sacramento on September 29th. It is with 
particular pleasure that, as the Chief Executive of the State 
of California, I extend through you a cordial welcome to 
the typewriting champions of every State of the Union and 
the Provinces of Canada.” 

Mr. Kimball stated in a recent communication that he 
is working on a revision of the International Contest Rules, 
and invites suggestions from those interested. 

aa Ts 
Chicago Office Equipment House Moves 

The Office Equipment & Supply Company, formerly at 
655 South Wells street, Chicago, IIL, is now located on the 
fourth floor at 325 West Monroe street. About three times 
more space is occupied than was the case at the Wells 
street address. This permits of a good floor display of 
office furniture, and a very convenient arrangement of the 
stationery stocks. 
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System Sells the Equipment 


By H. M. Goldthwait of The Globe -W ernicke 


’ 


Company, C 


HE tragedy of many jobs, specialty men hired to 

“put it over” in a new location under new condi- 
tions, comes, basically, from two main causes: First, 
an incomplete understanding of how this new ability 
is to be applied, on the part of the employer himself ; 
second, a lack of confidence in the new man, due to an 
incomplete comprehension, understanding, of all the 
contributing factors of the new man’s previous success 
in another field, to say nothing of an intimate knowl- 
edge of his personal equipment as to be applied to the 
problems of the new job. Men are still hired to a 
woeful extent based on previous performance. Con- 
fidence in the profitable outcome of the connection rests 
in too many cases on that basis alone. It is only nec- 
essary to check this statement in the average experience 
to realize how true it is, and how unnecessarily it con- 
tinues. And this responsibility for understanding lies 
first of all with the employer. Perhaps, personally I 
feel certain about it, there is a diversion of interest in 
the myriads of midnight electric lights, as against the 
light of the old midnight oil lamp with its call to con- 
study. 

Briefly—in the old days, employer and men alike 
spent more time in concentrated study of their prob 
lems, and in acquiring new information, and in arriving 
at profitable uses of that information. And today, look 
at, listen to the sirens of interest calling us the moment 
the key is turned in the front door. And what ts the 
first urge on gaining the evening’s freedom! Amuse- 
ment, or the decision to put some of the amusement 
money and time in a new book on business problems! 
That is the briefest possible word picture of the cross 
On our choice depends the 
Tied 


centration 


roads we stand at today. 
real success or failure of the individual business. 
up in this statement is the reason the stationers retail 
industry is discovering such inconsequential net profits 
at the end of the year. 

\n unnecessary percentage of the selling of this 
industry is, today, superficial. You need only to prove 


this to contrast the stationers’ selling methods with the 


selling methods of those specialty men under the guid- 
This 


ance of the direct to the user manufacturer. 


lesson has been lying before you, an 


incinnati, Ohio 


his business a success. Records, correspondence, con- 
tracts must be produced when wanted—Safes of 
definite endurance and capacity are necessary to guaf- 
antee the life of the business 

Visibile Indexes are the last word in revealing what 
is floating on the current of the business—prospects 
and customers; to point out the shoals and otherwise 
hidden rocks of past experience as an insurance for the 
safety of the future and the substantial growth of the 
business. Steel Shelving for exhibits or storage has 
problems of its own that need study to get the right 
solution. 

Can you as the employer yourself solve all these 
problems? And if so, can you tell your men how to 
solve them? If not, your specialty items as to their 
applications will be sold with the average of intelli- 
gence of your sales force. Not that you yourself 
should solve each individual problem of each individual 
salesman. But you should know. You must know 
that your men know. You must in the main see that 
this complete knowledge is put to practical use by your 
men, else your customers will take their real problems 
to the direct manufacturers’ men, and you will be the 
merchandiser only. Why not be both? 

It means schooling your men. It means, if you do 
not know that you must apply yourselves to the funda- 
mentals of system procedure, so you can direct your 
men to secure profitable business. Do you know that, 
because of this average deficiency on your part, those 
progressive manufacturers depending on order distri- 
bution have, in self defense, had to organize, at great 
expense, schools for training your salesmen—that many 
of these men fail to regard the opportunity in the light 
of a three months’ college course compressed into a 
week's training? That in too many cases your men 
regard these trips as junkets? If you could sense the 
money and preparation expended on these schools you 
would regard them as a golden opportunity. 

All of this to the end that you sell the system—the 
application—which is what, directly, your customers 
are interested in. If you will do that your discussion 
of price with the customer will come last. “How much 
is that going to set me back?” Surely 
an informal way of discussing price. 





opened book, to this industry, for 
years. 

There is some justice in admitting 
that the numbers of items handled 
predisposes toward merchandising, 
while restriction of products on the 
part of the direct to the user manu- 
facturer makes for concentration, 
closer control of selling units—men 
closer division of selling units—men 
on the part of the stationer should 
help, but it is not directly the main 
issue, 

Filing Systems, Safes, Visible In- 
dexes, Steel Shelving, for a few 
none of these are bought by the user 
as ornaments, but, because each has a 
definite function to perform in making H. M 
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If you remain a merchandiser, then 
the first and last discussion is likely to 
be, “What is my discount,” with a 
sequence of “shopping.” 

A system designed to accomplish 
definite ends convinces your customer 
you have something not to be bought 
wrapped from the shelves of your 
competitors. 

You and your salesmen must have 


the interest of self preservation so 
strongly working in you that it will be 
in fact a “yeast of progress.” You 
and your men must study- 

Accounting 

Business Organization 

Current Business Doings and 
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History— 
Literature and History for breadth— 
Drafting for the men in sketching layouts. 
If you do, you and your men will discuss with the 
officers of your customers’ businesses the intimate 


problems of their organization, the application of your 
lines of specialty application. 

If you do not, you will sit on the three-legged stool 
of price, construction, quality—and in your business 
three-legged stools are out of date. 


Is the Adding Machine a Frankenstein? 


French Savants Say Calculating Machines Wreck Nerves 


OCTORS BERILLON AND VACHET, pro- 
D fessors of the Psychological Institute of Paris, 
are reported to have declared the adding machine and 
all other modern mechanical calculating devices as 
constituting danger to the nervous system of the op- 
erators. Employes of the bourse and finance ministry 
declare that adding machines are to blame for the 
increasing number of illnesses and nervous ailments 
in their ranks and it is stated as a result of these com- 
plaints, the two investigators named undertook expert- 
ments which have just been completed. Dr. Vachet 
says that by vibration and sustained attention, they are 
able to prove that the adding machines can bring a 
veritable hemorrhage of the nerves and that they are 
destructive to the human organism. The adding ma- 
chine encourages what is known as aphronism, which 
is the mania for speed, for mental short cuts which is 
putting human nerves on the scrap heap. “The adding 
machine is a masterpiece of an insanely mechanistic 
civilization,’ the eminent doctor says and that execu- 
tives should see that the same man must not use one of 
these instruments more than two hours in succession 
on the same day. 

\ll of which is quite startling and would be indeed 
frightening if it were not for the suspicion that even 
the greatest experts seldom start an investigation en- 
tirely without prejudice. In fact, the records of all the 
criminal courts indicate that an expert can prove almost 
anvthing if given a chance. We cannot quite reconcile 
the doctors’ fears with the fact that the expert speed 
operators on the typewriter and adding machines whom 
we have seen have all been physical specimens of a high 
order and mentally they have been singularly cool, 
self-controlled and intelligent. 

It seems barely possible that a certain prejudice 
against machines might have had something to do with 
the findings of the eminent doctors ; then too, the strain 
of learning the operation of machinery may have an 
effect upon the nervous system, particularly of those 
persons who may be temperamental or opposed to what 
they are required to learn. 

Even in the United States there is an impression 
floating around that a part of the present unemploy- 
ment among clerical workers is due to the rapid ad- 
vancement of mechanical processes in office work. A 
correspondent in the Chicago Journal of Commerce 
recently pointed out that mass production methods of 
great factories are being applied extensively to large 
offices and that individual workers perform small op- 


erations and in many instances are put on a piece work 
basis. Knowledge of the general necessities of the 
business is not an aid in the performance of such work. 
This correspondent states that some investigations have 
been carried on by Professor Frederick G. Nichols of 
Harvard, who found only twelve per cent of office 
managers believed that it was necessary for clerks to 
have ambition for higher work. 

An industrial and vocational psychologist of national 
repute at the University of Chicago states in regard to 
the report of the work of these two Frenchmen: 

“I have been puzzled to know what it is all about. 
This brief statement is like the average journalistic 
attempt to popularize a scientific investigation—ill- 
balanced and incoherent. I do not happen to know 
either of the two men mentioned. Their investigation 
is probably another one of the considerable number of 
studies which have been carried out in regard to con- 
tinued work—or, as they are usually called, fatigue 
studies. I can see how continued work without proper 
rest periods might produce some sort of loss of effi- 
ciency as any other sort of long continued work ; but I 
see no reason why working on an office appliance like 
an adding machine should be fundamentally different 
from a similar experiment carried on with any other 
office apparatus. Furthermore, I am not at all clear as 
to what a ‘neural hemorrhage’ means.” 

It might be added that such fatigue studies as have 
been made do not indicate that work of a somewhat 
monotonous nature such as is usually involved in op- 
erating machines of various kinds, conduces to nervous 
exhaustion. Rather, the operator becomes habituated 
to the operation of the machine and experiences little 
so called nervous exhaustion. Rest periods between 
operations, even though short, are found, however, to 
be of great value in the maintenance of an even level 
of efficiency. 

It might be further added that Office Appliances is 
not inclined to accord credence to the beliefs reported 
to be expressed by the French savants and by the 
American contributor to the Chicago Journal of Com- 
merce. In order to agree with the latter gentleman, 
one would have to assume that large offices are pre- 
dominant in the United States, which of course, is 
impossible. The great majority of office workers do 
not work for the great corporations and mercantile 
establishments but are to be found in the small 
moderate sized offices where conditions demand mental 
adaptedness and versatility on the part of the worker. 
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The Future of This Industry 


Pacific Coast Dealer Proves an Optimist on the Outlook 


4 


HI query of a reporter for Office Appliances 

about the future of the office equipment industry, 
brought interesting replies from Ray Larter, president 
of the new Office Utilities Corporation of Los Angeles, 
when he was in Chicago last month. 

Mr. Larter has had long experience as a successful 
distributor of office machines, systems and devices. 

“It is my opinion,” said Mr. Larter, “that the indus- 
try is today entering an era of great activity which is 
shaping it into ‘a thoroughly distinctive branch of our 
national industrial structure. The dimensions of the 
industry will be enlarged and ample opportunity 
created for everyone, particularly for those who vision 
the possibilities and prepare for what is to come. 

“A recent survey of the situation in the East reveals 
an optimistic attitude on the part of those most 
concerned. 

“Wall Street has developed a keen interest in the 
industry and is giving consideration to phases that 
would surprise many. My observations lead to the 
prediction that Office Appliances and its many old 
friends in the field are to see those high ideals for 
which. they stood for many years, come increasingly 
into practice in the industry. 

“There is frequent reference to the industry being 
‘in its infancy.’ In a sense that is true. But it is con 
stantly looming larger in the public mind.* In the 
increasing development and growing prestige of the 
industry are two strong influences: First—a greater 
tendency toward a more liberal meeting of minds of 
manufacturers, distributors and consumers of the prod- 
uct, national and local associations, groups, guilds and 
selling fraternities. To be sure, these are limited to 
particular parts of the industry, but I look to see them 
extended with more liberal policies tempered with more 
consideration for all concerned. There will be, no 
doubt, even more important meetings of the minds ot 
those who produce, those who sell and particularly 
those who use the products. 

“Second—a more studious attitude on the 
producers and distributors. Whenever a new applica- 
tion or a new demand is uncovered, its production now 
engages a more scientific consideration of manufac- 
turers and the tendency is toward a greater study of 
the practical utility of the product and service. The 
distribution of such a service has been given considera- 
tion through merging the production of a group of 
commodities, overcoming the limitations of singleness 
of so-called direct selling. This process brings great 
benefit 

“Another plan which | believe is destined to have a 
greater influence in the future is merged distribution 
under highly trained representation of which there is 
more today than ever before. This trained ability is 
only waiting for proper direction. 

“By what name shall we know the industry which is 
so comprehensive in production and service? The divi- 
sions usually included are machinery, furniture, de- 
vices, stationery and accessories. But there is also 

*(Its work through the to bring together and co- 
ordinate the separate units in the field and to establish the 
fact that the manufacture and distribution of office equipment 
is an industrial entity is Office Appliances’ most constructive 
contribution to the progress of the business.) 


part of 


years 


services, accounting 
Among ourselves any 


printing, lithography, indexing 
services, drawing of forms, etc. 
of the names are sufficient, but does the public identify 
all divisions in the industry by the names we usually 
We are disposed to think that these names 


give it? 
Considering every angle and 


are not all inclusive. 
ramification of the industry, we have come to favor the 
term ‘office utilities’ and have launched our Pacific 
coast enterprise under the corporate title of Office 
Utilities Corporation.” 

friends have chosen a capital name for 
We expect their enter 
“office 


N¢ ITE (Our good 
their business. We know their ability 
prise to contribute to the success and prestige of the 


equipment industry.” 
ee -_ 
Correcting a Mistaken Impression 

The United States Pencil Company of Philadelphia, mak 
ers of the Mohican pencil, announce to the trade that they 
are an independent company having no connection directly 
or indirectly with any other manufacturer or any firm oper- 
ating under a like or similar name. The announcement is 
made to correct any wrong impression that may have been 
received by the trade in certain localities. It is signed by 


John S. Furst, general manager. 


- > 
Karachi Commerce Chamber in New House 
The Chamber of Commerce of Karachi, India, has moved 





into a new building, said to be the finest of its kind in India 
with 


The chamber was organized sixty-seven vears ago, 


seven members. There are now seventy-seven members. 


The trade of this port has grown from $7,500,000 to $33,- 


000,000 annually 
— 
Archangel 


To Floyd Bennett 


Far, far above the fog-bound earth 
To a bourne free of rain and snow 
Where Heaven's searchlights guard the day 
The deathless flyers go 


All danger past of cold and storm, 
They wheel, from star to star 
No landing troubles try them now 
Who God's own airmen are. 
At that great throne which stands apart, 
Where glory’s fountain Hes, 

Another gallant hero kneels 
For knighthood in the skies 


John J. Leckie (Joseph Dixon Crucible Company) 


RI <a 
Good Old Red Hot Days 


You can talk about your winter time, but it don't appeal to me 

I'll take the good old summer time, when all the world seems 
free, 

You don't go ‘round 
chin; 

For every time you move there's little mountains on your skin 

And all the world seems warped and drawn and not a durn hen 
lays 


with heavy clothes and mufflers to your 


Just give me back the summer time, with her good old red 
hot days 
They say it takes the winter time to stamp out the disease; 


But I've noticed in the summer time you don't hear the people 


wheeze 


And bark around with rockin’ coughs—the kind that sometimes 
kill 

While every time you move, why, down your back chill chases 
chill 


I'll take the old hot weather when you feel as if you'd blaze 
Just give me back the summer time with her good old red hot 
days 


Give me the boilin’' weather—nix on the freeze and thaws 
When the clothes you wear is just enough to observe the laws 
And out behind the house you have a little garden spot 

It tickles me when neighbors say, “‘Gee, O ain't it hot?’ 

I'll take the gnats and ‘skeeters and bask in the old Sol’s rays, 
Just give me back the summer time with her good old red hot 


days 


— John W. Messimore 














or 
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Standardization in the Filing Equipment Industry 


Being a Review of an Article by John L. Stephens, Advertising Manager, The 
Shaw-W alker Company, Muskegon, Michigan, in the May, 1928, Issue of The 
Annals of The American Academy of Political and Social Science 


N HIS article Mr. Stephens outlines certain mat- 

ters of an interesting historical character. The 
article is based upon the postulate that certain ideas 
regarding standardization that have received dis- 
cussion lack features of practicality which would 
make them workable. He makes a suggestion as to 
a method which, he believes, would solve to a con- 
siderable extent the difficulties which have arisen 
through lack of a practical simplification process. 

Mr. Stephens’ suggestion is one which should and 
doubtless will be given careful consideration by the 
manufacturers of steel furniture. 

As a second postulate, Mr. Stephens suggests 
that the consumer or user is the one who makes 
the rules eventually and he is the one to be satisfied. 
If, therefore, the industry wants a cutting down of 
items in the steel furniture line, the consumer must 
be educated, because the final decision rests with 
him. “He (the user) can be persuaded, but he 
can’t be forced.” 

Much time and money have been spent by the 
National Association of Steel Furniture Manufac- 
turers, formed in March, 1915, to arrive at a general 
standardization of steel filing products. The asso- 
ciation is at present composed of thirteen members, 
four other manufacturers cooperating. The prod- 
ucts of the several companies vary within some- 
what narrow limits as to height, width and depth 
of case, as well as to filing capacity in inches per 
drawer and per case. This creates a cost per filing 
inch which is not uniform for the product of all 
companies. 

Two distinct propositions have been considered 
in discussing the standardization of filing equip- 
ment. First, standardization of finish, gauges of 
metal, grades of metal—in other words, minimum 
specifications as to the properties of the materials 
that make a filing cabinet; and second, standardiza- 
tion of all lines as to exterior dimensions and inter- 
membering devices. 

One of the first moves made by the association 
above referred to, was to investigate standardiza- 
tien. Samples of mahogany, oak grain, and green 
finishes were submitted, with the idea of bringing 
them into harmony. Standards were tentatively 
agreed upon, but when each member analyzed the 
effect of adopting them he found that the result 
would be to add to existing installations and to re- 
move individuality in competition. A committee 
was later appointed to work toward the elimination 
of superfluous styles and has met with considerable 
success, causing the removal of a number of items 
which did not fill any consumer demand worth 
considering. 

With regard to the second point above stated, 
that of standardizing on dimensions and intermem- 
bering devices, the difficulty lies in the fact that 
much of the business in filing equipment is “re- 
peat” business—additions to already existing instal- 
lations. The consumer naturally objects to adding 


pieces which do not match up with the equipment 
he already has in use, and this is a very real diffi- 
culty, because steel filing equipment is something 
which will last, according to tests, a hundred years 
without wearing out. Indeed, it is subject to no 
destructive agency except severe fires, accident and 
misuse. Furthermore, forced standardization in 
dimensions would involve, perhaps, scrapping a 
large proportion of the equipment in use and bring- 
ing upon the shoulders of the manufacturers addi- 
tional costs in gauges, dies, machinery and the like. 

The next movement involved only the United 
States Government, which is the largest consumer 
in the world. The General Supply Committee at 
Washington, important as its purchases are, does 
not represent the buying public. It is the executive 
arm of only one large consumer. The Government 
in its demands presented specifications as to inter- 
membering devices and outside dimensions of steel 
filing cabinets. One manufacturer accepted the 
Government standards and other manufacturers 
have also furnished filing equipment to the Govern- 
ment in conformity with those standards. However, 
the demands of the Government have not made a 
particle of difference to the buying public. 

On October 24, 1923, the Federal Specifications 
Board appointed a Sub-Committee on Office Furni- 
ture which communicated with the National Asso- 
ciation of Steel Furniture Manufacturers and asked 
for standard specifications. To comply with this 
request involved great and expensive labor by 
engineers and experts of the members of the associa- 
tion and it was not until July 29, 1926, that the text 
of the specifications as drawn by the association was 
presented to the Sub-Committee with the approval 
of all except one member of the association. One 
of the engineers connected with the project esti- 
mated that more than $50,000 was spent in one way 
or another by those who helped to draft the finished 
text. 

These specifications did not limit outside dimen- 
sions or interlocking devices, but did set minimum 
limits below which the materials must not go. The 
list of specifications was very exhaustive and no de- 
tail was omitted within the limits of the presenta- 
tion. That is to say, it presented minimum specifi- 
cations as to materials, but did not present standard 
dimensions or universal interlocking devices. 

The text, as presented by the association, says 
Mr. Stephens, has not been accepted by the Sub- 
Committee on Office Furniture, and here the matter 
rests so far as the writer knows. 

Mr. Stephens here presented four propositions as 
the basis for his final conclusions. 

1. What the shortcomings and virtues are of the 
Standard Steel Furniture Specifications, composed 
by the National Association, and the reasons for 
them. 

2. What the logical results of absolute standard- 
ization would be. 
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3. That there is another basis on which specifi- 
cations can be drawn that is superior to (1) mini- 
mum specifications for materials or (2) the idea 
of making all pieces of equipment exactly alike in 
dimensions, interlocking devices and finish. 

4. That a similar field is intensively using this 
third method of “standardization,” if it can be called 
that, and that it is the only universally satisfactory 
method 

\s to the first proposition, the specifications of 
the association are produced by the people who 
make the equipment. To recommend the standard 
for a certain piece of steel that would throw the 
product of any manufacturer below par would in- 
volve disloyalty to the company represented. Com- 
pany engineers have given intensive study to dis- 
cover the better ways of doing things. To change 
their figures and specifications would, in a sense, be 
to contradict themselves. The theoretical cabinet 
made in accordance with the minimum specifica- 
tions as to materials would therefore not be the 
best cabinet that each manufacturer could make. 
The specifications submitted are worthy of high 
admiration, proving as they do a willingness on the 
part of an important industry to try to the utmost 
any project that can benefit the buying public, the 
Government or the association. These specifica- 
tions are also valuable to members as a catalogue 
of what is suitable for certain purposes, and what 
is not suitable. 

\s to the second proposition, Mr. Stephens be- 
lieves that the adoption of absolute standardization 
would result, first, in the immediate departure of all 
designing and development engineers for other 
fields. Original ideas and independent research 
would be of no further use. Second, immediate 
stagnation would develop throughout the field be~ 
cause competition would exist only inside the shop, 
not in the customers place of business. Third, 
there would be an effort to cut costs by all manu- 
facturers, with the inevitable labor troubles and 
other difficulties. Fourth, the consumer would find 
an increasing difficulty in getting equipment to fit 
new situations. Fifth, manufacturers would no 
longer take the old pride in their products. Sixth, 
there would be a complete lack of touch with the 
improvements in raw materials. Seventh, business 
development would be hampered seriously because 
of lack of proper equipment; and eighth, there 
the eventual integration of the industry 
a condition against the prin- 


would be 
into one organization 
ciples of our present economic order. 

Mr. Stephens’ final proposition suggests a 
out through standards where performance is the 


way 


basis 
Filing Cabinets Fill Important Place 

In his introductory statement Mr. Stephens pre- 
sented some interesting speculations on the age in 
which we live. Ours is known as the age of the 
machine. The machine, indeed, is the most signifi- 
cant outgrowth of modern civilization, or, to state 
it differently, modern civilization is the outgrowth 
of the astounding changes wrought by machines, 
without which the records, writings and figures nec- 
essary in the conduct of our daily affairs could not 
The machine, however, produces only 

the written records indicate it 
If the user of the machine is not to 
minimize its usefulness, he must em- 
the information which comes to him almost 
in the form of written records, all of which 


be handled 


in proportion as 
should produce. 

destroy or 
ploy 
wholly 





determine the reason-for-being of the machine. Con- 
versely, the machine has made imperative the de- 
velopment of new ways of keeping such records. 

Attempts made in the nineties to gain the advan- 
tages of combination and large scale production 
were disappointing, chiefly, according to the opin- 
ion of Professor Henry P. Dutton of the Northwest- 
ern University School of Commerce, on account of 
the inadequacy of existing systems of record and 
communication to meet the demands of the large 
business unit. Nowadays machines are to be had 
capable of doing any kind of work necessary to the 
carrying out of large scale production ideas. 

Inasmuch as machines make modern business, 
ideas make machines, ideas feed on information, 
and information must be kept in order, available, 
accessible, and useful, it is apparent why the filing 
equipment industry takes itself seriously. 

About three decades ago the systematic filing of 
letters, bills, cards, etc., did not amount to very 
much, every concern using its own system. Rec- 
ord sizes varied widely, legal and document sizes 
being the only ones really established. Houses 
ordered equipment specially made, which was costly 
and represented the stage of experimentation. About 
1900 manufacturers who had been filling special 
orders began to bring out small units stacked hori- 
zontally for the consumer records. Little attempt 
was made at standardization, selling being highly 
individualized. 

Mr. Stephens paid tribute to the work of Melville 
Dewey and H. E. Davidson who during the last 
couple of decades of the last century contributed 
important ideas to the subject of filing. The former 
invented systems used principally in libraries and 
scientific institutions and later extended to the com- 
mercial world. His advocacy of the use of metric 
measurements did not receive popular approval. 


Notre.—Mr. Stephen's article above reviewed was one of 
a number of articles on standards in industry appearing in 
the May issue of the Annals of the American Academy of 
Political and Social Science, one of the most thoughtful 
magazines published in this country. It was the only 
article directly relating to the office equipment field in that 
number, which contained several other articles on industrial 
standardization—the exclusive topic of the edition—by men 
of foremost ability and influence in their respective helds. 
The first article had to do with organized effort in simpli- 
written by Ray M. Hudson, assistant 
director, Commercial Standards, U. S. Bureau of Stand- 
ards, Washington, D. C. Among others contributing were 
E. W. McCullough, manager of the Department of Manu- 
facture, Chamber of Commerce of the United States; P. G. 
Agnew, secretary of the American Engineering Standards 
B. Stuart McKenzie, M. E. I. C., secretary of 
the Canadian Engineering Standards Association; K. H. 
Condit, editor of the American Machinist; William Green, 
President of the American Federation of Labor; W. D. A. 
Peaslee, assistant to the president of the Underwriters Lab- 
oratories; several professors in leading colleges and uni- 
versities and men of distinction in various industries. 

The May issue of the Annals is, in short, a liberal edu- 
the 


fication and was 


Committee; 


cation on the subject of standardization, awaiting 
perusal of readers interested in that important subject. 
a >. — 
Concerns in This Field Help Organize 100-Year 
Club 

A recent survey made in New York City revealed the 
fact that nearly 200 commercial, financial and industrial 
concerns there were founded more than 100 years ago, and 


resulted in the calling of a conference to organize a “100- 
Year Club.” Among the concerns in the list we notice such 
familiar names Davis Ink Com- 
pany, Joseph Heywood-W ake- 


field Company and Perkins Envelope Company 


as those of the Thaddeus 


Dixon Crucible Company, 
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EDITORIAL 





British Stationers Also Have Their Problems 
EGINNING the department, In Other Lands, in 
the present issue is a letter from our London cor- 

respondent, Mr. Shore, that presents matter ol consid- 
erable interest to American stationers and manufac- 


Entertainment and—“Entertainment” 
| pes ary said something to the effect that we 
may not cut the top so thin there is no bottom. 
There is the other side—always. A man of caution 
will seldom employ an agency that jeopardizes the good 















































: 
: turers of specialty lines. We have been accustomed to will of the majority to promote the good will of the 
| regard British stationers as having the business “sewed few. 
| up,” so to speak, with price agreements and the like, in It is reported that at conventions in some industries 
which respect British laws are more liberal than ours. certain forms of so-called entertainment have become 
It transpires, however, that individual stationers in a disturbing factor. We hear of “hospitality” that has 
Britain are becoming distinctly worried over the en- exceeded the limits of good judgment and gone beyond 
croachments of “cheap bazaars” and department stores, the bounds of propriety. In one industry whose prod- 
which slash prices after the old, familiar method. ucts are distributed through dealers, sharp protest has 
: There is also some complaint that manufacturers and heen made against a statement that entertainments of 
, wholesalers are competing unfairly by selling direct, the sort have been put on to please the dealers. The 
, and that “trading clubs” under various styles are cut- jdea that anyone would assume that dealers approve 
| ting into the business of legitimate dealers. violation of the proprieties is resented. It is evident 
As a result of the foregoing, British stationers are that those who do approve such forms of entertainment 
trying to find out what they can do about it. They are a small minority. 
can prevent underselling of proprietary articles, but If there were no other reason for a convention than 
| beyond this the road seems undefined. good fellowship and the making of friends, the meet- 
l In the light of the severe competition to which Brit- ing would be worth while. Other things being equal, 
ish stationers are now subjected, Mr. Shore does not business follows friendship. Social intercourse pro- 
advise too much reliance upon agency arrangements. motes good will, out of which grows hospitality and 
, He says that selling through dealer agents is not now entertainment—natural impulses of the mind toward 
what it used to be. relaxation. The “little nonsense now and then,” that 
. Stationers on this side of the ocean will be interested “‘is relished by the wisest men,” is not of the sort that 
t in the methods employed by British stationers in attack- leaves a morning hang-over. 
i ing their problem. The annual convention of the National Association 
. <--> in our own industry is held in the interests of improved 
{ Think Price—and Customers Think with You! merchandising and a higher standard of business ethics. 
PROSPEROUS industry is not built on unprofit- It is not expected that any such things as are referred 
able enterprises. The only road to Happyland is above can happen there, where any practices not in 
to sell service and quality first and price second. accord with principles of accepted good conduct would 
. . ree ge a. salers show be frowned upon as destructive. One who attempted 
Buyers will “shop around” as long as dealers show ! I a clemptes 
’ they expect it. Real “class” sticks in memory after the it would do so at considerable hazard—jeopardizing his 
: “bargain” has proclaimed its cheapness. Bargain hunt- own business and personal standing and bringing about 
ing is a state of mind. a possible loss of members in the association. 
t 
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Posture Chairs Again 


Eminent Advocate of Correct Sitting 
Posture Expresses Objection to the Way 
in Which He is Quoted in an Article 


in the June Number 


R. J. R. GARNER of Atlanta, Ga., president of the 
American Association of Railway Surgeons, takes 
exception to our treatment of an article on posture 
seating in the June issue of this journal. In his letter, 
presented below, he states his objections and detines his 


ideas 

Because of his convincing statements upon the value and 
influence of correct sitting posture in ofhce and factory, Dr 
before quoted in Office Appliances \ 
Dr 


ss of the quotation 


(sarner was once 


complaint was made by Garner at that time because ot 


ncompletens 


In both references precise specifications were omitted, 
as they were in all such cases, because, after all, opinions 
do vary as to the details of construction of posture chairs. 
Not even all anatomists appear in accord except upon the 
eneral proposition that correct seating is highly important 
and should receive attention in factory, shop and ofhe« 
Certainly each and every type of posture chair illustrated 
ige 106 of the June issue is intended to conform to 
ertain ideas of bodily health and comfort for the user, and 
no type has been adopted except after consultation with 
those who have given study to the subject and can fairly 
qualify as experts. The fact that there are many types otf 
posture chairs on the market is evidence that even doctors 
don't agree, and the specifications outlined by Dr. Garner, 
differing from all others, offer additional proof that the 
subject is still open for discussion. Since there is a differ 
ence of opinion among authorities as to what constitutes 
the ideal chair, it is out of the question at this time to 
standardize on any one type. Furtnermore, a type of chair 


which will be comfortable to one individual and well suited 


to his bodily structure may not be suited to another person 
Adjustments are provided, but we doubt if any single chair 
with adjust 


itself to even 


The several different types available, however, pro 


will accommodate every person, 
ments 
vide the means of bringing increased comfort and efficiency 
to most workers at desk, typewriter or bench. There is still 
must be sold before it can 
that it to “fit 


the office manager will have 


another consideration: A chair 


its such refuses 


be used. If 
office 
Che ideal chair must satisfy all conditions and 


appearance 1s 


into” the surroundings, 


none of it 
all 


persons. It must be possible to make it strong, rela- 


tively handsome and ideally comfortable all day long. 


Dr 
surgeon and physician, and his opinion is highly 
natters relating 


Garner absolutely qualines as an expert anatomist, 


valuable 
on the subject of correct seating and other 


to human health and efficiency. That he does not approve 
of any existing type of posture chair is not surprising, for, 
with all due respect to experts in general and this expert in 
particular, it is exceptional to find two of them who agree 


on all points. 


In the article in question it was not the intention of 
Ofthce Appliances to advertise the different types of chairs 
illustrated The tools of this industry are the vital things 
in it. The name of the manufacturer is associated with 
the article he makes and is as familiar to regular readers 
is the article itself. This viewpoint is not always under- 


those outside this trade. 


Dr 


stood by 


Following is Garner's letter to the editor of Oftce 


Appliances 


“My dear Johnson 


Mr 


‘I note that on pages 106, 107 and 108 of the June, 1928, 
issue of Ofhce Appliances there appears a! irticle entitled 
‘Posture Consciousness and Posture Chairs.’ In said article 


1 am quoted extensively in at least three separate and dis- 


tinct places, and in another place, beginning with the last 
line of the first column on page 107 and extending through 
the first six lines of column two on the same page, I have 
been quoted without being accredited with same Accom- 
panying this article are illustrations of six chairs which 
are manufactured, advertised and sold as posture chairs. 


“I fear from the way your article is written and illustra- 


tions appended, a false impression may be created in the 
minds of some to the effect that I am recommending either 
one or all of the chairs illustrated. For that reason I request 
publication in the columns of Office Appliances of this letter 
of explanation. 

“Frankly, I wish to state that I do not lend my approval 
to any of the chairs illustrated, for to my mind they do not 
constitute what I consider to be a true posture chair. 
quoted by you—I describe the dimen- 


In 


“In my address 


sions and construction of my ideal of a posture chair. 


order that there may be no mistake, I quote herewith the 


exact wording of my article on this point: 
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‘A properly constructed chair should have a seat ap- 
proximately 16 inches in width, and not more than 11 inches 
from before back, and adjustable as to its height from the 
floor. The back should not inches in breadth, 


should be adjustable so as to provide support at the junc- 


exceed 5 
tion of the dorsal and lumbar region where properly re- 
quired, and should never extend downward so as to make 
such a chair 
anatomic 


contact with the rear edge of the seat. In 


the worker would assume a position very 
with the weight of the body resting upon the tuberischi, 
muscles, while the coccyx, extending 


near 


and sustained by the 
beyond the rear edge of the seat, is not subjected to pres- 


sure, and the spine is held in correct position permitting full 
play of the lungs, and undue pressure upon the abdominal 
organs is obviated.’ 

“If you and your readers will compare the description 
which I gave of my ideal chair in November, 1927, as above 
quoted, with the illustrations in your article, it will be read- 
ily apparent that not a single chair illustrated even ap- 
proaches the ideal described by me. 

“Thanking you for the publication of this letter, and with 
kindest regards, I beg to remain, 

“Yours very truly, 
(Signed) “J. R. GARNER, M, D.” 


Some Ideas on Co-operative Selling 


Review of an Article by William P. Hoy, Western Division 
Manager Amberg File & Index Company, Chicago 


R. HOY first outlined the development of the Chi- 
cago office equipment market as indicated in a report 
in Chicago Commerce, the organ of the Chicago 


Association of Commerce. He then continued with a dis- 


cussion of the subject of selling with special reference to 
filing equipment 

All office equipment is the result of research and pioneer 
work in invention, production and distribution. The seller 
of filing equipment must know not only his own product 
bility 


but also its adapta to a business or department of a 


Filing must, in addition to proving 
adaptability 


of time-tested methods and must overcome ingrained prej- 


business equipment 


its quality and for general use, take the place 


udices. It must fit in with routine from the lowest position 


in the office to the highest executive. The salesman of filing 


devices must possess a great deal of tact and unquestionable 


integrity, because in analyzing the needs of any particular 
company, he comes in contact with the private records of 


the business. Unless he is undoubtedly trustworthy, he 
will not be accorded such a privilege 


1 he 


direct through the manufacturer’s selling organization and 


two methods used in selling filing equipment are 


through the dealer. The primary interest of the dealer is 


turnover. He must carry a fairly large stock, but, unless 


he has a specially trained filing equipment sales staff, he 
will be in a position to supply only the incidental needs of 
his customers [he manufacturer helps in such cases by 
sending a highly trained man to cooperate with the dealer 
and in this way often makes possible sales of complete in- 


stallations of filing systems. Subsequent orders for addi- 
tional supplies and equipment are handled by the dealer. 
Because of the nature of his business, the average dealer 
This 
procedure often involves an occasional change in the line 
handled 
their filing 
additional equipment if he has changed his line. 


sells the lines on which he makes the most profit. 


Due to the policy of most firms to standardize 
the dealer finds it difficult to supply 
This seems 


Systems, 


to be overlooked a great many times by dealers. 


Most manufacturers, in employing sales representatives, 


spend a great deal of time in training these men before 
they allow them to make any contacts with their trade, 
and even after the salesman has established himself with 


the company there is still a continual training process going 
on, due to the continual change in demand on the part of 
the user. A dealer cannot expect to master all of the details 


in connection with any manufacturer's line and expect to 


sell it intelligently, unless he will spend at least a portion 
of his time in studying the line carefully and making sure 
that his own sales organization does the same thing. 

The dealer should not take on a line merely for its sales 
possibilities in one or two items, but should look over the 


complete line carefully, analyzing its sales possibilities in 


his market as well as its possibilities for repeat business 
If this program were followed by all dealers, it is positive 
that a number of lines they now carry would be found to 
be far from suitable in certain localities. 

Many dealers change lines because at one time or another 
they have met a certain manufacturer in competition and 
have lost business to him. They immediately jump to the 
conclusion that there is some advantage in handling the 
line of the manufacturer who was successful in these par- 
ticular instances. Many times they overlook entirely the 
fact that the manufacturer may have been directly repre- 
sented on these particular jobs or that there was some 
decided advantage to the buyer in placing his order for the 
particular line, outside of a question of price and adapt- 
ability. 

Dealers and Manufacturers Should Exchange Information 


There should be a continual interchange of information 
between the dealer and the manufacturer. When a dealer 
faces a particularly difficult competitive condition, in justice 
to himself and the manufacturer, he should notify the manu- 
facturer as to just what the conditions are, and give him a 
chance to make either variations in the line to meet the 
condition or price concessions in a specific instance. In 
many instances the manufacturer can be of great assistance 
to the dealer because of his superior technical knowledge. 
The dealer, being close to the prospect, is in a position to 
learn the individual and specific requirements of the cus- 
tomer and can probably give the necessary impetus for a 
successful sale with this information. By working in close 
harmony with the manufacturer, the dealer would be able 
to obtain much of the business that he would otherwise be 
unable to secure. 

If a dealer carefully selects the line of a certain manu- 
facturer, he should always be thoroughly interested in the 
manutacturer’s welfare, since it so much affects his own. 
No manufacturer would tolerate a sales representative who 
failed to keep him properly posted on the competitive con- 
ditions in his particular locality, as well as the variations in 
demand that might require changes in the line; and no 
really worth-while salesman would represent a house that 
failed to take advantage of such helpful suggestions as he 
might make or that failed to cooperate with him. 

No dealer can hope to build any large business in filing 
equipment unless he weighs all of these things carefully and 
selects a line, just as a good salesman would select a 
position. After taking on the line, the dealer should per- 
form in regard to that particular manufacturer, just as a 
direct representative would perform. Printed forms should 
be provided by the manufacturer for the purpose of secur- 
ing information in regard to national concerns and particular 
industries to be broadcasr: to dealers in other localities. The 


(Continued on Page 143.) 








Statcs, are cordially mvited f mak the offices of 


Representatives of office equipment concerns abroad, visiting the United 
this journal their headquarters. The staff at the main ofice, 417 South Dearborn Sircet, Chicago, and the staff 
at the branch in charge of C. H. Everly at 1601 Pershing Square Bldg., Pershing Square, 42nd St. and Park 

Ave.; New York, will be happy to be of any possible service. While the facilities at New } 

wre not so many as at Chicago, there will be found the same desire to serve. United States 

manufacturers or their representatives traveling abroad are cordially invited to call 
upon Office Appliances’ London correspondent, Mr. W. Teignmouth Shore, 
18 Templars Avenue, Golders Green, London, N. W. 11, England. 
Mr. Shore's knowledge of the office equipment business and 
its possibilities in Great Britain makes his counsel 
valuable to those desiring to cultivate 
the British Market. 


LONDON NOTES AND NEWS 


By W. T. Shore, 18 Templars Avenue, Golders Green, London, N. W. 11, England 

Note.—Mr. W. T. Shore, whose address is given above, is the authorized subscription representative of OFFICE 

APPLIANCES in the British Isles. New subscriptions should be sent to Mr. Shore. Renewal orders should be 
sent to OrFIce APPLIANCES’ home address, 417 South Dearborn street, Chicago, I[llinots. 
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UITE recently | referred to the “Agency” business in character and requests are made that the information given 
should be regarded as being ‘confidential It will be ob- 
vious that we cannot officially lodge a complaint against 


England, recommending American importers of office 

applhance > agents re Ss 

ippliances not to rely Epos agents here quite sO any firm unless we are in a position to state the facts in 
much as they have been in the habit of doing: indeed, to full detail and to disclose the names of the consumers 


through to whom it is alleged supplies have been given and trade 


give them the go-by almost entirely Selling 

Agents here is not what it used to be some few years ago, prices quoted. l'o do so would be to make © “agg charge 
' 1 , rl without giving the firm concerned reasonable opportunity 

and never wi again what it was ere are many of refuting same or providing an explanation of the cir- 

reasons for this, one of which is giving rise to grave mis cumstances under which they have acted.” 


givings among those who watch and value the single-store “Trading Clubs 
From time to time reports reach us regarding the danger 
multiple shops and from the Department Stores. In the ‘*° legitimate traders of organizations usually promoted 
by individuals for personal profit—under the style of ‘Mu- 
line which interests us here he is being particularly hard  ¢yja] Societies.’ ‘Guilds’ and other titles which profess to 
hit by the latter competitors, who are now selling every provide facilities for their members to purchase all classes 
»f goods below the regular market rates That the per- 
partments, where are sold all sorts of office appliances and ™“0US influence of these so-called Clubs is serious cannot 
: : : be doubted but, unfortunately, it is usually the shopkeeper 
equipment rhese stores can afford to advertise largely himself who makes their operations possible One trader 
will succumb to the temptation held out to him of getting 
a considerable number of new customers and will allow his 
on ‘ name to be registered as being willing to allow special 
strictly protected To these and to other forms of com discounts and then others will follow, because they fear 
petition the Stationers’ Association of Great Britain and that their businesses will suffer if they do not. The advan- 
of local traders’ organizations is here apparent as, 


retailer He is meeting very severe competition from the 


thing and have flourishing and progressive stationery de 


and, also, because they buy very largely, can often afford 


and do not hesitate to undersell whenever prices are not 


Ireland are fully awake, realizing its serious character and age 
chat i¢ must be fought I quote some passages from their by their aid and influence, a general agreement not to 
have anything to do with these schemes can often be 
latest Annual Report arranged. We deem it desirable to warn all retailers that 
“Menace of the Cheap Bazaar Method of Trading to participate in this class of trading is to undermine their 
[The continued growth of Bazaars and their danger to business and, whilst providing an easy subsistence for the 
the retail trade is occupying the earnest consideration of enterprising individuals who run the Clubs, they will lessen 
the Council \ special Meeting of Retailers has been their own profits and cause considerable dissatisfaction to 
held to discuss the possibility of devising ways and means customers who subsequently find that these special privi- 
to combat this competition It is generally agreed that teges are granted to others Apart altogether from the 
individual courtesy, personal service and the right goods insidious danger which these schemes present, members of 
are the weapons to fight with—in a word, the retail trade the Association and, indeed, all dealers in stationery should 
must rise above the quality of the bazaar goods. Strict remember that to grant a discount or rebate from the Pro- 
watch is being kept to prevent any underselling of proprie- tected price of any articles which are price-maintained, is a 
tary articles by this class of trader.” contravention of the conditions of sale and the rules gov- 
“Direct Trading erning the supply of such goods. Any such case brought 
Complaints are still being received from retail stationers to our notice would be deemed as a case of underselling 


ef unfair competition by certain Manufacturers and Whole- and the offending trader liable to be placed upon the Stop 
sale firms In most instances these are of the vaguest List.” 
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A lot of this applies to other “lines” than straight 
stationery. |e’ 


That the Association is not disposed to “take it lying 
’ 


down” is amply proved by the following quotations from |# a 
the same document 


“Technical Training for Stationery Assistants 

Under the Chairmanship of Mr. J. P. MacLaurin, the 
Education Board has completed arrangements for the first 
xamination of Stationery Assistants to be held simulta- 
neously throughout the country on October 3 next. The 
Council is confident that these examinations will mark a 
new era in the Trade, providing a recognized standard of 
proficiency and ensuing satisfaction for the employer and 
security for the assistant.” 

Ana: 

<--> 


Not long ago when I was addressing a big bunch of 





country retailers, who had got the wind-up because of the 
competition to which | am referring, | was asked what 
they could do to protect themselves and preserve their 
trade I answered “You are selling the same goods at, 
for the most part, the same prices. What you have to do 


is to give real SERVICE and employ the latest methods 


of salesmanship.” They were impressed and generally 
agreed. But the trouble is that the majority do not know 
how to do either; and | am afraid that many of them will 
be wiped off the map At the back of the mind of the 


majority of them was the myth that the purchasing public 
was made for them and not they for their customers. But 
this is not the place to discuss the details of what is a 
matter of home business politics 


Che American importer is faced, however, by the fact 


that the average retailer (whom he desires to have as an 





Agent), does not know how to sell and will never learn. 
Such folk are not quite unknown in your country, I under- 
stand! Now, what earthly good is there in getting goods 
into stores where they will remain? If the manufacturer 
or the merchant has to do both the retail and the wholesale 
selling—well, let him take his coat off and do it. To em- 
ploy an Agent who simply adds difhculty to an already 
dithcult situation does not ease matters a bit; just the con- 
trary The way out differs in accord with the difference 
in goods and in the public to which the appeal is made. 
In all cases I believe that in the future the sales appeal 
will have to be direct; either through branches of the main 
ofthce, or through travelers on the road selling direct to 
ultimate customers, or—more and more largely in some 
cases—by Postal (Mail) Publicity And this brings me 
back once again to this—Britain is not America. Britishers 
especially business men) are not Americans, and no 
American knows all the difference; cannot know it. 

Take this point of Postal Publicity and the “ammuni 
tion” needed to make it profitable. The shots that bring 
down the game in the U. S. A. will often be merely wasted 
here—waste of money, brains and time Yet, time after 
time, I have seen sent out and often have received, mail 
matter that I could not but admire, but which I knew could 
ie trick here: and it did not do it; and the seller- 
r, rather, the would-be seller—instead of cursing himself, 

+ 


cursed the purchasing public here. | know well it is not — a eS — 





you folk only who make this mistake | was talking with : a . , 
BUDAPEST BRANCH OF REX COMPANY MOVES.—The 


Rex Company, Waehringerstrasse 6-8, Vienna IX., Austria, an- 
“portable” on this market, and he showed me his printed nounce the removal of their Budapest branch from Dorottya 
matter In manv wavs excellent—for Germany but no uteca 10, Budapest V., to Szervita ter 8, Budapest IV. The of- 
fice is now in the center of the city This branch is a distri- 


a German trader the other day, who is trying to land a 


earthly good for here I told him so, and gave my rea- ; Poy . 
‘ p : ; , bution headquarters for L. C. Smith and Corona typewriters, as 
sons; he listened, was convinced, and is now reforming his well as for Kardex products in Hungary. 
ways Revising his advertising matter; hesitating as to : 
4 . " The above illustrations, from top to bottom, present the 
whether or not he should continue going out after Agents, Budapest staff; the manager's office; display room for visible 
> ial in ‘ , th hy Ss * _ iy got indexes; bookkeeping department; the up-to-date repair shop 
especially as n s ( tnose whom ne aS alreaacy g0 are for overhauling all types of office machines, and the exterior 
more expense than profit; and seriously contemplating of the building 
banking on Mail Publicity and Mail Selling. On April 1 the Rex Company opened a new branch office 


After ye 3 opt , Ao. +] . ets in Graz, the principal city of the Austman province. Styria, in 
iter all, ne ce apphance public 1s not the general a building erected in 1466 
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It can be 


public, but a quite special and separable one. 
attacked per mail; it can be sold per mail. One of the 
foremost American firms here burned their fingers, thanks 


to an advertising agent’s advice over newspaper publicity; 
now they are making money by using Mail Publicity backed 
by an admirable corps of salesmen on the road following 


All this is so elementary that it may seem 


up inquiries 
piffing in the pages of an up-to-date trade journal. It is 


elementary; that perhaps is why it is so often forgotten 
and neglected Keeping to this one line of goods—the 
“Portablk there are certain sections of the public here 
who can and should be sold through the mail, and that 


way only Some of these sections have been overlooked 
to a great extent or their cultivation left to the retailer 
agent It will be left! Che typewriter firm that first 
attacks them per mail, with specially and skillfully pre 
pared plans of campaign and printed matter, will score 
Yes 

I often admire American sales’ letters; so do many of 


your side you often laugh at ours, which 
bad But 
only tail to catch 


my triends. On 


1 admit are often very your letters, many of 


them, will not sales, but will actually 


antagonize many potential purchasers. This is not theory 


but fact The moral I leave for you to gather 


<-. > 


quaint “bit” from The Times, London 


ELECTRIC TYPEWRITERS 


lier is a 


The Probable Machine of the Future 


Before the Royal Society of Arts last night, Lieutenant- 


Commander R. T. Gould, R. N. (retired) read a paper on 
the modern typewriter and its probable future develop 
ment. Colonel Sir H. Lyons (Director of the Science Mu 
seum) presided 

Lieutenant-Commander Gould said the first patent for 
a typewriter was taken out in 1714, and then mechanical 
writing slumbered for over a century By 1894, however, 
there were upwards of 50 different machines on the mar 
ket The wide diversity of these machines had now dis 
appeared, and in their place we had machines bearing a 
close family resemblance and of an efficient character 


been designed to type in various systems of 
Stainsby-Wayne embossing shorthand 
blind performed the almost incredible 
blind stenographer to take dictation in 
shorthand, and subsequently type it, as readily as if he 
were possessed of full sight He foresaw an increasing 
future for the electrically operated typewriter, in which 
electric power was used to do the “donkey work” under the 
operator's direction. It might be held that electric power 
typewriter was an unnecessary luxury, as well as an 
omplication Chas was not his opinion, nor 
could he see why one should compel a typist to do what a 
motor could do better and more uniformly The question 
had been raised whether it would one day be possible to 
eliminate the personal equation in typing by producing a 
perfectly automatic typewriter, which would take dictation 
intervention of a human operator He con 


Machines had 
shorthand, and the 
typewriter for the 
teat ot enabling a 


in a 
additional « 


without the 


sidered the thing could be done, but he did not think that 
it could ever be worth doing, and it certainly had not 
been done yet 

<-> 


The following information taken from the prospectus of 


[Typewriter Manufacturing Company, Limited, 


the Oliver 


will interest some of you 
The Oliver Typewriter Company, Ltd. has been i 
corporated under the Companies Act of 1908-1917, with a: 
authorized capital of 130,000 pounds, divided into 260,000 
shares of ten shillings each, fully paid up. All shares are 


of one class and all have been issued at par for cash 


[he Directors are George August Mower, Chairman and 
Managing Director of Sturtevant Engineering Company, 
Ltd.: Walter Henry Ward, Managing Director Rockwood 
Company, Ltd.; Greville Richard Thursfield, Director of 


Ltd., and Lt.-Col. Adrian F 


Ingranic Electric Company, 
(Ret.), Director of Gramo 


H. S. Simpson, C. M. G., R. E 
phone Records, Ltd 

The company was incorporated on May 5, 1928, to a 
cuire the world’s manufacturing and marketing rights of 
with the good will of the 


the Oliver typewriter, together 


trade marks, and patent rights in con- 


therewith. This machine, formerly made in the 
States, has been on the market for more than 
years, during which period over 1,250,000 machines 


and sold 
n 


business, patents 
nection 
United 
thirty 

of this make have been made 


* 


To meet the growing demand for British-built type- 
writers the company has acquired a specially designed 
manutacturing plant at Croydon, London, S. E., and has 
concluded an agreement with the Oliver Typewriter Sales 


Company, Ltd., of 75 Queen Victoria street, E. C.—an 
organization which has been in existence about thirty 
years—whereby that company acquires the exclusive sell- 
ing rights of the Oliver machine throughout the United 
Kingdom and the Irish Free State, placing, in considera- 
tion of said selling rights, an immediate order for 20,000 
machines to be delivered with all possible despatch. The 


proht to the manufacturer under this contract will be about 
Further negotiations are on foot 


two pounds per machine. 
Dominions,, De- 


for the grant of the selling rights for the 
pendencies, Colonies and foreign countries. 
The total purchase consideration paid by the 
for the entire business, including good will and trade marks, 
patents, world’s manufacturing and rights and the 
freehold factory at Croydon, above mentioned, with special 
45,000 pounds, whereas the special 


company 


selling 


machinery, etc., was { 
machinery alone has been valued at 57,389 pounds, 16 
shillings 

It is stated that after the payment of preliminary ex- 





penses of 4,000 pounds, there will be left more than 80,000 
pounds available for working expenses and 
of further factory accommodations 
— ae — 
Woodstock Adds to Dealers Abroad 
Williams, Woodstock 


Company, recent 


the acquisition 


export manager for the 


W oodstock, Ill 


bution of Woodstock typewriters 


Arthur 


lypewriter reports 


arrangements for the distri 
in the export field 


r. Morimoto & Company, 48 Awza-Kaimi 
Nishiku, Osaka, Japan, for tl 


1-Chome, 
1e J ipanese emp! 


Durham street, Dulwich Hill, 


Mr. Chas. H [remlett, 10 
Sydney, Australia, for all Australia 

Mr. J. M. Debrot, Aruba, Dutch West Indies 

Sr. Juan Inurrieta, Guetaria 5 y San Marcial, 22 San 
Sebastian, Spain, for the kingdom of Spain 

Pan-Pacific Sales Company, P. O. Box 185, Hilo, Hawan, 
tor the Hawanan territory 

-_ 
Chilean Seeks New Devices and Appliances 

J. S. Davis, P. O. Box 2025, Santiago, Chile, who has 
been established in the office equipment business in that 
city for the past thirty years, was recently in New York 
seeking representation in Chile of any machinery or ap 
pliances he could find which would be suitable to add to 
his other lines. He was reported to be leaving New York 
on June 30. He stopped at the Hotel McAlpin while in 


(;otham 


ee 
Lowrys Expands at Johannesburg 


Larger premises have been taken by Lowrys, Johannes 
ure, South Africa, owing to continued expansion and 
increased business. The new head office is in the Southern 
Life building, 90 Main street, Johannesburg The previous 
location was at 20 Harrison street \ branch office is con- 


Tow! This is in charge 


ducted at 81 Long street, Cape 
of Mr. Norman B. Winn. 

At present this organization represents the 
ufacturing Company, Rochester, N. Y.; The 
Rochester, N. Y Atlanta, Ga. An 


of duplicator stencils, and supplies is 


Kee-Lox Man- 
Todd Company, 
extensive line 


handled under 


scripto 
inks 


the Lowry trade mark 


Lowry'’s is prepared to consider the sales franchise 
first-class typewriter or a line selling at a similar 


The organization has a wide experience in the sale 


for a 
heure 
of typewriters, adding machines and duplicating devices, 
with a competent sales staff under the personal control of 


Arthur E All correspondence should 


be addressed to P. O. 


Lowry, sole owner. 
Box 4097, Johannesburg, S. A. 
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which lines, including the Protectograph and Addresso- 
graph, Mr. De Giovanni is agent. At present, he says, 
wood furniture predominates in the Italian market. The 
outlook for all of the lines named, however, is good, and 
he anticipates a steadily growing business in each. 
——— 
The Leipzig Fair, August 26-September 1 
The Leipzig Trade Fair—the largest trade exposition ine 

the world—will be held this fall, August 26 to September 1. 
The Fair will attract buyers from forty-three countries, 
while a score of countries will send some 10,000 exhibits. 
America’s growing interest is indicated by her sending up- 
wards of 2,000 buyers and some fifty exhibits to this great 
world market place. The dates correspond with the height 
of the tourist season, so that as large a number of visitors 
to Europe as possible can include the Fair in their itinerary. 



























ee % 

NEW PREMISES OF ENRICO DE GIOVANNI AT STREET SCENE IN LEIPZIG MARKET PLACE DUR- 
MILAN.—This establishment, formerly at Viale San ING FAIR.—The ancient town hall and the new Under- 
Michels del Carso, 26, is now at Via Monte di Pieta, 16a, ground Exhibition Hall. 

Milan (102), where better and larger quarters are avail- 
able 


Enrico De Giovanni Takes New Quarters 
A photograph is reproduced herewith of the new premises 
of Enrico De Giovanni, a well known office equipment 
dealer at Milan, Italy, also a likeness of Mr. De Giovanni 








STAND EXHIBITING BRITISH NEWSPAPERS, 
TRADE JOURNALS, ETC., AT 
LEIPZIG FAIR. 





This Fair, approaching its seven hundredth anniversary, 





was originally a picturesque medieval trading center. It has 
grown into an exposition including practically every product 


ENRICO DE GIOVANNI 


of modern industrial life, having almost a hundred special 


selt [The new quarters are located at Via Monte di buildings devoted to display—forming a town in itself. 
Pieta l6a Milan (102). Every effort is made to assemble products in such a way 
[his organization has been handling a number of Ameri- as to permit a close and critical scrutiny of a large number 
can machines and devices, and reports some very favorable in a comparatively short time. 
results. The Todd Protectograph was first introduced in The first Americans to attend the Fair crossed the At- 
this area by Enrico De Giovanni. Now there are over 3,000 lantic in sailing vessels a century ago. Today business men 
in use The Addressograph has also met with success, from all over the United States annually spend large sums 
although there is yet much to be done in the way of educa- at the Fair. It has recently come into prominence as an 
tional work to get people to appreciate the possibilities of international outlet for American-made products, which 
the various models of this machine. The Acme card system are prominently in evidence. 
has been very well accepted and bids fair to yield big Information may be obtained from the Leipzig Trade 


results, as also do the products of Art Metal, for all of Fair, Inc., 11 West Forty-second street, New York, N. Y. 
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CAPRA & CO., PALERMO 
MANAGER OF THE 


GIACOMO GAMBINI OF A 
AND EVAN HANSARD 
REIGN DEPARTMENT OF THE VICTOR ADDING 
WACHINE CO CHICAGO, TAKE A STROLI BE 
: THE PALMS OF PALERMO Mr. Gambini is 
t veteran in the office equipment busine. s and has fine 
achievements to his credit 


Gambini Now Distributes Victor Portable 
The firm of A. Capra & ¢ 
recently 
Adding 


which 


ympany, Palermo, Italy, owned 
added the 
Machine 


they are 


Gambini, Victor portable 


Victor 


by Giacomo 


typewriter of the Company, Chi 


cago, Ill, to the products for representa 


tives Chev are distributors of long standing for a number 


of American products, including the Victor adding machine 


An article concerning Capra & Company, with pictures ot 


their offices at the time, appeared in Ofhce Appliances son 


We have enjoyed a fine business from this concern dur 


ing a period of more than five years, and expect that their 


business will be even better now that we have our ten-bank 
machine on the market. They have a wonderful organiza 
tion with branches in the principal cities of Italy,” states 
Alvin F. Bakewell, assistant export manager of the Victor 


company 


Evan Hansard, export manager for Victor, has recently 


completed arrangements for distribution of Victor products 


by firms in both Spa‘n and Portugal. He is at present in 


Denmark and hopes to return home about the middle of 
luly, after visiting Norway, Sweden and Finland 
—_ 
Loose Leaf Bookkeeping in Germany 
By Our Special Berlin Correspondent. 

In the April issue of Ofhee \pphances, page 40 b ip 
peared an article on the attitude of the Berlin Chamber of 
Commerce towards loose-leat bookkeeping entitled “Berl 
Chamber \pprove s Loose Leai Records 

The contents of this article were taken from the Febru 


ary issue of the “Mitteilungen der Industrie- und Handels 
kammer Zu Berlin.’ Since the publication m this Germar 
periodical of the revised opinion of the Chamber, many 
novel loose-leaf bookkeeping systems have been invented 
and introduced The Chamber called attention to sevet 
points to be carefully cons‘dered as guides for the intro 


bookke epimng 


re plac c d 


duction of loose leaf svstems—especially in 


where such systems systems employing 


books 


cases 
bound 


Since the publication of the Chamber's views, proposals 


have been made to perfect loose-leaf bookkeeping, so as 


to obviate the drawbacks previously associated with the 
transforming of bound book systems into those of the loose 
leat 


tions are, at best, not immediately effected 


variety. It has been recognized that such transforma- 
hence the effort 
to eliminate all unnecessary difficulty in making them 

that 
made. In 


made by the Chamber was 


Che 


entmes ot 


first suggestion 


transactions must appear as of date 
order to insure this, it has since been proposed that indi 
vidual loose leaves be. provided with vertical and horizontal 
right or left hand 


bottom—to 


rulings—either in the center, or on the 


portions of the page, or at the top or furnish 


space in which debit and credit entries, together with neces- 


sary data, can be entered reliably and without danger of 


later tampering. <A similar arrangement is proposed in 


cases where amounts are carried from one sheet to another, 


thus providing means for checking and proving. 


For cross references, it is suggested that ruled spaces 


be provided, with a special column for indicating reference 


to pages in the voucher register For filing vouchers, 


which constitutes a very important part of loose leaf book- 


keeping, a special file should be provided All manner of 


precaution should be employed to enable bookkeepers and 


check up on entries, as well as to insure 


Every bookkeeper should be given an oppor 


accountants to 
their validity 


tunity thus to facilitate the absolute accuracy of his work 


and to give permanency to the records 


\ general ledger should also be provided in which arrange 


ment of accounts, as well as of other details, is easily per 
ceptible, and from which the assets and liabilities, as well 
can be quickly ascer 


affords 


as the loss or gain, of the company, 


tained Che general ledger, of course adequate 


means tor “controlling” accounts, since its balances must 


agree with those of the customer’s ledger, thus proving 


the correctness of the original accounts 


kept 


certain 


should be 
that 


period 


rhe 


together and preserved It 


different sheets for a certain 


is also suggested 
key marks be used to indicate whether such groups of sheets 


are for monthly, quarterly, semi-annual, or annual periods, 


in order that they may be kept separate and that their char 


acter may be easily discerned 


Probably for all ordinary purposes it is sufficient to indi 


cate only the month (or period) and year, along with page 


numbers, to identify a group of these sheets Since such 


periods as may be used are repeated year by year, there 


seems to be no objection to providing such special arrange- 


ments or methods for filing these groups of sheets as suit 
the convenience and requirements of the concern 
oe 
Office Appliances in Japan 
By Walter Buchler 
The majority of Japan's teeming population lives in 


typically Japanese houses, made of wood, and furnished 
vith little furniture The more well-to-do Japanese build 
their houses with at least one room furnished in foreign 
stvle, whilst some have houses after Western styles. Thus, 


there is not vet much evidence of Japan’s changing its 


mode of habitation, and in contrast to this conservatism, it 


is of interest to find that in business, the tendency ts quite 
the contrary Whilst the larger firms have their offices 
entirely equipped in modern style and use the latest office 
equipment, most of the smaller firms do their business 
from their dwelling places But also these are already 


] 


using at least kind of 


(Continued on 


some imported omece ipphances if 
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RAY LARTER AND GUESTS AT LOS ANGELES BREAKFAST CLUB 
pages of Office Appliances Left to right—F. L. 
president, 
store in Glendale for years, which is now affiliated with the 
Crocker Company; M 
and Manufacturers; Mrs. Helen Purk, director, Western Office Utilities; 


by drawing her into the 
Armetrong, secretary, Office 
stationery 
tion of Southern California; W. E 


Utilities Corporation; C. M. Conger 


Wilbur, manager, H. 8&8 


Jose, regional governor National Association of Stationers, Office Outfitters 
Hollywood; W. M 
social worker of Akron, and wife of traffic manager, Akron Chamber of Commerce; Ray Larter, 
Larter; George Wolcott, director Irving-Pitt Manufacturing Company; H. B. Kumm, 


Dolores Costello, star in Tenderloin’ at Warner Brothers theater 
Mre. W W. Hall 
tion; Harry Morgan 
eastern banker Ethel 
Appliances 


president, Stationers Corporation: Mre. R. B 


(rant 


Ray Larter “Breakfasts” Los Angeles Stationers 
Angeles were honored by Ray Larter, 


Utilities 


Stationers of Los 


Office Corporation, when he invited 


Breakfast Club, June 20. Fif 
repast. The Break- 


president of 
them to be his guests at the 
teen responded and joined in the early 
fast Club, by way of explanition, is a group of 500 business 
and professional men who meet for breakfast every Wednes- 


day at eight o'clock Che regular meeting place is a large 


horseshoe-shaped table in the open air, but a spacious 


enclosed dining room is provided for an occasional rainy 


day or for occasions when the program requires indoor 


facilities [he country’s leaders in the arts, professions 


and commerce are entertained by this unique group. Famous 


men are on the membership roll 


Several hundred persons were present when Mr. Larter 


entertained his party The program was in honor of Jack 
Warner, theatrical man, whose organization furnished the 
entertainment After some visitors of prominence were 


was presented with a silver cup in 


introduced Mr. Warner 


recognition of his achievement in opening his fine new 


Hollywood theatet Che big event of the day was the 


bestowal of the “Order of the Garter” Dolores Cos- 


tello, starring in 


Warner 


dignity, the 


upon 


Tenderloin,” the current production otf 


Brothers theater This was carried out with great 


ritual being interrupted by occasional 


[The accompanying illustration shows 


hall, 


stately 
humorous variations 
the stationers’ group standing near the dining with 


Miss ( ostello in the 


Mr Larter received protuse 


center 

thanks from his fellow sta 
tioners and visitors for extending this hospitality to them 

an 
C. C. Cobb Regaining Health 

Cobb, general manager of The Conklin Pen Com 
pany, is making gradual gains in his quest for health. Mr 
Cobb has been at the East Aurora Sun and Diet Sanitorium, 


Aurora, N. \ 


nt his condition 


East several weeks [The doctors see a 


gradual improvet It is expected that 


Mr. Cobb will continu 


returning to Toled 


under treatment some weeks before 
> 
Varityper Extends Distribution in Chicago Area 


The Chicago branch of Varityper, Inc., has added several 


new local agents recent weeks These include lowa 
Cypewriter Exchange lowa City lowa; General Type 
writer Exchange, Des Moines, lowa; Indianapolis Type 
writer & Supply Company, Indianapolis, Ind.; Typewriter 


Repair & Sales Company, Terre Haute, Ind 


associated with Western Office Utilities Corporation 


In which Mr. Larter places Dolores Costello in the spotlight of publicity 


Wilkins, vice-president and treasurer, Office Utilities Corporation; A. L. 
Irving-Pitt Manufacturing Co.; J. H. Shafe, who operated a successful 
Office Utilities Corporation; G. H. 


Pockels, secretary, Stationers Associa- 
8S. Thomas, Los Angeles, Neuner Corporation; H. D. Melvin, San 


Burk, president, Western Office Ut'lities Inc. of Los Angeles; 
resident Office Utilities Corpora- 


Ethel Larter, R. Brooks Larter, John Gilbert, secretary Office 


Send Tuttle Your Successful Advertisements 

B. A. Tuttle, president of the Tuttle Corporation, 130-132 
North Michigan street, South Bend, Ind., would like to 
receive from as many members of the stationery trade as 
possible copies of advertisements—direct-mail, newspaper, 
street-car, billboard, etc.—which they have found to be 
successful. 

Mr. Tuttle is to present a round-table discussion on 
“Advertising” at the National Association convention to be 
held at West Baden in October, and is making every effort 
to make this as valuable as possible for all members of the 
trade. As chairman of the committee on advertising, he 
would be pleased to have the cooperation of each individual 
stationer in preparing something which will be of benefit 


to all 














FILES FOR 


INSTALLATION OF BROWNE-MORSE STEEL 
THE METRO-GOLDWYN-MAYER ORGANIZATION.—The room 
here shown, with its arrangement of stee! files and other equip- 
ment, is a replica of the office of the Chief of Police in New York 
City and is to be used in staging the picture, ‘‘Easy Money,’ 
featuring Lon Chaney, Anita Page, Richard Carle, Lydia Yeamans 
Titus, Polly Moran, Betty Kane, Clarence Lyle and others. 

The installation wa&s made by the Los Angeles Desk Company. 
Since the conditions of moving picture making sometimes preclude 
eareful handling of the physical properties ef the studio, equip 
ment of the sturdiest character is demanded The files shown in 
the picture are normally in daily use in the Metro-Goldwyn-Mayer 
offices There are 51 Browne-Morse vertical files in the picture 

The accompanying picture was shown in the June issue of 
Office Appliances, page 193, but the descriptive matter omitted 
essential features of the story 








American Consulate at Swanseas Discontinued 
The American consulate at Swanseas, Wales, has been dis- 
continued. The records and archives have been transferred to 
the consulate at Cardiff 
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“G-F” Desks for Machines and Card Posting 

The General Fireproofing Company, Youngstown, Ohio, 
has added two desks to its line of “All-Steel” office equip- 
The machine posting desk is adapted for use with 
all types of mechanical accounting systems. The ledger 
contained in drawers placed at the left of the 


ment 


sheets are 
posting machine, where the operator can locate accounts 
quickly, post and return sheets to their proper classifica- 





G-F" MACHINE POSTING DESK 
tions. The top has a ledge on three sides, preventing sheets 


from falling to the floor. This top is extensible, permitting 
The station- 


that the 


the area to be increased about fifty per cent. 


ary part of the te p at the rear Is sO constructed 





ea a 
= 


- 


“G-F"" STANDING CARD LEDGER DESK 

front edge rises to the level of the rear of the extension, 
affording a flush surface over the entire top. “Velvoleum” 
is used to cover the top, finished on the front edge with 


a bronze binding strip. This posting desk is made with 


one check drawer and one ledger drawer, or with three 
check drawers; locks can be provided where required. 
The drawers are provided with extra heavy progressive 





The desk 
The finish is olive green or mahog- 


roller suspensions. has a sanitary base with 
bronze foot castings. 
any, and there are bronze drawer pulls and label holders. 

Check trays or signature card trays are furnished, each 
equipped with compressors. 

The “All-Steel” standing card posting desk houses card 
such as are used for saving accounts in many 
banks. The bank of card trays is spanned by a traveling 
posting board, permitting the clerk to bring pen and ink to 
which he 
The posting board is covered “Velvo- 
An interlocking steel 


rect yrds 


a convenient position adjacent to the tray on 


is working. with 
leum,” bound with a bronze strip. 
curtain, similar to those used in “All-Steel” desks, protects 
This curtain runs 
that 
there to the floor. 
desk 


fire hose throw 


the contents of the desk when not used 
water will 
This 


should a 


in bronze and is so constructed 


drain off to the 


grooves, 


side, and: from 


arrangement protects the contents of the 
sprinkler head give way, or stream from a 
the desk. A Yale paracentric key lock protects 


the contents of the desk against intrusion 


water on 


The standing card ledger desk is of sectional construc- 


tion, affording a single width or double width desk as 


required. A single section holds six trays for 5x8 cards or 


five trays for 6x9 cards. Each tray holds 1,000 ledger cards 


of normal thickness with guides. 
om <———- 


Cook Colored Metal Signal for Visible Indexes 
The H. C. Cook 


Company, Ansonia, Conn., announce 


colored metal signal for visible indexes—number 24, 


a new 
cooKs 
No. 24 
here shown—which supplements two others already pro- 


duced by that company. 


The particular feature of number 24 is the open slot in 


front It has the 


numbers 20 and 22, 


same distinctive feature possessed by 


previously produced, to-wit, the pat- 


ented bow legs, which prevent the signal from catching 
on other cards or sheets when in use. It is supplied in 
the twelve standard colors, and is now ready for general 


distribution to the trade. Special sample cards are ready 


for salesmen. 


a 
“Kant-Tare” Folder Label Is Tough 
Wabash Wabash, 
out a known as the 


Indiana, has 
“Kant-Tare” 


The Cabinet 
brought new product 
folder The tough, 
weight gummed stock printed up in slashed sheets con: 


label is intended to be 


Company, 


label. new label is made of heavy- 


taining five labels each. The new 
pasted over the tab of any plain tab folder, and is particu- 
larly useful where lightweight folders receive constant 
handling, because the label gives greatly increased strength 
to the tab. These new folder labels are so made that they 
may be put in the typewriter and written up before being 
gummed to the tab. 

These labels 
ing strength with little added bulk. 


tearing and _break- 


Their strength is said 


have remarkable 
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to be equal to that of three thicknesses of folder stock at 
the point where the label is applied. 

‘Kant-Tare” folder labels are printed in four attractive 
colors—pink, blue, manila and green. They are put up in 
neat boxes of fifty sheets each, listing at $1.00. 

The company suggests that dealers will find it useful 
to demonstrate the tearing and breaking strength of these 


folder labels to prospective customers. 


an —— 
Teller’s Moistener of Moulded Bakelite 
The C. L. Downey Company, 941-47 Clark street, Cin- 
cinnati, Ohio, has introduced a new type of teller’s moist- 
ener, the “Steel-Strong.” This gives the teller a combina- 


tion of sponge cup with which to moisten his fingers when 





“STEEL-STRONG” TELLER’S 
MOISTENER 


handling currency, and a moistening pad on which to pre- 
pare the gummed tip of the bill straps for adhesion. A rub- 
ber sponge is provided with this moistener. A _ natural 
sponge can be substituted by the teller if he prefers. A 
reservoir supplies moisture for the sponge and the moisten- 
ing pad. The latter are cloth covered, and readily re- 
newed as needed. The base is of moulded bakelite, which 
is formed so as to be stable and not easily upset 

lhe moistening pads were devised to apply the correct 
amount of moisture to the gummed surface of the bill 
strap, applying scientifically sufficient moisture to release 
the adhesive and to make the bill strap stick securely with 
minimum effort and time. The “Steel-Strong” teller’s 


moistener is retailed by stationers at $1.50. 


Lawton All-Steel Duplicator 
The Lawton all-steel duplicator is a recent product of the 
Lawton Company, 19 West Twenty-fourth street, New 
York, N. Y. It is a hand process machine with a surface 

















LAWTON ALL-STEEL 
DUPLICATOR 
of the gelatine film type. It is said to offer mechanical 
improvements that make for greater ease, rapidity and clean- 
liness of operation. An original written on any ordinary 
paper with any pen can be reproduced 100 times, and a 
typewritten original can be reproduced from 6 to 75 times, 
is is claimed, and in about fifteen minutes. Reproductions 
may be made in colors. Ink is absorbed in 24 to 30 hours, 


obviating washing ink from the surface 


A Novel and Practical Typewriter Desk 

The Wil-Fre Company, 2501 Homer street, Chicago, Ill, 
is offering to the trade a new item of furniture. It has a 
three-fold purpose: (1) Table, (2) Writing Desk, (3) Desk 
for Portable Typewriter. 

The construction is novel. But the design has been so 
well handled that the result is both unique and thoroughly 
practical. When closed the Wil-Fre, as the item is known, 
presents a substantial and handsome appearing table, suit- 
able for office or home. By lifting the lid, a writing desk 
is brought into view. Then by dropping the front, the 
third use, which is as a typewriter desk, is revealed. 





THE WIL-FRE TABLE CLOSED 





WIL-FREE TABLE OPEN, SHOW- 
ING USE AS STAND FOR 
PORTABLE TYPEWRITER 


The makers, who are associated with J. D. Freese & 
Sons Company, are offering the new Wil-Fre primarily as 
a desk for holding a portable typewriter, but by incor- 
porating the features of a writing desk and table have 
extended the market possibilities. Since portable type- 
writers are so widely used in homes, the design of the Wil- 
Fre has been made harmonious with fine living room furni- 
ture. In appealing to the trade, the manufacturers empha- 
size the wide market in homes, offices, schools, clubs, hotels, 
railway cars, steamships—in fact, wherever portable type- 
writers are used. 

The Wil-Fre is made in six different designs and the 
range of prices is said to be especially attractive. Liter- 
ature and more complete details may be obtained from the 
company 

(Continued on Page 155.) 
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idva j S al sing ure 
the tw story ywuilding at 28 West Beauregard ivenue, wit 
the checker rd tront, may appear novel for a business 
building ny citizen San Angelo will soon tell tl 
stranger it the checkerboard front is a constant reminds 
that the lolcomb-Blant: Printery believes in toti 
square i ec moving 

W. E. Blant manager ot the printing part of this 
cer! est ims up this vel bit of advertising by saving 

the s r checkerh t tells the world that i 
business 1 st keep square keep moving lt we ‘ 
not st « Te ump us We'll crown vou king. salute 

ind put ‘¢ over tast Now, it's vour move Si 

Ss that good stationery ind quality printing 

Blant W. D. He started business in 1912 
the the lit tow! tS Angelo, $2,900 of this 
I aw te ved 
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‘“OMB—Active 


manager 


of the s ery business Mayor of 
Sa Ange six ucceasive times, for 
mer member the ity council ind 
tive | vi organizations [Illus 
tration DY ourtes\ of ‘Tinting 


ARD FRONT Ol THE Ho.Ls 
NTERY It wiv identity and 
business [illustration by « irt 


His Honor, the Mayor 


Runs His Town Politically and Does Its 
Printing.—Reprinted from Printing (West- 


Edition). 


i Keeping Moving is just a ul 
, y adopted by the Ho!comb-Blanton Print 
al \ngelo lex Chis slogan has also been us 


medium lo the stra 


OME 


typifies 





- 


San Angelo has grown from the cowtown class; the Hol- 
ynb-Blanton Printery has grown with it Che “checker 
board front” has been adopted as the trademark of the 
ind is used in advertising and on all letterheads and 
usINess correspondence Thus, it is an easy matter for 
iny person to find a place to get quality printing, as any 
erTse t vn Cal quickly give direct s to the checket 
ird printery where the things are kept g 
Retail Business on Ground Floor 
Lhere iré 8.250 Square feet of floor space in this twe 
stor Iding The first floor is devoted to a complete 
stock of stationery, office supplies, filing cabinets and office 


The 


the 


school supplies, and a gift department. 


ting department from 


cupied by the prin 


composing room the work is naturally routed to the press 
ind binding equipment. Much more t! $25,000 worth of 


new machinery has been added to this p'ant within the 
past tw years Some of this equi] ( sists of! i 
Model M Intertype; forty-inch Seybold paper cutter; Miller 
saw-trimmer; two Boston power stitchers: Model 3 Cleve 

and folders and teeders: Kelly automatic press: Rosbacl 
vertorator; multiple punch; a twenty ( y thirty-eight 
iptimus cylinder, and a Goldstamp ruling } 


Annual Sales Volume 


my srmaral _ th: rt : hed , 
i innual sales volume rOr s is eacnes i 


issecdl the $150,000 dollar n = | +] nove tint for 


re ! irked expansior 


La w ut 1 ne the ~ 1 s eme tarwely 
cs S le tor the ‘ \ w st st ers served by 
S A It matters litth \ _ ew business 
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i | antor bhes« tti¢ 1 j — re not bus 
ess calls Chey are just “get sits that go to 
I triendship and good wi But as result, whe 
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Argentinians Visit States and Europe 

Frank Hesse and W. P. Bulmer of Cia La Camona, 
Buenos Aires, Argentina, have been in this country recently 
visiting the different general offices and factories of the 
concerns whose products they handle. Among these are 
\ddressograph Company, Egry Register, Hedman Manu- 
facturing Company, General Fireproofing Company, Monroe 
Calculating Machine Company, Powers Accounting Ma- 
chine, Royal Typewriter Company, and Sundstrand Adding 
Machines. They also handle several products of European 
manufacture They brought with them to the states an 
interesting film showing the manner in which they do busi- 
ness in Argentina, as well as characteristic pictures of that 
country and views of their own building 

Cia La Camona is a company which has been built up 

a period of twenty years from a small organization with 


two employees and an initial capital of $800, to one employ- 


ng 250 people, having four branch offices and 300 sub- 
agents Their sales for 1927 were over a million dollars. 





This was the largest year they have had, surpassing 1926 


by a 20 per cent increase. They own the nine-story build- —_ pa LaTIAL SURROUNDINGS OF STATIONER’S DISPLAY 
ing in which they are located, three floors of which they WINDOW.—The Maverick-Clarke Lithographing Company's 





: retail store at San Antonio, Texas, is located in the Milam 
rent out [They have warehouse facilities outside of their building and has a display window facing the building lobby. 
When the photogaph was made the window was showing a 
wn building he visitors ressed satis ' eal i g 
wn ulding rhe visitors expressed satisfaction with the display of the National Blank Book Company 
products for which they are representatives The Milam building is said to be the only structure in the 
world with a $10,000 rug on the lobby floor. This was used 
The company, state Messrs. Hesse and Balmer, has a_ fifty years in a Mohammedan mosque. The rug contains 
, 1,126,000 knots, and took seventeen ye °o re. 
very competent manager and staff, with department heads ” ae — . ee SS eee 
who are factory trained, and an experienced general sales 
inawel 


Argentina is going through a presidential year, which may 
1 slight damper on business, but in general business 


conditiong,are good 





Mr. Hesse plans to sail for Buenos Aires on July 23 on 
he steamship Vestris, while Mr. and Mrs. Bulmer will 
leave on the same day for Europe abroad the steamship 
Majest Mrs. Bulmer recently underwent a serious opera 
ind it is hoped that the ocean voyage and the trip 
generally will a:d in restoring her strength 
> 
Proudfit Business in Re-organization 
ine progress was being made in the reorganization 
the Proudfit | se Leaf Company, Grand Rapids, Mich 
New capital was being secured to put the business on a 
strong basis This plan followed the institution of re 
eivership proceedings in the circuit court. This action 
vas against the Proudfit Loose Leaf Company, Albert J DISPLAY OF “G-F" STEEL EQUIPMENT MADE BY THE 
oe : FINDLAY PRINTING & SUPPLY COMPANY.—The Findlay 
Marte its manager, John G. Beyer, J. J. Walsh and Lou's Industrial Exhibition was held at Findlay, Ohio, early in June, 
\ L_eTourneau and this display acquainted visitors with modern “Allisteel”’ 


office furniture. The company states that very promising in- 
quiries were received during the course of the exhibit. 




















STRIKING DISPLAY OF IRVING-PITT COMMERCIAL 
NEW STORE OF SIEKERT & BAUM STATIONERY COM CASH JOURNALS IN THE LOS ANGELES WINDOWS OF 
PANY, MILWAUKEE, MENTIONED IN LAST THE H. 8S. CROCKER CO.—This display is said to be unique in 


MONTH'S ISSUE emphasizing one accounting form only 
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Hub Club Stages Business Show at Los Angeles 

The Hub Club is a new organization of ofhce appliance 
Calif., 
between the 


Angeles, organized to give in 


companies of Los 


creased opportunity for contact managers of 


the various companies, leading to greater friendship and 


It is also the purpose of this 
The initiative in 


co-operation between them. 


club to hold 


organizing the 


a business show each year. 
was taken by the men who have 
A. H 


Company, and 


company 


and vice-president, viz., Lyons, 
manager of the Ellis Adding 
president of the Pacific Desk Company. H. T. 
Raymond 


mpany, is to serve in the capacity of secretary. 


May 7 to 12. It 


prospects 


becom«e president 
Typewriter 
| | Peirce 


W atson, 


Printing C: 


secretary-treasurer of the G Brown 


Che club held its first business show 


was so well attended and such a good class of 


was developed that it has been decided to repeat the show 
yea! \ 


the Southwestern Purchasing 


next feature of the show was the visit made by 


Agents Association in a group 


of some 250 


The show was held in the building of the Pacific Desk 
Company At the conclusion of the inspection trip by 
visiting purchasing agents, they were entertained by the 


exhibitors at an informal luncheon, during which several 
stunts by professionals were presented In the selection 
and staging of these acts Theodore F. Peirce, president 
of the Pacific Desk Company, was ably seconded by his 


Singers and danc 


Parkhill 


and charming cabaret 


equipment engineer, Clayton 
ers, a remarkable magician, a peppy 
chorus and other acts were brought on in rapid succession 


Purchasing Agent, a capital pub 


Baker 
Association of Los Angeles, Inc " 


The Southwestern 


Arthur monthly 


lication edited .by and published 
by the Purchasing Agents 
presented in its June issue a story of the Hub Club show 


with a group picture of the purchasing agents who attended 


There were twenty-seven exhibitors representing every 
class of national specialty which could be used in an office 
Che exhibitors of the Hub Club and their managers are as 
Norman Selby, American Multigraph Sales Com 
pany; E. L. Ashcroft, Auto-Dex.; I. L. Hay, 
Adding Machine Company T. Watson, G 
Brown Printing Company; F. A. Holmes, Cincinnati Time 
Matthews, Envelope & 
Leather Products Company; Arthur McGrew, Dictaphone 
Wells, Ditto Duplicating Machine 
Ofhce 


\dding-T ypewriter 


follows 
surroughs 


Harry Raymond 


Recording Company; V. L Coast 


Sales Corporation; J. G 


Durbin, Durbin Equipment Com 


Ellis 


Company; E. F 
pany; A. H 


Lyons, Company; 








PARTIAL VIEW OF 
BUSINESS SHOW 


STAGED AT LOS 
ANGELES RECENT 
LY BY THE HUB 
CLUB 








EXHIBIT OF THE ELLIS ADDING TYPEWRITER CO. 
AT LOS ANGELES BUSINESS SHOW 


J. C. Wilson, Error-No, Do-More, Clarin Chair Company; 


V. J. Fry, Individual Towel Service Company; Frank 
Jenkins, Jenkins Brothers, Inc.; L. D. Robertson, Kelvin- 
ator Electric Refrigerating Company; R. D. Bartlett, 


L. Haworth, L. A. Rubber 
Marchant 
Company; H. E. Cripe, McDonald Ledger & 
Edward Wallach, Multiplex Display 


Sunderland, Postage Meter Com- 


Brothers, Inc.: P. 


John K 


Gimmel 
stamp Company; Lonway, Calculating 
Machine 
Loose Leaf Company; 
Fixture Company; H. E. 


Ralls, 


Suarklett’s 


Typewriter Company; L. O. 


Water 


Machinery, 


pany; G. G. Royal 
Company; L. J. 
Speedaumat Addressing io: C. WwW 
Todd Sales Company; S. C. United Auto- 


Thayer, Thayer TelKee 


Bossemeyer, Artesian 


laylor, 
Hunt, Graves, 
graphic Register Company; R. H 
Corporation. 


a 
New Orleans 1928 Business Show 


The 1928 Business Show of New Orleans, La., was held 


June 26 to 30, on the eighth floor of the Canal Bank 
Building. This was a cooperative, non-profit enterprise, 
initiated and sponsored by the office outfitters of New 
Orleans, working in harmonious cooperation with no 
thought of individual profit. The Canal Bank & Trust 


Company very generously lent to the show committee the 
use of the Baronne and Common street fronts of the eighth 


floor of their magnificent building—said to be the largest 


in the South 


~~ Ff ee we 








= 


The list of exhibitors was limited to firms dealing in 
office furniture, filing equipment, and office machinery. 
Office outfitters loaned to other exhibitors any furniture 
they did not have in their own stocks. Admission was 
free, but by tickets distributed by the cooperating firms. 
There were thirty available spaces, at an average price 
of $63. Eight spaces were $25 and $50 each, seven were 


$75, and there was one large space for $250. 


[The management of the show was in the hands of 
George W. Reese, of Wilson Advertising Service, 817 
Poydras street, New Orleans. The show committee was 
composed of Henry Badeau of Badeau, Inc.; T. D. Jones 
of Dameron-Pierson Company, Ltd.; H. C. Parker of H. C. 
Parker, Inc.; and John D. Hanson of Perry & Buckley 


Company. 


>. 


Rapid Strides of Western Office Utilities 
The recently organized Western Office Utilities Corpo- 
ration, a selling chain on the Pacific coast which is under 
the general leadership of Ray Larter, and a story of which 


June issue of Office Appliances, page 39, 


was carried in the 


announce that they are making rapid strides 


Che first store to be opened, that in Los Angeles, showed 
a good business during the first fifteen days of operation, 
in the latter half of May. Sales during the first half of 
June are said to have shown about 400 per cent increase 
An exclusive bridge shop, under the management of Miss 
Grant, a social stationery expert well known in Los Angeles, 
is an important feature of the store. Here the expectant 
hostess may enter, sit on a comfortable chair and leisurely 
select her place cards, score cards, favors and prizes. This 
store also maintains delivery service by means of a motor- 
cycle with side cat The trade-mark of the corporation is 





as 
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prominently displayed on the side car, while a bugle horn 
serves as an additional attention-getter. 


A second store was opened during the week of June 10 
at Glendale, Calif. The business of the Shafe Stationery 
Company was taken over and stock and store equipment 
were moved from Brand boulevard to 108 East Broadway, 
with Mr. Shafe as manager of the store. 


The corporation recently took over the Specialties As- 
sociates, whose headquarters are at San Francisco. Lee 
Goldsmith is to be San Francisco manager of Specialties 
Associates, with offices in the Balboa building; C. W. Leeds 
will act as manager of the Oakland, Calif., office, with offices 
in the Stewart building, and Harry Grossman will be local 
San Francisco salesman. A store will be opened in San 


Francisco as soon as possible. 
ciel 
San Antonio Business Show 


The Business Show of San Antonio, Texas, is to be held 
August 6-16. During one week of this period it will be 
conducted in conjunction with the Chamber of Commerce 
Summer Trade Exhibit, which is to be held across the street 
at the Plaza hotel. It will be handled and maintained as 
nearly as possible after the manner of the national business 
shows. There will be railroad excursions, and some form 
of entertainment every night. A. very good crowd is ex- 
pected. The cost per exhibitor is estimated at the very 
nominal figure of $30.00. It is hoped that this show will 
serve to acquaint San Antonio and its trade territory with 
the newest office appliances and devices for efficient work 
in business today. 

For the foregoing information we are indebted to the 
Maverick-Clarke Lithographing Company, sponsors for the 
show. 





A WINDOW DISPLAY AND FOUR INTERIOR VIEWS OF THE NEW STORE OF THE WESTERN OFFICE 
UTILITIES CORPORATION OF LOS ANGELES.—Herethe modernistic note prevails, the layout being original, 
convenient and attractive 
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in Every Section of the Field. 


Two Register Companies Merge Interests 


The United Autographic Register Company, 2316 West 
Forty-third street, Chicago, IIL, makers of “Uarco” regis 
ters and business systems, and the Globe Register Com 


pany, Cincinnati, Ohio, makers of Globe autographic regis 


ters and continuous torms, according to recent announce- 


ment, have merged the interests of the two concerns, with 


the former concern owning and controlling the stock 


United Autographic has specialized in registers, while 


the Globe organization has specialized in the manufacture 


of roll type continuous forms that sell under the trade name 


of the “Multi-PLY Roll,” which are especially adapted for 
use with Elliott-Fisher accounting machines. In Septem 
ber, 1927, the United Autographic Register Company took 
over the Mani-Fold Company, of Cleveland, Ohio, which 


then one of the two largest manufacturers of con 


This 


fanfold type, which were especially 


Was 


tinuous forms mainly made continuous 


company 


forms of the adapted 


for use in Underwood billing machines. The recent merger 


with Globe, therefore, brings under one general control 


the manufacture and distribution of the continuous forms 


used on both Underwood and Elliott-Fisher machines 


The new merger gives the United Autographic Register 


Company and its subsidiaries the largest business in con 


tinuous forms in the world—forms to be used with Uarco 


registers and various billing machines. The new company 


financial arrangements 


70.000 shares of 


will have, after completion of the 


1,100,000 shares of preferred and no-par 


They now have a string of four plants—in 
Chicago and Oakland The one in 


was acquired in 1921 for the manufacture 


common stock. 
Cleveland, Cincinnati, 
Oakland, Calif, 
of registers and continuous forms for the Western market 
was announced, will 


Sales policies of the companies, it 


changed. It is expected that better deliveries can 


made, because of the possibility of shipping from 


not be 


often be 


the most convenient of four shipping points. The com 
bined sales force constitutes more than 250 representatives, 
trom coast to coast Branch offices will continue to be 


salesmen who specialize 


fanfold 


operated in principal cities, with 


in each of the three types of products—registers, 


forms, and roll forms. The company especially emphasize 


the fact that they sell business systems—not mere registers 


or continuous forms—and attempt to adapt their products 


to the requirements of each individual business 
| lr. Nicholas, Ir... will have charge of sales for the new 
merge! He came to the organization at the time of the 


sales manager ot 


Mani-Fold He had been 


that company for nine years 


merger with 


In the continuous form industry, the latest development 


is the adaptation of the photolithographic offset printing 
process to the printing of continuous forms, which has led 
to the use of better paper and better printing for invoices, 
etc \ large percentage of the forms sold by both Mani- 
Fold and Globe, it is said, have been of Hammermill bond 
stock, printed by the offset process. 

[wo recent developments in production are of some in 
terest The first is a patented attachment perfected by 
Globe, known as the Globe Governor, to supplement the 
This device its 
Register 


system of rolling 


the Elliott-Fisher automatic feed machine 


said to insure perfect alignment The Globe 
Company are also the originators of the 
of multiple sets into one jumble roll. A second develop- 


ment is a new Uarco register which was introduced to the 
trade at the beginning of 1928 

Officers of all three companies remain in active manage 
their respective organizations, and each holds a 
block of stock in the 
Che list of officers of the new merger is as follows 
ident, Walter R. Barker; vice-president, Lewis Barker; vice- 


I Nicholas, Jr 


production of 


ment in 


substantial common new combine 


Pres- 


president in charge of sales, E vice-pres 
charge of the Globe division and 


B. M 


ident im 
Multi-PLY Rolls, 

H. E. Gilmore remains as sales 
Division, R. B. 
manager for the Mani-Fold division 

A New Merger in Boston 

Announcement was made on June 1 of the 
the interests of the Samuel Ward Manufacturing Company, 
Mass., 


store located at 57-59-61 


Gregson 
Globe 


Bovd: treasurer, W. F. 
manager of the 
serve as sales 


while Kramer continues to 


merging of 


including Ward's, a sta 
Franklin 
110-112 


Company, 


29 Melcher street, Boston. 


tionery street, Boston: 
of Adams, Cushing & Foster, Inc., 


Moore Pen 


Federal street, 


Boston: and of the 110-114 Federal 


street, Boston. The combined assets of the companies 
forming the merger total more than a million dollars. 

The Samuel Ward Manufacturing Company have pur- 
chased the majority holdings of Adams, Cushing & Foster, 


Pen Company W. F. Cushing 


Foster, Inc.., 


Inc., including the Moore 
and G. L. Davis of Adams, 
the Moore Pen Company 
the Samuel Ward Manufacturing Company 


Cushing & and of 


have purchased stock holdings in 


There is to be no change in the names, personnel, man- 


agement or location of the different companies or in their 
manufacturing and sales policies, it was announced, except 
in so far as the combination can be utilized to contribute 


to the mutual advantage of the makers and users 


Xu 
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The officers of the Moore Pen Company remain as here- 
tofore. 

The officers of the Samuel Ward Manufacturing Com- 
pany and of Ward's are: John D. Lamond, president; Waldo 
H. Rice, vice-president and general manager; and Arby C. 
Whittemore, treasurer. 

The officers of Adams, Cushing & Foster, Inc., are: 
George L. Davis, president, and Walter F. Cushing, 


treasurer. 


ae ae x 
Elliott-Fisher to Buy Underwood Computing 
Machine Company 
Plans are being consummated, states a news item in the 
Wall Street Journal, June 15, 1928, whereby the Elliott- 
Fisher Company, a subsidiary of the Underwood Elliott- 
Fisher Company of Delaware, will acquire the manufactur- 
ing plant and business of the Underwood Computing Ma- 
chine Company. Meeting of the stockholders of the latter 
company was called for June 27 to act upon the directors’ 
recommendation that they accept the offer of Elliott-Fisher 
Company to purchase Underwood Computing Machine 

Company's assets. 

Word received at the moment of going to press is to 
the effect that at a stockholders’ meeting of the Underwood 
Computing Machine Company on June 27 it was voted to 
sell all assets and physical property of the company to 
the Elliott-Fisher Company for 30,630 shares of the com- 
mon stock of the Underwood Elliott-Fisher Company, this 
action being approved by 93 per cent of the Underwood 
Computing Machine Company stockholders. 

Under the action taken on June 27 Underwood book- 
keeping machines will continue to be marketed through the 
foreign representatives and domestic branches of the Un- 
derwood Elliott-Fisher Company of Delaware, while the 
General Office Equipment Corporation, also a subsidiary 
of the Underwood Elliott-Fisher Company, will continue 
to market Elliott-Fisher and Sunstrand machines. 

aes 

Hawley Replaces Ault-Wiborg Head, Retired 

The Ault & Wiborg Company, Cincinnati, Ohio, manu- 
facturers of inks, carbon papers, ribbons, etc., on June 15 
announced the retirement, after fifty years of business 
activity, of their president, L. A. Ault. J. B. Hawley, 
former vice-president, has taken over the duties of the 
president's office 

The company otherwise will continue with the same per- 
sonnel and management as a division of the International 
Printing Ink Corporation of Ohio. “With larger facilities, 
our aim will be to meet the increasing demands of our 
customers and the trade, and we bespeak your continued 
patronage,” concludes a statement to their customers, 
signed by the new president. 

aS EE 
Spencerian Pen’s Annual Election 

The Spencerian Pen Company, 349 Broadway, New 
York, N. Y., at its annual stockholders’ meeting on June 
12, elected the following officers: President, F. T. Blaxe- 
man; vice-president and secretary, Donald McLeod; treas- 
urer, D. H. Taylor; assistant treasurer, H. J. Richardson. 


_ 
Royal Typewriter Declares Extra Dividend 
[The Royal Typewriter Company, Inc., 316 Broadway, 
New York, N. Y., declared an extra dividend of $1.50 and 
the regular semi-annual dividend of $1.00 on common stock, 
as well as the re gular dividend of $3.50 a share on preferred, 
ling to a financial item in the New York Times for 


accore 


lune 20 


Report of Remington Rand, Inc. 
Report of Remington Rand, Inc., for year ended March 
31, 1928, shows consolidated net profit of $2,850,732 after de- 


preciation, interest, federal taxes, and minority interests, 
equivalent after dividends on 7 per cent first preferred and 
8 per cent second preferred stocks, to $1.17 a share on 
1,333,460 no par shares of common stock. 

Consolidated income account of Remington Rand, Inc., 
for year ended March 31, 1928, follows: 

Net sales $59,617,752, costs and expenses $53,664,146, 
operating profit $5,953,606,. other income. $465,305, total in- 
come $6,418,911; depreciation $1,477,918, interest $1,409,768, 
federal taxes $556,313, minority interest $124,180, net profit 
2,850,732, first preferred dividends $1,040,929, second pre- 
ferred dividends $249,618, common dividends $1,045,365, 
surplus $514,820.—Wall Street Journal, June 6, 1928 

In an item additional to the foregoing, the following 
statement is made: 

Substantial progress is reported to have been made in 
bringing various manufacturing and selling units together, 
which, it was stated, should be reflected in increased profits. 

The board of directors, the report stated, has written 
down the book value of plants and equipment not required 
to their estimated salable value. These adjustments have 
been made by charges against an initial surplus of $5,000,000 
set up for that purpose. The combine is in a sound financial 
position, it is concluded, with assets conservatively valued 
as far exceeding liabilities, and with only prepaid operating 
expenses and debenture discount deferred. 

—— 


L. C. Smith Buys Miller-Bryant-Pierce 

L. C. Smith & Corona Typewriters, Inc., Syracuse, N. Y., 
have purchased all outstanding bonds and stocks of the 
Miller-Bryant-Pierce Company, Aurora, Ill, manufacturers 
of typewriter ribbons and carbon paper, which will prob- 
ably add more than $1,000,000 to the company’s annual 
sales, according to announcement recently made. 

Directors will be increased from fifteen to seventeen, 
adding S. Eugene Miller, president of the company recently 
purchased, and Elwyn L. Smith, assistant to the vice-presi- 
dent in charge of production of L. C. Smith & Corona Type- 
writers, Inc. Mr. Smith is a son of Wilbert L. Smith, 
chairman of the board. 

Regular quarterly dividends were declared by 1 <. Smith 
& Corona Typewriters, Inc., on both preferred and com- 
mon stocks, that on the preferred being 14% per cent, and 
on the common 75 cents, payable on July 1 to stockholders 
of record June 19. 

a eae 
Underwood-Elliott Fisher Executive and Sales 
Offices Join 

All of the executive and sales offices of the Underwood- 
Elliott Fisher Company, Underwood Typewriter Company, 
and General Office Equipment Corporation (Elliott-Fisher 
and Sundstrand), are now located at 342 Madison avenue, 
New York, N. Y., on the seventeenth floor of the Canadian- 
Pacific building. The final move of the Underwood offices 
was completed over the week-end of June 16 and 17. 

nnahecieiesainiall 
Simplification in Inks, Adhesives and Pens 

In connection with the annual convention of the Whole- 
saler Stationers Association at West Baden, Ind., commit- 
tees were appointed to crystallize projects for the simplifica- 
tion of lines in the manufacture of writing inks, adhesives 
and steel pen points. These committees will make a study 
of the demands for varieties now offered the trade. After 
the committees have reported, tentative recommendations 
will be made for simplified schedules. These recommenda- 
tions will be submitted to manufacturers interested, and 
arrangements made to put the recommendations into effect. 

The plan for the simplification program offered was 
initiated by the division of simplified practice, United States 
Department of Commerce. 








9) 








Ge 


Page 36 OFFICE APPLIANCES For July, 1928 





Merrill Becomes General Manager for Remington 
Rand 

Following the announcement of the resignation of George 
P. Wigginton as vice-president and general manager of 
Remington Rand, Inc., noted on page 39 of Office Ap- 
pliances for June, came news of the appointment of William 
F. Merrill to fill the position made vacant by the resigna 
tion of Mr. Wigginton. 

Mr. Merrill was formerly president of the Lamson Com 
pany and it is said to be largely through his management 
that the company occupies its present enviable position 

Mr. Amherst college, class ot 
1899 
Bureau at Boston 
that period he served as works manager, advertising man 


Merrill is a graduate of 
On leaving college he entered the service of Library 
where he remained until 1913. During 
ager, merchantlise manager, general manager of the eastern 
division of the company, and as a director 


became merchandise manager 


Following his position he 
of Bird & Sons where he studied sales from the viewpoint 
From 1914 to 1916 he was president of the 
Boston, and also of 


of the dealer 
Manufacturers’ Equipment Company, 
the Ames Plow Company. During 1915 and 1916 he added 
a third presidency, that of the Framingham Machine Works 

In 1916 Mr. Merrill became vice-president and general 


manager of the Lamson Company and was advanced to the 





MERRILL 


WILLIAM F 


position of president and general manager the following 


1923 to 1927 he was president, director and 
Pneu 


year From 
the executive committee of the American 


The first of the present year he 


manager ot 


matic Service Company. 
joined the National City Company of New York City as 
an industrialist 

Mr. Merrill is a hard worker and demands of the met 
under him no more than he demands of himself He is 


kindly and sympathetic and generous in his appreciation of 
conscientious work 
Mr. Merrill's 
immediately 
Graybar building, New York City 
A Word About Mr. Wigginton 


irom 


appointment, it is announced, takes effect 


For the time being his offices will be in the 


Wigginton, whose resignation Remingto! 


is noted above, has had a long experience in 


ee 
Rand, In¢ 
the office appliance industry, in which he started in 1596 


Since then it is said he has been connected with many 


departments of the industry. He was instrumental in effect 


ing closer cooperation of the various elements in the office 


appliance business world, and is particularly well informed 


on the various phases of the office equipment industry 


today 


Mr. Wigginton spent a number of years as an executive 


of the Kalamazoo Loose Leaf Binder Company of Kalama- 


zoo, Mich., now a part of the Remington Rand organization. 
At the time of the merger he was president of the Kala- 
mazoo company and his labors were instrumental in building 
up that organization to the prominent position it occupied. 

Mr. Wigginton has not announced his future plans, but 





GEO. P. WIGGINTON 
it is likely that he will remain in the office equipment indus- 


try in which line of work he is so well informed. 
= 


Jamison Becomes Atlas General Manager 
A. S. Jamison, formerly sales manager of the Atlas Sta- 
tionery Corporation, has become general manager. He has 
that since it started several years ago. 


Barnaby, a former salesman, assumes the duties of 


been with 
7 * 
personnel manager. 
George Meinhelder will have complete charge of the buy- 


company 


ing for the company. 
- 


Brown Becomes Comptroller of Remington Rand 

W. H. Brown is the new comptroller of Remington Rand, 
and has been for some time associated with the com 
Waterhouse & 
work 


Inc., 
public ac 
the 


through Price, Company, 


Mr 


preparation ot 


pany 


countants. Brown's first was assisting in 


the consolidated accounts of the constituent 
connection the formation and financing 


He was born at Cedarville, N. Y., eight 


companies in with 


of the organization. 





BROWN 


W.H 


llion, the home of the Remington typewriter 
After graduating from college he joined the staff of 
Waterhouse & ( accountant and rose to 


the position of manater 


miles from 


Price, 
junior 


ompany as a 




















DEANE 8S. REYNOLDS 
President National Type 
write Dealers Association 


of those planning to come 
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P. E. KINNISTEN 


Secretary, National 
Association 


National Typewriter Dealers’ Convention 


“One of the most elaborate and interesting programs ever 
prepared for a convention of the National Typewriter 
Dealers Association is rapidly nearing completion,” states 
F. McBurney, president of the Cleveland Typewriter and 
Adding Machine Dealers Association. 


This convention, scheduled for August 20, 21 and 22, in 
the Hotel Hollenden, Cleveland, Ohio, bids fair to be the 
finest one yet staged for the national organization. Two 
conventions have been held, at Chicago and Pittsburgh 
respectively, and the Cleveland association is making every 





MILTON WIENER 


Treasurer, National 
Association 

















Ss effort to put on a convention which will surpass both of 
' these. 
of 
“Rest assured,” says President McBurney, “that very 
interesting entertainment has been provided by the com- 
| mittee in charge, under the supervision of Mr. Adler of the 
L. W. ADLER Cleveland Calculating Company and other members of our ; HARRY — 
Cha oe mann local group It is my hope that an unusually large attend- ~~ 
d. ance of representatives of the various typewriter, adding 
. machine and office appliance manufacturers throughout the 
; country will be present. 
c 
ne “Already a number of the large manufacturers have 
nt arranged to be represented. Many interesting speakers, 
12 prominently identified in the manufacture and sale of office 
ht appliances, will address the various meetings during the 
convention on subjects vitally interesting and of educational 
value to the typewriter and adding machine business, as well 
as to the office appliance fraternity in general.” 
Mr. McBurney’s hopes seem destined to be realized. All 
indications point to a considerable interest in and enthusiasm 
over the coming convention, as well as to a large attend- 
ance. An excellent personnel makes up the committees. 
Harry Katz, a photograph of whom is shown here, is chair- 
man of the finance committee. Mr. Katz is proprietor of 
the Cleveland Typewriter Company, 1907 East Seventeenth 
street, and is an active member of both the Cleveland and 
MRS. E. M. SNYDER the National associations. He is distributor for the new MS t. M. Com 
Chairman, Registration model Smith Premier typewriter as well as for the Barrett Assistant to Caairman, 
Committee — . Registration Committee 
adding machine. He is a valuable addition to the active 
group working to make this the best convention yet held. the Hollenden. They should advise the committee how 
Hundreds of copies of the program for the coming con- many rooms they wish reserved, whether with or without 
vention will soon be distributed to dealers and manufac- bath, single or en suite. 
turers throughout the country. All are urged to write or telegraph the chairman of the 
The registration commit desires to learn as soon as reservation committee at an early date: Mrs. Ethel M. 
possible the names, addresses and connections of all dele- Snyder, The Best Typewriter Sales Service Company, 62 
ter gates and visitors who will attend. Those writing their Old Arcade, Cleveland, Ohio... Portraits of Mrs. Snyder 
os intention of attending should at the same time give the and of her assistant, Miss Lillian M. Sazima, secretary of 
00 names and addresses of friends coming with them. Most the Cleveland branch of the American Writing Machine 


will no doubt want to stay at Company, are shown herewith. 














™~ 
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Two Important G. O. E. C. Appointments 
Appliances, page 41, appeared 
\ Seely to 


In the June issue of Office 
a brief item telling of the appointment of M 
the position of sales manager of the General Office Equip 


activities of both the 


ment Corporation, directing the 
Elliott-Fisher and Sundstrand Divisions in this country: 
and the appointment of C. R. Strohm as sales manager of 


the Elliott-Fisher Division, to succeed Mr. Seely 


Elliott-Fisher 

















Mr. Seely first joined the Company, of 
Harrisburg, Penna., in 1906. In the ensuing twenty-two 
7 
j 
| A. SEELEY c. R. STROHM 
years, by dint of hard work, perseverance, and ability, lh 
has enjoved a series of well-earned advancements His first 
position was in New York, where he served as a clerk in 
the carbon and ribbon department, becoming head of the 
department shortly after Within two vears he was a 
supply salesman in the New York local ofhce, remaining 
in that position for about a vear In 1919 he was sent 
out to organize carbon and ribbon departments in all ot 
the company s yranch othces 
lhrough a period of about a vear he managed the Pitts 


burgh ofhce—and with such success that he was made man 


well as of the 


ager of the sales promotion department, as 


carbon and ribbon department, both located at Harrisburg 
In 1913 he became assistant to the general manager, at a 
time when his ability would be reflected in the organization 
work then being carried on in the sales department 


Shortly afterwards he was made assistant sales manager of 


bec ame sales manager 


His 


achievements 


the Eliott-Fisher Company He 


in 1922, filling his position admirably latest promo 


tion ts a well-earned reward for the f his 


years of uninterrupted service 
into Mr 


engaged in 


twenty-two 


wt 


C. R. Strohm, who steps uj; Seely's former 


tion, has been actively sales work for Elliott 


Fisher for the past seven years, and ts thoroughly familiar 


with the work of his new appointment Mr. Strohm first 
worked under P. D. Wagoner, now president of the Under 
wood Ellott-Fisher Company, when Mr. Wagoner was 
president of the General Vehicle Company, pioneer electri 
truck manufacturers of New York, N. Y He was secre 
tary of that company when he entered the service in the 
World War 

Upon returning from the army, he went with the Elliott 
Fisher Company, rejoining Mr. Wagoner, then president of 
that company In 1919 he left to become office manager 
of the General Motors Export Corporation in New York 
City, but returned two vears later to Elliott-Fisher He 
has had intimate contact with the sales work of both 


Sundstrand Divisions, as well as of all 


which fit hin 


«tls | } 
I i1ott-risher and 


sales activities admirably for 


(a a a 


his new situa 





The Guest Book 


visit with MR. J. REID 
ADAM of Kenrick & Ltd., West Bromwich, 
England, in our office last month. Mr. Adam is sales con- 
troller of the concern, having attained that important posi- 


It was a pleasure to have a 


Jefferson, 


tion by years of good service in various departments. 
Mrs Adam on the trip which, 


we understood, 


Adam accompanied Mr 


was to be a combination of pleasure and 


business. Their program for the three or four days in 
Chicago seemed to provide for business only. The visit to 
But not too brief for 
British way of doing 
little 


while apparently having no connec- 


our office was altogether too short. 


us to be impressed with the sound 
And not too 


which 


things brief either for a conversation 


upon subjects 


tion with business whatever, are very vitally concerned with 


an individual's success or failure in any kind of an enter 
prise 

Kenrick & Jefferson, Ltd., has been identified with the 
development of British business for half a century. The 
rm is celebrating its fiftieth anniversary this year It 
operates its own factories for complete office equipment, 
lanutactures stationery specialties and envelopes, and oper- 
ites a complete plant for printing in all of its branches 
rhe rm is also agent for the General Fireproofing Com 


iny and does extensive business in complete office equip 


ment, not only supplying the physical features, but als¢ 


1 
Cstawvi 


ishing the systems. In its headquarters and various 


branches are employed more than two hundred salesmen. 


Being purveyors of system, the firm is its own good cus- 
tomer The business is conducted upon a high standard of 
efhciency in production and distribution 

Che firm maintains for its employees a beautiful two-and 
one-half-story recreation building in which are all the ap- 


pointments of a first-class club house. Spacious grounds 


are provided for various out of door activities 


Mr. and Mrs. Adam sailed for home from Canada on 
lune 15th. We hope they will come again soon 
MR. W. E. BLOCK, general manager of Brunsviga Cal 


was with us on June 4th, and 
Reid Adams of West 
members of the British 


culator London 


Company, 


made the acquaintance ot Mr J 


Bromwich in our office Both are 


Office Trades Association, but had not happened to meet 
Mr. Block is of the Block family, long eminent in the 
office equipment field in Europe. Mr. Block’s father intro 


Also the Edison talking 
Although operat- 


duced the Remington in Russia 


machine and the Singer sewing machine 


ng in Russia for many years, Mr. Block was an English 
citizen. So it was quite logical for Mr. W. E. Block to 
establish himself in business in London. 
Hlaving been im this country several vears ago to learn 
: & 


something of the processes and practices in the factories of 
company, Mr. Block 


with the 


the lines represented by his father’s 
was 


His 


(serman 


old friendships. He impressed 
that taken 


some patents of a 


re newed 


changes have place mission here is in 


connection with office device in 


the interest of which he called upon several manufacturers. 


FY. BROWN of P. Derby & Company, Inc., Gardner, 
Mass., spent a few minutes in this office on May 29 

E. J. MORAN of Neva-Clog Products Corporation, 
Bridgeport, Conn., called on May 31 

J. H. McCABE of the Cutler Desk Company, San Fran 
cisco branch, paid a call to Office Appliances on June 5 

CARL M. SCHUTZ of Browne-Morse Company, Muske- 
gon, Mich., dropped in early last month for a few minutes 

IACK LINSKY of the Jaclin Stationery Company, New 


York City, called on June 


























in, 








or 
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CHARLES W. LIPMAN of Graff-Underwood Company, 


New York City, was also a visitor on the sixth of last 


month. 


JAMES McCOY of Peoria, Ill, was one of the recent 
visitors to Office Appliances. 


P. A. B. HOFFMAN, president of the Smead Manufac- 
turing Company, Hastings, Minn., paid a visit to this office 
on June 12. 


H. C. GRUBBS, formerly with the Dalton Adding Ma- 
chine division of Remington Rand, Inc., and now with 
Victor Talking Machine Company of New York City, called 
on June 18 


DR. J. R. GARNER, president of the American Railway 
Surgeons’ Association, Atlanta, Ga., paid a visit to the editor 


of this journal a couple of weeks ago. 


JEROME B. LAPOWSKI, El Paso, Texas, was a recent 
visitor to the office of this journal. 


ROBERT H. ENGLISH of Paris, France, paid a call on 
the editor of Office Appliances a few days ago 


E. F. DURBIN of Los Angeles, who called recently, 
pronounced the Chicago weather good for ducks. 


HARRY T. FRANTZ of Gregory, Mayer & Thom Com 
pany, Detroit, paid us a visit June 23. He came to Chicago 
on his vacation to attend graduation exercises of the Col- 
lege of Osteopathy where his son was one of the graduates 
Following the Chicago trip Mr. Frantz is spending the re- 


mainder of his vacation touring in Canada 


R. ORTHWINE called at our office June 9. He was 
completing a trip to comprise various middle western cities 
and included a visit to the plant of the Invincible Metal 
Furniture Company at Manitowoc whom he represents in 


New York 


T. LAGERMAN, export manager of Atvidabergs In 
dustries Ltd., Atvidaberg, Sweden, favored us with a visit 
Wednesday, June 27, just in time for us to acknowledge 
his call in the July number. Mr. Lagerman is a young and 
very capable representative of a well established company 
In his travels he has been in twenty countries during the 
past three years. He passed through Chicago en route to 
Sweden from South and Central America 


Atvidabergs Industries Ltd. sells the Dalton adding ma 
chine and Royal typewriter in Sweden, manufactures a cal- 
culating machine which is sold in every continent and also 
makes a complete line of wood office furniture, including 


desks, chairs and cabinets 


\. L. FOSTER, president of Manifold Supplies Com- 
pany, New York, and A. H. HAARBLEICHER, advertis- 
ing manager of the company, made a hasty business visit to 
Chicago last month. It was pleasant to interview two old 
friends. We learned incidentally that the company busi- 
ness is thriving, but we learned several other things that 
apparently have no connection with business but which 
are profitable to know and interesting to discuss 

—_> - 
San Salvadorean Visits United States 


The Royal Typewriter Company, Inc., 316 Broadway, 
New York, N. Y., announce that they were favored with a 
visit from Godfrey J. Huber, member of the firm of E. E. 
Huber & Company of San Salvador, who has been in the 
Central Americas for the past seven years without a visit 
to this country and to his home in Ohio. Mr. Huber is 
now touring the United States and renewing acquaintance 
with the manufacturers whose products his company dis- 
tributes. His company are agents for the Royal typewriter 


in both San Salvador and Honduras. 


H. C. Yeiser, Sr., Retires as Globe-Wernicke 
President 

At the annual meeting of The Globe-Wernicke Company 
in Cincinnati, June 26, Henry C. Yeiser, Jr., was elected 
president of the company, succeeding his father, Henry C. 
Yeiser, who continues as Chairman of the Board of Direc- 
tors. 

Mr. Yeiser, Jr., has acquired the .stock interest in the 
company hitherto held by his father. 

Henry C. Yeiser has been a prominent figure ih the office 
equipment industry for a generation. Of over sixty years 
of checking in and out for the day's work, forty-six have 
been spent in the service of The Globe-Wernicke Com- 
pany; more than thirty years as President of the corpora- 
tion which he made one of the dominating factors in the 
industry. 

Mr. Yeiser gives up his active work at 75 years. He 
has earned his holiday, which we trust he will find as 
joyous as the days’ work have been pleasant and fruitful. 

It has been the good fortune of the writer of these lines 
to have had business relations with Mr. Yeiser and his 
company for more than thirty years. The unfailing cour- 
tesy, the consideration and the friendliness he received 
throughout that long period makes pleasant contemplations. 
It is one of many experiences that has put the joy in the 
day's work. 

We join Mr. Yeiser’s many friends in the hope, that 
although giving up active work in the organization, he 
will retain some points of contact with the industry. 


Cleveland Club Has Summer Outing 

The Cleveland Office Appliance Club, in accordance with 
its usual plan of having an outing of some kind during each 
of the summer months, on May 27 staged an enjoyable 
outing at Puritas Springs Park. The day was spent in 
playing indoor baseball—a favorite sport of this organiza- 
tion—and in running races for both children and adults. 
Prizes were awarded the winners in the races. The day 
was rather cold, hence the attendance—about fifty persons 
—was not up to expectations. 


cncinigilitticiiiniinn 
Remington Rand Office Moved to Buffalo 

Remington Rand has acquired a fine modern office build- 
ing in Buffalo, N. Y., and it is announced that the executive 
offices will move there as soon as necessary remodeling 
operations are completed. During the summer it is ex- 
pected that the various departments which are now located 
in different buildings in New York City will move to this 
one central executive building. The advertising and sales 
promotion departments were already in the new quarters 
at the time of writing. It is stated that the sales executives 
will probably be settled in Buffalo by July 1. The address 
of all the departments is, therefore, now—Remington Rand 
building, Buffalo, N. Y. 

The three men who head the advertising department 
include C. D. Proctor, advertising manager; S. H. Ensinger, 
assistant advertising manager in charge of production, and 
W. M. Ingersoll, assistant advertising manager, in charge 
of creation and research work. Mr. Ingersoll is a new man 
in the department. Several other able men are also con- 
nected with the department in charge of detail work. The 
advertising department will continue to publish the Rem 
Rand News, and W. C. Moore, former'y with U. S. L. 
Battery Corporation of Niagara Falls, will be the editor of 
that publication. The former editor, G. L. Harris, leaves 
on July 1 to go with the Philadelphia Electric Company at 
Philadelphia, Penna. 

It is stated that Buffalo is the natural center of the sales 
and production activities of the company and is the actual 








geographic center of the Remington Rand production units. 
It is also the center of their sales distribution. 

















Seattle Men Go By Air to Sales Conference 


On Saturday morning, May 12, the sales staff and ofh 


cials of the Seattle West-Made Desk Lompany, Seattle 
distributors of West-Made desks, Johnson chairs, Globe 
Wernicke steel filing cabinets and Meilink steel safes 


a trip by airplane to Portland, Oregon, where the 


West-Made Desk Company is located, to at 


made 


factory of the 


tend a sales conference Che party was picked up at their 
show rooms at 8:45 o’clock and driven to the air field at 
Bryn Mawr where a plane for Portland was boarded 
One hour and fifteen minutes later they were met by Percy 
M. Smith, president of the West-Made Desk Company, 


and his staff with atitomobiles at the Portland air field and 


were driven to the factory, where a trip of inspection was 


made lt is notable that the trip from Seattle to Portland 
miles by road, was made by 


about two hundred 


air in a direct line in one hour and fifteen minutes 


which is 


Lunch was served at the factory at noon and in the aftet 
held with the 
show rooms of Bushong & Company, 
of West-Made desk The 


in conference and in the making of plans for the coming 


noon a joint meeting was salesmen in the 


Portland distributors 
products. afternoon was spent 
At the close of the meeting the salesmen and ex- 


Smith’s 


season 


ecutives adjourned to Mr. home in Dunthorp, 


where dinner was served at which some thirty-five persons 
were in attendance 
‘ 


The accompanying photograph shows the Seattle West 


Made organization at the flying field near Seattle ready to 


take off Reading from left to right they are as follows 
Chas. E. Smith, president of the Seattle West-Made Desk 
Company, the Seattle branch of the parent company; Rus 


sell Trimble, secretary-treasurer; Clarence Larkin, sales 


manager, and Messrs. K. R. Peterson, D. O. Smith, Paul 
C. Harris, Lester L. Geil and George Smith, the last tw 
being connected with the Packard Seattle Company 


STATIONERY DEPART 
MENT OF THE WEST PRINT 
ING COMPANY AT LUFKIN, 
TEX Story of this new estab- 


lishment ippears above 
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SALES- 
SEATTLE 


OFFICIALS 
MEN OF THE 
WEST-MADE DESK COM- 
PAN Y, SEATTLE, WASH., 
ABOUT TO BOARD AN ATIR- 

-E FOR PORTLAND, 
ORE., TO ATTEND A SALES 
CONVENTION OF THE PAR- 
ENT ORGANIZATION, THE 
WEST-MADE DESK COM- 
PANY, AT THE FACTORY IN 
PORTLAND 


AND 


I 
1 





Up-to-Date Store at Lufkin, Tex. 
The West Lufkin, Tex., on 


celebrated the 


May 22 


store 


Printing Company, 


formal opening of their new, modern 


opposite the court house, an interior view of which is shown 
The 


used for 


here It floor space. 


front of the 


provides 3,000 square feet of 


building is 25 by 50 feet and will be 


the stationery and office supply store The bindery and 


5 | 


shipping department will occupy a space 25 by 30 feet, and 


the printing department will have a space 25 by 40 feet. 
In addition to the 
building 25 by 120 feet. 
address books to the 
and colored balloons to the children 


states W. L. West, we 


stationery store, the company owns a 


Souvenirs were given at the formal 


opening women, memo books to the 


men, 
“For some time,” have wanted 
connec- 


store in 


to give Lufkin an up-to-date stationery 

tion with our printing department, and we believe we 
now have one of the most attractive stores of this kind to 
be found in a city the size of Lufkin, which is about 10,000. 


is completely outfitted 


and manned 


Our printing department 


throughout with the most modern equipment 


by expert workmen.” 
The recent move makes possible the addition of complete 


lines of office equipment, from furniture and sates down to 


pens and pencils. They also carry lines social station- 


ery; party favors and books for commencements, weddings, 


babies, etc 


‘We have had visitors in our store ft Houston, Dal- 
las and Beaumont—all cities of over 100,000—who have 
told us,” Mr. West continued, “that although there were 


th 


some stores much larger than ours, there was not a more 


up-to-date place in either of these cities.” 

The West Printing Company publishes a m 
Westway,” the 
good will, confidence, and friendly 


onthly house 


organ, known as “The ivowed object of 


which is “to promote 


supplies 


printing and office 


feeling among buyers otf 








“nu 
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Excuse Us, Please! 


Street Right—Number Wrong 


In one of the Marchant Calculating Machine Company 
items on page 228 of the June issue the address of the 
company’s new offices in New York City was given as 12 
Park avenue. The address should have been 2 Park avenue. 

a 


Merton Hart at Long Beach, Not Los Angeles 


In the June issue of Office Appliances, on page 42, we 
spoke of Merton Hart opening a store at 225 Broadway, 
Los Angeles, Calif. The street address is correct but the 
city is Long Beach, Calif. 

_>_ © 


We Used the Wrong Letter 


In the June issue of Office Appliances, on pages 46 and 
47, appeared a story of the recent move and the develop- 
ment of the Rockwell-Barnes Company, newly located at 
1511 West Thirty-eighth street, Chicago, Ill. The name 
of the president, and treasurer, Mrs. A. K. Salsman, was 
unfortunately misspelled with a “z” substituted for the 
“s” in the middle of the name. We hereby tender to that 
energetic executive an apology for our error. 

_ 


Nuptial Announcement Scrambled 


An obvious error in the announcement of the “Frazee- 
Snow” wedding on page 63 of the June issue distressed 


the facts were self evident to the reader 


us, even thoug 
It should have stated that Miss Alice Frazee was married 
to Mr. F. C. Snow. Our item gave “Snow” as the family 
name of each of the contracting parties. The item was 
secured by the reporter as the last forms were closing, 
and in the haste writing and proofreading the mistake 
was overlooked 
a 


Omigosh! We're in Bad Again! 


‘Twas Bobbie Burns who sang “The best laid plans o’ 
mice and men gang aft agley.” He might have said “in- 
tentions” instead of “plans” with equal accuracy We 
had intended to compliment a good friend in Arkansas upon 
the up-to-dateness of his business machines repair shop, 


but the deadly subconsciousness of one who lives in a village 


of three millions led the writer to characterize our friend's 


habitat as “a small town.” 


On page 67 of the June issue we presented a cui of the 
repair shop of the Arkansas Typewriter & Equipment 
Company at El Dorado, Ark. It was our intention to 


point out the extent and versatility of this shop and to 
emphasize the idea that there in a community comparatively 
less populous than some others, is a service department 
capable of handling a business in a metropolitan city. 
Now comes the reply from the Arkansas Typewriter & 
Equipment Company, Inc., thanking us for the picture and 
write-up, but taking exception to the expression which re- 
fers to El Dorado as a small town. It is suggested that 
we referred to the Federal Census of 1920 to arrive at the 
size of El Dorado. However, our friend calls our attention 
to the following facts with regard to that town which the 
inhabitants claim :s “the best town in Arkansas.” 
El Dorado has a population in excess of 30,000, being 
composed of the following racial groups 
White . sms 85% 
Negri ae 15% 
Foreign born 
This is according to statistics furnished by the Chamber 


of Commerce of El Dorado. The city’s climate compares 


favorably with that of California. Its schools employ 132 
teachers with an annual payroll of $137,000. There are 13 
churches valued at about one million dollars. There are 
6 clubs and 11 fraternal organizations. Bank resources 
exceed eleven million dollars, while the estimated value of 
real estate in the county is $46,000,000. 

The oil fields in the El Dorado area are the second 
largest ever discovered in the worid. 

The normal average temperature of Eldorado is 64 de- 
grees. The water supply, taken from deep wells, is chem- 
ically pure. Other interesting facts are supplied by the 
Chamber of Commerce, but we have said enough to show 
how deeply we put our foot in it when we termed El 
Dorado a small town. In fact, we feel like J. Proctor Knott 
must have felt a few years after giving his famous speech 
on the floor of Congress where he ironically described 
Duluth as “so nearly in the center of the visible universe 
that the horizon comes down the same distance all around 
it,” only to discover that his irony had come true, and 
that the city of Duluth had grown into a real metropolis 

Never again shall we refer to El Dorado as a small town. 
They do say that when Americans die they go to Paris. 
We suspect that when we retire, if we ever do, we shall 
go to El Dorado. 











NEW STATIONERY AND OFFICE EQUIPMENT 
STORE OF REAM’'S AT LANCASTER, PENNA.—A de- 
scription of this store appeared in the June issue of this 
journal 








Guertin Takes Safe-Cabinet Job in Boston 
On May 1 H. S. Guertin became Safe-Cabinet super- 
visor in Boston. He joined the organization five years ago, 
having for several years prior to that time been associated 
with the New England distributors of the Safe-Cabinet, the 
Brown-Howland Company. 
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MEETINGS—DINNERS—CONVENTIONS 








AT THE BOSTON STATIONERS’ OUTING.—Left 
Tehan of the Charles M. Higgins Company “Once there 
and advertising manager of The Carter's Ink Company, 
Schermerhorn, vice—president, Jos. Dixon Crucible Co., s« 
Samuel Narcus, Mrs. Guy W. Hart and Horace B. Van 


Was a 
doing a 


Dorn 


Boston Stationers’ Outing 


Despite a very disagreeable day, the Boston Stationers 


had a splendid outing on Saturday, June 9, 1928, at the New 
Ocean House, Swampscott, Mass 


This beautiful hotel lends itself very nicely to an event of 


this character [The weather in the morning was very 
disagreeable and it was thought for a time that the day 
was entirely spoiled. However, around 11 o'clock the sun 
tried to come out and the weather cleared in a measure 
At night, after the banquet and dancing had gotten well 
under way, the storm broke in fury and a great many 
people stayed at the hotel over night in order to avo:d 


the drive through the blinding rain. 
Over 400 people attended the outing and it was voted 
held in 


one of the most successful which had ever been 


Be yston 


cannot be said in of the manner in 


Hart, chairman of the Outing Committee, 


much praise 
which Guy W 
took care of all the arrangements incident to this success 


He worked untiringly, as did many of the mem 


Too 


ful event 
of 
of cooperation which permeates the atmosphere of the Bos 


bers his committee. It is gratifying to note the spirit 


ton Stationers group 


Immediately upon reaching the grounds the Midway was 


in full operation in the Convention Hall and this unique 
feature attracted considerable attention 
The Ancients and Honorables band, which pleased so 


many at the banquet of the National Association last Octo 
ber, was also present and added much to the enjoyment ot 
the 

After the prizes which were assigned to the Midway had 


atternoon 


been exhausted, the field events began with Willis Brown 
ville Mr 


events for several years and has worked untiringly in the 


in charge Brownville has had charge of these 


handling of this difficult task The different events and the 


winners of each are given below 

During this period an eight hole golf tournament was 
held under the direction of the golf committee, composed 
of James 7 Towhill, Courtland J. Worth, and King 
McKown 

After the field events were finished the party adjourned 
to the hotel for a few minutes’ intermission before the 
dinner gong sounded \ splendid dinner was served and 
many of the old faces were seen in the crowd. George B 
Graff, president of the Graff-Underwood Company, got 
twisted the dates and didn't have the usual large delega 
tion from the factory All, however, were very glad to see 


Charles P 


asons a 








S. Webster Company, and Harry 
Fletcher Wood Taft, sales 
Hand Picture: Julian W 
Beside him are Mrs. 


Garvin, sales manager, The F 


Center picture 
Post.”’ Right 
an old, old pipe 


ete 
Guide 
with 


man,’ 
the 
ke lly 


traveling 
“Harry and 
new straw 


for a short while in the afternoon 


him on deck 


Mr. and Mrs. Wallace Lovett of the Standard Diary Com- 
pany were not able to get out to the outing until the eve- 
ning, but were twice welcome when they did arrive. 

After the dinner Guy W. Hart announced that Miss F. 


Russell of Thomas Groom & Company had won the contest 
and she was presented with a beautiful Waterman desk set. 

Mr. Hart then Wilham H the 
Carter's Ink Company, who spoke regarding the recent de- 
partment added to the known 
“Golf” and reterred to the fact that Ink Com- 
pany, well as all other manufacturers held, was 
interested in the uplifting of the industry and in anything 
that would be of benefit to the For that reason 
he wished, for the Carter’s Ink Company, to present the 
silver loving cup which, to be held permanently, must be 
Che cup is a fine 


introduced Greenleaf of 


trade, better as 


the 


stationery 
Carter's 
in this 


as 


industry. 


won by the same person for three years 
Mr. Greenleaf took great pleasure 
Towhill, who won the 
tournament in the afternoon. 

Mr. Hart then spoke of the New England Travelers’ Club 
Paul ¢ 
few re- 


one and in presenting 


it to James T. first leg in the golf 


organized and introduced 


of that 


which had just been 


Cheney, the president club, who made a 


marks asking all members to attend a short session imme 


diately following the dinner 

Mr. Hart then turned the meeting over to the president 
of the Boston Stationers’ Association, Waldo H. Rice. Mr. 
Rice thanked particularly the manufacturers and dealers 
who had helped to make the outing such a success He 
also expressed appreciation to the many visitors who had 


come from long distances to attend the outing. Each man 
was requested to rise as his name was called and was intro 
duced to the gathering 

Mr. Rice paid a high compliment to 
the L. E. Waterman Company, who twenty 
one of the the 
He also spoke of the work of Clarence Davis and 


William J 


vears 


Chaplin 
of ago 
had 


outing 


been originators of Boston Stationers’ 


William Driscoll in connection with the Davis-Driscoll 
Midway. He praised the work of Charles P. Garvin, who 
has been very helpful in the Boston territory 

At the conclusion of his remarks the attendance prizes 
were given out under the supervision of Harrie Copeland, 
sales manager of the Boorum & Pease Company; Julian 
Schermerhorn, vice-president of Joseph Dixon Crucible 


Dorn assistant manager of 


Horace B V 


sales department of 


Company, and an 


the pencil the Joseph Dixon Crucible 


Company 








Ge 
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After the dinner, dancing was enjoyed until a late hour. 
Athletic Events 

The Golf Tournament ended with the following scores: 

Towhill, 29; Willy, 32; Ashland, 33; Singer, 33; Worth, 34; 

Sam Narcus, 35; Rice, 36; Dunleavy, 36; Emerson, 37; 

Sitzer, 38; Evans, 39; Burke, 47. Golf prizes were awarded 
to a great number of the contestants. 


and Mr. Singer of Ward's, second; Miss Holzafel of 
Damon's and Mr. Smith of James T. Towhill, third. 
Clothespin Contest for Men—Mr. Tanner of Ward's, 
first; W. E. Lewis of Mittag & Volger, second; J. L. Lee 
of Blake & Rebhan, third. 
Strong Men's Contest—Won by Mr. Murphy of Ward's. 
Clothes-line Event for Girls—Won by Miss Ruth Burgess 





OFFICE APPLIANCES’ CAMERA DOES SERVICE AT THE ANNUAL OUTING OF THE BOSTON STATIONERS ASSOCIATION.—1.—Meesars. 
Evans, Arthur L. King of Wards, Sitzer of Eaton-Dikeman Company, and Valleau of Cooke & Cobb Company on the golf green. 2.—-The New England 
Travelers Club was well represented and active Left to right: H. R. Bennett, custedian; F. H. Salwen, Chauncey A. Krotz, vice-presidents; Paul W. 
Cheney, president: Mrs. Paul W. Cheney, secretary, without portfolio; and H. M. Blizard. 3.—William J. Driscoll, Carter's Ink Company, co-inventor 
of the Midway. 4.—Mrs. Walter F. Wyman, W. F. Wyman, Mrs. Drake, and Mrs. Chas. P. Garvin, all with their gleanings on the Midway. 5.—Mr. 


and Mrs. Harrie Copeland and Harrie, Jr.. with his boats, won by feats of 


skill on the famous Midway. 6.—Mr. and Mrs. Hansen, Joseph Dixon 


Crucible Company; Mrs. Hansen is Guy Hart's able secretary 7.—The lineup at the start of the girls’ 50-yard race. 8.—Left to right: iss Anne 
Daugherty, E. A. Skonberg, Mrs. E. H. Bromley, and E. H. Bromley of Bromley & Company, and William H. Greenleaf of Carter's Ink Company. 9.— 
W. J. Chaplin, Boston manager, L. E. Waterman Company, surrounded by a bevy of pretty girls from his office and store. His daughter, Miss J. L. 


Chaplin is at his left 10.—Guy W. Hart, outing chairman, and Waldo H 


Rice, president of the Boston Stationers Association, face the camera. 


11 Adolph Fleischnaver, Polar Manufacturing Company and Stationers Specialty Corporation. 12.—Mr. and Mrs. Paul W. Greim and daughter. 
13.—Left to right: Geo. E. Damon, Mrs. F. M. Barker, F. M. Barker all of Geo. E. Damon Company. 14.—Mrs. Chas. P. Garvin said we couldn't 
take another picture of her after the one we caught last fall, so to prove that she was right we snapped her with her Midway boat—Mrs. Drake looks 


on 15 Mutt and Jeff: W. B. Milnor, Moore Push-Pin Company and E. G 


Swanson, Russia Cement Company. 16.—Messers. Rowell of General Pencil 


Company, 8S. 8. Stafford, Inc., and Sun Rubber Company, and “‘Vic’’ Johnson of Wilson-Jones Loose Leaf Company, trying to be solemn. 17.—Alfred 
J. Marchant, of Russia Cement Company—never before photographed by Office Appliances and worried. 18.--W. H. Steel, Sanford Manufacturing 
Company; Sam Narcus and C. J. Worth, Esterbrook Steel Pen Manufacturing Company. 19.—Sam Narcus, Worcester, Mass. 20.—Left to right: Mrs. 
J. F. Dunleavy, Mrs. Clarence Davis, and J. F. Dunleavy 21.—M. H. Chute, Jr., of Bainbridge, Kimpton & Haupt, Inc., holding up the post. 22.— 
Mrs. J. H. T. Hill, J. H. T. Hill, and Mrs. Arthur Shearman await the canary. 23 Russell P. Faulkner of Thorp & Martin Company assuming the 
**Toreador and acting the part 24 Golfers—J. T. Towhill, F. B. Emerson, Willis T. Brownville, J. F. Dunleavy. 25.—A Carter's Ink ‘‘fight’’— 
Wallace Taylor, salesman, choking E. H. Clement, assistant advertising manager. 


Fifty Yard Dash for Girls—Miss Pearl Redmond of 
Ward's, first: Miss Ruth Burgess of Ward's, second; Miss 
Bertha Holzafel of Damon's, third 

Seventy-five Yard Dash for Men—James Inman of Car- 
ter’s Ink Company, first; McCarthy of Thomas Groom & 
Company, second; Singer of Ward's, third 

Mixed Relay Race (one man and one woman)—Miss 
Redmond and Mr. Tanner of Ward's, first; Miss Burgess 


of Ward's; Miss Mary Ohearn of Ward's, second; Miss 
Pearl Redmond of Ward's, third. 

Wheelbarrow Race for Men—Won by Messrs. Murphy 
and Tanner of Ward's; Mader and Singer of Ward's, 
second. 

Girls’ Stork Race—Won by Miss Pearl Redmond of 
Ward's; Miss Francis Moxey of Carter's Ink Company, 
second; Miss Astrid Osling of Carter’s Ink Company, third. 
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Traveling Men’s Contest—Won by Jim Hobart of the Illinois Filing Association Annual Banquet 
House of Eberhard Faber. The Illinois Filing Association held its annual banquet 
Seated at the speaker's table at the banquet were: Harrie June 11 at 6:30 p. m., in the Palmer House, Chicago. The 


Copeland, Mrs. Harrie Copeland, Harrie Copeland, Jr.; banquet was well attended by members of the association, 
Guy W. Hart, Mrs, Guy W. Hart; Mr. Sitzer, Mrs. Drake; representatives of filing equipment houses, and a few other 


Charles P. Garvin and Mrs. Charles P. Garvin; Horace B. yisitors. Guests were first assembled at a reception where 
Van Dorn, Clarence Davis and Mrs. Clarence Davis introductions were made before proceeding to the banquet 
Many of the leading manufacturers and a number of retail room. An excellent dinner was served. and a w histling 
dealers contributed the numerous prizes which were  golo. quartet singing and group singing of well-known songs 
awarded and of parodies on them were among the entertainment 
. = . features of the evening. Place cards were miniature file 

Toronto Tops Canadian Dictaphone Offices folders containing twelve parodies to be sung by the group. 

At the February sales convention of the Dictaphone Sales Those holding office and those who are especially active 


Corporation, Ltd., whose head offices are located at 33 in the association were asked to rise and make a few 
Melinda street, Toronto, Canada, with branches throughout appropriate remarks. The burden of these remarks con- 
the country from coast to coast, the sales staff of the cerned the benefits already experienced from the contacts 














CANADIAN CONVENTION OF THE DICTAPHONE SALES CORPORATION, LTD., TORONTO 


CANADA Right hand side of the table Right to left T R. Crayston, general manager; L. ¢ 

Stowell, president; P. G. Shay, Toronto; B. L. Ferguson, manager at Buffalo; P. ©. Soulis, Halifax 

Miss Frances Campbell, Toronto; J. C. McCleggott, Toronto; Hugh Young, Toronto; Frank McGarvey 
~ 


Ottawa; W. O. Detweiler, Toronto; A. § Roy, Winnipeg; George Parker, Toronto; William Donald 
son, Toronto; T. 8S. Steenson, Toronto; Jack Hayes (guest pianist); Thor Petersen, branch auditor 
Left Hand Side of table: Right to left Bevan Lawson, executive sales manager E. M. Thal, branch 


Detroit H. J. Cable, Toronto; Harry Rempel, Toronto; Miss Helen Hurley, Toronto 


manager at 
H. M. Cooke, Regina Ww A. Vander 
} , 


F. R. Stewart, Toronto; F. U. Puffer, manager at Winnipeg 


burgh, Hamilton; R. G. Bailey, Toronto; E. J. Hartnett, bran manager at Montreal; H. H. § 
onds, Toront« William Monk, London; Harold Crisp, Toront: 
Toronto organization won for the second year the silk which the association brought about—benefits both social 


banner which is awarded to the office having the highest and educational—and the hope for the organization’s future 


percentage of sales quota. If the Toronto group win it success, which could be insured through the desire and 
again in 1928—as T. R. Crayston, general manager of the 


Toronto office, states they intend to do—the banner will active assistance of the filing equipment houses 


resolve of the members to cooperate, as well as through the 


become their permanent possession This branch office The principal speaker of the evening was Fred Dale Wood 
trophy was first awarded in 1926 of the Chicago World's Fair Association, who spoke on the 
L. C. Stowell, president of the Dictaphone Sales Corpo- rapid growth and achievements of the city, stressed the 
potentialities of Chicago, and emphasized the great sig- 
nificance of the 1933 World’s Fair. Chicago is the leading 


railroad center of the country, he stated, mainly because of 


ration, Ltd., and Bevan Lawson, executive sales manager, 
represented the executive offices at the convention in Feb 
ruary E. M. Thal, branch manager at Detroit, Mich., and 


B. L. Ferguson, manager at Buffalo, N. Y., were guests “Stading”—trains have no sharp uphill pulls into the city 


during the three days of the convention and have gradual downhill runs out of the city 
Short talks were given by all representatives of equip- 


The Dictaphone Sales Corporation, Ltd., which is the 
ment concerns. 


Canadian sales organization for the Dictaphone, reported an . 
Among the persons who sat at the speakers’ table and 


increase in sales for 1927 of 40 per cent over the showing 


for 1926 


made remarks at some time during the evening were the 
following: Fred Dale Wood; William P. Hoy, Amberg File 


2 ngs & Index Company; J. B. Bayliss, General Fireproofing 

American Writing Machine Store Remodeled Company; George E. Vinton, Yawman & Erbe; Mr. 
The American Writing Machine Company store at 321 Kingsley, Miss Alice Rippe and Miss Ahern, all of Rand 
Broadway, New York City, has recently been remodeled Kardex Business Service, Inc.; Miss Mary Morgan, H. H. 


been Conway Company; R. E. Nelson, Art Metal Construction 


The entire front, on both sides of the entrance, has 
Company; Miss Avis Stinson, Bartholomay-Darling Com- 


changed. The windows are inclosed on the top as well as 
the back and much better facilities for lighting have pany; Mrs. Gladdays Phelan Bryan, Illinois Power & Light 


at 

been arranged, making window displays more effective and Company; Miss Cecile Valle and Miss Amanda Jarchow, 
improving the general appearance of the store front. E both of Automatic Electric Company 

Newton, manager of the store, reports an increased busi- The officers of the Illinois Filing Association are as fol- 


ness due to better facilities for window display. lows: President, Mrs. Gladdays Phelan Bryan, Illinois 
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Qualley, Joseph T. Ryerson & Son; chairman of social and 
program committee, Miss Dagmar E. Peterson, Amberg 
File & Index Company; chairman of educational committee, 
Miss Anne Wood, Acme Steel Company 
nine 
Connecticut Valley Stationers’ Outing 

The Connecticut Valley Stationers Association held its 
annual outing on Monday, June 13, 1928, at Mt. Tom Golf 
Club, Holyoke, Mass. It was a beautiful day and the 
events of the afternoon were very greatly enjoyed. 

The menu card and the program were printed by White 
& Wyckoff Company, and much credit should go to A. H. 


Sampson and William L. Baker who designed these two 
pieces. Their “peppie posters” cuts were used effectively 
in the program. 

The golf tournament, which consisted of about four four- 
somes, was won by Howard Hastings of the Affleck Ruling 
& Stationery Company with a score of 95. 

The kickers’ handicap was won by J. Ford, with Mr. 
Sweet coming in second. 

The barnyard golf, or “horseshoes,” was won by D. C. 
Hegarty for the manufacturers and Mr. Troy for the sta- 
tioners. 


The baseball game ended in a complete rout of the 














CAMERA RECORDS SOME OF THE DOINGS AT THE ANNUAL OUTING 








OF THE CONNECTICUT VALLEY STATIONERS ASSOCIATION.— 


Director Ives and his Ancient and Honorable Band leaving The Midway at the convention hall at Boston outing, June 9, 1928. 2.—D. C. Hegarty 


Tolles, C. I. Tolles & C Bridgeport, Conn., and Wm. Driscoll, Carters’ 


ooking on. 25.—Ladies’ peanut race. Miss Sadie Wolff of Molloy’s, Merid>n, 
trailing 26.—A family group Miss Dorothy Stillman, Miss Lillian A. Fischer, 
Tischer The Misses Stillman, Fischer and Unkelbach are seniors at Russell 
outing In front, E. S. Towner, general chairman, and Mr. and Mrs. A. L 
man Co and Tom Stonehouse, W. A. Sheaffer Pen Co., talkin’ it over. 29 

30.—Mrs. Morris, Miss Wright, Miss McCarthy of Ward's at Boston outing 


of National Blank Book Co., telling John Molloy of Meriden, Conn. 3.—President Frank H. Fargo, Connecticut Valley Stationers Association. 4.—C. 
Ink Co. 5.—Harry Tehan, Chas. M. Higgins & Co.; E. J. Kastner, L. E. 
Waterman Co.; Gustave Fischer, Gustave Fischer Co.; Wm. 8. Donnelly, Modern Stationer. 6.—Mrs. Herbert 8S. Towne in the nail driving contest. Mrs. 
E. W. Pape looks on. 7 Percy A. Jacobs, John R. Rembert Co., New Haven, 
dent of National Blank Book Co., general chairman outing committee. 9.—Old timers of National Blank Book Co.: George King, thirty-seven years’ 
service, and Harry Ferry, thirty-five years with the company. 10.—Nail driving contest. Mrs. Tom Stonehouse driving ‘em in. Other contestants look 
m. 11 A group watching the events. 12.—Announcer Chas. A. Chase, American Pad & Paper Co., doing “‘his stuff.” 13.—F. C. Bowers, Hampshire 
Paper Co., after winning the fat men's race, captained the winning manufacturer's baseball team. 14.—J. E. Wiesing, American Pad & Paper Co.. 
and A. ©. Parcells, M. A. Davidson Co., New Haven, with Ashley and Burnett 5 


Conn., and J. Sherin of Metal Products Corp. 8.—E. 8. Towne, presi- 


coming in second, winning three-legged race. 15.—C. Southworth of 


Hampshire Paper Co., official starter. 16.—Mr. and Mrs. Percy L. Jacobs, New Haven, and Mr. and Mrs. Arthur Shearman, Springfield, Mass. 
17.—Mrs. Chas. 8. Stone; W. E. Haggerty, Jos. Dixon Crucible Co.; W. H. Steele, Sanford Mfg. Co.; Mrs. W. E. Haggerty: A. Williams, Connecticut 
General Life Insurance Co F. C. Reed; William Burgess, Boston & Albany R. R. Co.; Mrs. H. G. Viger. 18.—William Burgess, Boston & Albany 
R. R. Co.; D. E. Viger, Boston & Albany R. R. Co., and Geo. F. Gilmore, F. 8S. Webster Co., trying to bribe A. T. Williams, Connecticut General 


Life Insurance Co.. with real ‘‘coin of the realm."’ 19.—Thure Bengston, secretary, Connecticut Valley Stationers Association; D. C. Hegarty, National 
Blank Book Co A. 0. Washburn, New Haven; and President Frank Fargo, 
Howard Hastings, Afleck Ruling & Stationery Co.: Wallace Van Valkenburg, L. D. Van Valkenburg Co.; J. H. Duncan, H. C. Cook Co.: E. C. Shoup, 
National Blank Book Co. 22.—Forty-yard dash. Miss Lillian Fischer, first: Miss Bernice Unkelbach, second; Mrs. Herman Davidson, third. 23.—J. E 
Wiesing of American Pad & Paper Co., winning scooter race. Secretary Thure 
Pape winning. Miss Pauline Green on left. Miss Soinnelly immediately behind and Mrs. J. H. Duncan on extreme right. Announcer C. A. Chase 


Bridgeport, Conn. 20.—A group of “Connecticut Valley’’-ERS. 21.—C. 


Bengston marking it down. 24.—Egg and spoon race. Mrs. Elmer 


bringing home the peanut, with Mise Pauline Greene of New Haven 
Gustave A. Fischer, Miss Bernice Unkelbach and Mrs. Gustave A. 


Sage College, Troy. N. Y¥ 27.—Group at Connecticut Valley Stationers 
Cole of Lawrence, Mass. 28.—E. 8S. Kastner, sales manager, L. E. Water- 


P. Towne, Mr. Horton, E. I. Pleree, Hartford, Conn.;: H. 8. Towne 


June 9, 1928 Photo was taken at the Boston outing. 
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dealers, the manufacturers winning by a score of 15 to 2. 
Thure Bengston was captain of the stationers’ team and 
Mr. 


manufacturers. 


Bowers of the Hampshire Paper Company led the 
An excellent dinner was served at the Mt. Tom House in 
the evening, and a new departure was noted in the selection 
of steak instead of the usual roast chicken. 
Gillmore of the F. S. Webster 
quite original 


George F Company 


presented the door prizes in his manner. 


E. S. Towne, general chairman of the outing committee, 
briefly introduced C. A. Chase of the American Pad & 
Paper Company, who was the toastmaster of the evening 


Miss Pauline Mrs. A. O. Washburn, 
A. Stonehouse, George Waldman and John Mac- 


Solos by Greene, 


Thomas 


Donald, Jr., were enjoyed during the course of the dinner 


and speechmaking 


\ telegram from Gus Nelson, Jr., was read by Mr. Chase 


regretting his inability to attend the outing this year. A 
great ovation was given Tom Stonehouse of the Sheaffer 


Pen Company who had been unable to attend events in 


the stationery trade for several months. 


Mr. Chase then introduced Francis McSherry who gave 
McSherry referred to the 


the address of welcome. Mr 


word “wilcoma” from which the word wel 


come he real meaning of the word is that the host 
shares with the guest all the good things that he has. Mr. 
McSherry wished to pass on this feeling to all those present. 


Anglo-Saxon 


comes 


President Frank Fargo of Bridgeport was then introduced 
and brought the greetings of the Connecticut Valley Asso- 
ciation 
introduced Governor 
National Asso- 
Manufacturers, 


going further Mr. Chase 
Molloy of District No. 1 of the 


Stationers, Office 


Before 
John | 


ciation of Qutfitters and 


who spoke feelingly of the love which obtains in an in 
dustry such as ours and stated that such events as the 
gathering lift the individuals above the commercial ele- 
ment He referred particularly to the talent which had 


been demonstrated in the evening and spoke of how grate- 


ful the members should be for having such talent in the 


organization 
After his George R. Burk 


the different 


introduction by Mr. Chase, 
winners of 


His 


summary of 


hardt presented the prizes to the 


atternoon contests comments were 


rhe 


events im the 


much to the point winners is given 


herewith 
About 125 to 150 enjoyed the day with the Connecticut 


Valley group, all of whom reported a _ splendid time 
Dancing was enjoyed on the top floor of the Mt. Tom 
House until a late hour 
The Games—Men 
Pipe and Tobacco Race: Ist, Ashley; 2nd, Pape. Three 


Legwed Race Ist, Weising and Parcells; 2nd, Ashley and 








DINNER TO ROBERT REINER 
ENTRY INTO 


City, on May 21 


MARKS TWENTY-FIFTH 
BUSINESS.—This testimonial dinner 


Race: Ist, Bowers; 2nd, Fleischauer; 
(two men): Ist, Wiesing and Baker; 
2nd, Bowers and Frey. 100-Yard Dash: Ist, Fitzsimmons; 
2nd, Burnett. Kiddie Kar Race: Ist, Wiesing; 2nd, Baker. 
Sack and Cup Race: Ist, King; 2nd, Molloy. Potato Race: 
Ist, Parcells; 2nd, Snilgrove. 

Women 

Ist, Mrs. M. Davidson; 2nd, Mrs. 


Burnett. Fat Men's 
Wheelbarrow Race 


Nail Driving Contest 


Washburn: 3rd, Mrs. Stonehouse and Mrs. Towne. Pea- 
nut and Knife Race: Ist, Sadie Wolff; 2nd, Miss Pauline 
Greene; 3rd, Mrs. M. H. Davidson. 40-Yard Dash: Ist, 


Lillian Fischer; 2nd, Bernice Unklebach; 3rd, Mrs. Herman 


Davidson. Potato Race: Ist, Mrs. Conning; 2nd, Miss 
Unklebach; 3rd, Mrs. Stone. Baseball Throw for Dis- 
tance; Ist, Mrs. Duncan; 2nd, Miss Spinnelly; 3rd, Mrs. 


Egg and Spoon Race: Ist, Mrs. Pape; 2nd, 


3rd, Miss Greene 
inven 
Dinner Marks Dr. Reiner’s Quarter-Century 
A testimonial dinner, celebrating the twenty-fifth anni- 
versary of Dr. Robert Reiner’s business career in this coun- 
try, was held recently at Janssen’s Hofbrau, Broadway and 
Fifty-third street, New York, N. Y. During this quarter- 
Reiner has founded and developed the 
Robert Reiner, 


H. S. Towne. 
Miss Spinnelly; 


century period Dr. 
three businesses represented at the dinner 


Inc., Louis Hirsch, Inc., and Reiner’s Rotoprint, Inc. 
Widely varying in scope and nature, each of these busi- 

indication of the inventive 

Robert Reiner, 


nesses stands as a _ tangible 


genius and business ability of its founder 


was the first to be established, followed by Louis 


bearing the name of an early associate of Dr. 


Inc.., 
Hirsch, Inc., 
Reiner. The latter company makes silk hosiery, the char- 
acter of which is due to special knitting machinery of Dr. 
Reiner’s invention. 

Best known to readers of Office Appliances, no doubt, is 
Reiner’s Rotoprint, Inc., which makes the Rotoprint, a small 
offset lithographic press which reproduces line and halftone 
work without the aid of cuts, stencils, electrotypes or type 
matter. 

One of the features of the gathering was a unique menu- 
program combination printed on the Rototype and contain- 
ing the names of all employees and guests 

Among speakers who gave their “testimonies” in favor of 
the three organizations and the perseverance of Dr. Reiner 
were Mr. Stern, Dr. Reiner’s legal associate for over twenty 
acted as toastmaster; Louis Hirsch; Harry 


years, who 


Sanders, general assistant to Dr. Reiner, and a number of 
members of the various mechanical departments, who have 
all contributed to the success of the enterprises. 

Dr. Reiner received his doctor’s degree from the Univer- 
Heidelberg. He has become widely known as a 
scientist and business man, both in this country and in his 
known for his 


sity of 


native Germany. Furthermore, he is well 


welfare work and philanthropic activities 





HIS 
York 


ANNIVERSARY OF 


took place at the Hofbrau, New 
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Sixth and Seventh Districts Hold Fine Meeting at 
Des Moines 

At the joint meeting of the Sixth and Seventh Regional 

Districts of the National Association of Stationers, Office 

Outfitters and Manufacturers, held at the Fort Des Moines 

hotel, Des June 


Moines, la., on Tuesday and Wednesday, 








SOME OF THE 


AT DES MOINES—1 Cody, 





features of the convention during the following two days. 
They also transacted necessary routine business and elected 
officers to serve during the ensuing year. The new officers 
are: President, Fred. C. Schaefer, Sanford Manufacturing 
Company, Chicago; first vice-president, R. B. Valieau, man- 
ufacturers’ representative, St. Paul, Minn.; second vice- 


= 


MEN AND WOMEN WHO ATTENDED THE RECENT CONVENTION OF THE SIXTH AND SEVENTH REGIONAL pepresor? 
clr } r 


regional governor-elect, Seventh District; 


Cc. A. Netzhammer; 8. Jerue, regional governor, 1925-26-27; A. J. 
-Frank J. 


Walker. former regional governor 2 t. A. St. John. Jos. Dixon Crucible Co.; Mrs. E. Espenecheid, Peoria. 3.—Geo, E. Fox, Chicago. 4. 

Koch, Mr. and Mrs. Art Payne 5 Frank 8. Lewis, Lewis & Emarine, Council Bluffs; Louis Wangler, Aluminum Company of America; Chas. P. 
Emarine, Council Bluffs ( The winners at bridge. 7.—C. C. Holley and Rolla R. Baird, L. W. Holley & Sons Co. .—Bob Valleau, P. A. Hoff- 
man, Gus Anders, C. P. Payton, J. G. Iriam, and A. G. Schaefer. %.—Mrs. F. E. Hannon, F. E. Hannon, Mrs. H. F. Shires, Jack Grey, and Mrs. 
C. M. Swanson 10.—Mrs. H. E. Russell, Des Moines 11 Mrs. Holland. 12.—Mrs. F. C. Schaefer. 15.—Mr. and Mrs. R. Wells, Art Metal. 
14 Fred C. Schaefer, Ernest Dalton 15.—Mrs. A. R. Skibbe, Roy Skibbe, and Clarke Walker. 16.—Al. Skibbe. 17.—-Mrs. Al. Weber. 18.—Keith 
Gaar, Gaar Typewriter Co.; C. E. Howes, Berger Mfg. Co 19.—Harry Spurlock and C. M. Conger of the Irving-Pitt Mfg. Co.; W. A. Stempel, who 
was in the group, disappeared in an unauthorized ray of light. 20.—Harry W. Balch, Quality Park; Herb 8. Morgan, Defiance. 21.—Carl L. Kauf- 


Miller, and Des Moines; 
Mrs 


Arthur 


Ralph Stutsman, of Zaiser's 
Hanson, Sioux Falls 25 Mrs. W. E. 
Gran 26.—Mrs. K. Leineweber, 


man. H. 8 
Chicago 24 
Friedman, and 


5 and 6, Stafford Siekert of the Siekert & Baum Stationery 
Company, Milwaukee, 


of the Sixth 


regional governor 
the C F. Cody 


governor 


was nominated as 
Cliff. Cody of 
’ 


named as 


District, and 


Company, Dubuque, Ia regional 


of the Seventh 


was 
District, both nominations to be confirmed 
in the usual course at the National convention to be held at 


West Baden, Ind., on 


October 8 to 11, inclusive. 


The 


eling 


[ravelers’ A&sociation, composed of trav- 
allied 
at the same hotel on Monday, June 5, 
the 


Northwest 


men in the stationery and trades covering the 


Northwest, met 


and pe rfected 


near 


plans for carrying out entertainment 


Harry L 
Maddock and Mrs. J 
Chicago 27 Mrs 


Jas. T. Lacey, 
Weis Co.; Eddie 


Short. 22.—*‘Bill’’ Dalton and Mrs. Harry Schaefer. 23. 
A. MeGovern, of Fargo. N. D.; J. H. Jennison, 
Bristoll and G. 8. Mandeville. 


Gilliland, 28.—B. J 
president, Roy C. Clarke of Minneapolis, representing the 
F. S. Webster Company; secretary, A. R. Skibbe, Asso- 
Company, Chicago; 
Manufacturing Company, 


Stationers Supply treasurer, 


Murdoch, Irving-Pitt 


ciated 
Harry L. 
Chicago. 


Registration of delegates and visitors began promptly 
at 9:00 a. m. on the of the hotel. An 
hour and twenty minutes later the first session was called 
Sidney E: Collins, governor of the Sixth 
After a few preliminary remarks, the 
after which the invo- 


mezzanine floor 
to order by 
District. 
convention rose and sang 


Regional 
“America,” 











cation was pronounced by the Rev. Mr. Owen of Des _ large scale production through the initial 


Moines 

In his welcoming speech William Koch of Koch Broth 
ers, prominent Des Moines stationers, said that acts rather 
than words would attest the welcome of the city to 
the Des Moines, he 


150,000 people, fifty-one per cent of whom are 


visiting 


members of trade. said, has about 


home own 


has twelve colleges and commercial schools; 


ers Che city 

it is the home office of sixty-four insurance companies, 
ranking: second only to Hartford, Conn., in this respect; 
it is among the leaders in printing and publishing, and 
ranks fifth among the cities of the United States in the 
amount of money paid out in second class postage 











“BILL” SMITH AND “JOE” HILDRETH HURRY TO DES 
MOINES CONVENTION BY AIR Top picture shows the air 
voyageurs at the moment of landing in Des Moines, and the 
bottom picture shows the reception committee which met them 


at the landing field about 2:30 a. m It is not on record as to 


whether the reception committee got up at that hour, or didn't 
go to bed 

No business, said Mr. Koch, has keener minds than ars 
to be found among the stationers, sharpened as they are 


by contact with minds in every other business But we 


must nevertheless remember the adage, “Without union the 


people will perish,” and apply it to our own cas¢ You 
have developed a wonderful industry and Des Moines ts 
proud to welcome men of force, intelligence and indi 


viduality 


H. T. Griswold, vice-president of the Sanford Manufac 


turing Company, responded to the welcoming address in 


appropriate fashion. During the course of his remarks he 


sense of relief at hearing sta 


said that he experienced a 


tioners termed acute business men, and not having to hear 


the members of the industry dubbed morticians 


Business Changes” was the subject of the 


Felton of the Curtis Publishing Company 


‘Economic 
address of H. ( 
that the most startling development in indus 
Study 


He asserted 


try since the eighteenth century is now at hand 


has more or less familiarized us with three great 


historical movements—the Renaissance, the Reformation 
and the Industrial Revolution which ushered in the era ot 
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h inventions of 


James Watt in the application of stean to mechan- 


power 
doomed 


We 


about to enter a new movement combined of the spirits of 


ical processes The coming of the steam engine 


hand craftsmanship except in the creative arts. are 


the Renaissance, the Reformation and the Industrial Rev- 


olution [he rapidly increasing use of multiple unit ma- 
chines is resulting in more merchandise better made than 
human hands can achieve. We can make in three months 
as many shoes and as many stockings as our available 


markets can consume in a year, and with the utmost econ- 


omy of factory operation. In 1920 many predicted that we 
were nearing the saturation point in the production of 
automobiles. But today there is no talk of a saturation 
point and we are producing three and one-half times as 
many automobiles per factory as were turned out eight 


years ago. Our population has increased twelve per cent, 


but our manufactured products have increased in volume 


700 per cent. To take care of this enormous volume of 


goods every market is being sought out and will be cov- 


ered; domestic markets will be reached through chain 


stores, department stores and every other available avenue 


of distribution, including installment buying. Many work 


ers will lose their places and must adjust themselves to 
new conditions 

Routine work will be done by machines more and more 
and the routine man won't be with us much longer. The 


answer to the human problem involved lies in the develop- 


ment of personality. Individuality is an asset of invincible 


rorce 
asa rule, enterprising and pro 


W hile 


gressive, 


the stationers are, 


the quality of salesmanship must be improved 


Business calls for the exercise of discrimination and judg- 
ment. 


In the future more and more business will be done in 


districts away from the so-called business centers of large 


and is now choking the 


cities [ransportation first made 
down-town stores. Note the big stores in Chicago, for in 
stance, that are establishing branch stores in populous 


outlying districts 


The times demand eflicient management, quick selling, 
satisfactory merchandise and a somewhat higher rate of 
turnover. The dealer can train his community to want 
new and desirable things. Where taste and fashion rule 
there are no saturated markets Colleges are educating 


more young men and women than ever before; let the 
merchant put these educated intelligences into business. 

Woodson P. Waddy, president of the National Associa 
tion, was the final speaker at the morning sessio1 He 


expressed satisfaction over the outlook for the future of 


the association. The investigation of the Federal Trade 
Commission has given the organization a clean bill of 
health In going from group meeting to group meeting 
he was more and more impressed with the fact that the 
stationery business includes a class of men not exceeded 


anywhere for ability and industry [he report of the 
Harvard Bureau—the most widely discussed document 
that has ever appeared in the industry—has made stationers 
stop, look and listen. It has caused the trade to look into 
its methods with a view to bettering then The stock 
control system originated by some ¢ members and 
widely explained at National and Regional meetings has 


been adopted by the United nt for recom 


(C ontinnued on 








= 
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Pacific Northwest Stationers Meet 


Big Pacific Coast Organization Holds 
Well-Attended and Profitable Meeting 


Following the best traditions of the past, the meeting of 
the eleventh region of the National Association of Sta- 
tioners, Office Outfitters and Manufacturers, held in con- 
nection with the nineteenth annual convention of the Pacific 
Northwest Stationers Association, provided a wealth of 
hospitality, entertainment, helpful ideas and suggestions and 
actual results accomplished, which will live long in the 
minds of all who were privileged to attend. The meeting 


A GROUP OF SNAPSHOTS AT THE COMBINED MEETING OF 





under way and at 2 o'clock divisional meetings were started 
which were lively enough to last well into the evening after 
a brief intermission for supper. 

The gathering of the united groups commenced Monday 
morning with E. J. Chapman, president of the Pacific 
Northwest Stationers Association, presiding. In the absence 
of an expected song leader, Mr. Chapman called upon 
W. A. Gillam, of the Gillam-Bird Company, Seattle, to lead 
in some community singing. Bill opened up with “America,” 
which was followed by “O, Canada,” out of compliment 
to the Canadian delegation, and other numbers. The music 
was punctuated with shouts of “Wonderful!” with a linger- 
ing accent on the first syllable from the leader. 





" 
a ‘ 


THE PACIFIC NORTHWEST STATIONERS ASSOCIATION AND THE 


ELEVENTH DISTRICT OF THE NATIONAL ASSOCIATION OF STATIONERS, OFFICE OUTFITTERS AND MANUFACTURERS.—1.—The officers 
about to join the remainder of the party aboard a boat on the Willamette river for a supper and evening's entertainment: H. 8. Berry, secretary- 
treasurer, Pacific Northwest Stationers Association; E. J. Chapman, president, Pacific Northwest Stationers’ Association; W. P. Waddy, president, 
National Association of Stationers, Office Outfitters and Manufacturers; John Coe, vice-president, Pacific Northwest Stationers Association; J. 8. Ball, 


governor of the Eleventh District National Association of Stationers, Office 


Outfitters and Manufacturers 2.—Two manufacturers who attended: 


C. R. Sheaffer, W. A. Sheaffer Pen Company; C. M. Conger, Irving-Pitt Manufacturing Company. 3.—The Montana delegates: Claude Elder, The Office 
Supply Company, Missoula; Robert Slye, Tribune Printing & Supply Company, Great Falls. 4.—Three who helped organize Pacific Northwest Station- 
ers Association nineteen years ago: W. J. Ortel, Shaw & Borden Company, Spokane; J. 8S. Ball, Kilham Stationery & Printing Company, Portland; 


Rowland Waltz, Jobn W. Graham & Company, Spokane. Mr. Ortel and Mr 


Ball have attended all the nineteen annual conventions. 5.—A group of 


manufacturers’ representatives: Jack Carruthers, W. A. Sheaffer Pen Company; Carl E. Priest, Portland; Charles R. Barry, San Francisco; James H 


Davison, Wilson-Jones Company; Homer Gilman, Seattle: Charles E. Davis, 
Rose Festival, with her Rotarian escort leaving headquarters to participate 


San Francisco. 6.—Miss Elsie Bristol, queen of Portland's famous annual 
in the day's festivities. The convention was held during Rose Carnival 


Week. 7.—A faulty film: W. A. Gillam, Gillam-Bird Company, Seattle, the w-o-n-d-e-r-f-u-] professor; Richard Montgomery, The J. K. Gill Company, 
Portland; C. H. Hyatt, American Clip Company and Defiance Sales Corporation. 8&.—Four more manufacturers’ representatives: L. B. Downing, ©. E. 
Davis, E. P. Gold, Ernest Wallace. 9.—Six Canadians from Vancouver and two Irishmen: A. V. Robins, The Clarke & Stuart Company, Ltd.; J. G. 
Hogg, Mitchell-Foley, Ltd.; General J. Duff Stuart, president, The Ciark & Stuart Company, Ltd.; Jack Carruthers, W. A. Sheaffer Pen Company; Jim 


Davison, Wilson-Jones Company: Karl Warwick, Murphy & Chapman, Ltd.; 


H. C. Gell, Murphy & Chapman, Ltd.; George Hunter, Gebrke’s, Ltd. 


10.—J. M. Keeling, Art Metal Construction Company, Seattle; L. C. Jeffries, Rohrer & Jeffries, Seattle; J. D. Finn, F. 8. Webster Company, San 
, L 


Francisco; W. 0. Bradbury, The Bradbury Company, Yakima. 


occupied three days and from first to last was premeated 
with enthusiasm which never lagged “Wonderful” and 
“remarkable,” borrowing the words from Bill Gillam of 
Seattle, are fitting adjectives to employ 

The meeting was in Portland, June 10 to 12. Portland 
is famous as the City of Roses. Its annual rose festival 
was held during the same week as the stationers’ gathering, 
and the Multnomah hotel, in which the sessions were held, 
also was the headquarters of the festival committee. 

The clans began to gather Saturday, the 9th. President 
Waddy, accompanied by W. J. Ortel and others, arrived 
early Sunday morning. By noon the registration was well 


= 


The preliminaries were completed with the roll call in 
which each person told his name, city and company. 

Mr. Chapman called upon J. S. Ball of the Kilham Sta- 
tionery & Printing Company, a district governor, who intro- 
duced J. K. Gill, founder of the J. K. Gill Company. Mr. 
Ball paid a fine tribute to Mr. Gill, the dean of Northwest 
stationers, including the line, “We all love J. K. Gill.” 

Mr. Gill welcomed the stationers to Portland and recited 
a little history, recalling to the visitors the fact that they 
are the successors of one of the most ancient and honorable 
bodies in the world—the Stationers’ Guild, which started 
in London, England, in 1405. He reminded his hearers of 




















Page 50 OFFICE APPLIANCES For July, 1928 








PANORAMIC PICTURE OF THOSE WHO ATTENDED THE RECENT ANNUAL CONVENTION OF THE 


the permanent group organized about 1500 and functioning 
to this day, and of the erection of Stationers’ Hall, which 
has served the stationers of Great Britain through four cen- 
turi¢és down to the present day. He told of the original 
stationer who walked about with his stock on a tray, and 
touched on the evolution from this simple beginning to the 
establishment of the modern commercial stationery store 
with its thousands of items and its equipment for satisfying 
every requirement of the latter-day office. 

The response was given in a few well chosen words by 
Pal Clark of Clark’s Book Store, Walla Walla. Mr. 
Clark’s ability and his forcefulness as a speaker won him 
the office of president of the Pacific Northwest Stationers 
Association for the ensuing year. 

The report of the secretary and treasurer, H. S. Berry of 
Irwin-Hodson Company, showed a gain of twenty-three 
members, most of whom were obtained through the efforts 
of Mr. Five more were reported to apply on the 
new year. 

A motion was adopted to send a delegate to the national 
convention in West Baden. 

C. M. Conger, president of the Irving-Pitt Manufactur- 
ing Company, was introduced and addressed the group on 
subject, “Can the Manufacturers Continue to Deal 
Dealers, or Must They the Con- 

After paying a tribute to the personality and 
ability of Mr. Waddy, Mr. Conger cited statistics showing 
the the United States and the ex- 
tremely small gross business of a large percentage. He 
mentioned the need for careful training for the sale of the 
Launching directly into his subject he 


Berry 


the 


Through Go Direct to 


sumers?” 


number of retailers in 


stationer’s wares 
cited some advantages of direct sales, including complete 
Against that he 


outlets 


control and development of salesmen. 
weighed the advantages of 


when selling through dealers, and said the dealer plan was 


three thousand sales 
and devices now 
available, Mr. 
Conger maintained that the retail sales person has oppor- 
tunities better than offered The rule 
among chain store operators to have the managers on the 


Considering the new 
work by 


the better systems 


and educational manufacturers, 


ever were before 
floor as much of the time as possible, he said, was worth 
For 
by which stationers can measure their service to customers, 
he used an equilateral triangle with two Q's for the base 


study by stationers a diagram showing a good rule 


and an M for the apex. One Q stood for quality, and the 


other for the quantity of that quality, and the M for the 
manner in which that quality was given. 

The morning was completed with 
talks by Pal Clark; A. A. Gueffroy of the Commercial Book 
Store, Salem; Harry Nasburg of Coos Bay Stationery Com- 
Marshfield, and A. V Clarke & Stuart 
Vancouver, B. C. In to the question, 
“How can the stationer maintain his individuality in the face 
left 


session three-minute 


pany, Robins of 


Company, response 


of competition?” they recited experiences and some 
practical suggestions 
The afternoon session was opened by E. C. Bechtold who 


criticized, favorably and unfavorably, samples of dealers’ 


THE MULTNOMAH HOTEL 


advertising submitted in advance by some of the members. 
The convention was grateful for the new ideas received. 

Next on the program was the talk of President Waddy, 
who was appropriately introduced by District Governor 
Ball as “the silver-tongued orator of the South.” He told 
of the financial and mental relief in the dismissal of the 
Federal Trade Commission suit. This he followed with a 
plea to stop giving away merchandise in large quantities, 
maintaining that the discounts given away on large orders 
largely eliminated the dealer’s profit and often resulted in 
actual His talk was concluded with an outline of 
activities at West Baden and the thought that this year’s 
convention would be the best in the association’s history. 
He included a plea for attendance. 

“Selling Filing Systems” was the topic of Dick Newton 
of Kilham Stationery & Printing Company. He described 
various systems and lines of business to which some were 
best suited. He advanced the idea that one man should 
be trained and designated as a filing expert in every store, 
even though half a dozen in the store are equally expert, 
his point being that customers place more reliance on a 
man who is selected for that particular task. 

Monday evening supper was served on a boat on the 
Willamette followed with a boat ride and 


dance. 


loss. 


river and was 
Tuesday Morning, June 11 

The Tuesday morning session was opened by Prof. F. E. 

Folts of the University of Oregon, who spoke on “Business 

Although he exceeded his allotted time, he 

interest for a 


Forecasting.” 
held the 
longer period with ease. 


could have convention's undivided 


QO. F. Tait, secretary of the Retail Merchants Association, 
spoke on the value of organization. 

Following a brief recess, J. S. (“Jim”) Ball was called 
upon for his remarks. The whole Northwest knows and 


loves Jim Ball. The district of which he is governor com- 
prises an area equal to nearly a quarter of the United States 
He told of his attendance at the second convention of the 
National Association of Stationers and Manufacturers at 
St. Louis and the 
which worked havoc among the industry at that time, which 
was 1907. Mark Gill about 
discounts which he, in common stationers, was 
giving He eliminated most of them quickly. In a 
years he had become acquainted with Shaw & Borden of 
Spokane, Lowman & Hanford of Seattle, and others outside 
of Portland. When the Northwest Stationers As- 
was formed he the charter 
members. The present membership of 123 embraces more 
than half the possible prospects. Mr. Ball gave credit for 
establishing the local association to the inspiration of the 
National and said frankly that the success of the Northwest 


group was due to the assistance of the National. He showed 


discussion of unreasonable discounts 


Upon his return he talked with 
with most 


few 


Pacific 


sociation was one of eleven 


the need of the larger organization to make the work of 
told of the National 
greater assistance expected in the near 
members of the National, Pa! 


benefit; present benefits from 


Association and 
He asked two new 


most 


future 


PACIFIC 
IN PORTI 


NOR 
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Clark of Walla Walla and John Coe of Coe Stationery 
Company, Eugene, what they thought of the National 
Index. Clark used his every day and Coe his four or five 
days a week. Mr. Ball referred to the “thorn under the 
saddle”—national contracts involving discounts—as a prob- 
lem which required the action of a national body. 

John Coe followed with a three-minute talk on “What's 
the Matter with the Stationer?” His talk, condensed, was 
to the effect there was nothing wrong with the stationery 
business, but there might be something wrong with some 
of its members. That same thought was expressed by 
Norman Cunningham of Cunningham, Inc., Boise; Claude 
Elder of Office Supply Company, Missoula, and George 
Wolcott. Two of the dealers added that national contracts 
were an annoyance. 

At the luncheon Tuesday, General Stuart of Clarke & 
Stuart, Vancouver, twice host to the Pacific Northwest 
stationers, extended an invitation to have the 1929 conven- 
tion in Vancouver. He made a few remarks which were 
received with vociferous applause. George Wolcott of 
Irving-Pitt Manufacturing Company, Woodson P. Waddy 
and C. R. Sheaffer of W. A. Sheaffer Pen Company also 
were called upon to say a few words. Karl Warwick of 
Murphy & Chapman, Ltd., Vancouver, pleaded for better 
training of salesmen and spoke against employing salesmen 
on straight commission, giving them a catalogue and send- 
ing them out to sell. 

Tuesday Afternoon 

In the Tuesday afternoon session Carl Terry of Seattle 
Office Equipment Company, Frank Hawley of Lowman & 
Hanford, and W. S. Mendenhall of Office Equipment & 
Supply Company, Aberdeen, related methods of handling 
installment or deferred payment contracts. This led up 
to the final talk on the program, “The One and One-Tenth 
Per Cent Profit,” by the professor, W. A. Gillam. Mr. 
Gillam is not acquainted with the limit of one and one- 
tenth per cent from his own experience. He has built up 
a profitable business from a total investment of two hundred 
dollars. However, he is well acquainted with conditions 
and showed clearly by means of two charts the fallacy of 
unwarranted discounts on quantity orders which give away 
the stationers’ profits. In closing, he paid tribute to Low- 
man & Hanford for the invaluable assistance they gave him 
when he started as their competitor. He also gave credit 
to Trick & Murray and others. 

At the dinner Tuesday evening an excellent program of 
music and entertainment was given. Carter pencils sent 
from Cambridge by Bill Greenleaf were distributed 

Functioning throughout this regional meeting and con- 
vention was the “Aye Sir” Club, which provided entertain- 
ment for all comers. Th generalissimo was Charles Helwig 
of the Helwig-Chapman Company. 

The total attendance at the convention, exclusive of the 
extras at the boat ride and the dinner, was 154. 

The following officers were elected for the next year: 
Pal Clark, president; Norman Cunningham, vice-president; 
Ralph Ortel, secretary-treasurer. E. J. Chapman, the re- 


VEST STATIONERS ASSOCIATION AND THE ELEVENTH REGIONAL DISTRICT OF THE NATIONAL ASSOCIATION AT 
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tiring president, was nominated for district governor, and 
J. S. Ball was designated as delegate to West Baden. 

The association agreed to resolve itself into districts for 
closer work during the year. The district governors are 
Barney May, Bushong & Company, Portland; W. S. Men- 
denhall; H. B. King of Black & King, Everett; Fred Kling 
of Kling’s, Lewiston, Idaho; Norman Cunningham; A. V. 
Robins, Clarke & Stuart Company, and A. A. Gueffroy. 

The meeting was considered the best in the history of 
the Northwest Association and everyone was happy. 


The next meeting place will be Spokane, with Vancouver 
recommended for favorable consideration the following 
year. 

——$— 
Philadelphians Revert to Annual Banquet Idea 


The Philadelphia Stationers’ Association, contrary to its 
practice during the past few years, has decided to include 
a banquet among the features of its program for the next 
annual meeting. President Francis B. Irwin and all the 
members of a newly appointed banquet executive commit- 
tee met on June 7 at the Bellevue-Stratford hotel in 
Philadelphia and mapped out a tentative general program. 
The date was set for October 25, and it was agreed to 
make the dinner a formal stag affair, put over with the 
usual Philadelphia eclat. Some of the national officers, 
friends in the trade in District Number 3, as well in out- 
side cities, and the mayor of Philadelphia, are to be in- 
vited. 

William H. Brooks, veteran association president, stressed 
the need of reviving the practice of holding an, annual ban- 
quet, and felt that the one planned for 1928 would be a suc- 
cess, and as such would be an excellent tribute to the 
long and faithful services of Mr. Irwin in the offices of 
secretary, president, and regional governor. It was finally 
agreed to include addresses—serious and otherwise, music, 
and other entertainment, among the features of this 
affair. Edward Eisenstein, on the basis of his very suc- 
cessful past performances along this line, has been made 
chairman of the committee on arrangments and menu— 
thus assuring a real dinner for those who attend. 


Committtee chairmen are as follows: General commit- 
tee, Walter F. Crap; program, Walter F. Crap; speakers, 
William H. Brooks; seating, Frank R. Walsh; arrange- 
ments and menu, Edward Eisenstein; music and entertain- 
ment, Thomas Stagg; hotel accommodations, Alvah Bush- 
nell; invitations, William H. Russell; finance, Charles A. 
Connell; reception, W. B. Milnor; publicity, Charles 
Hodge; printing, William H. Brooks, Jr. The president's 
special aide is A. Pomerantz. 

The executive committee is composed of Francis S. Irwin, 
president; Charles A. Connell, treasurer; George Wustner, 
secretary; Roland Altemus, William Mann Prizer, A. 
Pomerantz, Michael J. Casey, William S. Yeo; and prac- 
tically all of the above-named chairmen of committees. 
—C. H. 
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Horder’s Annual Picnic 

A gorgeous time was had by all, and by all we mean 
the hundred or so lively and happy persons who 
attended the sixth annual picnic of Horder’s, Inc., Chicago, 
on Saturday, June 16th, at St. Paul’s Park, Forest Preserve, 
Morton Grove, Il. 

The general committee consisted of J. J. Lyng, chairman; 
W. L. Snelling, prizes and program; Miss R. Rosie, prizes 
and program; Marguerite Higgins and George Boehm, re- 
Homer C. Schulenburg, baseball; 


hive 


music; 


freshments and 

















The start was made from the headquarters of the com- 
pany at Lake and Franklin streets about 9 o'clock a. m. 
and by 10:30 four large motor busses and the many private 
conveyances had reached the grounds and discharged their 
happy passengers. 

The baseball game was the first event. The 
tested against the Blues, and two ink men, Chas. Evans of 
the Sanford Ink Company and Bill Cox of the Carter's Ink 
Company, presided as umpires. A silk was pres- 
ented to each member of the winning team, composed of 


Reds con- 


necktie 








ORDER FROM HORDER.'’—Some groups snapped at the recent picnic of the Horder organization 1. A happy situation. 2. Some of the 
Horder family—left to right, the grown-ups are: Mrs. F. P. Seymour, F Seymour, Harry G. Horder, Mrs. Harry Horder, E. Y. Horder, Mrs. 
BE. Y. Herder, and Mrs. De Gray, a guest, native of England, and now residing in Chicago Not all of the little folks are present What's a family 
picture, anyhow, where there are games to play and a funny clown to laugh at? 3. Mrs. Gus Gilard, wife of the clown, and her son, who is made 

just like dad 4. Roger A. Simonson and W. J. Goodman. 5. Gus Gilard, the clown, and E r. Horder 6. Manufacturers’ representatives contest. 
Reinweber (center) and friends view ball game. 8. Mr. and Mrs. Harry L. Short, son and daughter, and Mr. and Mrs, C. L 


7. Mr. and Mrs. W. 7 
Kaufmann and daughter %. Walter Loventz, 
take pienic movies. 12. The “‘Veterans’ Bench,’’ 
Hanna, Charley Mueller, Bill Smith, Art Frey and others 

arm is little Mise Kaufmann 5. J. H. Jennison and Al 
In the contest The lighting was not good Four only can we name, viz., 


Mrs. Loventz and 
where Joe Hildreth is not 


erick Post Co., and Pendleton 
Edw. Shapiro, grounds and transportation; A. J. Krelle, 
reception 

The reception committee was headed by Albert J. Krelle 


Mr. Krelle and nine other veterans of the 
organization The 
Miss Higgins and eight others, while six 
headed by Edward Shapiro, 
The judges of events were 
Hedman and A. M 


and consisted of 
Horder 
presided over by 
of the 
formed the grounds committee 
Chas. H. Bird, Edw. Kuhlman, A. J. 
Karnuth 


refreshment committee was 


Horder executives, 


baby 10 
unhappy. 13. 
14. Joe Hildreth was 

Skibbe compose two of a smiling trio. 
Messrs 


Herman Shermer 11. The two Simonsons, father and son, 
Some of the manufacturers’ representatives, including Bill 
ever popular with the fair sex. The jolly person on Mr. Hildreth’s 
16. Manufacturers’ representatives who won prizes 


Hasson of Blaisdell; Smith of Fred- 


Mr. and Mrs 


Coggin, National Blank Book; 


the following men from the office and warehouse: “Harry” 
Horder, “Moon” Mullins, “Mat” “Germany” 
Mueller, “Dutch” Schulenburg, “Fritz’’ Steadman, “Lefty’ 
Jenkins, “Pal” Statham, “Silent” Gerber, and “E.” Wilke. 
Other events included a foot race for little tots, twenty-five- 
yard dash for children under 12 years, twenty-five-yard dash 
for colored children under 12 years, seventy-five-yard leap- 
frog race for Horder’s errand boys. At 12 o'clock there 
was a basket lunch arranged on the tables in the grove near 
Hot coffee and milk were on tap for all and 


Fogarette, 


the pavilion. 
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level and assumes its proper post-— 
tionas STANDARD. That is why 


“OUR LINE” 


A GOOD thing always rises to its : 
| 


| TYPEWRITER RIBBONS 
| AND CARBON PAPERS 


is recognized as the most 
standard on the market today. 
The element of goodness is 
conveyed in every impression 
from our ribbons and with every 
copy from our carbons. There 


is the same element in our pol- 





icies. We co-operate with the 

| trade in every way and meet 
every condition. Our splendid 
STANDARD brands are the 
best aid in building up a trade 
for this line of goods— 


EUREKA—M. M.—TAGGER—Ribbons—TAGGER— 
M. M.—MITVOL—PROGRESS—EUREKA— 
SILK-SPUN—Carbon Papers 


WORLD LEADERS IN EVERY SENSE 


MITTAG & VOLGER, Inc. 


Principal Office and Factory, PARK RIDGE, N. J., U. S. A. 


Branches: 
NEW YORK BOSTON CHICAGO ST. LOUIS 
261 Broadway 115 Federal Street 205 W. Monroe Street Merchants Laclede Bidg. 
CLEVELAND LOS ANGELES SAN FRANCISCO MINNEAPOLIS 


326 Erie Building i02 San Fernando Bldg. 591 Mission Street 1040 McKnight Building 
(406 So. Main St.) 


AGENCIES ALL OVER THE WORLD 
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there was an abundance of eatables for everybody. 


In the afternoon there was a junior baseball game. Then 


followed a hundred-yard dash for men employees of 
Horder’s, a seventy-five-yard dash for Horder employees 
of the gentler sex, a sack race for girls of 16 or under, a 
twenty-five-yard somersault race for boys of 16 or under, 
wheelbarrow race for married couples, manufacturers’ rep- 
resentative contest, three-legged race for Horder women 
employees, three-legged race for men, and, finally, the men’s 


tug of war. This concluded the events of the day, except 


for dancing in the pavilion which continued until about 
dark 
Coffee and other refreshments were served outside the 


pavilion at 6 o'clock. A large number of useful and valuable 
prizes were distributed to the winners of the several games 
and contests 

For these prizes the organization is indebted to the fol 
lowing manufacturers: 

Acme Shear Company; Acme Staple Company; American 
Clip Company; American Lead Pencil Company; Amity 
Leather Products Company; John B. Anderson; Automatic 
Pencil Sharpener Company; Automobile Blue Books, Inc.; 
Autopoint Company; C. L. Barkley Company; Bausch & 
Lomb Optical Company; Blaisdell Pencil Company; Car- 
Company; Central Paper Company; Clarotype 
Company; Clauss Shear Company; Columbian Art Works; 
Cooke & Cobb Company; Davol Rubber Company; Dear- 
Dixon Crucible Company; 
Pencil Company; Eaton 
Manufac- 


ter's Ink 


born Engraving Company; 
Drvtype Stencil Company; 


Crane & Pike 


Eagle 
Esterbrook Steel 
Fairfield 


Pen 
Paper Com- 


Company; 


Eberhard Faber; 


turing Company; 
pany; Faries Manufacturing Company; Geo. E. Fox Com- 
pany; Gibson Art Company; C. R. Gibson Company; Globe- 


Wernicke Company; Greenwood Company; Hamilton Man- 
Hanson Bros Scale Company; Heyer 
Duplicator Charles M. Higgins & Company; 
Hotchkiss Sales Company; Howard C. Hunt Com- 
Ideal School Supply Company; Ireland & Matthews 
Kohinoor Pencil Company; Kwikstik Company; 
Leather Goods Com- 


ulacturing Company; 
Lompany; 
Pen 
pany; 


Company 


F. H. Lawson Company; Lendzion 
pany; Lloyd Paper Company; Manifold Supplies Company; 
H. E. Marcus & Company; Louis Melind Company; G. & 


Manufacturing Company; Midland 
States Gumned Paper Company; 
Company; Chas. P. Mueller; McDonald 
Leaf Company; McFaddin & Company; 
National Blank Book Company; 
Oakville American 


Merriam 


Mid 


C. Merriam: 
Paper Company; 
Moore Push Pin 
Ledger & 
Nassau Sponge Company; 
National Vulcanized Fibre 


I oose 


Lompany; 


Pin Division; Parker Pen Company; Peerless Key Com- 
pany; Peerless Wire Goods Company; Peterson, Walk 
Company; Quality Park Envelope Company; Rand Mc- 
Nally Company; Reyburn Manufacturing Company; San- 


ford Manufacturing Company; Sengbusch Self-Closing Ink- 
ttand Company; W. A. Sheaffer Pen Company; Roger A. 
Smokador Manufacturing Company; W. C 


Stafford Ink Company; 


Simonson; 
Spencerian Pen Company; 


Manufacturing Company; 


Snoddy; 


Stein Bros Stationers Engraving 


United States En- 
Company; Valley 


Trading Company; 

velope Vail Manufacturing 
Paper Company; S. E. & M. Vernon; Victor Adding Ma- 
Company; Volland & Company; Wahl Company; 
Brass Goods Company; L. E. Waterman Com- 
Weil & Son; Weis Manufacturing Com- 
Western Tablet & Stationery Wilson 
Jones Company; Workman Manufacturing Company; Yaw- 


man & Erbe Manufacturing Company. 


Company; Typo 


Lompany; 


chine 
Waterbury 
pany; Chas. P 


pany Corporation; 


he day's proceedings were enlivened by the presence 


and comical antics of Gus Gilard, the clown. His presence 


is always a delight to children and adults alike. This time 


Mr. Gilard was accompanied by his wife, two small daugh 
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ters, his young son and his niece. The little son was also 
made up as a clown and worked almost as hard as his father 
in keeping the day’s affairs going. 
ceneenieiliiiaiiesbiiti 
Connecticut Valley Stationers’ May Meeting 

The Connecticut Valley Stationers’ Association held their 
monthly meeting May 16 at the City Club, Hartford, Conn. 
Herman Bill spoke on the subject of “Store Salesmanship.” 

The meeting endorsed Samuel Groom of Thomas Groom 
& Company, Inc., 105 State street, Boston, as candidate 
for the regional governorship of District Number 1. On 
the previous day Mr. Groom had received similar endorse- 
ment from the executive committee of the Boston Station- 
ers’ Association, of which he is a past president. Mr. 
Groom enjoys the good opinion of all New England station- 
ers and will have their enthusiastic support. 

The meeting also endorsed the candidacy of Waldo H. 
Rice, sales manager of Samuel Ward Manufacturing Com- 
pany, 29 Melcher street, Boston, and president of the Bos- 
ton Stationers’ office of third vice- 
president of the National Association. He received similar 
Mr. Rice is well quali- 

and for the 
who has held 


Association, for the 


support from his local association. 


fied by ability and training for the office 


further advancement usually accorded one 


the position. 

John F 
the approval of the local association, as well as of other 
locals in this area, of a new plan of organization for regional 
The plan provides for a governor’s council of 


Molloy, governor of District Number 1, received 


activity 

nine members; three dealers to be selected from Boston, 
two from Connecticut, and one from Rhode Island; two 
manufacturers chosen at large; and the governor. The 


council will meet twice a year, once in November and once 
in March, and will be subject to call by the governor for 
special meetings. Its function will be to plan and initiate 
association activities, as well as to act in the capacity of a 


nominating committee by deciding on candidates for the 
office of governor. 
ee 
N. E. Pennsylvania Stationers Meet 
[he North Eastern Pennsylvania Stationers’ Club held 


a meeting in the Hotel Jermyn, Scranton, June 22, at which 
19 persons were present. Edward L. Little, general sales 
manager of the Wabash Cabinet Company, Wabash, Ind., 
gave a good talk on “Filing Device Supplies,” which was 
of much benefit to all who heard him. 

The average stationer, stated Mr. Little, does not devote 
the proper proportion of his display to filing device sup- 
plies as compared with that given to other items of lesser 
importance The into a sta- 
tionery store, when waited upon for filing guides, is handed 
a 25-subdivision of the alphabet, regardless of number of 

Little stressed the im- 


average customer coming 


cards or letters in his cabinet. Mr. 
portance of giving more attention to the sale of equipment 

which is, after all, the “works” of the filing system, 
whereas the cabinet is only the shell. 


a 
Chicago Stamp Men Meet at Bismarck Hotel 


The Chicago Stamp Manufacturers’ Club held its June 
meeting in the Dutch room of the Bismarck hotel June 11. 
The principal topic of dis- 
cussion convention of the Interna- 
tional Stamp Manufacturers’ Association. This will be held 
Much study was given to planning 


There was a good attendance. 


was the forthcoming 


at Chicago in October 
a discussion on merchandising as a part of the convention 
proceedings A man of recognized ability as a merchan- 
dising specialist will assist the members in studying their 
the fomulating of effective 


sales problems, and suggest 


plans 
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**The Line that can’t be matched” 


A line which has both quality and individ- 
uality, variety enough for every requirement 
and manufactured with the greatest care. 


Manifold Supplies Company 
188 Third Avenue 
BROOKLYN, «stationi» N. Y., U. S. A. 
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PORTABLE TABULATING ACCOUNTING 


p eke aoe T 


rr. 
7 WRGianen ae 











TYPEWRITERS TYPEWRITERS MACHINES 
The Complete Typewriter Line 


1 apes Remington Line is the one and only 

complete and universal typewriter 
line, including a machine for every need 
and every conceivable condition of service. 


Standard Typewriters, Noiseless Type- 
writers, Electric Typewriters, Tabulating 
Typewriters, Portable Typewriters, Ver- 
tical Adding Typewriters, and Bookkeep- 
ing Machines of every kind and description 
are all included in this universal line. 
And every one of these many Remingtons 
represents the very last word in the field 
that it covers. 


This completeness of the Remington Line 
—a new development in the industry 


enables the typewriter and bookkeeping 
machine user to practice selective buying 
to a degree hitherto impossible. What- 
ever your needs may be, whether general 
or special, there is sure to be a machine 
in the Complete Remington Line which 
fits these needs—exactly. 


In making the right selection, the Rem- 
ington representative can render you the 
most helpful assistance. His training is 
as complete as the line he sells; he knows 
the machine which should be used under 
every given condition—and for each and 
every purpose. And this knowledge and 
training is freely at your service. 


REMINGTON TYPEWRITER COMPANY 


Remington Rand Bldg. 


Buffalo, N. Y. 


DIVISION OF 


REMINGTON RAND BUSINESS SERVICE INC. 
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Twelfth District Stationers Meet in San Francisco 

The 1928 meeting of District Number 12 of the National 
Association of Stationers, Office Outfitters and Manufac- 
turers was held June 14 and 15 at the Whitcomb hotel, San 
Francisco. District Governor Howell D. Melvin of San 
Jose, assisted by Harry Stratford of San Francisco and 
others, furnished a program full of interesting and helpful 


buildings are located. Just as Mr. Melvin was about to call 
the convention to order, a large gathering was observed 
in front of the city hall. The occasion was the start of a 
482-mile Indian marathon from San Francisco to Grant's 
Pass, Ore. The contestants were Indians from California, 
Oregon, Arizona and New Mexico. With the runners in 
their colorful track suits on the way, the first session began. 




















SOME OF THE STATIONERS AND VISITORS AT THE SAN FRANCISCO REGIONAL MEETING.—1.—Howell D. Melvin, governor twelfth dis- 
trict National Association Stationers, Office Outfitters and Manufacturers; Woodson P. Waddy, president; M. 8S. Thomas, nominated governor for next 
year 2 H. W. Rutledge. Ingrim-Rutledge Company, San Francisco; Howell D. Melvin of Melvin, Roberts & Horwarth, San Jose; Harry H. Stratford 
of Neal. Stratford & Kerr, San Francisco; M. 8. Thomas, Neuner Corporation, Los Angeles. 3.—Edward E. Crandall, general manager Schwabacher- 
Frey Stationery Company; ‘ M. Conger, president, Irving-Pitt Manufacturing Company; Arthur C. Moench, vice-president, H. 8. Crocker Company, 


Inc.: C. E. Wehn, president Listo Pencil Corporation 4.—John A. Gilbert 


ferry en route to San Francisco from Oakland. 5 Another ferry group 


Office Appliances; Woodson P. Waddy and C. M. Conger, taken on the 
Waddy, George Wolcott, director of Irving-Pitt Manufacturing Company, 


and Mr. Conger 6.—George W. Grimes and Eugene W. Bayhba, both of Grimes-Strassforth Stationery Company, Los Angeles. 7.—Whittle ‘oor, 

Dennison Manufacturing Company; H. O. Kilbam, Kilham Stationery & Printing Company, Portland; Bill Horwarth of Melvin, Roberts & Horwarth, 

San Jose R. H. Glissman of Ingrim-Rutledge Company, without question the life of the party 8.—Al Jones and George Wolcott. No, no! There is 

no significance in the two great tanks. 9.—W. A. Baylor, secretary, Merchants Association, San Jose; Harry Sturgeon, secretary, Stationers’ Association 
f California; L. M. Morris, L. M. Morris Cofmpany, Modesto; Fred Hansen, Hansen-Carter Company, Stockton. 


addresses These were given by men in the industry and 
some without who were experts in their particular subjects. 

Practically all the stationers in the San Francisco bay 
region were represented. Others were present from else- 
where in northern California and south to Los Angeles, 
also from Nevada and possibly Utah. Woodson P. Waddy, 
president of the National Association, participated in and 
contributed to the success of this regional convention. C. M. 
Conger, president of the Irving-Pitt Manufacturing Com- 
pany, through his presence and his talk on selling methods, 
furnished an interesting part of the program. H. D. Kilham 
of Kilham Stationery & Printing Company, Portland, was a 
visitor 

The meeting place was the Whitcomb roof garden, a 
light, airy room affording a wonderful view of the city in 
all directions. Below, across Market street, lay Civic Center 
with its large, formal garden around which the public 


Governor Melvin dwelt briefly on the value of regional 
meetings where stationers become better acquainted with 
one another and obtain ideas and suggestions which help 
solve their mutual problems. Then he introduced Mr. 
Waddy, the national president. 

In opening his remarks, Mr. Waddy told of surveys indi- 
cating that a fourth to a third of the retailers in business 
today will not endure ten years more. He dwelt upon 
government realization of the necessity to help retailers, 
including stationers, through stock control and other meth- 
ods. The liklihood of chain stores entering the field shortly 
was mentioned, and the probable effect on established 
independent stationers. He warned against unwarranted 
discounts on quantity orders which eliminated profits and 
often resulted in actual loss. Active interest in the local 
groups and participation in the national were cited as help- 
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ful to overcome demoralized or unsatisfactory trade con- 


ditions. 

He told of what the national organization was doing for 
the benefit of its individual members. As a result of his 
trip circuit, which Francisco the 
twelfth meeting he attended this year, Mr. Waddy said the 


regional districts were tunctioning better than ever betore 


around the made San 


with larger attendance and greater enthusiasm at the meet 


ings His remarks were closed with a reference to the 


comprehensive merchandise exhibit to be held in connection 
the convention at West Baden; a statement to the 
effect that he expected the October convention to be the 


most wonderful the association ever held, and a plea for 


with 


attendance. 

A discussion of salesmen’s compensation and cash dis- 
counts followed, led by Harry Stratford. He made the 
‘statement, incidentally, that no one who joined the San 
Francisco association during the fifteen or sixteen years of 


its existence has withdrawn—a remarkable record. 


The next speaker was R. D. Carpenter, vice-president, 
J. Magnin & Company, whose topic was “Humanics in 
Business.” He spoke on the importance of the human 


equation in business; of recognizing the feelings of the 
employees, and maintaining a liberal policy toward them 
The importance of reporting undercharge as well as over 
and freight bills was 


advantages 


merchandise purchased 


Incidents were quoted to show 


charge on 
emphasized 
which occurred from following the ideas he advanced. 
Second Session 

The afternoon session was opened by Richard Neustadt, 
director of the Retail Merchants Association, San Francisco, 
who talked on the subject, “Are Chain and Specialty Stores 
Manufacturer?” Mr. Neustadt 
both big 


Detrimental to the gave a 


very interesting and forceful address. He says 
business and small business are here to stay, and that no 
fear exists for the small business well managed. 

Rudolph Schaeffer of Rudolph Schaeffer 
Modern Decoration, speaking on “Making the Passer Buy,” 
depicted the effect of modern art in window decoration. 
Stationers’ windows, he said, should be more colorful. He 
Orange 


School of 


exhibited a chart of colors suitable for best effects. 
he termed the buying color. 
Mr. Ristenpart’s Address 
\ valuable paper on the elimination of competition in 
office furniture selling was contributed by Chester A. Ris 
Rucker-Fuller Desk Company, 


turniture 


tenpart, president of the 


San retailers 


office 
in the country Mr that 
dealers’ problems go back to the period of inflation follow- 
ing the war and the attempt to sustain that period beyond 
Manufacturers, refusing 


Francisco, one of the largest 


Ristenpart said othee turniture 


the natural term of its duration 
to cut down excessive production, loaded dealers with goods 


and, when the limit was reached, sought new outlets 


Severe price competition was the necessary result 
about tor 


trade began casting 


from this urge there developed 


To better conditions the 


non-competitive lines, and 
offices and the coming of the 


characterized by 


the propaganda for better 


individuality in style 


present era ol 
This trend 


forces the 
field of 
distinguish 


matched suites, period designs, etc 


office furniture dealer and salesman into a new 


knowledge, where they must know how to 


period types and understand color effects and combinations, 
decorations, drapes, floor coverings and all that goes to 
make up a harmonious, high grade office. 

[The present tendency to make the office equivalent in 
comfort and beauty to the home makes it less often neces- 


sary to sell office furniture on a price basis. The customer 
visualizes a complete.picture, not a series of detached units, 
and is willing to pay for the effective ensemble if he knows 


that the products that go into it are backed by the name 
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and reputation of the dealer in whom he has confidence 
Competition here enters the field of design, artistry and 
Stores easy to 


taste, making price differences in various 


account for. 

It pays always to emphasize the best grades, the sale of 
which often carries along the commercial grades as well. 
\ satished customer trusts his dealer in all particulars. 
Sixty-five per cent of the office furniture business is in the 


finer, more ornate furniture of individuality, hence those 
dealers and salesmen who do not study this part of the 
business from the factory through to the customer's office 
are neglecting the better part of their vocation. “The 


reputation of the firm, its ability to execute work and the 
quality and analyzing power of its sales force must largely 
influence the placing of present-day business.” 

In conclusion, Mr. Ristenpart expressed the view that if 
our problems are not squarely and intelligently met in the 
light of conditions which require more expertly equipped 
men who must receive more money, and better informed 
dealers who will hardly be satisfied with less, then the office 
furniture trade will leave the business retailer and shift to 
other channels of distribution. 

Other Events of the Session 
Baylor, secretary of the San Jose Merchants’ 
told of the 


Wm. A, 


Association, necessity of 


spoke next. He 


accurate business and credit records, warned of excessive 
service costs and credit losses, and advised checking up on 
Careful showed 


was wasted in 


through time wasted. investigation 


to him that much time 
particularly during the first and last hours of the day and 


loss 


stores and offices, 


the noon hour. 
The first day’s program was finished by 
srisacher and staff, who spoke on direct mail and 


Emil Brisacher 
of Emil 
newspaper advertising as a means of reducing the cost of 
Brisacher directs the advertising of 


doing business. Mr. 


the Pacific Carbon & Ribbon Manufacturing Company, San 
Francisco, 
Third Session 

First on the second day’s schedule was John A. 
of Office Appliances. He 
specialty selling to produce the larger volume of sales and 
to avoid the necessity of selling merchandise on a price 
which the 


Gilbert 


advocated more systems and 


He also pointed out means by sales of 


could be 


basis 


nearly all the dealers’ lines developed through 
more intensive sales efforts 

An Oakland Edwin H 
Social stationery was his topic. He 
experience to that 
and engraving could be developed into one of the most 


A personality, he 


Barber, next in 


related his own 


Stationer, was 


or der 


show social stationery, greeting cards 


profitable departments of the business. 
that division. Charm, artistry and selling 
ability all are essential. The 
relied upon to sell most of the commercial equipment and 


said, must head 


salesmen on the outside are 


supplies, but the social “is essentially a store proposition 
Mr. Barber recited figures showing the rapid growth of that 
branch of the business and indicated that most stationers 
could build up similar departments which could be relied 
upon to pay the rent of the store every month 

Charles A. Victor, San Francisco manager for the Yaw- 
& Erbe Manufacturing spoke on “What 
He told of the progress in filing from the Shannon 


This year, 


man Company, 


Next?” 
file to the modern 
next year and the year after, he 


steel file and visible index. 


believes, will witness the 
office equipment. He 


who 


moving of a tremendous volume of 


advocates more intensive outside selling for those 
would realize on their share of the increased business. 


Radio advertising was discussed in a talk by Hal G. King 
of the National Broadcasting Company. 

Eugene G. Bayha, manager of the Grimes-Strassforth 
Stationery Company, Los Angeles, spoke on stock control 


h 
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‘No matter what 
your typewriter needs 


may be, there is an 
UNDERWOOD that 
will satisfactorily meet 
your requirements, 








N THE Commercial centers —in the 
cities and far-off corners of the earth—in the schools 
of every nation—in fact, wherever human thoughts 
and deeds are recorded, there you will find the 


UNDERWOOD, the Standard of Typewriter Efficiency. 


UNDERWOOD 


More than 3,000,000 Now in Use 
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" Window Card 12” x 24" 


FOR YOUR AUGUST AND 
SEPTEMBER WINDOWS 


HIS eye-catching school display card will be sent free to 
Spencerian dealers upon request. 

Put it in your window all through August and Septem- 
ber, so that children and their parents will buy their supplies 
from you. 

Seasonable displays stop passersby,and bring into your 
store customers not only for the seasonable products 
featured, but for many others displayed on your counters. 

School opens just once a year. This card will help you 
make the most of it. 








SPENCERIANS — 100 2% Waits 





SPENCERIAN PEN Company, 349 Broadway, New York City 
Gentlemen 


Please send, free, for use in my store the 1928 School Window Display Card 





~~ NAME ADDRESS —— 
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Woldon Roents 


and merchandising for profit. He exhibited a comprehen- 
sive stock control system used in his own store. The idea 


of the company he represents is to buy the best mer- 


handise the market affords and sell it without cutting 
prices. His practice is to arrive at the needs of the-cus 
tomer al d sell what is needed or desirable, instead of sell- 

g what the customer originally asks for Mr. Bayha’s 
address was very thorough and was well received. 


Fourth Session 


When Mr. Melvin called the final session to order he 


mentioned discussions were continued over a period 
of two years, started by an article in Office Appliances 
entitled “The Burr Under the Saddle.” In view of this 
situation, Mr. Melvin thought it quite appropriate that the 


next speaker, C. M. Conger, cover this subject of manu- 
facturers selling direct versus selling through stationers. 
After showing the advantages each plan had to offer, Mr. 
Conger said the Irving-Pitt Manufacturing Company was 
the latter was the better way and that his com- 


p in marketing its goods through 


ny’s policy was bound u 
established stationery stores He expressed his apprecia 
tion of the courtesies extended him and gave public testi 
mony of the effectiveness of Mr. W addy’s services, 

Rollin C. Ayers and D. C. McMillan put on an entertain- 
ing sketch, showing the value of advertising and better 
vindow displays 


Frank Bechman followed with a talk stressing the need 


constant educational work 


The last talk covered the relation of fireproof buildings 
to the safeguarding of records It was illustrated with 
photographs of modern fireproof buildings which were 
ruined by fire with total or partial loss of contents, includ- 
ng valuable records The speaker was E. R,. Dungan, 


branch manager of the General Fireproofing Company 
Following the set program, M. S. Thomas of the Neuner 
Corporation was nominated for governor for the new year. 
Mr. Waddy closed the session with a compliment to the 
iocal group tor the character of the addresses presented. 
The meeting next year will be in Los Angeles 


> — 


Annual Conference Office Managers’ Association 
The National Association of Office Managers held its 


nint annual conference at Briarcliff Lodge, Briarcliff 
Manor, New York, June 7, 8 and 9 [The meeting was 
vell attended, with some 200 representatives of member 
companies and guests present 

[he papers read and the reports of the several commit- 


ees presented are said to reflect the growing interest which 


isiness executives are taking in the subject of office per 
s el and inagement LD) Lee Galloway, vice president 
f the Ronald Press, opened the session with an interesting 


ind original address on the subject of “Culture and Busi- 
ness.” Dr. Donald A. Laird of Colgate University, Hamil- 
ton, N. Y., presented the results of some very interesting 
and significant experiments he has been making on the 
subject of the “Measurement of the Effects on Efficiency 
f Noise Lack of Sleep, etc.” Edward A. Filene of Boston 


nad } ’ ] : . ; 
ade the principal address at the banquet session 


portant amendments to the constitution and by-laws 
were passed at this sess Provision has been made for 
the acceptance as members of individuals interested in the 
vork of nee orga! t ind manage ent [The con- 
stituti was also revised to permit me er < nies to 
ave two representatives the Associati rincipal and 
an alternate 
The Pr eedings of the Nintl Annual Confers e will 
be available ir rinted some time in september Non 
members may obtain the t the pric e f $2.75 eT Opy 


World's Quality Sta 


ry ‘ +} 
4 


*88 STYLES” 


WHEN YOU STOCK 
THESE ERASERS, 
YOUR LINE IS COM.- 
PLETE—you have every 
kind of rubber that is 
likely to be called for. 
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addressing orders to F. L. Rowland, secretary, Box 346, 
Fort Wayne, Ind. 

Officers elected for the coming year are as follows: 
President, Orrin G. Sherman, Metropolitan Life Insurance 
Company, New York City; first vice-president, H. C. Pen- 
nicke, American Central Life Insurance Company, Indian 





apolis, Ind.; secretary, F. L. Rowland, Lincoln Nationai 
Offi E Chai Life Insurance Company, Fort Wayne, Ind.; second vice- 
ce asy rs president, W. H. Leffingwell, Leffingwell-Ream Company, 

New York City; treasurer, Maurice Block, Deere & Com- 
pany, Moline, Illinois 

Directors serving during the two-year period, 1927-1929, 
are as follows: A. P. McIntyre, Lever Brothers Company, 
Cambridge, Mass.; W. D. Post, Corn Products Refining 
Company, New York City, and C. U. Stapleton, Canadian 
National Railways, Montreal, Canada 

Directors newly elected to serve during the two-year 
period, 1923-1930, are O. C. Lloyd, Retail Research Asso- 
ciation, New York City; I. O. Royse, Purina Miss, St 
Louis, Mo., and H. A. Hopf, H. A. Hopf & Company, New 
York City. 


> 
Philadelphia Stationers Wind Up Season 

The Philadelphia Stationers Association on June 14 held 
its sixth and final meeting under the present administration 
It was open to the entire trade, and 67 persons gathered 
in the Bellevue-Stratford hotel for this final meeting. All 
six meetings have been educational, stated Walter F. Crap, 
chairman of the educational committee, who thanked Presi- 
dent Irwin and all who cooperated to make these meetings 
a success, including Edward Eisenstein, upon whom is 
placed responsibility for the food served at meetings and 
banquets. Three of the meetings have been open to execu 


tives, and three have been meetings open to members’ sales 

















men 
Che organization expects to avail itself of the invitation 
tions have written thei aac tendered by Charles A. Lent, New York City, to join 
“Some ith swords for Pee tables © another of his “personally conducted” special trains to the 
silt their Et America wee agit next annual convention. James F. Walsh of William Mann 
diplomacsapters of her avis now turn Company is to be in charge of reservations of train and 


Joughsheart y out oa the 


ad tor ‘ . 
with ive panes het « : industrial 1otel space tor the convention. 
bling heels of bred x ;' 
humming Sram American [The association joined the Red Cross as a sustaining 
hans A\larur 
rity © Poul M.M member 
per’ <s 
7" “ rt \ nominating committee was appointed by the president 
4 was D : cer . 
The oki wor {prime t - to propose, at the September meeting, a list of officers of 
of king* act 





a the association for the coming year The committee is 
made up of William Henry Brooks, Frank R. Welsh, A 


A Strikingly New Series of Promerantz, Roland Altemus and Michael ] Casey 
Sik Ad F It was decided to have a banquet in October—"“a regular 
I es vertisements old-fashioned occasion.” Banquet committees have been 
has just been scheduled in The Saturday appointed to care for details 


Evening Post. Number one of the group will 
appear on July l4th. Don't miss it! 


> 


The speaker of the evening was A. B. Holmes of the 
Columbia Ribbon & Carbon Company, New York City, who 


SIKES COMPANY spoke on “Ribbons and Carbon Papers.’ 


Chairmakers for More Than 60 Years Che 
PHILADELPHIA 


best typewriter cloths, in Mr. Holmes’ opinion, are 


made not of Sea Island cotton but of Egyptian cotton, 


. which is a resilient and extremely strong staple that can 
je Dasienally be spun into thin, high-count fabric with great ink-carrying 
Office Chairs. 






potentiality The supply of this high quality fabric is being 
limited and its price ts always high, thus tempting some 

unufacturers to use shorter and more brittle staples. In 
cloth construction, the quality of staple, the spinning, the 
number of twists, and the method of making raw material 
into threads, are of more importance than the number of 
reads per inch The finishing or bleaching and other 
rocesses are most important and must be carefully regu- 
lated, even before the fabric reaches us 


When we first receive the cloth we arefullv test it, sub 


ect it to 250 typewriter blows in one spot to determine 
tensil strength and ibsorbency the latter reters especially 
‘ ! 


he ability of the ribbon to refresh itself It is then cut 
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THE ADDRESSOGRAPH 
REPRESENTATIVE 


business execu’ 

tive once said, 

“A good share of my 

business education 

has been acquired 

from well informed 

salesmen who have 
called on me.” 


There, in a few words, is 
summed up the attitude of 
most American business men. 


The well informed representa- 
tive is welcomed as a source 
of real assistance. 


The ordinary salesman bat- 
tles his way through recep 
tion rooms. 


The Addressograph represen- 
tative comes to you with a 
thorough knowledge, first of 
all, of business methods in 





modern offices. In 
addition to his own 
_ personal contacts, 
he has at his com- 
mand, through the 
Addressograph Re- 
search Bureau, the 
experiences of thou- 
sands of Addressograph users 
engaged in more than 3,000 
lines of business and non- 
commercial activities. 


He is a practical man, trained 
in a practical way. He is a 
specialist in modern business 
practices. Most business ex- 
ecutives appreciate the con- 
structive suggestions, the care- 
ful analysis and the business- 
like methods that identify the 
Addressograph representative. 


Sales and Service agencies in the principal cities of the world. 


ADDRESSOGRAPH Company, 901 W. Van Buren St., Chicago 


Canada: Toronto, Vancouver, Montreal. European head office and factory: London, England. 
Manufacturers of Graphotypé Addressograph Dupligraph Cardograph 


Copyright 1928 Addressograph Co 
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Useful, strong, beautiful—three words sum up utility. Steel welded, doors reinforced, locks 
the sales features of Lyon Steel Cabinets but they engaging at three points. There’s strength and 
are three important words. Notice the storage safety. Finished in walnut, mahogany, oak, white, 
space in Tu-dor and the wardrobe room and ivory grey or dark green. Beautiful in any office. 
storage space in Combination Tu-dor. There’s Write for sales information. 
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and edged, requiring an accuracy greater than 1/256 of an 
inch. We have an artificial edging process of our own 
which gives extremely tough, pliable and smooth edges. 
After cutting and edging—which, in the case of two-color 
ribbons, must be done with hairline precision—the ribbon 
is inked. Each ribbon is given a number of inking runs 
after each of which it is tested in several ways and finally 
spooled. One of the tests to which it is subjected is a 
period of 96 to 144 hours in an electric oven, the tempera- 
ture of which is controlled by thermostat to register a 
continuous heat of 180 degrees. This ordeal is the equiva- 
lent of two years in age 

Of carbon tissue, Mr. Holmes said there are two varieties 
—domestic and imported—of which imported is the better. 
Carbon tissue is a flax product which must be uniform 
and absorbent. It is carefully tested after each of a number 
of processes, and a good deal of waste is generally expe- 
rienced. The inks are the most vital and essential feature 
in the manufacture of carbon paper. High-grade carbon 
paper presupposes an expert knowledge, the best materials, 
highly complicated machinery, and everlasting watchfulness 
and care exercised in its making. Carbon paper should 
improve with age. 

Lively discussion and questioning ensued, after which 
the speaker was given a unanimous rising vote of thanks 


-C. H 


>. + 
Southern California Stationers Dine 

The Stationers Association of Southern California, in con- 
junction with the twelfth district of the National Associa- 
tion of Stationers, Office Outfitters and Manufacturers, held 
an evening meeting June 18 at the Alexandria hotel, Los 
Angeles. An enthusiastic group of 107 was present. 

The meeting started out with a very satisfying dinner. It 
was followed by certain formalities and brief talks by 
Woodson P. Waddy, president of the national association; 
C. M. Conger, president of the Irving-Pitt Manufacturing 
Company, and John A. Gilbert of Office Appliances. 

Gus A. Pockels, secretary of the local association, arose 
and in a few words straight to the point introduced and 
turned the gavel over to Howell D. Melvin of San Jose, 
governor of the twelfth regional district, who acted as toast- 
master. Mr. Melvin complimented the local stationers on 
their fine response to the call for the meeting. He briefly 
referred to some of the events at the San Francisco meet- 
ing which was held several days earlier and quoted from a 
few of the speakers. Leading up to Mr. Waddy, the first 
speaker on the evening’s program, Mr. Melvin stressed the 
importance of local and national gatherings where stationers 
can meet their fellows and obtain new ideas for their 
businesses 

The complimentary note was prominent in all remarks 
that were made. Mr. Waddy and those who followed, 
voiced their appreciation of the many courtesies extended 
to then They told also of their impressions of the fine 
stationery and office equipment stores they visited in Los 
Ange le s 

The necessity for participation in association work was 
emphasized with pertinent illustrations by Mr. Waddy. He 
particularly pleaded for a larger membership in the national 
association from southern California. Turning to the coming 
convention, he expressed his belief that this year’s national 
convention at West Baden will be the most instructive, most 
largely attended and most entertaining in the association's 
history Che ladies’ entertainment, too, is expected to sur- 
pass previous efforts. The extent and value of the merchan- 
dise exhibition to be shown at West Baden was brought 
out. In referring to the continued encroachment of chain 
Stores in the retail field, Mr. Waddy told of the government 
taking a more active interest in the individual retailer. He 
told again of officials in Washington adopting the stock 
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‘SURE Selling 
Office Specialties 











ERE are a few of our many office 
specialties that are real business getters. 
They fulfill the needs in every office and 
are built to withstand hard wear. Put these 
in stock and see how fast they sell. The 
beauty and 
utility of these 
products are 
sure to make 
sales. 


Send for our 
latest catalog 
describing the 
complete line 
of high qual- 
ity, profit 
earning FOX 
Specialties. 





Complete Catalog 


GEO. E. FOX & CO. 


325 W. Ohio St. Chicago, Ill. 
A. H. Denny, 356 Broadway, New York 
New York Representative 











Schubert Office Specialty Co., 1405 S. Hill St., 
ee 
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EVERY DAY 


July and August 
is a selling day for 


WATER COOLERS 


days when nothing is half so essential 
fresh chilled to the proper 


The very 


as plenty of water 


degree. Every business executive knows this to be 
a rule of health and efficiency—protection for his 
entire staf 

rhese are but a few of the many reasons back of 
bigger sales in the hot months. The Cordley 20th 
Century Cooler supports those sales with the as- 
surance of the utmost in Cooler satisfaction and 
quality 

Have you coolers on hand for immediate action? 
Write or ‘phone ts for full information and prices. 


CORDLEY & HAYES 


12 Leonard Street — New York 


CORDLEY & HAYES 


12 Leonard Street, New York 
Please send full information about 1928 Cordley Water 
Coolers with prices and plans for me to cash in on the 
aroused interest in drinking more water 
Nar 
et ‘4 N 
DUBte.. . ccccccscesccce 
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control system devised by Charles Marshall of the Ivan 
Allen-Marshall Company, Atlanta, as a means to help the 
independent dealer to avoid certain pitfalls by use of 


a scientific control system. 

Taking the floor again, Mr. Melvin spoke highly of Mr. 
to the 
called upon him for a speech. 


Conger’s contribution San Francisco meeting and 


After expressing his appreciation of Los Angeles hos- 
pitality, Mr. Conger spoke on association work and service 
He emphasized the necessity of service, the fullest possible 
He used his triangle 
of quality, quantity and method to describe how that service 


measure of service, in selling goods. 


should be given. 

Mr. Melvin, in his introduction of the next speaker, spoke 
of trade journals and their value. He then introduced Mr. 
Gilbert who spoke briefly on intensive selling as applied to 
Stationery lines. His brief remarks were illustrated by three 
stories of actual incidents where the intensive system and 
specialty methods had produced remarkable results on regu- 


lar stationery lines. 


Seated at one of the tables was Harry Freeman of the 
Sanford Ink Company. Mr. Freeman is the dean of Cali- 
fornia traveling men, his service in that field extending over 
fifty-three years. He was introduced by Mr. Melvin and 
arose to receive the applause of the entire group. 

The man nominated to succeed Mr. Melvin as regional 
governor, M. S. Thomas of Neuner Corporation, was intro- 
duced. Mr. Thomas arose, but saved his remarks for such 


time as he should be inducted into office 
The local dealers decided that no Los Angeles man should 


be on this particular program and the idea was carried out 


to the letter. The first speaker, Mr. Waddy, came from 
Richmond, Va.; Mr. Conger, president of Irving-Pitt Manu- 
facturing Company, came from Kansas City, Mo., and Mr. 
Gilbert from the office of this publication, which is in 
Chicago. 

ewe 


Golfing Stationers of Chicago Joust 
Chirty-five of the most ardent golfers among Chicago 
Stationery men enjoyed an excellent day of golf, June —, at 
Ridge Country Club. That they were ardent is proved by 


the fact that they risked bad weather, as the early morning 


promised rain. This promise went to protest, and the 
entire day was spent in the open. Lunch and dinner were 
served by the country club The morning play was 
informal \ tournament was held in the afternoon. The 
C. P. A. hadn't reported on scores so they could be printed 
here. J. D. Pryor of the Irving-Pitt Manufacturing Com- 
pany’s Chicago branch won possession of the Imperial 
trophy. This is a handsome silver loving cup presented by 


A mere matter of three 
wins secures permanent possession of the cup. It has tarried 
of Stevens-Maloney 


The Imperial Methods Company. 


briefly already with Oliver Stevens 


Company, and Will Fox of 
The line forms at the right 


George E. Fox & Company 


The Chicago stationers will play again late in July. Those 


on the mailing list will receive notice of day and place in 


ample time to make their plans. Chicago stationers who 
have not played with their golfing confereés and out-of- 
town stationers and traveling men, can get a line on the 


next golffest from Oliver Stevens 
_ - 
“Elsie” Salesmen at Chicago Enjoy Outing 
ae Smith & 


( orona 


Gilbert, manager at Chicago for the L. C 
Im 

branch at a golf club near Elgin June 23 

Others got their pleas 


['ypewriters entertained the salesmen of the 


‘hose inclined 


to golf enjoyed a day of fine play 


from pitching horsesh Lunch was served at the 


ure 
; 


Fox hotel at Elgin 
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Items to push pa the Summer Lull 


Security HAT better time than now to make business homes 
ship-shape for after-vacation activities? Get the idea 

STEEL Propucts working for you before the bosses leave on vacation. New 

FILING CABINETS _ Steel equipment has a stimulating effect on your customers’ 

personnel. The complete Security line contains many 

tempting offerings—listed in the new Security Catalog, just 

off the press. Send for your copy and let’s get started on 

SHELVING summer-time profits. 
STORAGE CABINETS 
WARDROBES O 
TRANSFER CASES 


SAFES AND 
MADE-TO-ORDER 
EQUIPMENT 


DESKS 
TABLES 


he STEEL EQUIPMENT CORPORATION 


Equipment 
that Never AveneL, New Jersey 


Wears Out NEW YORK PHILADELPHIA NEWARK BOSTON NEW HAVEN CHICAGO _——~PITTSBURGH 
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A “CLEMCO”" Da Vinci Suite in the office of Mr. Joseph Rosenberg, Attorney, First National Bank Bidg., Chicago. 
Installation by Marshall Field & Company. 


SALES AND REPEAT SALES 


First impressions sell ““CLEMCO”™ desks and fine office suites. 
That's ‘““CLEMCO" beauty and style . . . apparent at a glance. 


Year-after-year dependable service makes ‘“CLEMCO" inevitable 
when additional office furniture is purchased... That's in-built 
quality insured by more than twenty-seven years of fine office 
furniture building. 


The demand for ““CLEMCO” Desks and Fine Office Suites is built 
upon a solid foundation of quality. The resulting ““CLEMCO”™ 
prestige is a powerful sales factor for any dealer. The ““CLEMCO™ 
Advertising and Selling Plan shows how to build substantial profits 
in “CLEMCO?" sales and repeat sales. 


Wwe 


a. 
25 


A word on your letterhead will bring complete information. 


THE CLEMETSEN CO. 


Makers of a Complete and an Exceptional Line of Desks and 
Fine Office Suites for Business, Bank and Professional Use 


3403 West Division Street Chicago, Illinois 
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Boorum & Pease Relocates at Chicago 

The Boorum & Pease Company of Chicago occupied its 
new Chicago warehouse at 500 South Throop street early 
in June. The improved facilities for serving stationers in 
the Chicago territory are indicated by the fact that at 25 
avenue the company occupied 9,100 square 
feet of space. The new warehouse on Throop street affords 
13,650 square feet of space, the greater part being used for 
All shelving 
enabled 


East Austin 


the storage, receipt and shipment of stock. 
is of steel. The enlarged warehousing 
E. T. Battey, Chicago district manager, to order out a large 
stock from the factory, which was added to the merchan- 
dise moved from the former warehouse on Austin avenue. 

Office facilities provided include for the 
clerical and stenographic staff, and a combined office and 
sample display room, in which Mr. Battey makes his head- 
The office is twice the size of the former office 
An alley serves the building occupied 
The load- 


facilities 


ample space 


quarters 
on Austin avenue 
by the Boorum & Pease Company of Chicago 
ing platform has space for six trucks, and shipments to 
and from the principal railroad freight houses of Chicago 
can be handled quickly by the new warehouse. Excellent 
surface and elevated transportation is available, and busi- 
ness houses employing the elevated “pass” for their errand 
con- 


make from the warehouse 
2 


The telephone address of the Boorum & Pease 


boys can pickups very 
veniently. 
Company of Chicago has been changed to Monroe 5866 and 
5867. 

————- 


Howard D. Happy Company Opens at Hopkinsville 


The Howard D. Happy Company, Inc., has opened a store 
at 704 South Main Hopkinsville, Ky., featuring 
“Everything for the Office.’ The store was occupied for- 
merly by C. E. Blakey & Company. The individuals con- 
this business are Howard D. Happy, Miss 
Carrie Baker and T. J. Brown, Miss Baker and Mr. Brown 
having been connected in the past with the Blakey busi- 
Mr. Happy Mayfield and 
Paducah, Ky 

The lines carried includes Royal typewriters, Art 
metal office 
Dutch 


street, 


nected with 


conducts stores also at 


ness. 


Metal 


Company equipment, Victor 


and Old 


Construction 


adding machines, typewriter ribbons and 


carbon paper 
> —- 
New Office Furniture Store in Seattle 


F. H Seattle, Washington, has opened an 


furniture 


Schroeder, 

othce store. 

Mr. Schroeder has long been identified with office equip- 
with Lowman & 

Renfro-Wadenstein 


having about twelve 


Seattle, 


ment, spent years 


Hanford, and ten with 


Desk ( 


In the 


years 
ompany, Seattle 

new store Mr. Schroeder intends to carry a com- 
He occupies two floors and 


Some of the 


plete line of office furniture 


has five complete office exhibits lines al- 


stocked Macey, Imperial, and Taylor 


- 


Beals Wins Jeweled Badge in Contest 
L. M. Beals, assistant advertising manager for the W. A 
Sheaffer Pen Fort Madison, Iowa, distinguished 
himself by winning first prize in an advertising contest. This 
open men in the United States 
The L. G Attleboro, Mass., 
turer of fraternal and other jewelry, sought co-operation in 


ready are the 


Company, 


was to college fraternity 


Balfour Company, manufac- 


planning the coming season’s advertising campaign. Mr 


Beals submitted copy, layouts and merchandising plans to 
received the first 


Phi. Mr 


University of 


manufacturer He prize—a 
Delta 


of the school of journalism, 


the jewelry 
Beals is a 
Mis- 


souri, a member of Beta Beta chapter of that institution. 


full jeweled badge of Sigma 


graduate 
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Samson 
Tables 


EARNED SUPREMACY 





| 
| 
' 
| 


= | 


In every field of manu- T 
facture, the place of 
supremacy must be earned 
if it is to be permanent. 
SAMSON Office Tables 
have reached that position 
simply because every 
SAMSON Table gives and 
has given supreme service. 


It is profitable to offer 
customers a product that is 
well known and that is 
always standard and reli- 


Mey > feared 


able. Your inquiry is IN 
: : OFFICE 
invited. TABLES 

















OFFICE AND DIRECTORS’ TABLES 





MUTSCHLER BROTHERS COMPANY 


FIVE HUNDRED SIX MADISON STREET 


NAPPANEE, IND. 
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9560 


Hoosier No 





a en 
| 


HOOSIER DESKS 


oe > a> ae eae ee ae ee Se ee ee ae oe ee ee 


Our Duty to You | 


A sale is not complete until the 


_ 











| irticle is in the hands of a satisfied 


user. 


For this reason, our résponsibility 
does not end when “Built True— 


Clear Thru” desks leave our fac- 


tory tor your store. | 


We want Hoosier desks to move 
yn into the hands of satisfied users. 
Selfish ? We want to 


| sell you more desks. 


Of course. 


For this reason we have many sales 
helps, advertising material, cuts, 
etc. Write us what you would like 
to 
department. 


do to push your furniture 


Perhaps, we can help 


\ ou, 


HOOSIER DESK CO. 


JASPER, INDIANA 
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New Postal Law Changes Scale Dials 
The last session of Congress enacted new regulations for 
involves chang- 


Manufacturing 


postage, effective July 1, and this naturally 


ing dials on postal scales. The Pelouze 


Company, 236 East Ohio street, Chicago, Ill, is shipping 


jobbers’ orders with the new rates indicated on the scale 
dials. Im some cases it may be necessary to delay ship- 
ments a little in order to have the scales show the new 
rates. 

Jobbers with postal scales in stock are sending scales 
back to the factory to have new dials attached. This is 


done by the manufacturer for a slight charge, approximat- 


ing cost. The loss to the manufacturer is considerable, due 
to stocks of dials showing the old rates, and the interrup- 
tion to production on account of the work of altering scales 
which have been shipped back to the factory. The Pelouze 
Manufacturing Company is making the change of dials as 


easy as possible for jobbers. 


Col. William Nelson Pelouze sees a bit of consolation in 
the increased volume of work caused by the change in 
rates. A number of classifications are lower, reducing the 
cost of postage to business houses 

Dictaphone at Electric Light Convention 
[The National Electric Light Association held its annual 


Pont Prod 


dev ices of a 


The 
featured 


at Atlantic City in June. du 
ucts Exhibit, 1121-25 Boardwalk, 
number of manufacturers of electrical equipment in which 
du Pont materials used. This display 
of the large du Pont Boardwalk windows, and included a 
Dictaphone, electric washing machine, electric furnace and 
cleaner, all 
There were shown also electric switch plates made 


convention 


are occupied both 


electric vacuum finished in various colors of 


“Duco.” 
of “Dumold,” a special product devised by the du Pont spe- 


cialists; and lamp shades protected by covers of linen finish 
crystal “Cellophane.” 
ae 
Shipman-Ward Plant Takes Vacation 
[The Shipman-Ward Manufacturing Company, 4401-09 


gave the rebuilders a two- 


16. Stocks of machines were 


Ravenswood avenue, Chicago, 
week vacation beginning June 
for shipment to dealers when the plant shut down, 
did during the 


Some of the shipping room crew remained 


ready 


and customers not suffer for typewriters 


vacation period 
recreation 


on duty during the vacation, taking their own 

period later The office staff continued to function, the 
clerks and executives having a vacation schedule of their 
own 


a 
Baughman Stationery Company Election 
At the annual meeting of the Baughman Stationery Con 


pany, Richmond, Va., the officers were re-elected. The 
reports submitted to the stockholders indicated that the 
company had enjoyed a successful year. The officers are 
James S. Francis, president; Dr. Greer Baughman, first 


Bates, second vice-president; W. 


Fred B. 


Binns, secretary 


vice-president; 
treasurer 

> — 
Fuller Associated with Ramsay Organization 


Ralph Fuller has joined The Robert E. Ramsay organi- 


Cn rade mn 


zation, Inc., Berkeley building, 19 West Forty-fourth street, 
New York, N. Y. He is an associate on art and visualiza- 
tions. Mr. Fuller has had five years’ experience with lith- 
ographic and photoengraving houses, and recently con 
ducted a studio on a free lance basis 


> 

Harrisburg Dealer Has Branch at Allentown 
The Ofhce Equipment larrisburg, Penna., 
has opened a branch at Allentown. It has 
The General Fireproofing 


The company 


Company, 
undertaken the 
Company at 


G-F Allsteel” 


representation of 
(Allentown 


equipment at 


. | 
continues to sell 


Harrisburg. 
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Catalog Envelopes 


sell a good printing Job too 


Mt firms every day are sending out 
their catalogs in illustrated envelopes. 
Some print a poster-style picture on the 
envelope, some a paneled type message, 
or an attractive design that ties up with the 
mailing. Resu/t: The mailing looks more 
interesting to the man who receives it. It 
gets opened and read. 

Suggest this to your envelope customer. 
Often it will get you a worth-while printing 
job in addition to the sale of 


quick-drying. In addition you get the strength, 
staying quality and clasp security of the Im- 
proved Columbian Clasp. 

Your customer knows the Improved 
Columbian Clasp Envelope by name and 
reputation. It is advertised regularly to large 
mailers of catalogs and booklets. They will 
cheerfully pay you its larger profit, because 
of the extra margin of mailing safety its 
quality assures their printed matter. 

You can get Improved 





the envelopes. 


Columbian Clasp Envelopes, in 


And if you sell Improved 
Columbian Clasp Envelopes 
you can be sure of a good print- 
ing job as well as of good enve- 
lopes. The neutral buff tint or 
the Improved Columbian Clasp 
takes any color of ink and livens 
it up, instead of “killing” it as 
darker colors tend to do. Be- 
sides, it prints easily and is 


[mproved 


_— g—) 





The Improved Columbian Clasp— 
the standard catalog envelope 
Pleasing to the eye, yet made of 
tough and hard-to-tear paper. Flex- 
ible clasp bends w:thout breaking, 
always lines up with flap punch— 
and is firmly anchored at four points 
in a double thickness of paper. 
The name— Improved Columbian 
Clasp—and the size number, are 
always printed on the lower flap. 





ae 








THE PROVED COLUMMAN CLASP Me Os 


PE UTED STATES ENVELOPE CO SPENOFELOS MAES 






32 convenient stock sizes, from 
the stock of a nearby paper 
merchant. 

If you don’t know which 
one, write us for his name. 


UNITED STATES 
ENVELOPE COMPANY 
The world’s largest manufacturers of envelopes 

SPRINGFIELD, MASSACHUSETTS 


With thirteen manufacturing divisions 
covering the country 


COLUMBIAN CLASP ENVELOPES 
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ahaa Semana tera actaaaaies 
" I 
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ii GZ cinone ; 
: l 
0 | 
iH e I 
. 
; A. ! 
0 WUNOUNCIN : 
0 
0 | 
3 
b 50-Sheet Refills | 
, 
p for PEATHERWEIGHT : 
‘ 
0 RING MEMO BOOKS | 
T : 
7 3 
5 here has been a strong demand for REFILLS made with 
. ° ° 
Q 50 sheets of paper—100 pages. Tools and dies required 
0 REFILL OF 25 OR 5O SHEETS, : a ’ ! 
0 Precept anal for the enlarged ring bars have been made and deliveries 
, ound to the Ring Bar. Simpl) . : 
0 slide out the old Ring Bar and will begin about the time this announcement appears. 
iN lide in « » REFILL. : ;, l 
9 a The popular 25-SHEET REFILLS will be continued. All 
0 © > sizes can now be supplied either with 25 sheets or 50 sheets. 
f a. Both sizes fit into any Featherweight Memo cover— they 
x . 
0 ie are interchangeable. 
2) 
5 PDD-D=0—1- With 50 sheets a Featherweight Ring Memo is much ; 
‘ ° . . 
e | thinner and lighter than any other ring 
9 memo book; and with 25 sheets it is less 
0 m than half the thickness of others. 
I — : ! 
, : More than a million Featherweight 
i : l 
0 m Ring Memos have been sold. The ; 
0) m ’ ‘ 
0 r | REFILL business is profitable to stationery 
m . . 
4 m stores which carry complete stock of sizes. 
. c 
r 
5 When ordering Refills only, specify sizes wanted ; 
o by the following numbers: 
. 
, 25-SHEET REFILL 50-SHEET REFILL | 
5 Size of Sheet Number Price for 2 Number Price each ; 
' \ —— 244 x2 0-25 $.10 0-50 $.10 
a ~ 244 x3 1-25 15 1-50 15 ; 
>1 >.? ° 
, 25-SHEET REFILLS are packed “~ ‘ : + = “oo r ; 
b 2 in a transparent envelope. 44 x 2% 8-25 .20 8-50 .20 
1 
5 50-SHEET REFILLS packed l Complete books with 50-sheet refill inserted will be num- ! 
: in an envelope. wn os the 200’'s. For example, No. 112 contains a 25- ! 
N, sheet refill; No. 212 will contain a 50-sheet refill. The I 
5 10 ENVELOPES in a4 box. last digit designates the size. ! 
; v ! 
0 
1] | 
2 
0 . , 
0 23 to 29 Cottage St., Poughkeepsie, N. Y. ) 
it 
} ) 
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Blackman Resigns Post with Parker Pen 
May 29 Horace L. Blackman tendered his resignation as 
sales manager Of The Parker Pen Company, Janesville, 
Wis. This becomes effective August 31. Mr. Blackman 


NEW i 


had been connected with the pen manufacturer since Sep- | 


tember, 1916. He had been connected previously with the | 


American Radiator Company, Detroit, Mich. 

In tendering his resignation to the directors Mr. Black- 
man expressed his regret at leaving associations and friend- 
ships that had been so pleasant, and that mean so much 
to him. 

After September 1 the Blackman family will move to 
California, where the home will be established at Beverly 
Hills. Mr. Blackman plans on several months’ vacation 


before considering any new business connections. 








ILLUSTRATING COVER OF NEW GLOBE-WERNICKE 
CATALOGUE.—This covers the steel office furniture lines of 
The Globe—Wernicke Company, Cincinnati, Ohio In addition 
to giving complete information, 
lllustrations and _ specifications 
of “G-W” steel desks and 2 
tables, this catalogue introduces - 
the new steel sectional book 
eases developed espe ually for Mobs Ween ick 
business and professional of STEEL OFFICE FURNITURE 
fices. The catalogue shows also 
many new steel desk acces- 
sories, all of which increase the 
efficiency of the modern desk 
These items include steel re— 
movable card index trays, steel 
sloping partitions for desk 
drawers, steel vertical partitions 
for box drawers and steel fol- 
lowers aiid vertical partitions 
for the correspondence drawers 


The many outstanding im- i 
provements and refinements of 
detail developed during Globe—Wernicke’s experience of nearly 
half a century, together with a number of entirely new features, 
are described. This catalogue is free for the asking. Readers 
are invited to request their copy from the manufacturer. 








Traveling “Mechanical Accounting” Exhibit 

Agencies of the Burroughs Adding Machine Company 
over the country are presenting to the local public a 
“mechanical accounting” exhibit, a comprehensive showing 
of office systems, demonstrated by the type of machine best 
suited to each operation. In recent months these have been 
held at Baltimore, Philadelphia, Boston, Cleveland, Cin- 
cinnati, Kansas City, Los Angeles and San Francisco. The 
purpose of the exhibits is to acquaint business men, bankers, 
accountants, retail merchants and machine operators with 
the latest developments and short cuts in the field of 
mechanical accounting. The displays run five or six days in 
each city, for the most part in the display rooms of large 
hotels, or in special auditoriums. They are in effect a con- 
tinuation of the model “business show” held at the Detroit 
factory during the convention of Burroughs all star sales- 
men in February. 

The machines included in these exhibits range from the 
new $80.00 calculator and $80.00 portable adding and listing 
machine to the highly specialized bookkeeping machines 
All machines are demonstrated in actual operation. The 
displays are attended by specialists from the home office 
and by representatives from the local agency. 

A four page bulletin, “What I Saw at The Burroughs 
Exhibit,” is taken away by visitors, serving as a reminder 
of the labor saving devices viewed. Business men were 
invited to bring their problems of accounting, distribution, 
payroll, billing, stock records, etc., so that the specialists 
at the Burroughs exhibit could show the quick and accurate 
way of handling them 


=> 
The straight and narrow path is the shortest distance to suc- 
cess.—The Office Cat (The Richmond & Backus Company) 


a highly developed 
Shaving Machine 


Dictaphone-built 


o 


Cylinder Depth of cut | Gravity chip | Opening end- 


Guard automatically | disposal--- | gate ejécts 
measured no vibration | cylinder and 
Knife sets releases knife 
automatically 

















New Model S-10 Cylinder Shaver 


STONISHING improvements, including 

many automatic devices for safety and 

convenience, are features of the New Model 
S-10 Shaver, Dictaphone-built. 


Some of these new features are nothing short 
of revolutionary. Power, speed, precision, 
safety, efficiency—all are brought to highest 
standards ever attained. Now available at all 
Dictaphone offices. 


Dictaphone Territories Still Available 


Some desirable sales territories are still open for Dictaphone representa- 
tives. Rapid increases in Dictaphone sales at foreign trade centers indi- 
cate that modern business requirements are world-wide and the value of 
The Dictaphone is being recognized everywhere. These fields offer money- 
making opportunities of exceptional promise. 


DICTATE TU 
TAE DIC TAPAUNE 


REG. U.S. PAT OFF. 


and double your ability to get things done 
DICTAPHONE SALES CORPORATION 


GRAYBAR BLDG. NEW YORK CITY 
Cable Address: Dictaphone, N. Y. Code: Bentley 
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NSON'’S reputation for Qual- 

ity is international. Wherever 
Munson International Rubber Type- 
writer Keys are known they have 
typists’ enthusiastic approval. And 
their market is constantly increasing, 
both in America and in foreign 
countries. 


ONE GRADE KEY 
ONLY — the BEST 








MUNSON 


SUPPLY COMPANY 
340 Hudson Street 
New York 
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Advancements in Simplified Practice 

A committee representing manufacturers of inks and 
adhesives is preparing a program for a reduction in the 
multiplicity of lines in this field. The committee was ap- 
pointed at a meeting held under the auspices of the divi- 
sion of simplified practice, United States Department of 
Commerce. In due course these recommendations will be 
considered by the trade, and action initiated to cut down 
the varieties, both as to kind and the number of packages. 

Simplified Practice Recommendation No. 35, covering 
steel lockers, has been discussed by manufacturers in cor- 
respondence with the division of simplified practice. A 
total of twenty-nine replies was received; twenty-one ex- 
pressed approval and eight stated no opinion. This rec- 
ommendation was submitted also to officials of the National 
Association of Farm Equipment Manufacturers whose inter- 


est lies in storage systems for parts 








AUTOPOINT 
COMPANY OFFERS 
NEW EASEL DIS 
PLAY A new and 
original easel dis- 
play has been pre- 
pared for dealers’ 
use by the Autopoint 
Company, i619 Rav- 
enswood avenue, 
Chicago, Ml This 
shows the popular 
oversize per cil, Mod 
el No. 42—* The Pen 
cil That Writes Big 
Business."’ The color 
scheme, onforming 
to other Autopoint 
lisplay material, 
makes an attractive 
touch of color to 
catch the roving eye, 
although the easel is a WRITING COMFORT 


planned te take up ————_—— 
: FO 








1 minimum of the Lincemaded 
counter space 

The novelty of this easel is its illustration of the separated 
parts of the oversize ‘“‘Autopoint’’ in natural size. The simplicity 
of the Autopoint mechanism, located entirely in the writing tip 
of the pencil, is thus displayed prominently for the eye of the 
requir- 


casual purchaser. The easel is actually a “Self Seller, 
ing no demonstration to make a fast turnover for the dealers 
of this popular line 








Following are extracts from some of the letters received: 

“The architects are a deciding factor in connection with 
locker equipment. . . When the Department of Com- 
merce succeeds in getting the architects to specify, and 
willing to accept, standard sizes, then the locker manufac- 
turer’s problems will have been solved.” 


“Through your efforts in the past in interesting us in 
simplification in regard to lockers, have already taken steps 
in connection with other items in our line, to reduce these 
lines to the minimum. Just now we are cutting 100 items 
from our shelving line, and have also just taken steps 
in connection with our file line, from which we are elim- 
inating two lines entirely.” 

“There is no doubt as to the value of simplified practice 
as relates to the locker industry, if all manufacturers would 
adhere religiously to the list of sizes adopted, and refuse 
to bid on special size jobs.” 


The following came from a manufacturer of farm imple- 
ments “We regard the theory as fine and the practice 
as very difficult. This business is aggravated by the fact 
that the implement business is far from flourishing, and 
that manufacturers are only too eager to please the public 
and sell it what it wants, instead of what the manufacturer 
thinks it should have. We admit frankly we are in this 
class and know of very few manufacturers of implements 
who are not.” 
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V, New Jine of STEEL 


y Counterheights | 
“popularly pri 


OUNTERHEIGHT files are growing in popu- 

larity—and to meet the increasing demand, 

“Y and E” now offer a complete line of single 
wall steel counterheights. 










, ay 
/ Y mW 
- if. 
3 








These files are well made—handsome in appear- 
ance—complete in range of units—moderate in 
price. There’s a big market for “Y and EF” 
Counterheights in your territory. Suggest instal- 
lations for insurance offices—lawyers—whole- 
salers — retailers — banks—coal and lumber 
dealers. Write us for full details and prices. 


—_— 











= - 





YYAWMAN an? FRBE MFG.(0. 





755 Jay St., Rochester, N. Y.; In Canada: The Office Specialty Mfg. Co., Ltd., Newmarket, Ont. 


EXPORT DEPT. 368 BROADWAY, NEW YORK CITY CABLE ADDRESS *“*YAWMANERBE" NEW YORK 
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Increase Your Summer Profits 
by selling 
]-PE= 
PHOTO ALBUMS 























vacation time 
is photo time 


The loose leaf way is best--Points of Superiority 








|. Opens perfectly flat, the leaves moving freely onthe 5. Leaves can be readily removed and laid on a flat 
rings when the photographs have been mounted surface for mounting photographs 
Ease with which leaves can be inserted, removed 6. Two handy sizes—7 1-2 x 10 and 9 1-2 x 12 with 
w transferred from one section of album to another either 1-2-inch or |-inch rings 
3. Photographs can be mounted on both sides of the 7. Sheets are made of black Antique cover stock 
leaves without bulging the album and reinforced at the binding edge with black tape 
4. Handsomely bound in a@s#HPam Duraflex 8. Guaranteed to be mechanically perfect 
WITH TWO ONE-INCH RINGS WITH TWO HALF-INCH RINGS 
Size Ring Size ¢ Complete Fi Size Ring Size Color Complete Fi 
‘ wil Low . and wi 
N b ( c 4' b N Cer < 
$07 74x10 ] 4 Black $2.80 $0.80 9507% - x10 I 5u% Black <7 00 $0.80 
$09 94x12 2-1-6 Black 3.50 1.00 9509% | 9Y%xl2 | 2-4-6 Black 2.50 1.00 
607 7U%x10 | 4 Brown 3.30 80 96074 74x10 | 2-%-5% Brown 2.50 80 
409 9%x12 2-1-6 Brown 4.00 1.00 9609) 9g 6x12 2 4-6 Brown 700 1.00 
Q707 74x10 2.) 5% Colored 7.80 &0 9707% 7 5x10 2 14 5% Colored 7 00 RO 
9 9Yexl2 2-1-6 Colored 4.50 1.00 9709Y 94x12 | 2-4-6 Colored 0 l 











Write us for window cards and Circular No. 245 


IRVING-PITT MANUFACTURING CO. 


New York Kansas City Chicago 























July, 1928 OFFICE APPLIANCES 77 


Gregg Shorthand Passes Fortieth Birthday 

Gregg shorthand on May 28, 1928, passed its fortieth 
milestone. This simple statement quite fails to elucidate 
the romance of its development. It is a story which 
parallels in interest that of a number of other important 
arts of twentieth century business practice. 

John Robert Gregg, a youth of twenty-one, on May 28, 
1888, was granted a copyright on the Gregg shorthand sys- 
tem which he had evolved after much study and experi- 
ment. The selling of such an art as a new shorthand sys- 
tem, with only its own testimony regarding its superiority 
over any others, and with little origina! capital in possession 
of its inventor to enable him to pusk it, offered serious 
difficulties. Those who could appreciate the advantages 
claimed for it included only such persons as already knew 
another system, and who, consequently, were loath to learn 
a second. Not until 1893 did the Gregg system really come 
before the public, when Mr. Gregg conducted his first short- 
hand class in this country at the Boys’ Institute of Boston. 

Mr. Gregg soon accepted the advice of Horace Greeley 
to “Go West, young man,” and in Chicago founded a school 
which was destined to be the center of his activities for 
many vears. A few persons who became interested in the 
possibilities of the new system soon gave it a start, and then 
it required only further development of facilities for its 
teaching to make it self-perpetuating. 

The Gregg Publishing Company states that in 1928, out 
of 12,378 schools in the United States and its dependencies 
teaching shorthand, 11,479 are teaching Gregg Although 
no outside capital was ever invested in the company, it has 
now reached the million-dollar class. Many hundred thou- 
sand dollars worth of text books are published every year 
to meet the needs of the annual crop of some hundred 
thousand persons newly studying shorthand. The system 
has been adapted to French, Spanish, German, Italian, 
Portuguese, Polish and Esperanto—a fact which recently 
impressed the distinguished premier of Italy, Benito Mus- 
solini, when so informed, as he accepted a specially dedicated 
de luxe edition of the Italian adaptation of the system. 

Mr. Gregg now has offices in New York, Chicago, Bos- 
ton, and San Francisco; in Toronto, Canada, and in London, 
England; agencies in Australia, New Zealand, South Africa 
and India, and representatives who penetrate every civilized 
country. He also owns in the British Isles a chain of 
thirty-three business schools which he purchased in 1924 
the largest chain of such schools in the world. A purchase 
recently made for these schools was for 563 typewriters—a 
not insignificent order 

a 

New Company Makes Key-Protecting Devices 

[The Thaver TelKee Corporation, which has recently 
established its manufacturing and sales headquarters in Los 
Angeles, Calif., made its initial appearance in the field at 
the recent business show of the Hub Club 

TelKee devices offer a practical solution for the sys- 
tematic storage and control of keys. They consist of 
HooKstrips, keyboard panels, wall safes, and drawer files 
(for desks and steel filing cabinets), for the storage of keys. 
All hooks are labeled with various colored labels, permitting 
the classification of keys. The keys, by means of quickly 
and permanently attached tags, carry identification corre- 
sponding to the hook labels Receipt holders replace lent 
keys on the vacated hooks, thereby establishing a check-up 
record of all keys absent from their proper storage place. 

Many classifications of tags are made for individual use 
on key-chains, for identification purposes. 

National distribution is planned by the Thayer TelKee 
Corporation as soon as the dealer organization on the 


Pacific coast has been completed 





















of turn- 
over ds 


dependable 
as the tides 


C(Q)aEN it comes to pencil sales, 

there is no guess-work about 
VENUS Pencils. The steady, consis- 
tent consumer demand assures a rate 
of turnover that you can practically 
bank on, as dependable almost as 
the ocean tides. 


It is the smooth, uniform, durable lead of 
unvarying VENUS quality, backed by our 
extensive national advertising that has 
gained VENUS leadership in the ten-cent 
pencil field. And it’s these factors that 
result in steady repeat business with pro- 
fits for you—a prestige building staple 
item that is deserving of featuring in your 
window and on your counters. 


Make sure you have adequate stock in each 
of the 17 black degrees and 3 copying 


American Lead Pencil Company 
500 Willow Avenue, Hoboken, N. J. 
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Advertising Yardstick Wanted 


Che Sikes Company, Philadelphia, manufacturers of office 






easy chairs, make some interesting comments on the results 
to be expected and not to be expected from the advertising 
of chairs and like articles of major utility. In a recent 


ROUGH 


A. W. M. CO. 
& 


appreciable extent. And we strongly suspect that it is just 

this difference in attitude of mind that has resulted in the 

R failure of one campaign and the success of the other. For, 
all, it the itself that or 


after is not advertising succeeds 


circular letter they open with a statement about a manu 





facturer of a lawn appliance who, after spending $150,000 
advertising in nationally known magazines, discontinued 
such efforts because the fortune thus spent hadn't induced 


the public to walk into the stores of dealers and demand 





and insist on getting—the Blank brand of garden hose. This 
manufacturer said he wanted a yardstick whereby he could 
measure the results of advertising. 






Commenting on the foregoing, the Sikes Company said, 
in part: “So far as the Sikes Company is concerned, we 


never expected anything of the sort—in fact, we were 





certain that advertising would not do that for us to any 


fails, but the way in which it is used. 


“We have realized from the beginning that the only influ 
“INVINCIBI — ence that could increase the volume of sales of a first-class 
line of office chairs was good selling—they are not simply 
. . bought, like chewing gum or tooth paste 
Non Blooming, No ardenin | 
8; n H 8 Consequently our advertising campaign 


all along to build prestige for Sikes office easy chairs—to 
make the approach of the office furniture salesman easier, 
but by no stretch of the imagination to make the salesman 


unnecessary 


has been designed 





“The fact that in these first five months of 1928, when 


It will pay you to sell % 
66 99 business men everywhere are complaining of conditions, 
INVINCIBLE we have broken every volume record in our history, seems 
PLASTIC to us a conclusive ‘yardstick’ as far as our own advertising 
Ss co cerned.” 
TYPE CLEANER ee 


7 
Big Profits — Pleased Customers Atlanta Items 
‘he Royal Typewriter sales agency in Atlanta, Ga., re- 
No Sales Resistance! cently won the $500 prize offered to the agency in cities of 





its class selling the largest percentage of its quota during 


Pa rt Ss o S upp lies February, March, and April Among the agencies com- 


peting were those of Dallas, Texas; Seattle, Wash.; Cin- 
cinnati, and Columbus, Ohio, and Rochester, N. Y. Much 


B IC INK PADS—PARTS credit is due to the efforts of H. W. Lindig, who directed 
| 4 TYPE WHEELS the local campaign for the Atlanta agency 


> . * 


The Todd Protectograph Company has moved into new 
and larger quarters in the Peachtree Arcade building, rooms 
431-434 

* * > 


Gus Stroecker, manager of the stationery and office ap 


pliance division of the John H. Harland Printing Company, 
recently resigned his position with that firm, to be suc- 
ceeded by R. C. Ellis. Mr. Stroecker helped to establish 
the department for the company five years ago, and has 


AMERICAN ae ee 
WRITING MACHINE 
COMPANY 


449 Central Ave. - Newark, N. J. 

and 
23 Principal Cities 
Established 
1880 











\ complete new store front has been added to the store 






t 


of the Horne Desk and Fixture Company on Pryor street 
ee. 





-— 
Sheaffer Export Man in Latin America 
Herman Lutz, assistant export manager for the W. A 






Sheaffer Pen Company, is on a business tour visiting the 





principal cities of the West Indies and in the northern 







countries of South America, Panama and Central America. 
Before leaving on this trip Mr. Lutz made an extended 
journey through Mexico, and found affairs tranquil, with 


some signs of expansion showing in business. 
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Another Successful Dealer 


EAM’S of Lancaster, Pa. opened 

their modern new store on 
April 17. The two views above give 
an indication of the spaciousness 
of their display rooms and the 
reason why it is one of the business 
show places of the city. 


in a steady and profitable flow 
of business. 


Just as Ream’s have been success- 
ful in handling the Van Dorn line, 
you too can increase your busi- 
ness and your profits. Van Dorn 

offers you, as a dealer, a 


Ream’s have been repre- ‘THE BIG) complete line, backed by 


senting Van Dorn in Lan- 
easter and vicinity since 
1925. In that short time 
they have found that the 
rapid growth and expansion which 
made this new store possible, 
follows inevitably from handling 
a complete line, one that brings 


STORAGE 
EQUIPMENT 


: THE VAN DORN IRON WORKS CO, 
Cleveland, Ohio 


Send information on the Van Dorn complete line 


aon an organization with over 

5 Saree a half century of success- 

2: ful experience in the fab- 
iom7~ rication of steel. 


If you are interested in becoming 
the leading office equipment dealer 
in yourcommunity, pin the coupon 
to your letterhead and mail today. 


BUSINESS | 
FURNITURE 
Jf 


- 
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Banking 














Retailing 

















Transportation 





In all lines of business 


National Cash Register equipment 
is doing these five things 


Protecting cash receipts by making 
absolutely sure that a correct record 
is made of every transaction and 
every penny accounted for. 


Assuring accuracy by making rec- 
ords in printed figures instead of 
written ones, by adding items me- 
chanically instead of mentally. 


Reducing overhead by cutting down 
selling and office expense. Fewer 
clerks can handle more customers, 
office help can do more work. 


Speeding up service and results by 
doing in one operation what other- 
wise requires two, three or four. 


Providing information instantly 
that previously was not available or 
was always delayed. 


If you are a retailer the machine that 
is doing this is one of the many types 
of retail National Cash Registers. 


If you are a banker it is the National 
Posting Machine for banks which has 
set a new standard for protection of 
depositors’ accounts and of banks’ 
records. 


If you are a transportation man it is 
the National Fare Register which is 
protecting the receipts and reducing 
operating costs of bus operators and 
interurban railways. 


Whatever your business there is a 
National Cash Register or Account- 
ing Machine system to meet its 
needs. A system which will do for 
you what it has done for others, 
which merits your investigation. 


There is a National Cash Register product to meet the needs of all 

fields of business. Whether it is a cash register, fare register or 

accounting machine, it is backed by nation-wide service and forty- 
six years of experience. 


The National Cash Register Company 
Dayton, Ohio 


| 
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Salmagundi 





Fifteen Years Ago 





Random Glimpses of the Pages of Office Appliances for 
July, 1913 


The frontispiece showed Gustave Meyer, elected president 
of the International Stamp Manufacturers’ Association at 
Minneapolis in June. 

Park A. Lackey, a Chicago business economist, accountant 
and statistician, contributed “Figuring Price to Make a 
Profit.” 

A voice operated typewriter was described, the invention 
of John B. Flowers, an electrical engineer of Brooklyn, N. Y. 

“The Gospel of Work” was a contribution by Miss Mary 
E. Orr, one of the directors of the Remington Typewriter 
Company. 

A business show had been held at Copenhagen, Denmark, 
in June. Several of the exhibits were illustrated. A number 
of American manufacturers displayed their lines through 
their representatives in Denmark. 

The Elliott-Fisher Company had celebrated the comple- 
tion of its new building at Harrisburg, Penna. 

Percy Jones, of Percy Jones & Company, London, con- 
tributed “Retailing Loose Leaf Goods.” 

The Tenacity Manufacturing Company was planning the 
erection of a new building at Reading, Cincinnati, Ohio. 
This followed closely the completion of a new building, 
which was insufficient for the company’s needs. 

The Yawman and Erbe Manufacturing Company was 
erecting a large addition to its plant at Rochester, N. Y. 

The Stenotype Company had moved from Owensboro, 
Ky., to Indianapolis. 

The Irving-Pitt Manufacturing Company had occupied 
new offices at the factory, Kansas City, Mo 

L. V. Britt, now general sales manager for the Burroughs 
Adding Machine Company, had made the All Stars Club, 
while a salesman at the San Francisco branch. 

The Underwood Typewriter Company’s Chicago branch 
had been moved from 14 South Wabash avenue to 35 South 
Wabash avenue. Now the company occupies ground floor 
space on Monroe street on the west side of the loop. 

= 

Then Muenschausen Turned Over in His Grave 

A salesman for a big company boasted that his firm 
spent $750 yearly on ink used in their offices. A rival sales- 
man replied that his firm saved that amount on ink every 
vear by refraining to dot the i’s and cross the t’s.— 
Kablegram. 

2 nein 
Service Here and There 

Class and Industrial Marketing for April in its topical 
page, “the second guess,” published the following discrim- 
inating item on geography 

“Burroughs advertises ‘service stations in all the principal 
cities of the world.” Monroe remarks, ‘Sales offices and 


service stations in all principal cities of the United States 


and throughout the world.’ After that, if your adding 
machine doesn’t get a new set of piston rings as, if and 
when it needs them, it’s your own fault.” 

\ " 

lanufacturers of mechanical payroll equipment have 


tound it possible in almost every instance to adapt their 

machines to the standard size checks called for in the sim- 
lification program In many cases the standardization 

iS an advantage, as it avoids the necessity for diverse sizes, 
j smal 


and enables the manufacturers to concentrate on fewer 


| 
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THE DEALER WHO 
DOES HIS OWN 
REBUILDING— 
OR ADJUSTING— 


SEMI-REBUILT 
UNDERWOODS 


will enable you to cut 
shop costs and will give 
you a machine 90% ad- 
justed, leaving only 
10% for you to adjust, 
with guaranteed new 
parts at a very low cost. 
You will have an Un- 
derwood of unequalled 
appearance both 

in enamel and 

nickel. It will en- 





able you to sell 
these machines at a 
higher retail price. 


SEMI-REBUILDING 


Send us your rough Underwoods and we 
will do the same job of Semi-Rebuilding 
as we do on the Semi-Rebuilts we sell. 
This will give you more time to work on 
other makes of machines. We pay the ex- 
press one way. 


EXCHANGES 


We will exchange our Semi-Rebuilts for your 
rough Underwoods, under just the same plan as 
we do on our regular rebuilding exchange. This 
enables you to move and to exchange odd type 
models of Underwoods and keep your stock 
moving. Send today for our price list of 9 kinds 
of service explaining all these features. 


OTHER SERVICES 


100% Rebuilt Underwoods Rental Underwoods 
100% Rebuilding Rough Underwoods 
Instalment Financing Underwood Parts 


SHIPMAN - WARD 
MFG. CO. 


Est. 1892 
B-177 Shipman Building 4401 Ravenswood Ave. 
CHICAGO, ILL. 
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Safes . 
Cases. 
Cabinets . 


OFFICE 


CTION! It is demanded by 
every business executive, from 
himself and from his assistants. 


A filed letter or business document is 
of most value the minute it is wanted 

not later in the day—not some 
other day. 


Just one thing governed in designing 
the new GF 700 line of files, and that 
was permanent filing efficiency. We 
made these files so that it is quick 
and easy to file a letter or other 
document in its proper place and just 
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as quick and easy to find it again. 
Consider what these things mean to 
your customers—strength and capac- 
ity instead of weight and bulk; valu- 
able extra inches of filing space; 
drawers that glide smoothly on fric- 
tionless rollers; quick releasing, yet 
positive compressors; beautiful, dur- 
able and easy-to-clean finish; and a 
surprisingly low price. 

The GF 700 line files make it easy for 
you to sell and satisfy every business 
man, no matter what his filing 
requirements may be. 


‘THE GENERAL FIREPROOFING COMPANY 


Canadian Plant, Toronto 


Youngstown, Ohio 


GF Steel Office Equipment 


also includes 


Filing Cabinets . Sectional 
Supplies . Shelving . Storage 


Transfer Cases . Docu- 


Tables 


ment Files . 


1928 





Action! When you want it you get it 





700 LINE FILES 


July, 
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Increased volume from your present 
bank accounts and a wonderful oppor- 
tunity to interest new bank customers 
—those are the things the new GF line 
of bank equipment offers the progres- 
sive equipment dealer. 


This new GF equipment was designed 
especially for the work it does, by men 
familiar with actual banking conditions. 
The new GF Card Ledger Desk makes 
it possible and easier for each teller to 
serve more accounts, saving the cus- 
tomer’s time and the bank’s time. 


Follower block and compressor hold 
cards in ideal working position and pro- 
tect them perfectly when not in use. 
Sliding posting board, movable and 
interchangeable card trays, interlock- 
ing steel “roll top,” beautiful and dur- 
able GF finish—these are real sales 
assets. 


APPLIANCES 


A new sales 


opportunity 
for GF 


dealers 








GF Bookkeeping Machine Desk 
Wherever mechanical systems are in 
use this beautiful, durable and con- 
venient GF Bookkeeping Machine 
Desk saves time, space and energy. 
Get all the details of this new GF Bank 
Equipment and be prepared for the 
interesting and profitable business it 
opens up for you. 


‘THE GENERAL FIREPROOFING COMPANY 


Youngstown, Ohio 





Bank pa pomaee 


Canadian Plant, Toronto 


THe GeneraL Firerroorinc Co., O.A, 


Youngstown, Ohio. 
Please send information on the GF All- 
steel franchise. 


Neme .... 


Address ..... 
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No. 0606-17 
“PosturChair"™ 














An Overlooked Market 
Comes To Sight 


Originally Postur chairs sold 
largely for clerks, stenographers, etc., 
in offices and factories. 


were 


But for executives to use, dealers seem 
to have missed the idea entirely. Reg- 
ular chairs were pushed instead. 


Now it is different. An executive in 
one office, for instance, tried one — 
liked it, and the use rapidly expanded. 


There is a market rich in opportunities 
among executives, semi-executives and 


managers everywhere. 


Perhaps you haven't given the execu- 
tive market full consideration. If not, 
sound it out today. Start by asking us 
to tell you more about Postur chairs 
and the market. 


The 
Toledo Metal Furniture Co. 


1410 Hastings Street 
TOLEDO, OHIO 




































































“PosturChair” 


No. 8500 
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An Impressive Advertising Slogan 


The Newell-Thomas Office of 
Atlanta, Ga., recently sent to business men of that city 
and vicinity a blotter in red and black headed by the 
initials, T. N. T., being the first three initials forming the 
The same idea appears on stickers 
used with packages. A larger copy is made of cardboard 
and tacked on every crate the company sends out. The 
T. N. T. initials are printed in bright red of high visibility. 

The argument is that, as T. N. T. makes things move, so 
also do things instantly move when a customer telephones 
an order to The Newell-Thomas organization. Action is 
indicated all along the line from the entry of the order to 
its packing and delivery. 

There's a paragraph, too, about the company’s handsome 
matched office suites and modern filing equipment.—J. H. R. 


Equipment Company 


name of the company. 




















Exterior 
Arcade, Tennessee 
Within is a com- 


PLA YGROUND.— 


“G-F"" DISPLAY AT NATION'S 
of Store No. 5, The Boardwalk National 
avenue and Boardwalk, Atlantic City, N. J 
plete showing of General Fireproofing metal office equipment 
Frank J. Shaner, president of Shaner—Smith, Inc., who has been 
selling “G-F” Allsteel in Atlantic City a number of years, while 
acting as local representative of The General Fireproofing Com- 
pany, remains in charge of the sale of the company’s products 

An announcement, distributed by Western Union messengers 
the day the exhibit opened, simulated the form of a court sum- 


mons It greeted the business men of Atlantic City, and in- 
vited them to visit the exhibit, and to avail themselves of the 
office engineering facilities afforded by the local representative. 








Sales School for “G-F” Organization 
[The General Fireproofing Company held first 1928 
for agents, dealers and traveling 


the 


semi-annual sales school 


salesmen at the home office, Youngstown, Ohio, the week 
of June 11. Over fifty men were in attendance, represent- 


ing points between Atlantic City, N. J., and Grand Junction 


Colo. The K-M Supply Company, agency representative at 
Kansas City, Mo., sent six men, the largest number from 
any one agency. 


is laid out for 
took up 


session a 


A very comprehensive course of instruction 
Eac h 


Following 


the students attending the school session 


one specific line of products the 


written examination was given, the papers being turned in 
by the students to the instructors 


> 


Thrift, Thrift, Horatio! 


Retail Selling (London) Salesmanship] “But, sir, this is a 


‘Lifetime’ pen.” 
I dinna want 


Sandy “Ye should ken, mon, that at forty 


Lifetime’ pen.” 
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MEILINK DEALERS MAKE 
MORE MONEY 


Because:-- 


MEILINK ae 
arvana 






se a 
Sa 

tes 
have made in hurt : . & affords our 


dealers another at@@ost convincing sales arg 


The Meilink Steel Safe Co., Toledo, Ohio 


Perhaps your city is not closed to a Meilink dealer. If your organization is set 
up to sell safes in a big way, the Meilink line will greatly increase your profits. 
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What makes leadership? 


Consider! 


a eae 





Practically every important contribu- 
tion to the pen, pencil and desk set 
industry since 1913 has been a Sheaffer 
contribution. Here they are—a round 
dozen of them. 


1. The Lifetime® unconditional juar- 
antee of faultless performance and no 
repair charges. 


2. Unbreakable radite—brilliant, col- 
orful—the barrel material for pens and 
pencils that revolutionized theindustry. 


3. De Luxe—the new pearl-radite ma- 
terial whose popularity is sweeping, the 
country. 

4. The Sheafferized nib that makes pos- 


sible three clear carbon copies by its 
superior iridium tip, yet also writes at 


5. Lightest touch, due to jauges and a 
method of separating points inaugu- 


rated by Sheaffer. 


6. The lever filler that springs shut 
without pressure from the rubber sack 
container. 


7. The desk set idea—jpreatest office 
convenience in the last fifty years. 


8. The ratchet-lock universal socket 
for desk sets—a device makin possi- 
ble a folding desk set and one whose 
pens stay at proper writing, angle when 
in use. 


9. The propel-repel-expel pencil, as- 
sembled without solder—the strongest 
pencil mechanism known. 


10. Skrip—successor to ink, and Per- 
manent Skrip—superior writin, fluids 
in body and color. 


11. Sheaffer was the first to break 
away from old pen traditions and make 
products of real beauty—pens and 
pencils balanced, symmetrical, without 
knobs or ugly protuberances; desk 
pens jracefully tapered; pencil cap 


bell-shaped. 


12. A policy that protects the dealer 
against cut-price and piratical compe- 
tition. 


Practically every important contribu- 
tion to the pen, pencil and desk set 
industry since 1913 has been a Sheaffer 
contribution. 


SHEAFFER’ 


“PENCILS: 


SKRIP 


W. A. SHEAFFER PEN COMPANY - FORT MADISON, IOWA, U.S. A. 


Reg. U.S. Pat. Off. 


7 
2 
y 
3 
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‘ 





of Sheaffer contributions 


An eight dollar sale is sure to yield more profit 
than a two dollar sale. And Sheaffer raised the 
whole range of dealer profits by making, high- 
priced merchandise, juaranteed for a lifetime. 
It meant a new epoch in the pen business. And 
desk-sets aBain jumped the profits. It is Sheaffer 


















who today protects that profit by eliminating ; Sel) 

jobbers, premium houses and direct dealing, with | (GR 
i Onyx or Italian S" 

customers. Sheaffer products make the profits WA %-izitim = te 











pen Set, $11 


for the dealer in this line. And that’s one biz, 
reason why salespeople delight to sell them. 


**Lifetime®”’ pen in green or black, $8.75, Ladies’, $7.50—pencil, $4.25. Others lower 


De Luxe “Lifetime” pen, $10, pencil $5 


a 
— 
x tL 


At better stores everywhere 


SHEAFFER’ 


PENS* PENCILS? SKRI 
W. A. SHEAFFER PEN COMPANY - FORT MADISON, IOWA, U. S. A. 


New York . . Chicago . . San Francisco 
W. A. Sheaffer Pen Co. of Canada, Ltd. - Toronto, Ont:—60-62 Front St., W. 
Wellington, N. Z. - Sydney, Australia -- London—199 Regent St. 


© Reg. U.S. Pat. Off. 
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CATCHING THE SPIRIT OF FINE OFFICES 


Except for a few who travel a part of their time, business executives spend the most 
interesting and productive part of their day seated in an office chair in front of an 
office desk. They are clever, resourceful men, many of them interested in im- 
proving the appearance of their places of business. Most of them have ob- 
served over and over again the beneficial effect of a well appointed office 
onallsortsofaffais YF YF YP ese Vv Ss VY 
Here is a great, growing market for matched office suites. Macey 
makes one of the finest and most complete lines of period office 
furniture available anywhere including Tudor, Charles 
Second, Jacobean, Italian, Colonial, Early American 
and two modern day designs. Each suite includes 
a full set of pieces: desks, chairs, table, daven- 
port, wardrobe or costumer, bookcase, cor- 
repondence file, waste basket, telephone 
table, etc.  & — a. a 


To prospective users, we gladly furnish the 
name of the local Macey dealer. And it 
is a pleasure to explain our proposi- 
tion to dealers in open territory 


filing equipment sup- 
plies, sectional book- 
cases and matched 
office suites. Catalogs 
sent on request. 


Dealers can supply all 
furniture and file cab- 
inet nmeeds from the 
Macey line. It consists 
of steel files,steel desks, 





THE MACEY COMPANY, GRAND RAPIDS, MICH. 
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Two-finger Artists Honored 

Press dispatches from London report that the Prince of 
Wales uses a typewriter to prepare his speeches. He uses 
but two fingers, which elevates to royalty the masses of 
portable typewriter users who hunt and peck. While visit- 
ing several workers’ clubs in London the prince watched 
enviously the fingers of a girl typist flashing over the key- 
board. 

“I have a portable typewriter,” he said. “Sometimes I 
type my own speeches on a train, but I can use only two 
hingers "d 

nidiiitiatlad 
Marcelled Wood 

The shades of night were falling fast, 

rhe fool “stepped on it” and rushed past. 

A crash—he died without a sound. 

They opened up his head and found 

Excelsior. 

Che Honolulu Item (Mercantile Printing Company, Ltd.) 

—_ 

Russian Competition for the Stationer 

Press dispatches from Russia narrate the extremes to 
which a community has gone to economize on school sup- 
plies. In the interest of economy the use of writing ink in 
the schools has been prohibited, and pig's blood or huckle- 
berry juice substituted. The authorities provided the local 
school with several gallons of pig’s blood, 120 sheets of 
paper, thirty manuals and four pencils. 


_— : 
House Organ Philosophy 

Education consists of doing—not merely knowing!—The 
Coach (published co-operatively by the Boorum & Pease 
Company, C. Howard Hunt Pen Company and Sanford 
Manufacturing Company) 

» > * 

Nobody goes to a dirty play because he himself is vile; he 
goes merely to check up on the vileness of the rest of the 
audience—The Honolulu Item (Mercantile Printing Com- 
pany, Ltd.) 

* > . 

Very often a successful business man is one who has 

lost his health making enough money to play golf.—Fault- 


less Loose Leaf Bulletin (The Stationers Loose Leaf Com- 


pany) 
> * * 

Selling is like the practice of law. Sometimes it takes 
several hearings before a verdict is reached.—The Webster 
Way (F. S. Webster Company, Inc.) 

* > > 


Often a prospect uses his strongest argument just before 
he is ready to give up—so stick it out—Walk & Talk 
(Victor Adding Machine Company). 

> * . 

[he sweetness of low price is soon forgotten in bitter- 
ness of low quality Fritz-Cross Service (The Fritz-Cross 
Company ) 

> > * 

Straight from Strings “Today's service makes tomor- 

row’s sales—The Lincoln Line (Commercial Furniture 


Company 


* > * 
Picking up a mule’s hind leg and looking into the heel- 
is art.—Type-Hi (Hollywood Citize 
* o > 
Self-confidence is the first requisite to great undertakings 
Quality (Clarke & Courts 
7 > > 
Talk less and listen more—The Office Cat (The Rich- 


The smile is mightier than the ern Office lopics 


PRESTIGE 


The Irresistible Force 
That Sells 
MILWAUKEE CHAIRS 


Makers of fine 
chairs for over 
half a century 





PRESTIGE!—The most compelling factor in 
selling Milwaukee Chairs—or any other 
product. 


PRESTIGE means everything —quality, value, 


character, reputation, influence. 


Make use of the gigantic PRESTIGE built by 
Milwaukee Chairs. Show your prospects that 
these famous chairs are used by 


F. O. Wetmore, Chairman, 
First National Bank, Chicago 
Samuel Insull, Chairman, 
Commonwealth Edison Co., Chicago 
F. E. White, President, Armour & Co. 
Arthur Meeker, Armour & Co. 
Chas. M. Schwab, Chairman, 
Bethlehem Steel Corporation 
Ernest J. Stevens, Vice-Pres. and Mgr., 
Hotel Stevens, Chicago 
and by many other distinguished men, as well 
as by the largest banks and commercial institu- 
tions. No other manufacturer of office chairs 


can offer this quality prestige. Cash in on it. 


If you have not already taken advantage of our 
valuable exclusive selling franchise, write to- 
day for full details regarding this unusual offer. 


THE MILWAUKEE CHAIR COMPANY 
666 Lake Shore Drive, Chicago 


MILWAUKEE 
CHAIRS 
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POPULAR 
STYLES 


ven in cuspidors, styles 









change. New buildings, 





offices, stores and ftac- 






tories want cuspidors 





that fit in with the gen- 





eral scheme. Ireland and 





Matthews Quality Cus- 





pidors have kept hand in 





hand with the demand. 






All popular styles are in 





stock, ready for quick 






shipment. Prices were 





never more tavorable. 










‘Cb6e 
MAT 3.CO 
DETROIT ~ 


1500 BEARD AVENUE 
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Recent Business Books 





Old Sox on Trumpeting 

Old Sox on Trumpeting, by E. T. Gundlach, is a plea, in 
burlesque form, for sane, simple selling messages. 

The author is a business man and still the active head of 
the advertising agency which he founded twenty-five years 
ago. Mr. Gundlach was closely identified with war work 
and for some years handled government advertising of the 
United States Shipping Board. 

Mr. Gundlach modernizes some ancient characters in his 
Old Sox on Trumpeting, Old Sox being none other than 
Socrates, and deals with the problems of merchandising a 
quantity of olive oil. 

The book, while written in a humorous vein, has a serious 
undercurrent. The author brings out many of the prob- 
lems confronting the present day advertiser. 

To the man who pays the bill for advertising, the book 
says: Look before you leap. And ask: “What do I get 
for my money?” 

The book is published by the Consolidated Book Publish- 
ers, Inc., 537 South Dearborn street, Chicago, Ill. It has 
nearly 400 pages and is now in its second edition. The price 
is $2.00. 

— — -— i — — 
What About Advertising? 

What About Advertising? by Kenneth M. Goode and 
Harford Powel, Jr., is a book which discusses adver- 
tising sensibly. It is not just another book dealing with 
the so-called fundamentals or with technical details. It 
makes no attempt to tell the copy-writer how many words 
to use in a heading or the size and style of type. It goes 
deeper. The authors say they make this contribution “not 
because other writers have not done well, but because they 
may have done too well.” 

What About Advertising? lays stress on the fact that 
advertisers and advertisements are dealing with human 
beings. It is one of those unusual business books which 
holds the reader’s attention like a story of adventure. 

There are twenty-nine chapters, and an index, making 
up a volume of nearly 400 pages. It is printed on excellent 
paper, from clear, readable type, and well arranged. It is 
bound in red cloth with title stamped in gold. Harper & 
Brothers, 49 East Thirty-third street, New York, N. Y., are 
the publishers, and the price is $3.50. 

————— 
Claude Hopkins Writes on Advertising 

When a man climbs from bookkeeper at $4.50 a week to 
copywriter in an advertising agency at $1,000 a week, one 
might well expect an interesting autobiography. 

“My Life in Advertising,” by Claude C. Hopkins, is not 
only an interesting story of a farm boy’s rise to prominence 
in business, but it is an instructive treatise on advertising. 
And a portrayal of principles underlying some of the con- 
spicuous successes in the commercial field. 

Mr. Hopkins states that his book was written not as a 
personal history, but as a business story. “I set down 
these findings solely for the purpose of aiding others to 
start far up the heights I scaled. Had some one set down 
a record like this when I began, I would have blessed him 
for it.” 

“My Life in Advertising” should prove helpful to the 
student of advertising and to the executive who is con- 
cerned with advertising and selling Harper & Brother 
New York and London, are the publishers. The book is 
bound in blue cloth with title stamped in gold. The size 
over-all is 534 by 834 inches. There are around 200 pages 
The price is $3.00 
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rloy Agents 





are SELLING- 
NOT Slumping 


this Summer! 


The kind of “Dealer Helps” that search out 
equipment business in summer months are 
backing every Berloy Agent. 


The kind of “Sales Helps” that improve the 
outside men and utilize the spare moments 
of the floor men are giving every Berloy 
Agent a new goal and a new incentive to 
lick the summer slump. 


ae Berloy Agent is a co- partner in the 

sig “600 Picked Merchants” Plan. He is 
o # established as the logical source for 
steel office equipment in his locality. He 
pushes Berloy and gets the long profit for 
his efforts. 


This concentrated sales effort will win for 
you as it is for all Berloy Agents. Write 
us if you want to join hands on the most 
valuable Agent Franchise available. 


THE BERGER MANUFACTURING CO. 


CANTON, OHIO : BRANCHES AT 
Boston Houston peewanes penne 

. ’ Minneapolis tochester 
Chicago Indianapolis Montreal San Antonio 
Cincinnati Jac ksonville Newark, N. J. San Pranciecc 
Columbus Kansas City New York Seattle 

Dallas Long Island City Philadelphia St. Louis 
Detroit Los Angeles Pittsburgh Toronto 


EXPORT DEPT., 516 W. 25th St., New York City 





The Berger Mfg. Co., 

Canton, Ohio. 

Please send information regarding your Agency Franchise. 
Firm Name 

Your Name 


Address 


City BERS. « civevess Shh od Oecets 











BERLOY STEEL EQUIPMENT 
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Two Important Reasons | 
For Your Business 


There are two important reasons why your desk 
business should be placed in Indiana: 


(1 Indiana is rich in raw (2) Indiana is centrally n 
| fa- r 


materials — particu- ocated—railroad 





inte wend for dasha. cilities are unsurpassed. . 

p a Good shipping accommo- p 
\n abundance of raw ma- dations mean much. Low - 
terial insures uniform’ er freight costs save you 
quality, at low prices. money. u 
Come to Indiana for desks. And in Indiana, come to 7 
The Indiana Desk Co. It will pay you. : 


INDIANA DESK CO. t 


JASPER, INDIANA 


JASPER is located here 
on the Southern Railroad. k 
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Office Equipment Feature of Merchandise Mart 

Permanent displays of office equipment by manufacturers 
and wholesalers are to be among the prominent exhibits of 
the new Merchandise Mart, to be erected on the Chicago 
river at Kinzie street, between Wells and Orleans streets. 
The building is to be the world’s largest merchandise bazaar, 
and will cost $30,000,000. The plan of the mart is to group 
together allied lines, and it is contemplated to make a very 
impressive showing of the products of the office equipment 
field 

The foundation of the new building will sink below the 
switch yards of the Northwestern railroad, formerly the site 
of the company’s passenger terminal. The first floor of the 
mart will be twenty-three feet above “datum.” In addition 
to comprehensive rail facilities, the location on the river 
bank permits the receipt and dispatch of shipments by 
water. 

In the mart will be brought together merchandise and 
sales offices of several hundred leading manufacturers of 
the country The height of the building will be from 
eighteen to twenty-three stories, with towers at the corners 
and an imposing tower at the center of the river front. 
The building will set back from the river about eighty feet, 











CHICAGO MERCHANDISE MART 


to accommodate a riverside drive, similar to the present 
improvement on the south bank of the Chicago river. 

The displays in this building will face broad corridors, 
more than 650 feet in length. The facilities of the building 
for handling merchandise will embody the best modern 
devices for transport. Fast elevators, freight conveyors of 
various types, and quick horizontal distribution will be 
provided on every floor. The entire ground level of the 
mart below the street level will be a modern freight station. 
Private tracks for the receipt of carload freight will extend 
under the center of the building. The Chicago & North- 
western Railway will operate an inbound freight station for 
less than carload lots. Similar freight outbound will be 


handled to other rail lines through the new Proviso station 


of the Northwestern A connection will be provided with 
the Illinois Tunnel Company’s comprehensive subway sys- 
tem his includes more than sixty miles of tracks under 
the streets and buildings of the city, reaching all other 


freight terminals 

In the building tower will be a Merchants’ Club for the 
convenience of retailers visiting the mart. There will be 
lounging rooms, reading and smoking rooms, etc. In fact, 
visiting merchants will find every convenience save sleeping 
quarters. His hotel accommodations will be arranged. Res- 
taurants, lunch rooms and grills will care for the inner man. 
The club will include a barber shop, branch post office, 


public : 
public stenog rapher service, and one of the largest telephone 


exchanges in the world An assembly hall for trade meet 
ngs, business conferences, fashion shows, etc., will be 
included. Other features may be provided as the plans for 
the building take form 
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Buying Carbon Paper The Old Way—Is “Out” 











Now— 


CARBON PAPER 
and TYPEWRITER RIBBONS 


can be bought on 
WEAR and PERFORMANCE 


The Grand Prize Carbon & Ribbon Tester 
(Patent applied for) demonstrates in advance 
the durability and fine inking qualities of Grand 
Prize Carbon and Ribbons. This is done by 
impartial tests that duplicate actual service 
conditions. 


Grand Prize dealers who have used this Tester 

an exclusive Grand Prize development .. . 
say that it has increased their sales of the 
Grand Prize line . . . because it shows dramati- 
cally what users know—the superiority of Grand 
Prize products. 


You, too, are interested in making bigger profits 
from more sales of Grand Prize Carbon & 
Ribbons. Write for details of our plan which 
will enable you to do this ... and at the same 
time secure a Tester free of cost. These 
Testers are not sold, and would be priced at 
$75 to $100 if they were. 



















The Grand Pr ze 
Tester is hand 


somely finished 
in nickel Steel 
type, rubber 


platen and non- 
adjustable type- 
bares duplicate 
service conditions 
and assvre im 
partial tests 
Weighs only 1% 
o2 Can be car 
ried in the pocket 


GRAND PRIZE 
CARBON AND RIBBONS 
Pacific Carbon & Ribbon Mfg. Co. 


J. Francis O'Connor, President 
1451 Harrison St. San Francisco, Calif. 
396 Flinders Lane, Melbourne, Australia 
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This ts No. 1 Stenographer’s chair 
(swivel) — genuine Spanish leather up- 
holstering; hair padding; Rubroid oil- 
less casters; standard olive green finish; 
height 17” to 214" 


ANY DOCTOR 


will tell you straight sitting in- 
creases straight thinking and 
noticeably increases efficiency. 
It costs no more to correctly 
seat your office or factory 
workers. Let us send our cata- 
log and prices on the 


ye 


The 
Fritz-Cross Company 
Manufacturers 


Guardian Building 
Saint Paul, Minnesota 








Brentano’s Now in Pittsfield Building 

Brentano’s, which succeeded the retail stationery and 
book business of A. C. McClurg & Company, Chicago, has 
moved to the Pittsfield building, Washington street and 
Wabash avenue. The main floor is given over to books 
and giftwares, with a fountain pen and mechanical pencil 
showcase at the left of the door leading from Washington 
street. The commercial stationery department, and some 
other lines, is in the basement. Access is obtained through 
a private elevator for Brentano customers, a staircase lead- 
ing from the bookstore, an entry from the building lobby 
and from the basement elevators. 

The commercial stationery stocks are arranged on square 
counters, with smaller stationery items on shelves which 
surround the building columns. Many items are displayed 
in bins, priced, for the convenience of customers making 


selection of their stationery requirements. An extensive 
stock of loose leaf devices and supplies occupies part of 
one wall of the basement. The commercial stationery 
department is well illuminated by indirect fixtures. The 
basement is unusually deep, and exceptionally well ven- 
tilated Somewhat more space is occupied than at the 
former location, 220 South Wabash avenue. The form of 


the basement permits more convenient arrangement of 


stocks than was possible in the old store 


_->-_ > 
Sheaffer Appointments to Field Organization 

The W. A. Sheaffer Pen Company, Fort Madison, Iowa, 
has announced the appointment of several new salesmen, in 
keeping with the expansion program inaugurated the first 
of the year. Among the new men who will contact with the 
trade are the following 

Lucien Hurt, Fort Madison, Iowa, with years of experi- 
ence in manufacturing and retail lines, will represent the 
company in eastern Tennessee and western North Caro- 
lina. This is the territory traveled previously by A. L. 
Prince, who has been transferred to the Twin Cities, with 
headquarters at Minneapolis 

J. J. Reilly is selling in New York state and Vermont. 
His previous connection was with the Gillette Safety Razor 
Company. 

A. E. Dodge is selling in the state of Pennsylvania, with 
headquarters at Harrisburg. He had been with the Stude 
baker Corporation, with which he had made a fine rep 
utation 

J [r. Ross is special sales representative in New York 
City. He had been located Scary at Tampa, Fla., from 
which point he covered the field for several retail lines. 

C. F. Ruge handles Indiana, Ohio and Kentucky, with 
headquarters at Cincinnati. He had been representative of 
The Procter & Gamble Company, and recently traveling 
for the Ingersoll Pen Company. 

W. E. Buhler is representing the Sheaffer lines in parts 
of Iowa, North Dakota and Minnesota He has spent 
nearly six years selling successfully on the road in the 
west for Kansas and Missouri manufacturers 

Ff. E. Dempsey is serving dealers in the loop district 
Chicago. His sales and merchandising experience has been 
extensive in Chicago 

E. E. Johnston has charge of Sheaffer interests in Maine 
and parts of Massachusetts, New Hampshire and Rhode 
Island, with headquarters at Bostor He has been idet 
tified with the commercial world of the middle west as a 
traveling salesman. Recently he covered Indiana for an- 
other producer of fountain pens 

<i ; 

J. D. Lowman Heads Seattle Red Cross Drive 

J. D. Lowman, president of the Lowman & Hanford 
Company, Seattle, Wash., has been appointed chairman of 
the 1928 Red Cross membership drive. Mr. Lowman is a 
member of the board of directors of the Seattle chapter of 


the Red Cross 











1e 
c 


— ee = c 
oa CI | ! SB | eo — ~ aed 
5 in on | = S) > —_ a oe 
L. = oo | es fas in 
— — 
| er o u Ses Gi-le so 
5 os >< 
cI mm — g _m-) Lm me 
o< oe ee | > rete - =o 
wor my 
a — | oe | 8 a = 


July, 1923 OFFICE APPLIANCES 























































































A complete line 
for a growing 


File Market.. 


The Art Metal “6700 Line”’ offers 
a wider range of filing facilities 
in the moderate-priced field. . . 





ERE’S a complete line to cover a big market. 

The Art Metal “6700 Line” will enable you 
to supply filing facilities at a moderate price. The 
demands for this grade are constantly growing. 
The nine units of the “6700 Line” (illustrated 
above) cover practically every filing need. 


EXCLUSIVE CONSTRUCTION—The ex- 
clusive front-channel-frame construction of these 
files gives unusual strength and rigidity. This in- 
sures long, trouble-free life. File drawers coast 
smoothly on improved ball-bearing roller suspen- 
sions. There is no binding or jamming. They are 
easily removed from the case. All hardware is 
solid bronze in brush finish. 


A GOOD-LOOKING LINE—And this line 
will fit in any office. It vies in appearance with the 
finest equipment— supplied in the olive green 










The Art Metal “6700 
Line” Letter file with 
one drawer open. Each 
drawer, when full, holds 
poy — letters. Has the fants Art pe Positive 
Lock Compressor. Every unit in "6700 Line” is asfine- 
looking as this handsome file. 


: 7 7 


or in grained walnut, mahogany or oak finishes. 

MANY COMBINATIONS POSSIBLE— 
Ten substitute drawer inserts are adaptable to 
these files. Thus many space- and money-saving 
combinations are possible. This will have an 
instant appeal to the smaller business. 

The Art Metal “6700 Line” is another example 
of the value to Art Metal Agents of Art Metal 
leadership. 






Steel Office Eq ipment 


JAMESTOWN 


NEW YORK 


Fire Safes, Steel Desks, Filing Cabinets, Vertical Files, Steel Book Cases, Steel Shelving, 
Plan Files, Transfer Cases, Steel Office and Vault Tables 
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Meilink Establishes a New York Office 

The Meilink Steel Safe Company, Toledo, Ohio, has 
established an office at New York, in charge of W. P. Hood. 
He makes his headquarters at 18 West Thirty-fourth street. 
Mr. Hood entered the office equipment business before the 
war with The General Fireproofing Company Then, as 
he states whimsically, he left that job for a better one, 
drawing $30.00 a month and meals. Upon returning from 
war service in France Mr. Hood joined the sales organiza- 
tion of The Shaw-Walker Company, and in that connection 
was first introduced to the Meilink product. Later he fol- 
lowed “Curley” Parsons in the sale of Browne-Morse equip- 
ment. After a year in this connection Mr. Hood returned 
to The Shaw-Walker Company to take charge of the fire- 
proof safe department. This second “hitch” with “S-W” 
continued until Mr. Hood resigned to become a member of 
the Meilink organization 

io 
Share of Chain Store Sales in American Cities 


The proportion of retail business done in the United 
States by the chain stores is indicated by an analysis of 
the distribution census taken in eleven typical cities pub- 
lished in a report issued by the domestic distribution depart- 
ment of the Chamber of Commerce of the United States. 

[he proportion of retail sales, aggregating $4,224,109,100 
for the eleven areas, done by the chain stores are, in 
Atlanta, 30.66 per cent; Baltimore, 22.44 per cent; Chicago, 
37.13 per cent; Denver, 19.52 per cent; Fargo, 6.34 per 
cent: Kansas City, 17.88; Providence, 20.55 per cent; San 
Francisco, 22.57; Seattle, 19.55; Springfield, Ill, 18.00; and 
Syracuse, N. Y., 28.72 

For the eleven cities the average amount of retail busi- 


ness done by chain stores was 28.72 


per cent. 

The average annual sales per establishment for the eleven 
cities were $37,743 for independent stores and $85,726 for 
chain stores. 

_— ‘ 
Sales Contest for “Berloy” Agents 


Salesmen of agents for The Berger Manufacturing Com- 
pany, Canton, Ohio, will participate in a sales contest be- 
ginning July 9 and ending September 1, 1928. Agents of 
the company in the United States have been classified in 
four groups, according to the 1920 census for cities: 500,000 
and over, Group A; under 500,000 and over 300,000, Group 
B; under 300,000 and over 100,000, Group C; under 100,000, 
Group D. 

A cash commission of one per cent will be paid weekly 
on all sales “Berloy” steel furniture, safes and storage 
cabinets. Weekly reports of sales will be made on blanks 
provided. In addition, the highest man in each group has 
the choice of one of four merchandise prizes. These include 
a substantial Gladstone bag, a four-piece percolating urn set. 
golf outfit consisting of six clubs and bag, and an Ollen- 
dorff Swiss wrist watch 


we 
Palm Beach Business Moves 


The Palm Beach Typewriter Company has moved to a 
street floor location in the post office building, West Palm 
[It has secured increased space for the display 
and sale of office machines he company is dealer for the 
Royal typewriter and Sundstrand adding machines. and 
indles also the office equipment manufactured by The 
Browne-Morse ( ompany 
Edward F 
1 


connected formerly with the Burroughs Adding Machine 


Mulligan, the proprietor and manager, was 
: , 

Company Due to his experience in the office appliance 

ind equipment held Mr. Mulligan has made rapid strides in 


the three years the business has been operating 
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ON SELLING 
FILING SUPPLIES 











IN ACTION- 
cMean added Sales/ 


Suppues yield a larger margin of net 
profit, take less room, and have the largest turn- 
over of any item sold in an Office Equipment 
Store. That was shown by a survey made by the 
National Association. Therefore, Filing Supplies 
of the better grade are certainly entitled to per- 
manent and prominent displays. A display of 
Supplies is not difficult to make nor hard to keep. 
Supplies should be shown as they will appear in 
the customer’s file. In other words, the Supplies 
in your displays should be doing something. 
Merely a set of guides put in a file is not enough. 


If you want your salesmen to push these 
profitable items give them the proper backing 
with store displays. Many institutions use their 
own file as an example in filing to show pros- 
pects. It makes an excellent display and is more 
graphic than almost any other plan. 


Apply your product to the customer’s 
need and the customer will buy. Do not try to 
sell Guides but--a way to file and find material 
in a file, 


To Sell More, Show More! 


CThe WABASH CABINET (2. 


WABASH, INDIANA 


MAIL THIS COUPON 


The Wabash Cabinet Co. 

W abash, Indiana Date | 
Please place my name on your list to receive new 
Sales Ideas, and tell me more about your plans to 
help increase Supplies sales. 





Neme eee 


Address_ 





Firm_ ee 
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A Sturdy, Well Designed 
Cutter Punch 


No. 170—for cutting slots in papers to admit 
: the much-used double-pointed prong fastener. 
\ favorite in railroad and law offices. Spring 
action, parallel jaws and compound leverage. 
Easy for girls to operate. Full nickel finish. 


5-inch size only. Retails for $1.75. When 
ordering, ask for some of our new stuffers on 
the entire line 








RETAIL 





TRADE MARK REC 


STATIONERS 


OOcS 


Made by the Makers of 
TRIUMPH EYELET PUNCHES 


THE WM. SCHOLLHORN CO. 
NEW HAVEN, CONN. 








Seek Improved Slogan for Stationers 

The Coach, a bi-monthly published co-operatively by the 
Boorum & Pease Company, Sanford Manufacturing Com- 
pany and C. Howard Hunt Pen Company, is conducting 
another slogan contest to apply to the stationery business. 
It will be recalled that a similar contest closed last year. 
‘Better Stationery Brings the Answer” was awarded the 
prize at that time. This slogan was contributed by Paul 
Wielandy, president of the Blackwell-Wielandy Book & 
Stationery Company, St. Louis, Mo. He won a prize of 
$25.00. He was determined that a better slogan can be 
found, if stationers will but put their minds to the task. 
Accordingly Mr. Wielandy has returned the prize check, to 
which he has added his personal check for $25.00, to increase 
the incentive. Not to be outdone, The Coach has added 
another $50.00, making $100 for the winner of the 1928 
contest. That prize money should stimulate the best brains 
of the stationery field to produce a slogan with a “punch”— 
something that will stick in the mind, and be powerful in 
reminding consumers of stationery, just as the florists put 
posies on the map with their “Say It with Flowers.” A 
pungent thought, with the advertising to back it up, will 
help every stationer in the country The contest closes 
October 1, 1928. 

This contest is open without restriction to all readers 
of The Coach, which includes practically all stationers of 
the United States. A jury will pass on the various slogans 
offered, select the best, and send the $100 to the winner. 
All entries become the property of The Coach, to be used 
in the best interests of the stationery trade. Contributions 
should be addressed: “$100 Slogan Contest,” The Coach, 
1315 Cherry street, Philadelphia, Penna 

- 
George T. Schmidt Celebrates Golden Work Day 

George T. Schmidt, one of the pioneer marking device 
men of Chicago, celebrated the fiftieth anniversary of 
entering the trade June 5. Twenty-seven of the “old 
timers” in the trade gathered at the Medinah Country club, 
west of Chicago, to help Mr. Schmidt give formal recog 
nition to his entry into the steel engraving business \ 
handsome steel engraved announcement was sent to the 
men attending the dinner. In it was reproduced the want 
ad which George T. Schmidt answered, leading to his 
first job in the engraving trade. The methodical character 
of this veteran craftsman is indicated in the fact that he 
retained the clipped advertisement half a century 

Mr. Schmidt still retains an active interest in his busi- 
ness, and at times takes his place at the bench and machine 


to execute orders for customers in the marking device 


> 
Atlanta Stationer Takes Larger Store 

The Keelin Printing Company, formerly at 103 Walton 
street, N. W., Atlanta, Ga., has moved to 153 Spring street 
West. A commercial stationery department is conducted in 
addition to the printing business [he stationery stocks 
were increased after the removal, as the new store prac- 
tically doubles the area occupied over that of the former 
location. A greeting card department has been installed 
[he mechanical plant has been increased through the addi 
tion of a Miller high speed press 


- > 
G. O. E. C. Enlarges at Montreal 

[The General Office Equipment Corporation has moved 
into its new offices at 401-02 Railway Exchange building, 
Montreal, Canada. The previous location was at 708-A 
Power building. The new offices are happily situated, being 
but one block west of the pivot point of the downtown dis- 
trict. The floor space is about double that of the previous 
suite. Charles S. Brown, the local manager, selected the 
Railway Exchange building from three new office buildings 


erected in Montreal 
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Geo. S. 


: Parker 


presents 


,, @ New and Better Ink 


Now 


Fa rker 


Duofold Ink 








for Fountain Pens and General Uses 


5 Colors 


Blue - Black— Red—Green 
Blue — Violet 
Jet-Black 


Parker Duofold Ink comes 
in all standard sizes—from 
a 2 oz. bottle to a gallon 
—15c to $5.00 
Orders for Parker Duofold 
Ink will apply on the Par- 
ker Dealer Contract, thus 
enabling you to earn re 
bates on your pen and 
pencil purchases 


Geo. S. Parker now offers what he be- 
lieves to be the first ink of a grade to 
match the quality of his famous Duo- 
fold Pen. 


He searched five years to find it-——ex- 
amined and tested all kinds of ink in 
every make of pen. His 35 years’ experi- 
ence in making fountain pens made him 
familiar with all ink faults—and what 
was needed to overcome them. 


The result is an entirely new formula 

an ink superior in every way to any- 
thing ever made before-—a smoother, 
clearer ink that flows freely from all 
styles of pen points and through any 
type of feed. 


Every conceivable kind of test, such 
as exposure to sunlight, weather, water 
and acids, has also proved that Parker 





Duofold Ink is unequalled for perma- 
nency. And it is absolutely free from 
sediment and non-corrosive. 


A Big Steady Demand Assured 


The name—Parker Duofold—is in itself 
aguarantee of a heavy demand for Parker 
Duofold Ink. 17,000,000 Parker Duofold 
Users will want it immediately. And ex- 
tensive advertising will soon cause more 
millions to buy it. 


Dealers who want to increase volume 
and profits on their ink business will wel- 
come this new member of the fast-turn- 
over Parker family. Orders are already 
pouring in. Send yours now—direct to 
us or through your jobber. 


THE PARKER PEN COMPANY 
JANESVILLE, WISCONSIN 














The LOW-PAY Half 
of a Pen Case 


Contains pens for which you have 
only an occasional call, so move 
slowly and pay you little or no 
profit, no matter how high a 
margin they offer 


Tr 








The HIGH-PAY Half 
of a Pen Case 


Contains Parker Pens which are 
in constant demand the year 
’round, and consequently have a 
faster turn-over and yield a 


higher profit 


Pen Profits Depend 





More on TURN-OQVER 
Than on Discount 





That is one of the valuable lessons you can learn from our analysis 
of the Harvard University Stationery and Jewelry Surveys 





Let Us Show You 


How and why you can 
increase volume and 
profits in your pen de- 
partment by capital- 
izing on the increasing 
public preference for 
Parker Pens, Pencils 
and Desk Sets 


PRINTED INU GBA 


The surveys made by The Bureau 
of Business Research of Harvard 
University among 262 stationery 
stores and 254 jewelry stores, 
revealed that 

Stores with slower rates of 
stock turn, although com- 
monly securing higher mar- 
gins, had acommon net profit 
considerably lower than 
stores with fast turn-over. 

We have made a most interest- 
ing analysis of how this applies 
to the retail selling of fountain 
pens—how net profits vary on 
different makes of pens, based on 
sales records and sales expectancy 
revealed by nation-wide surveys 
among pen owners. 

Included are charts on operat- 


ing expenses, salaries, rents, etc.. 
taken from the Harvard Survey 
figures and also practical mer- 
chandising plans for increasing 
volume and profits. 


Many dealers have pronounced 
this the most constructive and 
helpful work they have ever seen. 
You, too, will find it will give you 
a new insight into your problems 
and a better understanding of 
how modern merchandising 
methods can best be applied in 
your pen department. 


Write us now to have our rep- 
resentative call and show you the 
factsand figures we have compiled. 
It is worth hours of your time but 
will only take a few minutes. And 
it will obligate you in no way. 


THE PARKER PEN COMPANY, JANESVILLE, WIS. 
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Gustave Fischer Sponsors Business Bureau 


Gustave Fischer of Gustave Fischer Company, 235-237 


Asylum street, Hartford, Conn., is one of the twenty-three 
business men who are incorporators of a new organization 
that city to be known as the Hartford Better Business 
Bureau, In Chis is to be an independent, non-stock, non- 
rofit-making corporation devoted to the promotion of 
honesty, truthfulness and dependability in advertising and 
in merchandising, and the protection of citizens of the com- 
munity against all sorts of fraud—a means whereby busi- 
ness men may cooperate toward their own protection and 
the protection of the whole trading area which they serve. 
It will be afhhated with the National Better Business Bu- 
t and without obligation to it 

[The Bureau, which is sponsored by the Chamber of Com- 
nerce, hopes to insist upon honesty and fairness in adver- 
tising and selling; to discourage fraudulent schemes in the 
community and cooperate with reliable investment bodies 
thus promoting confidence in the community as a trading 
center; and to divert to legitimate business increasingly 


lost to unworthy 


larger sums which otherwise might be 
schemes and enterprises 

Mr Fischer has also been interested in a project to im- 
prove Asylum street, which is the most important and most 
direct route to the western part of Hartford He recently 
sent out a letter, under the heading of the Hartford Cham- 
ber of Commerce, making several alternate suggestions that 


ight be followed in improving conditions for the retailers 


along this street Avlum street is fairly narrow and has 
been a one-way street with a trolley line on it Mr. Fischer 
feels that two-way trafhc, with busses instead of trolley 


cars, would result in a great improvement in business and 


traffic conditions along this street If that does not prove 
ve sufficient, he suggests that the street be widened and 
sidewalks arcaded—although this costly process is sug 
gested nly as a tinal remedy 
i 
New Office Equipment Department 
The Keelin Printing ( pany, Atlanta, Ga., is planning 
a stationery and ofhce appliance store in connection 
| gw \ ot vears ago the Keelin 
operated a station store The new one will be 
wer sé t < merly opera ed It 1s 
S¢ a lox it nN nd t stall i 
¢ goo I 
aan 
Royal Women Lead in Bowling League 
Phe | Typewriter Women's Bowling Team, entered 
Harttord Cont ndustrial League, topped the 
‘ y 4 wide o ars , ing won during thy past sea 
A wa es i ipla Mrs Mac Willian s, 
¢ é . \ 7 hig] < t The 
ik . lv t t high 
sing ( () S i he te ere Mrs 
Ay < s | Mirs. Ie ( S d 
Mrs HH 
fe 


Ramsay Organization Adds Production Man 


Robert | Ra S Oreanizatiotr ly 18 West 
Berke building), New York, N. ¥ 
‘ the addit 
oe \ Ic ( S 
* ents Mr. Mc‘ 
( ( the i is @g ( 
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HE whole F.exi-Posr story is told at 

“the turn of the key.” Two-inch Work- 
ing Space allows ample room for the quick 
and convenient insertion and removal of 
sheets. Auxiliary Post Sections provide un- 
limited capacity. Non-Protruding Posts save 
valuable storage space. Direct Screw Com- 
pression locks any number of sheets with a 
vise-like grip. 


Let your customers “turn the key.” Sales 
come quickly, easily and profitably! 


FLEXI-PosT 


REG. U.S. PAT. OFF 


—is backed by attractive advertisements in 
leading national magazines — System and 
Business. In a big way we’re telling binder 
buyers—“Turn the key to Fiex1-Postr—your 
own stationer where you would prefer to 
trade will cheerfully accommodate you.” 
The dealer who co-operates with FLexi-Posr will build 
a more profitable, permanent binder business. Write 
for the interesting booklet “The Wonder of the Binder 
World”—and for dealer’s arrangement on F.exi-Post 
Binders, Faultless Visible Records—and other Loose 
Leaf Books in the complete Faultless Line. 


STATIONERS LOOSE LEAF CO. 
CHICAGO MILWAUKEE NEW YORK 





note the exclusive prin- 


ciple of flexible link posts. 





One of the many 


AULILESS 


LOOSE LEAF BOOKS 
“All that the name implies” 
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Model 1—The standard universal Hotchkiss Pape 

Fastener. Used wherever papers must be fastened 

together. Binds up to 25 sheets. Guaranteed non-clogging 
with Hotchkiss Staples. 


‘Model One’’- 


The Leading Paper Fastener 


HERE is a Hotchkiss Automatic Paper 
Fastener for every paper fastening need. But 


every business should have Model One. 
Hotchkiss Model One is the standard paper fastener for 
everyday general use. It is small, neat, easy to handle, 
quick acting and, like all Hotchkiss models, absolutely sure 
in operation. It is economical to buy and to use. It 
“fool-proof’ and satisfies most average requirements by 
binding securely up to 26 sheets of paper. 
You can recommend Hotchkiss Model One with every as- 
surance that you are offering the best all-purpose paper 
fastener on the market. You can sell it with perfect con- 
fidence in its ee Be - ability—knowing that it 
will do more thin and do them better than any other 
fastener of its kin 
You know the name “Hotchkiss.” So do your customers 
It le the mark of leadership in paper fasteners. It repre 
sents opportunity. Feature it along with Mode! One in al! 
your selling efforte. 


THE HOTCHKISS SALES COMPANY 


The world’s largest makers of paper fastening 


machines and staple: 
Norwalk Connecticut 


Hotchkiss Wire Stapling Ma- 
chine. Easy tooperate. Guar- 
anteed clog-proof when used with 
the new genuine Hotchkiss frozen 
wire staples. Machine binds up 
to $0 sheets of 16 lb. paper. 





The new Hotchkiss wire staples are preformed and “frozen” 
into a strip of 250 staples by a special process 
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Boston G.-F. Head Leads Famous Parade 


Captain Lionel G. H. Palmer, head of the General Fire- 
proofing Corporation, Lionel G. H. Palmer and Associates, 
of Boston, has been commander of the Ancient and Hon- 
orable Artillery Company during the past year. An ac- 
count of his election appeared in this journal following the 
event. On June 4 last the company celebrated the two hun- 
dred and ninetieth anniversary of its organization. There 
was a big and spectacular parade through the streets of 
Boston, headed by Captain Palmer, commander. The pa- 
rade was reviewed by the Secretary of State of Massachu- 
setts for Governor Fuller, and was also reviewed at the city 
hall by Mayor Nichols and other city officials. Later the 
mayor took his position in the line and marched to the Old 
South Church, where special services were held. 

Other organizations in the parade besides the Ancient and 
Honorable Artillery Company included the State Fencibles 





PALMER 


LIONEL G H 


of Philadelphia, the Old Guard of New York, Governor's 
Foot Guard of New Haven and Hartford, Worcester Con- 
tinentals, Veterans’ Corps of the Maryland National Guard, 
Veteran Corps of the First Providence Light Infantry, 
Bristol Train of Artillery, the Kentish Guards, Varnum 
Continentals of East Greenwich, First Corps of Cadets, 
Salem Light Infantry, Second Corps of Cadets of Salem, 
the Amoskeag Veterans of Manchester, N. H., and the 
Fusilier Veteran Corps 

At the annual banquet held following the parade and 
church services 838 persons were present. At this function 
Captain Palmer formally passed over the gavel to the 
newly elected commander for the ensuing year, Captain 
Edward N. West, who, in turn, appointed Captain Palmer 
to serve on his staff in the capacity of personal adjutant. 

The covers, seven by ten inches in size, were of dull 
satin-finish, heavy cover stock, with a fine sepia print of 
Faneuil Hall and a gold reproduction of the coat of arms 
of the organization appearing on the front cover. An eight- 
page booklet was enclosed, tied to the cover with a scarlet 
silk cord. The booklet was printed on good coated paper, 
and showed the menu for the banquet, the program of 
toasts, photographs of Captain Palmer and his two lieuten- 
ants, and complete lists of the former commanding officers 
now living, as well as of the officers for the past year and 
tor the coming year 

Beautiful engraved invitations were sent out to guests, 
with the dates 1638 and 1928 appearing at the top, along 


with the ancient and Honorable Company's coat of arms 








| 





















4619 Ravenswood Ave., Chicago, III. 


AKE a minute, please, and study the photo- 
graph above of a recent successful window 
run by Stevens, Maloney & Co. of Chicago. 


The photograph hardly does it justice. The 
bright colors of the displays, the attractive, 
glossy pencils, all helped with the effect. But the 


result was prophesied before the window ran. 


For lines that can’t earn enough, and won’t 
earn enough, to pay their way, have no place 


in costly windows. Autopoint— the livest pen- 
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Progressive Stationer Backs 
“The Livest Pencil on the Market” 


Stevens, Maloney & Co., Large Chicago House, Pushes Pencils 
for Profits. Lines that Don’t Pay, Don’t Get Windows. 


cil on the market — is a payer when it comes 


to display. 


The public likes the Autopoint. Its simple 
mechanism, its sturdy beautiful Bakelite con- 
struction, its wide range of models, attracts sales 
and brings repeats. 

Read the exclusive features of Autopoint. 
Then give it a “real ride” in your store. If you 
don’t stock it, lose no time in asking your 
wholesaler’s salesman—or write us. 
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Better Pencil” 
Made of Bakelite 


AUTOPOINT COMPANY 











3 Big Features 


] Cannot “jam”—protected by patent. But one simple moving 
part. Nothing to go wrong. No repairs. 


2 Bakelite barrel, beautiful onyx-like light-weight material. 


Perfect balance— not “topheavy.” 
3 P 
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POCO 
LOOSE LEAF Or 
EQUIPMENT every 
= purpose 
































The Dealer’s Success is Commensurate— 
to some extent—on the scope of the items ke 
handles. That is, the universality of their 
application, and the demand tor them. They 
must be up-to-the-minute, for Quick Turn- 
Over! 





The Cesco Line 


—Whether for Machine or Hand Posting— 
for Catalog or Sales Purposes -the Cesco 
Line provides an extensive assortment of 
Binding Devices—all right up-to-the-minute. 


Visible Records in Book Form 


—Improved, new design with two opening 
positions. The most efficient visible record 
equipment on the market. More than fitty 
stock Forms for all lines of business and all 
classes of records. 


New Automatic Book Binder 
—for permanent filing of completed records. 
Most practical and economical of present day 
transter systems. Adopted by Department 
Stores, Public Utilities, Banks, Manufac- 
turers, and Jobbers. 


Write for Catalog 

and our Special Dealers’ Proposal, giving you 
the benefit of the lowest discounts. We ofter | 
some very desirable territory—available to ma 
Dealers who are interested in an exclusive 
Agency. Dealers thruout the country com- 
mend The Cesco Line and Terms. 


The C. E. SHEPPARD CO. 
LOOSE LEAF SYSTEMS 
267 Van Alst Avenue - Long Island City, N. Y. 
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Grubbs Goes to Victor Talking Machine 


On May 1 Harry C. Grubbs, recently sales manager of 
the mechanical division of Remington Rand Business Serv- 
ice Inc., became commercial vice president of the Victor 
Talking Machine Company of Camden, N. J 

Mr. Grubbs has been connected with the office equipment 
industry for twenty-four years His first contact with his 
present employers occurred several years ago when he 
was connected with the Dalton Adding Machine Company 
ind was called in to close a sale of Dalton machines to the 
Victor Talking Machine Company through its purchasing 
department. Mr. Grubbs’ demonstration of the service pos- 
sibilities of the Dalton machine and his intensive and effec 
tive sales methods so impressed the assistant of Mr. Shoe- 
maker, the purchasing agent, that he introduced Mr. Grubbs 

his chief Mr. Shoemaker was at once interested and 
iter he took occasion to learn more of the abilities and 
chievements of Mr. Grubbs Since then Mr. Shoemake 


has become president of the Victor Talking Machine Com 
vat Mr. Grubbs’ new position, therefore, has resulted 
from the friendship which started with the original intro 


duction above noted 


Mr. Grubbs was born March 21, 18-6, on a farm in south 


western Missouri. He started in the adding machine busi 
ness in 1904 in the factory of the Universal Adding Ma 
chine Company, St. Louis. He joined the Dalton organi 
ration (at that time known as the Adding Typewriter Com 
pany) in December, 1904. He worked through practically 
ill of the departments of the factory up to the position of 
foreman of the assembling department He was married 

1908 

He joined the San Francisco branch as repairman in 


1909. Being desirous of going into sales work, he paid for 





HARRY C. GRUBBS 


‘ issistant repairman out of his own meager salary in 
der to devote some time to selling He succeeded in 
aking a record whi resulted in an offer of the sales 

Age r Richmond, Va. He opened the office there in 

iry, 1912—the first Dalton agency in that section of 
e count 

1915 Mr. Grubbs is made supervisor of agencies 

he Eastern district, comprising Pennsylvania, Mary 
ind, Delaware. New Jersey, Virginia, West Virginia, and 

Uistrict of Columbia. In 1916 New York state and all of 
e New England district was added to the territory he 

supervised His headquarters were established at New 
rk Cit ere he als k charge of the metropolitan 
tt He built up a good sales organization in this whole 

listrict, with twenty-five agencies actively functioning 
In the Fall of 1920 he was made vice-president of the 
Dalton Adding Machine Company, director of domesti 


f reign sales. member f the Roard of Directors and 
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A superlative New 
Todd machine to serve 
every modern business 


The New 


CENTURY 
PROTECTOGRAPH 











SturpDy, speedy and a revelation in convenience! Simple, 
perfect in performance, and amazingly easy to operate! 
\daptable to practically every kind of business or personal 
document! Designed and built to Todd standards—finest 
materials, superior craftsmanship and exclusive features of 
design and construction developed by Todd in twenty-nine 
years’ experience. 

There never has been another check protector so en- 
tirely suitable to general business needs. It saves time 
with its extraordinary speed and easy visibility. It is bet- 
ter built, makes a better imprint, can be used with more 
variety of forms. It is sold at a figure that makes it the 
greatest value ever offered in a moderate-priced machine. 

The only way to judge this remarkable new Protecto- 
graph is to see it operate. Have a Todd representative 
demonstrate it in your office. 


» * * * 


Todd Expansion Creates Opportunity 
for Salesmen 


National advertising identifies the Todd name with the protection 


f bank accounts—business and personal New models are being 
made for a onstantly widening market This era of expansion 
means opportunities for men who can qualify to represent a pro 
gressive organization If you are interested, write to us at once 
The Todd Company Protectograph Division (Est 1899), 1129 


University Ave., Rochester, N. Y. Sole makers of the Protectograph, 
Super-Safety Checks and Todd Greenbac Checks. 


TODD SYSTEM 
OF CHECK PROTECTION 


The Protectograph eliminates a large percentage of all 
check frauds by preventing raised amounts. 


Todd Greenbac Checks, with their patented self-canceling 
features. prevent change of payee'’s name, date and num- 
ber and “counterfeiting.” 


Standard Forgery Bonds cover the remaining check-fraud 
possibilities, namely, forgery of signature and forgery of 


endorsement 
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Are e You 
Acquainted with 
TRIPLE-WEAR 


Carbon Paper 


MANUFACTURED BY 


Old Town Ribbon & Carbon Co. 


INCORPORATED 


GENERAL OFFICES AND FACTORY: 
176 Johnson St., Brooklyn, N. Y. 


BOSTON ‘ , . Little Building 
CHICAGO : . 516 W. Jackson Blvd 
WASHINGTON . National Press Bidg 
LONDON . 17-21 Emerald St.. WC I 


CABLE ADDRESS “OLDTOWN 
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of the Executive Committee and removed to the com- 
pany’s headquarters at Cincinnati, where he remained until 
the company was merged into the Remington Rand organ- 
ization 

\fter the merger he was made general sales manager of 
the mechanical division of Remington Rand, remaining 
until his resignation on May | to take up his work with 
the Victor Talking Machine Company 

a 


Orpin Desk Opens New Showroom in Boston 


The Orpin Desk Company, 121 Medford street, Charles- 
town, Mass., during the week of June 11, celebrated the 
formal opening of a new showroom at 209 Congress street, 
Boston, Mass., where a wide assortment of office furniture is 
on display In addition to the office line of commercial 
furniture in walnut, oak, and mahogany, there is carried 
matched period suites of the Stow-Davis Company, up- 
holstered leather covered furniture, steel «filing equipment, 
and a large selection of chairs and accessories 

This show-room has been established, it is said, to render 
an improved service to dealers interested in the sale of 
Orpin products. The Orpin line now contains more than 
150 patterns, making it difficult for the dealer to carry the 
complete line on his floor. The new showroom makes it 
possible for dealers to send customers there at any time 
to select from a wide display. Retail prices will be quoted, 
while usual trade discounts will be allowed the dealer. 

> 


Cash Register Sales Grow in Albany 


Business conditions in Albany, N. Y., and vicinity are 
good, if we are to judge by the business which has been 
done in cash registers during the first five months of this 
year. An advertisement appearing in the Knickerbocker 
Press for June 4, 1928, placed by Henry Kass, Inc., 640 
Broadway, “cash registers systems expert,” indicates an in- 
crease in business of 1414 per cent over the showing for the 
corresponding five months of 1927. This company speaks 
of itself as being “the largest independent retail dealers in 


cash registers in the United States.” The cash register is 
called a “barometer of business conditions,” and a conse- 
quent note of optimism is sounded for the state of general 
business in the area in which Albany is located 


> 
May a Record Month for Elliott-Fisher 


R. B. Buswell, Western manager for Elliott-Fisher, whose 
offices are located at 39 South State street, Chicago, IIL, 
announces that the month of May was the biggest month 
Elliott-Fisher ever had—this being true of the company in 
general, as well as of the Western divisior 

Mr. Buswell recently completed a somewhat extensive 
tour of his district, covering all Elliott-Fisher dealers in his 
territory 

S. H. McConkey, manager of the Winnipeg, Manitoba, 


face of Eliiott-Fisher, whose territory includes Manitoba, 


Alberta and Saskatchewan, was in Chicago on business 
during the week of June 10. Mr. McConkey has been with 
the company for the past seven or eight vears, working 
up from a position as salesman to his present manager- 
St i€ 18 a consistent produce 
—_ ae _ 
Searles Organization in New Quarters 
Dhhe Searles Electrix Welding \W orks tormeri at 817 
West Washington boulevard, Chicago, have recently moved 
into premises at 1850 Fulton street, w here thev have double 
the room they had in their former locatior The companys 
ct ties cover a fair wide scope t the ce 
equipment industry as inufacturers seful line of 
metal stands d etal st Is f es and t se 
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DO YOU 
IN 





Most successful typewriter 
dealers know how to paint 
and present pictures of their 
merchandise to the cus- 
tomer. But selling the 
merchandise calls for some- 
thing more than the ability 
to paint a picture — the 
product itself must fit the 
description. 


An actual demonstration of 
the mechanical beauty of 
the Royal Portable Type- 
writer makes your picture 
come to life. You present 
a large Royal made small, 
yet retaining all the writing 
conveniences of the large 
machine. Lightness, grace 
and color are added for 


i 
“ 


ticulars. 





PICTURES? ‘ 


Everybody Wants One! 


~ The Royal Portable 
| Dealer Sales Policy 
makes selling easier. 
Write us for par- 


DEAL 





personal satisfaction. You 
sell the picture by showing 
the real article 


Your evidence behind the 
picture is the light, soft 
touch of Royal Portable 
keys—the Royal Portable's 
adaptability to any form of 
office machine writing—its 
compact firmness and life- 
time durability. 


If you place customer satis- 
faction and service in the 
front rank alongside your 
profits your picture will 
show the most modern of 
portables—the Royal Port- 
able I ypewriter. 





ROYAL TYPEWRITER COMPANY, INC. 


316 Broadway 


New York City 
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Richard Drechsler of Kardex in Europe 

Kardex International, Ltd., Inc., whose executive ofhces 
are at 451 Broadway, New York, N. Y., announce that their 
vice-president, Richard Drechsler, on June 20, set sail for 
Europe aboard the steamship Aquitania, bound for South- 
mpton. His plan is to visit the branch-ofhces in England, 
France and Germany, where he will also meet representa- 
tives from other parts of the continent betore returning 


he United States in August 


an 
Gus Nelson Heeds Call to Sell Insurance 
Gus Nelson, w ho has been 


New England and New York for twenty-five years,” 


“calling on the stationery trade 
according to his own confession, on June 18 forsook the 
feld for that of life insurance and business insurance Mr 


elson has been connected with Esterbrook Steel Pen Com 
; i 





Eberhard Faber, Berlin & Jones Company, Inc., and 


| 
t icil division of the Joseph Dixon Crucible Company. 
Mr. Nels has become associated with Allen & Schmidt, 
217 Broadway New York N Y., general agents tor the 
ew England Life Insurance Company ot Boston His 
r iking this change he states thus: “When I 
St. Pet \ tell him I left a ten-million 
estat protecting vidows, children, and the aged, 
i ell as business. I want the community to be ten mil 
I etter off than if I had not lived there rhis 
will be possible if we have, as Colonel Lindbergh calls it 
Mr. Nelson adds that he would like to be 
Insurance nsellor to the Stationery Trade.” 
esires to thank all who have favored him 
e statione eld, and trusts 
l evering i there 
a 
Royal Portables Surpass Record in May 
Sales of the Roy il | table typewriter tor May ire ré 
by the Royal Typewriter Company, Inc., 316 Broad 
é N. ¥ eing the highes ‘ rd ft 
i at Ss t dit ot achine t 
\ \ w \ ead the ible divi 
5 ite i iré g 1 ea sin P } 
I gl e€ « tr Mor " i hus 
s ‘ Roval Con i ible 
satear re ‘ ] g Ma 
( Ss T espe i ] ince 
- me e so-called “dull 
i we i it, 1 
a I i ne i det iler sales 
esta she it il dis 
‘ Ry i ces 
an 
New Typewriter House at Billings 
E-ttective as of June 1, R. J. Blakely and Melvin Bemis 


erating under the name of Blakely & Bemis at Bil 
Mont., handli: the L. C. Smith and Corona type 
Mr. Blakely and Mr. Bemis have been iden 


ed wit the tvpewriter industry for about fteen vears 
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Dealers =~ 


Here is the right line of red 
rope school supplies for you 
to handle. 


Splendid profits 
Complete line 
Immediate delivery 


Most dealers concentrate on our Fiber- 
stoK line — that’s why we are the 
largest red rope manufacturers in the 
world. 


Buy Now! 


National FiberstoK Envelope Co. 


429-447 Moyer Street Philadelphia, Pa. 
New York Office 
150 Nassau Street 


FiberstoK 


Ci) 
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: WATS 


WATSON 


Special Built To Order & 
Stock Filing Equipment 





Special built to order Cash Buses furnished for 
the Noel State Bank, Chicago, III. 


Successful carrying out of architects plans 
and specifications is insured by a force 
of trained Engineers who provide for 
every item of detail. 


The reception extended Watson equip- 
ment by the country’s leading Architects 
and Engineers increases the possibilities 
of the line for you. 

If you would care to inspect Watson 
Equipment with a view towards taking on 
the line we can refer you to numerous 
installations in your vicinity, and also refer 
you to other dealers who have successfully 
handled Watson products for many years. 


Watson Executive Desk 


Watson Manufacturing Co. 


Jamestown, New Yor 
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Ivan Allen-Marshall Have Peppy Sales Talks 

The Ivan Allen-Marshall Company, office outfitters and 
manufacturing stationers of Atlanta, Ga., recently instituted 
the practice of holding sales meetings every morning from 
8:30 to 9 o'clock. Some twenty men met together, a dif- 
ferent member of the group giving a talk each morning. 
The results, states Charles Marshall, have been very grat- 
ifying 

Illustrating the talent developed at these meetings, we 
present an outline of a talk delivered by Harold Carithers, 
one of the company’s city salesmen. This was the first 
paper he ever presented. It is sound and thoughtful and 
offers assurance of the development of increasing ability in 
this direction Mr. Carithers chose “Sales” as his subject 
and arranged his opening in the form of an acrostic, thus: 

»>—ervice 

\—ttentiveness 

L—abor 

E—nthusiasm 

S—ympathy—Smiles—Smart. 

Speaking of service, Mr. Carithers expressed his belief 


that the best type of service, in regard to the selling of 


filing equipment—is application. Showing the customer 
the most practical and efhcient method of housing his re« 
ords is worth much more than quick delivery, etc., im 
portant as such factors may be Sell the means to a 
desired end—accessible records. In regard to steel shelving, 
application means making an exhaustive survey of articles 


lat Ss in accord 


to be stored, and submitting drawings and p 
ance with your findings, bearing in mind such considera 
tions as the size, accessibility and frequency of moving of 
various articles 

Such is the service which builds good will. Good will is 
built by giving the customer something—whether a little 
act of courtesy, or an idea as to how he can better use what 
vou sell him, or an idea on which he can actually cash in— 
or which he pays nothing. Good will brings the customer 


I 
bac k 


Attentiveness implies willingness to hear what a customer 
is to say \ good plan is to keep your mouth shut and 
your ears open. Get his idea. Some people are anxious to 


1 


exhibit their ideas to you discourage ther if you 
want their business 
Labor in good portion is required for successful selling 


Other things being equal, the more doors you open, the 


more sales you make Headwork, however, should direct 
labor The hardest kind of physical effort unwisely ex 
pended cannot be productive of the best results Henry 
Ford once said: “Thinking is the hardest work there is.’ 
his perhaps accounts for the fact that so few of us engage 
in it. 


Enthusiasm is a requisite of good selling. We must be 
enthusiastic about what we sell, which means we must 
know what we are selling, know what it will do, and how 
it will do it. Customers pay as much attention to how you 
say a thing as they do to what you say. If you're selling 
a good thing—one you know is good—you have no right 
not to be enthusiastic about it. 

Sympathy implies seeing the customer's problem from 
his angle, getting his slant, and then giving him the benefit 
of your experience on similar problems Being smart 


selling means being careful 


Smiles! Evervbody likes them, they break down the 
strongest barrier at times, and they are contagious N 
body likes a grouch. Smile! 


> — 
McCrossin Now Royal Manager at Davenport 
[he Royal Typewriter Company announces the promo 
tion of W. H. McCrossin to the managership of the branch 
nce a Daven ort, Ik wa, atter having served succe ssfully 


: . 
or several vears as salesman in that territor 
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Get this beautiful 





DIPADAY DISPLAY CABIN BT 








Dipaday Pen Display Cabinet. Ma- 
hogany finished, with lock and plush 
lined tray to accommodate twenty 
pens. Tray drawer in back for re- 
serve stock. Occupies minimum space 
on counter, yet provides room for 
representative stock of Dipaday Pens, 
in standard black and red and 
many other colors. 








— for even greater sales 


fen ng -usch (ipa Y — 





= 


Write Today for Details on How to 
Get This Attractive Display / 


Dipaday Pen sales are increasing every month. The success of this 
efficient desk pen is one of the sensations of the trade. Now, to stim- 
ulate sales to even greater heights, we offer to dealers this beauti- 
ful counter display, cabinet. Attractive from every angle — a 
sure sales producer. Sengbusch Dipaday Pens, displayed in this man- 
ner, will sell many times faster than before — which means you'll 
multiply your profits on this sensational winner many times over. 
Write for complete proposition on the Dipaday Display Cabinet now. 


Sengbusch 


SELF-CLOSING INKSTAND CO. 





ee Milwaukee, Wisconsin quam 
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Twenty-Third Annual Convention Will be Held October 8 to 11, Inclusive, at West Baden Springs Hotel, West Baden, Indiana. 


“With Bath” or “Without” Means Nothing in West 
Baden 


By Louis W. Bonsib 


I was reading the other day about the excavations in 
ancient Chaldea rhe scientists discovered the palace of 
one of the ancient potentates and in each room belonging 
to one of his numerous wives they found the remains of a 
primitive bath, but nowhere else in Chaldea have they ever 
found an indication that a bathroom was at all an essential 
part of living. Before the congested modern days baths 
were free in any crystal pool and even Rome im all her 
glory did not boast private baths, but beautiful marble pools 
that were used by all of the master’s family. 

But in these modern days the business man of 1928, with 
dollars in place of retainers and foot soldiers at his back, 
feels that a room “without bath” is harking back to primi 
tive days. Whether he uses it or not, he insists on paying 
for a room “with bath.” 

Isut it strange, therefore, that one of the most beautiful 
and most costly hotels in all the world has onlv a few 
rooms “with bath” Probably a lot of people have never 
stopped to think that the West Baden Springs Hotel ts a 
watering place much like those in Europe and it is organ- 
ized to provide medicinal baths amid surroundings of 
splendor that equal the finest Roman pools of centuries 
gone These baths, however, are elaborately and efficiently, 
organized and it is not within the scheme of things to have 
private baths in every room For those who are daily 
taking the medicinal sulphur baths, the private bath would 
be an unnecessary piece of equipment in the room. 

Bear in mind that this hotel is strictly modern in every 
sense of the word and that it has in every room running 
water tor both toilet and lavatory It also has available 
the beautiful bathing establishments for every guest. Here 
is a combination that, while at first thought may seem in 
convenient, is actually the most convenient and most de- 
liighttul arrangement for vour comfort and well-being during 
the convention 

So don't worry whether your room is “with bath” or 
without.” 

There are shower bathrooms on every floor and the sul 
phur showers on the sixth floor are available to association 


members without cost Turkish or mud baths are obtain 


able at an nominal charge. 


Now here is another advantage. It will appeal to most. 
There is a considerable difference in the expense of a room 
“without bath” at this hotel, even though the special bathing 
arrangements are provided. It is possible to save from 
$1.00 to $2.00 a day by taking these rooms “without bath,” 
so why spend the extra money? 

[he reason for this article is simply this—most of the 
rooms “with bath” have been taken, as the number is not 
large. The reason that this hotel has only a few rooms with 
private bath has been thoroughly outlined above and even 
the most scrupulous need feel no hesitancy in accepting a 
room either “with” or “without bath” in this wonderful 
hotel. 

Remember that this convention ts a business convention 
primarily and the new ideas that you bring back will be 
even more important to you than the pleasure and health- 
fulness of your surroundings. The wildest imagination could 
not conceive a more beautiful or a more healthful place in 
which to hold a convention. Without the distractions of 
the great city your mind can concentrate on the real meat 
of the convention. Competition is growing keener every 
vear and new ideas are building business for alert dealers 
while those who do not keep up with the trend of things 
tind the going rougher and more difficult 

Those who are successful should attend the convention 
to impart to others the methods which have made their suc 
cess possible, for the future prosperity of one depends upon 
the prosperity of all. Competition is not one dealer against 
another in the real sense, but one industry against another, 
and if our industry is to move forward it can only do so as 
1 


the personnel of our industry increases its knowledge and 


ability 
association efforts 


West Baden Springs Hotel now 


That is the reason for this convention and for all 
Send your reservation direct to the 
Bring the wife for a real 
good time. 

aan 


Convention Exhibition Booths Selling Freely 


E. H. Sell of Columbus, Ohio, Exposition Chairman for 
the annual convention of the National Association of Sta 
Outfitters and Manufacturers, to be held 


states that 


tioners, Crtnce 
at West Baden, Ind., October 8 to 11, inclusive, 
up to June 14 less than half a hundred exhibition booths 
in the Great Atrium at West Baden Springs hotel remain 
to be sold and that he expects during the four months re 
maining before the convention to dispose of the entire 


number available 
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VOLUMES 


Capable of printing in a single day more sheets 





than are ordinarily bound between the covers of ten 










thick books, the Mimeograph stands alone as a rapid 





duplicator. Form-letters, bulletins, diagrams, etc., are 






its fluent product. And literally it speaks volumes. 






No especial skill is needed for its operation. Its pur- 






chase cost is not large. Its after cost is trivial. Because 






it easily does its important work privately, taking 






confidential matters out of the hands of careless printers, 






it has become an essential in many industries; because it 






is the speediest and most economical of all means of 











simple duplication it has become standard equipment 


throughout the world. It is a volume producer. Why not 





get full particulars today? A. B. Dick Company, Chicago. 


MIMEOGRAPH 
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23% 


The new F. E. Bee-line fle back with clasp fastener 
costs 25%. less than the old style, because it Is a 
machine-made product throughout. Instead of 
backing the clasps with.cloth, we simply fold over 
the heavy manilla paper of which the backs are 


made, and cement it down firmly. 


[t’s better as well as cheaper. Our mechanical proc- 
ess assures absolute uniformity of the product. The 
tops, being stiffer, last longer. ‘They never catch 
papers filed behind them. And the clasps them- 


selves always lie flat. 


Both File Backs and Folders are made in this new 
way, and you may have the clasps in any standard 
or special position. We will gladly send a sample 


if you are interested. 


Filing Equipment Bureau 


@(INCORPORATED])= 


113-115 PURCHASE STREET 


BOSTON, MASS. 
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Following is a list of most of the concerns which have 
contracted tor space: 

Jasper Office Furniture Company, Jasper, Ind.; The 
Carter's Ink Company, Cambridge, Mass.: Samuel Ward 
Manufacturing Company, Boston, Mass.; Arlac Dry Sten- 
cil Corporation, Pittsburgh, Pa.; Southworth Paper Com- 
pany, Mitteneague, Mass.; P. Derby & Company, Gardner, 
Mass.: The Moore Push Pin Company, Philadelphia, Pa.; The 
National Blank Book Company, Holyoke, Mass.; The Conk- 
lin Pen Company, Toledo, Ohio; Indiana Desk Company, 
Jasper, Ind.; The Boorum & Pease Company, New York 
City, N. Y.: Jamestown Metal Desk Company, Jamestown, 


N. Y.; Irving-Pitt Manufacturing Company, Kansas City, 
Mo Trussell Manufacturing Company, Poughkeepsie, 
N. Y.; The Van Dorn Iron Works Company, Cleveland, 
Ohio; Lyon Metal Products, Inc., Aurora, Ill; Wilson 


Jones Company, Chicago, Illinois; L. E. Waterman Com- 
pany, New York, N. ¥ The Mayhew Company, Milwau 
kee, Wis.; The Milwaukee Chair Company, Chicago, IIL; R 
H. Baxter, New York, N. Y.; The Roberts Numbering Ma 
chine Company, Brooklyn, N. Y.; The Wahl Company, Chi 
cago, Ill.; Chas. M. Higgins Company, Brooklyn, N. Y.; Auto 
matic File & Index Company, Green Bay, Wis.; Cardinell 
Sales Company, Montclair, N. J.: The Dennison Manufac 


turing Company, Framingham, Mass.; Victor Safe Com 
pany, Marietta, Ohio; Reyburn Manufacturing Company, 
Philadelphia, Penna The McMillan Book Company, 
Rochester, N. Y.; The W. A. Sheaffer Pen Company, Fort 
Madison, lowa: The Diebold Safe Company, Canton, Ohio; 


Che Parker Pen Company, Janesville, Wis.; Sengbush Self 


Closing Inkstand Company lilwaukee, Wis.; Sanford 
Manufacturing Company, Chicago, Ill; The J. F. Dietz 
Company, Cincinnati, Ohio; The W. H. Gunlocke Chai: 


Company, Wayland, N. Y.; George E. Fox & Company, Chi 


ago, IIL; C. L. Downey Company, Cincinnati, Ohio; Qual 


ity Park Envelope Company, St. Paul, Minn.; Columbia Rib 


I & Ca 1 Company, New York City, N. \ Che Modern 
Stationer, New York City, N. Y.; Franklin Manufacturing 
Company, Franklin, Ind.; Oxford Filing Supply Company, 
Brooklyn, New York; Add-A-Unit Partition Company, 


Chicago, Ill.; Geyer’s Publications, New York City, N. \ 


American Crayon ( Sandusky, Ohio; Office Appli 
nces, Chicage 11] Automatic Pencil Sharpe ner Company, 
Chicago, Ill.; Ault & Wiborg Company, Cincinnati, Ohio 
Hever Duplicator Company, Chicago, Ill; O. F. Ramsevert 
Dayton, Ohio; Henry T. Adams Company, Chicago IIl.; The 
ik. S. Webster Company, Boston, Mass 
Since the foregoing list was com] iled eleven more 
panic i igreed to take space 
e _ 
Annual Meeting U. S. Chamber Commerce 
[he Nation's Business, monthly organ of the Chamber 
Commerce of the United States, on June 5 published its 
Extra Edition,” which, according to previous custom, is 
devoted to an account of the annual meeting of the Cham 
ber This year’s meeting was the sixteenth, and was held 
at Washn gton, DD. ¢ . May 7 to 1! \ kevnote was set by 


Edwit B Parker retiring president ot the board, In his 


talk on “Teamwork for Prosperity.” He said 
susiness repudiates those whose ruthless methods tend ’ 
discredit all business and reaffirms its allegiance to thos« 
sound principles of conduct which beget confidence, upon 
which to endure all business must rest 
OW ple dee ourse lve Ss to tean play with every ele ment ot 
the community of which we are a part. to achieve an all 
‘ ng prosperity, inclusive of all groups and classes 
We dedicate anew our best efforts to the diligent pursuit 
t the greatest of all vocations—the business of right living 
claiming to the world that he who would be greatest 
among us must become the servant of all.’ 


| ) 
CW's I Piersor retiring president, in his address on 
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“Right now 
there’s no easier way 
to earn 
such good profits’’ 


HAT’S just one dealer’s experience 

with Rand MCNally Auto Road and 
Pocket Maps this summer. It’s typical 
of the success hundreds are getting. 


For this has been a particularly profit- 
able season for dealers featuring Rand 
MCNally Maps. 


The peak of the vacation season has not 
yet been reached. And anyone who is 
traveling or motoring needs the accurate, 
up-to-date information Rand M¢€Nally 
Maps give. 


Reorder now. Get your full share of 
these profits. Don’t let your Rand 
MeNally stocks get low. Remember 
they’re steady sellers the year ‘round. 


Telephone your nearest news company 


branch. Or write or wire today direct for 
a fresh supply. 


Map Headquarters 
Dept. T-16 
536 S. Clark Street 270 Madison Avenue 
Chicago New York 
559 Mission Street 
San Francisco 
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‘Looking Ahead for Business,” said: “The day is not far 
distant when organized labor, organized business, and a 
comprehending government will unite for the teamwork 
that alone can solve problems. Teamwork to bring more 
and more of the comforts and luxuries of life to all who 
contribute to the productive power of America.’ 
Among other speeches reproduced in this extra edition 
ire “Business in Congress Assembled,” by Edwin ¢ Hill; 
[The Nations Need Each Other,” by Dr. Alberto Pirelli, of 
Milan, Italy, president of the International Chamber of 
Commerce; “Business and the Law,” by Silas H. Strawn 
president of the board, Montgomery Ward & Company, 
Chicago, Ill, and president of the American Bar Associa- 
tion; “Making the Farmer Prosper,” by Roy Johnson, “mas 
ter farmer,” of Casselton, N. D.; “United Man Power,” by 
Ed Overholser, president of Cklahoma City Chamber of 

















Commerce; “Facing the New Competition,” by O. H 
Cheney, vice-president of the American Exchange Irving 
[rust Company, New York, and “A Friend of Honest 
Business,” by W. E. Humphrey, chairman of the Federal 
Trade ( mission 
- 
Joseph Dixon’s New Chicago Office 
The Chicago office of the Joseph Dixon Crucible Con 
pany recently was moved from its old location at 53 West 
lackson boulevard to attractive new quarters at 2003 Build 
ers building, at the corner of the beautiful Wacker Drive 
ind La Salle street 
Suite 2003 is very conveniently arranged, w i private 
ce for the pencil sales department and one tor the 
graphite sales department. Pencil samples are stored in the 
e, while the graphite department carries its samples 1n 
e sub-basement [he general office has greater privacy 
i vas e cast 1 the f ‘ ocati the M id ck 
ck 
The office has splendid illumination, and the wide window 
re «= he ofice Bee spinner ant the ie ee 
uilding is especially convenient for the salesmen who usé¢ 
motor cars i their work as the lower level oft Wacker 
Irive provides parking space without time restrictions 
> 
ux Rhode Island Stationers’ Annual Outing 
The Rhode Island Stationers’ Association will hold theit 
STAPLING PLIERS puunt outing July 11 ot Plum Beach, Saunderstows, R. } 
U.S. and FOREIGN PATENTS a ee =o program is a ian teefen tm the tol 
J y y Z f lowed b games of many varieties for men and womet 
e1 er € c oes O In the evening a full course Rhode Island shore dinner will 
The Ejector Bar e served \ goodly array of prizes have already been 
donated for winners in games and sports, as well as tor 
It’s the feature about which everyone is unanimously ‘oor prizes. All indications, states acting President Ray 
enthusiastic. It’s the feature that makes Neva-Clog sales mond H. Snow of E. L. Freeman Company, Woonsocket 
SO easy. R. I.. are that more than 150 will be in attendance to insure 
Found exclusively on the Neva-Clog, the Ejector Bar = the cuccess of this outing 
is needed only when a Neva-Clog is misused. Then, _ 


merely to depress the Ejector Bar for a second, expels 
all jammed staples easily, surely and instantly. But if 
properly used, a Neva-Clog is guaranteed never to clog. 


And superior as the Neva-Clog is when misused, it is National Association of Stationers, Office Outfitters and 


Tenth District Meets at Denver 


The annual convention of District Number 10 of the 








equally superior when properly used. For it has more Manufacturers was held at Denver. Colo.. on June 22. ir 
power, permits greater speed and will staple a greater .....4 of June 19. as previously announced. Owing to the 
number of units than any other stapling device. ; led 
. . P ite ess date t a 1lle« et t ‘ eet re 
If you are not yet selling this fast-moving number, Ad 
profit from the experience of the thousands of retailers ‘ aes ies ; _ 
who are, and send for a sample at our expense. No the August issu 
obligation. Use the coupon. > 
Five Engravers’ Clubs Consider Amalgamation 
NEVA-CLOG PRODUCTS, Inc O.A.-7-28 Efforts have been made of late, according t 1 report 
1188 Main Street, Bridgeport, Conn : ‘ : . 
‘ r ed ‘ r \ thre iss } wrave ~ ( N \ 
At your expense, kindly send me a specimen plier and box ; E . th 
of staples together with discounts mn same Include return York Cit t malwamate the five existing engravers’ clubs 
postage ' —e 
t " rk Cit ta meeting held 
yaa Ne \ nK y \t | neg é 
. vas led nm the < sf < ette gs i 
Street - 
. H . > ©x ess weve t it ft Ss at i | e take 
City State , 
= = c t c Ss F al 
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reparing offices in MILWAUKEE 


for present and future progress 
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dow of every dealer 
euthorized and 
ified to render 
jHlobe-Wernicke 
Service. Look for ul 

Vr. ¢ {. Netzhammer. of Northwestern Furniture Company, Milwaukee, Wisconsin, 

submitting complete plans and specifications for an efficient office in his home city 

LNDREDS of offices in Mil pany and the Robert A. Johnston is known as Globe - Werniche 
waukee have been equipped Candy Company, of Milwaukee, to Service. It is a method perfected 
ind arranged for increased keep step with growing business. after almost a half century's experi 


ence in the manufacture of quality 
office equipment, and thorough re 


t the ‘ ‘ ‘ ev s ‘ c sy vee 
iency for years to come. The Che planning method used by Mr 


equipment has been chosen bv ex 


Netzhammer and bv authorized . 
perts to fit each particular type of Globe-Wernicke deal ae verywher search in actual office conditions. 
: alers eve 
business The arrangements have ‘ : 
| : suncnent Pe Globe Wernicke Service is the 
wen planned scientifically to con : Tere Tre 
means to greater sales and profits for 
serve costly Hoor space speed up ’ : 
i the Globe-Wernicke dealer. [t is the 
detail insure 1 bigger and better . : 
dav 's work GLOBE-WERNICKE EQUIPMENT most progressive form of dealer co 
Steel Filing Cabinets operation ever offered to the trade. 
Northwestern Furniture ( ompany, Steel and Wood Desks and Tables Through the Globe-Wernicke Dealer 
(slobe-Wernicke dealers in Milwau Steel ~~ ae School and an extensive sales pro 
kee, Wisconsin. kee p their office Steel and Wood Bookcases Safes motion campaign, the opportunity is 
planning ¢ xperts busv drawing plans Triguard File extended to every Globe-Wernick« 
. Safeguard Filing System 7 . 
ind Le iking Sper iheations tor this Cello-Clip Map and Plan File dealer to place his business amony 
work This program is conducted Visible Record Service the leaders. 
+] Once Furniture Library Equipment 
mt ‘ t s ; s ‘ s . P ° 
a r } person il upervision of Stationer’s Products Some territories are still open for 
( t ‘ ~ ser ve _ »? . 
r \. Netzhammer, and is he Ip presmcg~ yay pon ~ Sue Crlobe Wernicke authorized dealer 
nye stv hy organizations as thre North Clobe W ernicke, Cimcmneati re presentation An reqquiry will bring 
vestern Mutual Life Insurance Com full details promptly. 


C lobe-Wervicke 


OFFICE EQUIPMENT SERVICE 





















Steelguard Files, The Personal 
File for Home and Office. Letter 
and Cap Sizes 


ard 


¢ ——, Tray with hinged 
Steel Box Files. Lettet) potit> cover. 
and Cap Sizes. Stand- ™ ww y vAL 
and Double Ca \ 5 . w> ° 
pacity sro « art . ete 
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Steel Waste Basket. 





Steel Card Index 
Tray with hinged 
cover and follower. 


STIKFAST Label Pasters 


Steel Card Index 
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Shepard Now Remington U. S. Sales Manager 
J. R 


to announcement made by W 


Shepard (better known as Jim Shepard), according 
F. Merrill, recently appointed 
vice-president and general manager of Remington Rand, 
Inc., has been appointed United States sales manager of 
the Remington Typewriter Company division 

Mr the 
Remington organization, having served as manager in St 
Louis, Boston, Springfield, Pittsburgh and Philadelphia. He 


for 


Shepard is one of the well-known veterans in 


another 
St. 


Chicago manager 
prior to his 


Monarch Typewriter Company 


was typewriter company 


engagement as Louis manager for the 
Mr. Shepard was Remington manager in Philadelphia at 
of the 
for himself and family in the party making the Rand 
He 


more than a 


the time Remington Rand merger. There he won a 


place 


Kardex European cruise in the summer of 1927 became 


acquainted on that memorable trip with hun 


ars representing the various divisions of Rem 


ired of the st 
Rand 

— 
Philadelphia 


being district 


ington 


W hile 


aftairs, 


he took a keen 
of Philadelphia county 
Military 


member of the 


manager 


aide 


interest in 
for 
He is 
Athletic 
board of directors of Philadelphia 
Athletic 


CIVIL 


three vears for the Citizens raining camp 


Rotary and Penn 


iner ana a 


the 


ral committees in the 


sales cabinet iter his 


t SOOT a 
Chis 


within a tew 


position necessitated a consider 


able amount of travel months he traveled 
| 23,000 miles, visiting more than sixty Remington 


very section of the country 


Sin ¢ 


Shepard's sale spe ople have been selected 


, 
Remington offices, bearing 


testimony 
He 


acct rded 


his ability to select, train and inspire men. con- 


be 
recogrnizing 


men wh 


greatest vilege that can any 


he now h: and re 


the 


: | 
ve the task is oft 


warding the merit and ability of o come under 
ioe ‘ > 
direction 


Royal A 


district 


his 
- * * * 


assist ant manawver ot the Rem neton 


office Pittsburgh, has been promoted to 


staff of 


> 
The Many Ifs in Business 


Rand in 


he home office the Remington division. 


Following is a clever, amusing and pithy three-minute 
speech delivered by John B of of the Coe Stationery 
Company, Eugene, Ore., during one of the sessions of the 
recent annual convention of the Pacific Northwest Sta 
tioners Association at Px rtland, Ore 

‘You are all in business to make money. If you make it 
that’s fine If vou don’t, it’s one of two things—business is 
otten or else your competitor is stealing it. If your busi- 


ness is just rotten, that’s all right, but if your competitor 
is stealing it, it's one of two things—either you are asleep 
rr else he is cutting prices If you are asleep, that’s fine 
If he is cutting prices, it’s either one of two things—he is 
going to make money on increased volume, or he is not. If 
he does, that’s fine If he doesn’t, it’s either one of two 
things—either he gets more credit from the banker or whole 


If he 


trom his 


If he does, that’s doesn’t, 
ot two things—he 


Nort} west 


saler, or } dc sn’t nine 


it's either one dreams 


wakes up 


and joins the Pacific Stationers Association, or 


he doesn't If he does, fine: if he doesn't, it’s one of two 
things—he struggles along of he dies. If he struggles, fine 
If he doesn't it’s one of tw things he either goes to 
heaven or hell. If he goes to heaven, fine. If he doesn’t 
t's vo things—either his friends pull him out of the 
furnace r they don’t. If they do, fine. If they don’t, it’s 
ne t things—either ‘he will be shoveling coal getting 
hell ready for price-cutting stationers or he will wish he 
had been good on earth and a member of the Aye Sir 
Club 
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i i i ii iii hit te i i pt 


TRY THIS 
CERT AIN SALES STUNY 























) Yay be stenographers come into your store every 

day. And it’s a known fact that these girls 
buy a goodly portion of all of the office supplies 
which are sold. 


Each girl is a prospect for one or more Acco Steno 
Book Holders. 


A sure way to get her attention is to display one of 
these time and work savers, setting it up complete 
with a notebook in place. 


Have someone write a little sales message on the 
open page, in both the Pittman and Gregg short- 
hand systems. Put a catchy heading in handwriting 
across the top. YOU’LL BE SURPRISED AT 
THE RESULTS WHICH YOU WILL GET! 


With a notebook inserted the Acco Steno Book 
Holder is always ready, the page marker always 
opening the book at the “next place” for dictation. 
It is also a combination cover and rest for the 
notebook during dictation and a handy, efficient 
stand while transcribing. 


Send for a sample and price list. Start making 
money now on one of the most unusual profitmaking 
ideas that the trade has ever seen! 





AMERICAN CLIP 
COMPANY 
Beebe Ave. and William St, 
Long Island City, N. Y. 


EUROPE: 


Acco Company, 
18 Whitefriars 


Ltd. 
St. 





sf 


U should never be with- 
out a comprehensive 
stock of Acco Ezeon Clips. 
They are universal favorites 
because they slide on so 
freely and hold so tight ;— 
THEY GRIP AT THREE 
POINTS OF CONTACT. 
Retaining their “spring” for 
a long time, they may be 
used again and again. Once 
used, your customers will 
take no others! 


CANADA: 


Acco Canadian Co., 
454 King St., W. 
Toronto 


Ltd. 


ARGENTINA: 


Fred Berg & Co. 
448 Sarmiento 
Buenos Aires 
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Increased Sales 


and Profits in 
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VERY dealer knows of the increased 
activity of those manufacturers who 

sell filing system supplies direct-to- 
consumer through their own branch stores. 


As we sell only through the dealer, it has 
been our responsibility to help meet this 
competition with a strong resale program 
which could be effectively applied through 
dealers. 


We feel that we have done this! Dealers 
tell us (names on request) that our plan has 
worked out successfully. They believe that 
our specialized efforts on filing supplies are 
advantageous to them. In short, they con- 
sider us as their filing supply specialists. 


If you are not among them, and are open to 
consideration of our proposition, may we 
hear from you? 


OXFORD FILING SUPPLY CoO. 


500 Driggs Avenue Brooklyn, N. Y. 


—your 


FILING 
SUPPLY 


SPECIALISTS 
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New Quarters for New Bedford Firm 

The Keystone Office Appliance Company, of New Bed- 
ford. Mass., on June 27 moved from 235 Union street to 
55 Union streets in that city With this move, the 
ympany discontinues the sale of commercial stationery, 
according to announcement made by the proprietor and 
manager, Leo. F. Kavanaugh, and will specialize on the 
sale of furniture and various office appliances. 

We have spared nothing that might add to the attrac 
tiveness of this new store,” states Mr. Kavanaugh, “anc 
have purchased an entire new stock and fixtures, taking 
ing from our old establishment......I believe we will 
ave one of the finest displays of office appliances, loose 


dex systems, and wood and steel office furniture 


This company was founded in 1915 by Mr. Kavanaugh, 


vas suspended in 1918 and 1919 to allow the entire force 


e st ce of Uncle Sam, and was reopened some 
ears ag n the location just vacated Taking new 
ers has been made perative by the company’s out 
o the d 
é eys Othce Appliance Company is an agent 
| Ay Palmer and Associates, Bostor for the 
(rene Fireproofing Company products in New 
ty 
oe 
Royal Adds Six-Story Wing to Factory 
Che wal Lvypewriter Cor inv announced during the 
veeKk I lune the beginning ot the second expansion 
their factory in two vears. Work has already started on 
e building of a new wing of similar specifications to the 
cipal buildings that now cross-arm the main corri- 


vhich extends the entire length of their factory at 
Harttord, Cont [The new wing is to be six stories high, 
und will add more than 100,000 square feet of floor space 
to the factory’s area. Need for more space for screw ma 
chines, for spring and small parts machines, as well as 
for the inspection departments, has necessitated this addi- 
tion. It is estimated that the new wing will be completed 
and ready for occupancy within nine months 
A new building was erected a little over a year ago, to 
take care of the making of wood parts and wooden equip 


ment used in Royal typewriter manufacture. This consti 


tutes a complete mill in itself, turning and finishing wood 


Want a Balloon Inflated? Try Addressographs 
Some ingenious person who belongs to the Guaranty 
Club, a social organization of the Guaranty Trust Company, 
of New York city, according to a feature story in the Wall 
Street Journal of June 14, 1928, found a new use for Ad 
dressograph machines which 
rv 


which probably never 


is undoubtedly unique—a use 
entered the head of Mr. Duncan ot 
t others first associated with this device. 

Che task of inflating 500 balloons for a party of the Guar 
nty Club stared someone sadly in the face—or, more 
somewhat took the wind out of his sails Not 
ing a leather-lunged person, he sought a substitute for 
human power to perform his task for him. Suddenly his 
roving imagination lit upon the Addressograph, with its 


air pump that furnishes a suction in order to draw an 


envelope through the machine 
He turned on the switch and affixed a balloon to the 
pump [It worked—so well, in fact, that the 500 balloons 


were inflated in probably record time. No patent has been 


applied for, so far as we can learn 
-— 
Annual Outing of Buffalo Stationers 
The Stationers’ Club of Buffalo, N. Y., will hold their 
nual outing on Julv 14 at the Buffalo Automobile Club 
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AMAZING 
VALUES 


St. inhness 
Office 
Tables 


Never before have you seen or known such 
amazing values in office tables—never before 
such quality at the prices. 


St. Johns Tables have a nation-wide reputa- 
tion for sturdy construction—tables that 
stand up and take hard usage—at prices sur- 
prizingly low, and on which you make a very 
substantial profit. These tables are made in 
all popular sizes and in any desired finish. 
Each table has a single dovetailed drawer with 
three-ply bottom. 


OUR SPECIAL PLAN 
OF SELLING 


makes it easy and convenient for you to handle St. 
Johns Tables 


By this plan you need make no extra investment, in- 
crease your inventory, or carry any stock, except the 
minimum sample display. 


Increased production, because of plant additions makes 
it possible for us to guarantee exceptionally prompt 
deliveries; and they also make possible these remark- 
able values. 

Get in touch with us now for full particulars, prices and 
complete descriptions. There is office table business in 
your territory that rightfully belongs to you. These won- 
derful values will get this business for you. Write today. 


ST. JOHNS TABLE CO. 


Cadillac, Michigan 
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Stock these 
Money Makers! 


“a 
we ~~ 


STANDARD B & P 
Utility 
Folder 









= INSTANTLY in demand 


because it is suitable for all 







purposes \ display quickly sells this lght- 
weight flexible cover—attractively finished and 
made in al! the standard price book sizes. The 
binding is of one piece solid black Levant grain 







skiver finished inside. 


unlined 





lavyT ihidke 














ideal magazine covers, 
These folders 
included 


make 
pre spect 
should be 


tility Folders 
evervbody 1s a 
llers and 


These | 


for which 






will prove excellent s 


our displays 
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Empire Multiple Punch 















secret of the rapidity with which this Mul 
Punch sells in Stationery stores its its uni- 

need and adaptability for all round-hol 
loose leaf books, binders and files. It is the most 
speedy and practical sheet punch mad 
satisfaction through per- 





tiple 





j 
veTsa 






onventent 





lasting 





and will 


} 
lect Work 


Boorum & PEAsE Co. 


P. O. Box 272, City Hall Station, 
New York City 


give 













York Store, 349 Broadway 
Chicago Address 
500-532 Se. Threep St.. at Harrison 


Offices 





New 





General 
84 Hadson Ave., 





bs Brooklyn 
ial Boston Address St. Louls Address 
29 Otis Street 212-214 So. Tth St. 
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Vawter Fanfold Company Organized 
William A. Vawter II, 
manager of Baker-Vawter Company, n 
has purchased from 


formerly president and general 


anutacturers of loose 


leaf and filing equipment, Remington- 


Rand Business Service, Inc., the latter company’s full 

interest and equipment for the production of continuous 

manifold forms—tfanfolded, superfolded and in rolls 
Vawter Fantold Company its the title of the new company 


to be conducted by Mr Vawter (,e1 ces and plant 





VAWTER Il 


WILLIAM A 


Sales offices and agencies 


Mich 


are being established in important centers 


will be at Benton Harbor, 


George H. Shears, associated with Baker-Vawter Com- 


a production executive, will 
Fanfold Company. The 
Baker- Vawter 


pany tor twenty-hve vears as 


be general manager of the Vawter 
personnel will be made up chiefly of former 
employees 

It is the ideal and intention of Mr. Vawter and his asso- 
ciates to produce a quality of product whose excellence and 
value will continue to merit the respect and good-will 
enjoyed by Vawter products since 1899 

> 


La Ferrier Heads Elsie Office at St. Paul 
Frank J. La 


ager of the St 


Ferrier has recently been appointed man- 


Paul office of L. C. Smith and Corona Type- 


writers, Inc 
Mr. La Ferrier was formerly connected with the Minne- 
apolis branch of the Remington Typewriter Company for 


a period of about ten vears He is well known in the 


northwestern territory and has made an excellent record 


as a salesman. 
os 


A. W. Faber General Manager Europe-Bound 
AW Newark, N. J., 


their general together 


Faber, Inc announce that Henry 
daughter, 
lheodora, is leaving for Europe the middle of July. While 
abroad Mr a wee 


near 


Fera manager, with his 


Fera will spend some time at the aber 
Nuremburg, Germany 
i 


Two Royal Branches Change Addresses 


lactories 


[wo branch offices of the Royal Typewriter Company 
have changed their addresses within the past month—the 
Little Rock, Ark., branch, which is now at 117 East Third 
street; and the Miami, Fla., office, now located at 212 North 
East Second street 


> 


Howard Now Richmond Manager for L. C. Smith 


lames Howard, a city salesman in Dallas, Texas, for 


L. C. Smith & 
of the Dallas 


the managership of the 


Corona Typewriters, Inc., and a member 


been promote d to 


office of that 


Apela Club, has recently 
Richmond, Va., 


company 


NE gone ME 
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nea) There is 


“=| 4 MARCHANT 


ipany 


sm | for every business need 


Model EB 


To multiply you merely press a key. The 
“EB” Model, operating electrically at over 






300 revolutions per minute, automatically 

: : Portable 
turns the answer into its concentrated Model ) 
“true-figure dials.” More work in less time. ee 


Hand Model 


The Hand Model is the shortest way 
through figures where the use of an Elec- 
tric Machine is not practicable. Sturdy and 
simple in operation, it reflects the finest 
engineering ever displayed in a hand cal- 
culator. 


— The Portable 

The Portable “lever-set,” light and eco- 
nomical of space, offers traveling auditors 
and those whose work can dispense with a 
keyboard a wonderful aid in handling fig- 
ure work. Marchant standard construction 
and features throughout. 


and | Model ERB SS 
— Model “ERB” is without the “EB” feature 
of automatic multiplication but applies all 






Mode! EB 


other Marchant short-cuts. Clearance is Super Automatic 
lightning fast the computation com- ae Electric 
= pleted, a flick of the fingers wipes the fig- JZ 
ype- ures out of the machine. 
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| t0 Calculating Machine Co. 
Oakland, California 
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A Notable Installation 
of Accounting Equipment 


A widely-known Depart- 
ment Store recently installed 
new equipment in its Account- 
ing Department. 


To Columbia was awarded 
the contract for 100 Posting 
Trays and 20 Special Book- 
keeper's Desks. They are 
shown in the illustration 
below. 


The Trays were chosen for 
their superiority: Simple de- 
sign and easy adjustability of 
compressors. Unusual filing 
capacity. Full visibility at top 
and right-hand side. Compact- 
ness and staunch construction. 


The Bookkeeper’s Desks 
were of special design. Each 
comprised a reinforced, lino- 
leum covered top with guard 
rails and brass binding com- 
bined with a two-drawer letter 
cabinet and a four-drawer cabi- 
net for 5x8 cards. 


During the time this new 
Columbia equipment has been 
in service, it has speeded the 
handling of accounts and won 
the praise of department 
officials. 


Such an installation illus- 
trates how efficiently Colum- 
bia steel equipment is serving 
large users. 


Columbia Steel Equipment Company 


Office and Showroom 
1735 Chestnut Street 


P. O. Box 2244 
Philadelphia, Pa. 





COLUMBIA 


A QUALITY LINE OF STEEL OFFICE EQUIPMENT 


Chicago Salesrooms and Warehouse: 133-135 W. Lake Street 


Telephone: Central 0645 
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(Sixth and Seventh Districts Hold Fine Meeting at Des 


Moines.—Continued from Page 48) 


mendation to other industries Mr. Waddy believes that 
by study of management and selling problems stationers 
can double their turnover. He urged stationers to study 
their quantity prices with relation to their unit prices and 
to discontinue giving discounts that destroy profits on 
quantity sales [The man who refuses unprofitable busi 
ness has the goods to sell another day, but he who sells 
without a proht has neither the goods to sell nor the 
money he should have had out of the transaction. Chain 
stationery stores are coming, said Mr. Waddy, and while 
there is no cause for alarm, it will be well for the sta 
tioners to put their houses in order to meet whatever 
situation may arise 

Concluding, Mr. Waddy paid tribute to the work of Ed 
Little, who has charge of the preliminary preparations for 
the West Baden convention, and gave some interesting pat 


ticulars concerning the approaching meeting 


\s a committee to nominate the regional governor of. 


the Sixth District for 1928-29, the chair appointed Messrs 
Payne, Hansen, Hunn, Fred. Schaefer and Netzhammer: 
District Governor Jerue then named the nominating com 
mittee for the Seventh District as follows: Messrs. Valleau, 
Popple, Hamn Pierce and Griswold 
LLuncheon was served in the Oak Room on the main floor 
of the hotel 


Tuesday Afternoon 


The first speaker of the session was Arthur H. Brayton 
editor of the Merchants’ Trade Journal, Des Moines, whose 
topic was “Salesmanship.” Following is a brief resume 


the points he made 


We should think, not how unfortunate, but how fortu 
nate we are to be living in our times We must answer 
the question, “How can we cash in on present-day stand 
ards of living First, we must study our stocks an 
ki \ enl 

Salesmanship is of the greatest importance in 1928. Sell 

s the ultimate word Selling gets the business Chis 
is a buver’s market he istomer must be sought and 
it d 


lordar Mars] aw Ce ol Be ston de ne salesmansl Ip as 
the art ot selling goods that wont come back to cus 
tomers who will.” Putting it more alliteratively, someone 
} 


else has given the following definition “Salesmanship is 


the power to persuade plenty o! people to purchase at a 
profit pleasurably.” This definition is capable of consid 
erable expansion at the hands of anyone interested in the 
clever use of words 


We are professional men and should put our standards 


( Naw stores are indeed making some progress put indi 


vidual owners are still far 1 the lead. Chey control 63.75 
per cent of the retail merchandising business, while chain 
stores rate as 12 per cent of the whol The remaining 
24.25 per cent is taken up by department stores, mail order 
houses and two or three other minor classifications 

[here are five ways to bring in the public ] Know 


the best and show it—the public will not automatically seek 


best The public doesn’t know the difference between 
price and valu (2) Be on the job and learn (,et 
ind mix No man ever tailed by knowing too much about 
his business. 3. The public will not automatically reward 
merit and service—the dealer must show them 4. The 
public doesn’t always know what they want: convince then 


Always present merchandise from the customers’ points of 


view Tell them what they want to know 5. The publ 
will not automatically demand what they are not constantly 
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410TW 


Scientific Backing 


Since correct posture seating 
has become a catch word, it is 
essential to have scientific back- 
ing for a chair which does pro- 
vide for correct posture seating. 
The Thompson patents, under 
which Derby Correct Posture 
Chairs are manufactured, have 
this scientific backing. Leading 
orthopedists are agreed that the 
Thompson construction scientifi- 
cally answers the problem of 
correct seating. 


Derby employs this construc- 
tion in the manufacture of a va- | 
riety of patterns, designed to 
meet all office requirements, 
410TW, above, a stenographic 
chair, is the largest seller. 


All Derby dealers work 
on an exclusive basis. 


P. DERBY & CoO., INC. 


Chairmakers for 84 Years | 
GARDNER, MASS. 


One Park Avenue 197 Friend St. 
New York, N. Y. Boston, Mass. 



































ee oe 


NE ASAI, FA GIO © ag cnstiaclpe SN 


SPE 2 ye 


RE Ee) ene 


= ar apartment pee ere ens it oe oe 














——o— 


Pathe ae 


ne te ne 








Ao ee 





126 OFFICE 


Za 











| 
| 
| 


| You Can Eliminate 
Ribbon Guesswork 


The Bucki Supreme Typewriter 
Ribbon takes the guesswork out 
of ribbons and ribbon selling. 


Under day in and day out pound- 
ing—continuous typing—this rib- 
bon stands up, giving clean, sharp 
impressions and renewing itself 


overnight. 


The renewing process—ink mov 
ing from one part of the ribbon 
to another—is what makes it so 
universally satisfactory 

The Bucki ribbon is 


well supported by carbon papers 


Supreme 


of like quality—a most pleasing 
combination for any typewriter 
supplies department. 


Both products are backed by the 
Buckeye plan for creating a suc- 
cessful ribbon and carbon depart- 


ment. Ask us about it now 


THE 


BUCKEYE 
RIBBON & CARBON CO. 


1466-68 East Fifty-fifth Street 
CLEVELAND, OHIO Established 1896 











AP 


topics, Who Should Own the Car: 
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There is no approach to victory except by doing the 
work which lies at our own threshold 


Service is the power that pumps the lifeblood into tl 


he 
body of business. 
“Facts We Should Know 
Kenneth Yale of the Irving-Pitt 
He said that the Harvard report 


About Our Business” was the 
topic touched upon by 
Manutacturing Company 
is useful but not infallible. We have been inclined to stress 
the bad parts and overlook the good parts. If we consider 
those concerns who made no protit, it is no more than 


fair to consider those who did make a sufficient profit 


With those whose profits were o small the matter of 


turnover was vital Stocks must be adequate, but carefully 
vatched to avoid deadwood, and expense must be cut 
down wherever possible without impairing necessary service 

\W. J. Goodman of Horder’s Incorporated, Chicago, made 

valuable and interesting address on “How Stock Control 
Builds Business.” He illustrated his remarks with charts 
of the system employed by the Horder organization, ex 
plaining the matter in detail. The system is built upon 
Colors are used as signals He explained 


what a stock control system will do and gave some inter 


index cards 


esting figures concerning the reduction accomplished in a 


few months without impairment of efficiency or service 


system must grow to keep up with ad 


Phe stock control 


vancing standards 


\\ (y Dalton, western representative of Gever's Sta 
tioner, read some interesting replies received to the query, 
What Is tl Matter with the Stationer?” The answers 
vered the whole gamut of recent discussions wit! al 
ipparent tendency on the part olf sever il t rm away 


he pessimistic attitude 


la es | Lacey president of the Northwest Travelers’ 
Association, introduced Carl Kaufman, secretary of the 
Central Travelers’ Associatior who made ar appeal to 
dealers to be prepared for the traveling man when he comes 
[he traveling man gives about fiity per cent of his time 
to his job and fitty per cent to advance the interests of the 

st trom which he ikes his living Let put 

the twent or thirtv minutes he has t \ ta ng t 
cit S am ilies pe yp le ( ce ge the sell g ts of his 


Wednesday, June 6 


The session was called to order by Sterley | i rue, gov 
ernor Seventh Regional District. who introduced ( \ 
Netzhammer of the Northwestern Furniture Company, Mil 
waukee, as chairman The subject, “Salesm«e s Auto Al 
| vances in U »keep Practices.’ was to | ive been dis 

I | 


ussed by Stafford Siekert, treasurer of Siekert & Baun 
Milwaukee Mr 
paper was read by a member of the conventior The sub 


What Insurance Should 


Siekert was avoidably absent, so his 


Re Larrica Routing Salesmen Who Use (¢ irs; Liability 
Accidents, etc., were all interestingly discussed It 
iS genera believed that the house shot carry the 
nsurance, with a clause indemnifying the house for acci 
dents, since the employer 1s responsible tor the acts of the 
plovee during the course of his service \ Milwaukee 
use provides cars and uses a blanket insurance policy 
(other houses aided salesmen in buying their cars, providing 
surance coverage for injuries and accidents ke to cost 
! erati per mile there See ed t ttere es 
(ne leale wave i gur is low Ss six cents 
Mos est ites were ict ghe 
Carl M. Schutz, sales director of the Browne-Morse 
{ npanv, Muskegon, Mich., and regional governor of Dis 
trict 5 gave a characteristically well-« nsidered al d 
gor s address o1 Controlling the Outside 
He discussed arrangement of territories; call 








pense accounts. etc.. and gave useful suggestio: 


; ; ] 
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-—— IN SHINING ARMOR AND WITH LIFTED ?* NCE 
Suceess, THEN as NOW, depended upon they a t 
Like the KNIGHT'S ARMOR of & 
HUBBELL ARMORED CAP & 
are built to stand the daily battle of iF 

















ORE SELLING ACTIVITY 
.. LESS SELLING COST 


The advertising circular shown both in stimulating sales and bring- 


above, which was produced by ing about actual savings in operat- 
Harvey Hubbell, Inc., electrical ing costs. In your business, as in 
manufacturers, Bridgeport, Con- Hubbell’s, there are similar possi- 


necticut, is a three-color folder, bilities for improving sales efficiency, 





typical of a variety of pieces printed 
on the Multigraph. In quality of 
work these pieces equal any but the 
most expensive of printed literature. 
The resultant saving from the use 
of Multigraph equipment, as com- 
pared to outside printing, totaled 
$2,620 in five months. 

A letter from Harvey Hubbell, 
Inc., says, in part: 

“The net saving the first month 
amounted to $278.76, the second 
month $314.61, the third month 
$4163.76, the fourth month $725.93, 
the fifth month $840.51. As produc- 
tion efficiency increased, the saving 


per month proportionately in- 


cutting down the cost of sales pro- 
motion, and reducing the expense 
of routine printing. 


THE AMERICAN MULTIGRAPH SALES COMPANY, 
1836 EAST 40th STREET, CLEVELAND, OHIO 


MAIL THE COUPON... . 


**Making Profit Margins Wider” is a folder 
of material that gives you the basis for plan- 
ning more effective sales activity and shows 
how you can materially cut sales and office 
costs. Actual records of 





methods used and the 










dollars-and-cents saving 
of many other companies 
are included. Send in the 


coupon today or call the 





nearest Multigraphoffice. 





vs 
sales Comoe 
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ALLEN-WALES 
FRANCHISE 
1s profitable 






@® Experience has proved that Allen-Wales is the most profit- 
able of all calculating machines for a dealer to sell. @ The 
customer satisfaction engendered by the use of an Allen-Wales 
machine stimulates business on other devices and equipment. 
@ Allen-Wales machines require a minimum amount of ser- 
vicing, thus helping to conserve valuable time. @ Because 
one Allen-Wales sale generally means another—the old by- 
word-of-mouth advertising getting in its effective work. 
® Allen-Wales’ line is complete—a calculating machine for 
every normal business requirement. © Allen-Wales machines 
are so priced as to be within the reach of every business that 
needs such a machine. @ Dealer helps are sales creators. 


That’s why there is a demand for exclusive 
Allen- Wales Local Franchises! 


ALLEN-WALES CORPORATION 
233 Spring Street, New York, N. Y. 
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topics, with special stress on the value of sales meetings. 


Ed. L. Little, sales director of the Wabash Cabinet Com- 
pany, Wabash, Ind., and chairman of the National Conven- 


tion Committee gave an interesting talk on the coming 


. . >. 
national convention at West Baden, Ind., outlining the Steel Sectional 
advantages of the place and urging stationers everywhere 
to attend what is certain to be one of the most interesting, B O O K < A ~ E = 


valuable and suggestive meetings of the National Asso- 
At the 
Price of 
Wood 


Standard sizes and 
finished in Oak, 
American Walnut, 
Mahogany, in na- 
tural wood effects 
and in Olive Green 
enamel. Construct- 
ed of cold rolled 
steel welded into 
rigid units. 

Each section com- 
plete. No top is re- 
quired. Receding 
doors. Can be had 
with steel doors, 


ciation ever held. 

The final event of the session was an address by Mr. 
Netzhammer, illustrated with lantern slides. His subject 
was Sales Management, and the address was one of the 
best discussions heard during the convention Unfortu- 
nately only a brief resume is possible here, but it is hoped 
in a later issue to give a fuller presentation of the points 
made. One of the chief problems is how to sell more 
and better office furniture. We must develop and sell the 
present market, and expand that market. Every manufac 
turer should also be a merchant in the sense of understand- 
ing mercantile problems; his salesmen should be service 


men and merchandising advisers, assisting prospects to pur 





chase as nearly as possible 100 per cent equipment. 
[The scope of the present market includes every new 
office and mercantile establishment; every growing busi 


ness of this type; every growing business with equipment 








in work and in use ten years q 
: - with glass doors, or Hi 
Efficient salesmen are not to be had for the asking. The : ae 
; yee ih Pree eden: sali S ’ without doors to be 138 
good ones are usually well-placed [he alternative is to used as shelving. : 
employ and train suitable raw material. Men who have \ 
had some experience in sales work in other lines are pret Se. Dimensions Olive Green Wood Finishes Shigotas wt. } 
] id ti should to e ’ i oO . . 201-4 Base height 4” $ 5.00 $ 5.50 . 
erable, and they id at nee be trained in office furni 201-6 Bane helsht 6” 0 eee 12 Ibe, 
ture selling after the dealer's own methods 202 9%” High Inside lau 
ses 11” x ty = 34”.... 11.00 12.00 23 Ibe. > te 
‘ - er advie eine : . we thd - = 11%" H Inside i 
Mr. Netzhammer advised u ing applicatic n blanks which, +i? “t.. + ar 12.50 24 Ibe. \ 
filled in, will give the essential information about the appli- 204 13%” High Inside ity 
, ‘8 11” x 15%” x 34” 12.00 13.00 27 Ibs. ' 
cant. A man should have a high school education, at least Sections furnished without doors, deduct $2.00 from the net price. : 
After he has been grounded in the principles of the house, Prices are F. O. B. Mishawaka, Indiana. Liberal trade discounts, 





the rest of the training may commence with work in the § 88 eee ; 


tock room, followed by a questionaire; » period on the I PREMIER STEEL FILING CARINETS 


sales floor, followed by another questionnaire Each suc = 
‘Built for Business 


Electrically and Acetylene weld- 

ed. Rigid in construction. Beau- 

tifully finished. Full Roller Bear- 
' img. Double drawer fronts. 
|. Brushed brass finish hardware. 
14 “Pinch follower, positive in op- 
i eration. Drawer capacity 25 fil- 
“4 ing inches. Automatic locking 
device if desired. All standard 
finishes and in 4, 3 and 2 drawer 
‘sizes. 


structed for Unlimited Service 


cessive step to the final introduction as a full-fledged out 

















side salesman is followed by a searching questionnaire 


which establishes his knowledge and readiness for the next 


The company's method of conducting sales meetings was 


outlined These meetings impart knowledge, resourceful 
ness and flexibility of mind. Knowledge is the fundamental 
requisite, for without it there cannot be well-grounded self 
confidence It is easier to sell a high-priced article if the 
reason is given for the price than it is to sell a low-priced 
article if no reason is given 


The speaker discussed making office lavouts how to 














explain the hidden qualities in furniture; general atmos Daas ren 
phere of stores, et oncluding as follows es —- a de a 
No sreen t > 

“To sum it up—th inswer 1S oO n our sales force ] ee ee cae 

" oe grails * 4 a5 Aaa les force Stationery SOs | 4 Dr. Letter File | $33.00 $39.00 135 
and in your entire organizatior a tin to ground vour 504-L, 4 Dr. Letter le-Loc 9.00 y 

< : ros silieas* , Cabinets Sos 4 Dr. Leeal Fite 39.00 45.00 145 
salesmen well, so the will be full of interesting informa T it 506-L 4 Dr. Legal File-Lock ye) ore er 

: , , 304 3 Dr. Letter File J . 
tion which they know how and when to present Back ypewriter 304-I. 3 Dr. Letter File-Lock 35.00 41.00 115 
Shiai tome uli: eencl diael a eieail Stands 306 3 Dr. Legal File 35.00 41.00 125 
them up with good displays, strong advertising and quant) 306-L 3 Dr. Legal File-Lock 41.00 47.00 125 
nerchandis« Then the whole store from delivery boy fo Copy 104-1. $ Dr. Lotter File-Lock 39.00 33.00 HY 
manager will catch the enthusiasm to sell and vou'll have 106 2 Dr. Legal File 29. 33.00 105 
. ' Holders 106-L 2 Dr. Legal File-Lock 33.00 37.00 105 
no difficulty in meeting your competitors : — ————— 
; Prices are F. 0. B. Mishawaka, Indiana. 

lollowing the address of Mr. Netzhammer the meeting Liberal Trade Discounts 
di ur? d . . . 
5 steak Address All Communications to the Chicago Sales Office 

Luncheon for men and women was served at the Hype ‘i | 
rion club, about fourteen miles from Des Moines, where Premier Metal Products Co. 1 
many played golt For the women bridge was the amuse JOHN W. MESSIMORE, Sales Manager Mt 
ment, several interesting prizes being awarded 1467 CATALPA AVE CHICAGO Ne 

The golf winners, announced at the dinner dance Wednes Address Export Inquiries to G. W. Snowman, 215 W. 35th 8t., if 
day evening included Messrs Gunnison, Art Schaeter. New York City 1 
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A Better Service 
For Desk Users 


exclusively GUNN 


Made in Grand Rapids 


Help your trade to get the best results 
from their staff. Sell them the unex- 
celled service of GUNN LINO. These 
distinctive desks do more than enhance 
the office interior. They promote 
accurate vision and add to the user’s 
comfort. 







“It isn’t a 


Lino” 
Unless it’s a 


GUNN” 





The Gunn Furniture Co. 


GRAND RAPIDS, MICHIGAN 


Branch Offices and Salesrooms 


11 East 36th St., New York City 
1027 So. Broadway, Los Angeles 
21 Second St., San Francisco 
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Latsch, Walker, Hampton, Castle, Bristol, Hammond, Man- 
deville, Frank Koch, Laws, Welch and Hancock. Suitable 


prizes, some humorous, were awarded amid great applause. 
The Banquet 


This function was held on Tuesday evening, June 5, in the 
West Ball Room of the Fort Des Moines hotel rhe 
toastmaster was W. E. (“Bill”) Smith of Smith & Marshal 
Chicago, and the principal speaker was former Governor 
W. L. Harding of Iowa, president of the Great Lakes-St 
Lawrence Tidewater Association. At the speakers’ table 
were Sidney E. Collins, Automatic Pencil Sharpener Com 
pany, Chicago, governor, Sixth District; Frank J. Koch, 
Koch Brothers, Des Moines; Mrs. F. J. Koch; former Gov 
ernor W. L. Harding; William Koch, Koch Brothers, Des 
Moines; Mrs. William Koch; Sterley F. Jerue, McClain & 
Hedman Company, St. Paul, Minn., regional governor Sev 
enth District: Mrs. S. F. Jerue; W. E. Smith, Chicago; 
Woodson P. Waddy, Everett Waddey Company, Richmond, 
Va., president National Association of Stationers, Office 
Outfitters and Manufacturers; Cliff. Cody, C. F. Cody 
Company, Dubuque, Ia., newly named governor of the Sev- 
enth Regional District; Mrs. Cliff. Cody; James T. Lacey, 
J. G. Shaw Blank Book Company, New York, retiring 
president of the Northwest Travelers’ Association; Fred ( 
Schaefer, Sanford Manufacturing Company, Chicago, pres 
ident Northwest Travelers’ Association, and Mrs. Fred ¢ 
Schaefer 

The fact that “Bill” Smith and Joe Hildreth had jour- 
neved to the Des Moines meeting by air on the previous 
Sunday night led Governor Jerue to introduce the former 
as “Lindbergh the Second,” to be toastmaster he toast 
master spoke in appreciation of the honor and put the com 
pany at ease with stories and witticisms After some lively 
community singing, Miss Louise Koch, daughter of Mr. and 
Mrs. Frank J. Koch, rendered a harp solo which was en 
thusiastically encored. Miss Koch is an accomplished harp 
ist \ bouquet of American beauty roses was presented to 
her 

James T. Lacey, retiring president of the Northwest 
Fravelers’ Association, introduced his successor, Fred C 
Schaefer, in a complimentary vein. Mr. Schaefer acknowl- 
edged the introduction, expressed appreciation of the honor 
and appealed for support and assistance. He then named 
the other officers of the association, 

President W. P. Waddy of the National Associatior 
said that the work done by and through the district organi- 
vations is bringing a new era to stationers all over the 
country He offered congratulations to the Sixth and Sev 
enth Districts on their successful joint meeting and compli 
mented the Northwest Travelers’ Association on the energy 
and capacity shown in handling the convention He con 
cluded with an appeal to his hearers to attend the West 
Baden convention. 

Governor Jerue thanked the stationers of the Seventh 


District for their support and cooperation during his two 


terms of office, and offered special thanks to the Des 
Moines stationers and the members of the trade in Iowa 
generally for the hospitality accorded 

Cliff. Cody. newly named regional governor of the Sev 
enth District, expressed cordial thanks and appreciation for 
the honor conferred upon him 


Governor Sidney Collins announced the nomination of 


Stattord Siekert ot Milwaukee as governor ort the Sixth 
District 

At this point a couple of pseudo officers entered and 
‘arrested” the toastmaster and Joe Hildreth. For a minute 


it looked real, but the almost immediate return of the toast 


master established the fact of the hoax 


The toastmaster next wittily introdu ed ex-lrovernor 
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Sell them what they’re sold on. . 


Duco... the finish buyers know 


O much easier to sell a buyer furniture 
with a Duco finish! Every buyer 
knows Duco. It’s a nationally famous 
product—a name everywhere recognized. 
When you say Duco you get an instant 
and favorable response 


And] how!) much more quickly Duco 
makes office furniture and appliances 
sell! Buyers today, more than ever 
before, refuse to buy on initial good ap- 
pearance alone. They want lasting 
beauty—a surface whose richness time 
cannot soon wear away. And 
durability is exactly the quality 
on which Duco has built up 
much of its reputation. The 


Duco carry their cars sparkling and lus- 
trous through service conditions more se- 
vere than office furniture can ever know. 


Progressive dealers everywhere are 
featuring business furniture, dictating 
machines, typewriters and many other 
classes of office appliances finished in 
Duco. The Duco finish brings furniture 
to them in such excellent condition that 
the usual ‘“‘touching-up” is virtually 
eliminated. Outliving wear and tear 
that would ruin ordinary finishes- 

lasting through month after 
month of hardest usage—Duco 
gives to the consumer the 
satisfaction that makes good 








buyer hardly needs to be told 
that Duco-finished furniture 
keeps on looking like new. 
Probably he is one of the six 
million motorists who have seen 


g r 





26. U. 5. PAT. OFF. 


DUCO 


Made only by du Pont 











The Duco oval on tag or seal 
helps buyers identify a Duco 
finish on many leading lines 


will and repeat sales. For fur- 
ther information on Duco and 
its ability to increase turnover 
and volume, fill out the coupon 
below and send it off today. 


E. I. du Pont de Nemours & Co., Inc. 
Parlin, N. J 


Gentlemen: Without obligation on my part, 
please let me have information on Duco and 
du Pont merchandising co-operation 


Name____ ail 4 Macken 
Executive Position ry: — 


Firm Name  ennaoeee to 


Address. ctiasniniliedlin 


City / aii 
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MYRILE 


JOINT IIEAWTW 
WING IRON TT 


In their new 2400 Series in Walnut (2300 in Mahogany) Myrtle 
presents a period style desk which is unmatchable for its sheer 
beauty and its remarkably low price. 






Just note the massive top with its beautifully fluted 

edges; the sturdy posts and the drawers with receding 
panels which bring out the character of the Walnut 
veneers in striking contrast. 


And at the remarkably low price set by Myrtle no 
dealer can afford not to have a period desk to 
show his trade. 


Write for a close-up of prices and further 
information. 


MYRTLE DESK COMPANY 
HIGH POINT, N. C. 


New York Warehouse 
Pier 21, East River 
J. Wallace, Representative 
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Harding, former chief executive of the state of lowa, who 
came back in kind and then swung into a speech which set 
everyone on his toes with enthusiasm. His subject was the 
Great Lakes-St. Lawrence waterway proposition and the 
benefits which its consummation would bring to the farm- 
ers and business men of the Northwest. Dancing followed 
the banquet. 
Entertainment 

On Tuesday the ladies were given an automobile tour 
and trip through the plant of the Armand Company 
Luncheon was served at Younker’s tea room. 

In the afternoon they were entertained at a theater party. 

On Wednesday there was a trip through Rollins’ hosiery 
mills; luncheon and bridge party at the Hyperion club, and 
in the evening a dance and entertainment in the West Ball 
Room of the Fort Des Moines hotel 


All the entertainment features were provided by the 
Northwest Travelers’ Association 

Credit is due the committees for their work in carrying 
These committees were 
Information—J. O. Popple Publicity—B. J. Bristol, 
Jack Dalton, H. W. Martin Arrangements—Fred C-. 
Schaefer, Bob Valleau, Jim Lacey, Al. Skibbe and Roy 
Clarke Registration—George Borders, Harry Murdoch, 
Claude Fleet, Joe Hildreth, Al Weber, Harry Collins, 
Harry Jennison and Miss Mary Belloma of Holley & Sons 
Company. Automobile—C. R. Story, Ed. Friedman, W. W 
Gonser, Ham Warnock, A. W. Welch, Fred Foster and 
D. R. Murray. Golf—F. J. Koch, Karl Castle, A. C. Statt 
Entertainment—P. E. Wilson, Jack 


out the details of the convention 


and Fred Christensen 
Grey, Bill Smith, Karl Kiesel, George Willig, H. F. Shires 
and Roy Wells 
> 
Typewriter Man Goes into Insurance Field 

W. E. Whyte, formerly identified with the typewriter in- 
dustry at Phoenix, Ariz., has sold his stock to the All-Makes 
Typewriter Company of that city. 

Mr. Whyte has been appointed state manager of the 
Monarch Accident Insurance Company, whose home ofhce 
is at Springheld, Mass He expects to devote his entire 


time to this new work 
a 


“When the Grand Hotel Was New” 


Quite striking, attractive and suggestive of modern de 
velopments is a little coat por ket-size booklet just issued by 
the Victor Safe Company of Marietta, Ohio, entitled “Safety 


When the Grand Hotel Was New.” 


colors—depicts a lobby scene in a hotel of a past generation. 


The cover design—in 


We see the open gas jets in the chandelier; the marble 
pillars and the checker-board effect on the inlaid floor. We 
observe several men and women standing about in the 
strange—to our eyes—costumes of 1876. Turning the page 
we note with interest a picture of a man immaculately 
groomed in the habiliments of a day long past going cheer 
fully down a knotted rope hand under hand from a third 


story window from which smoke and flames are pouring. 


The booklet tells us that those days there was a big iron 
ring fastened with a lag screw in the window sill of every 
bedroon Four feet of heavy steel chain—enough to extend 
through the window and to clear the ledg« was attached 
to the ring. while from the end of the chain hung enough 
manila rope, knotted at intervals, to reach the ground. The 
chain wouldn't burn and the knots in the rope gave con 
enient hand-holds. Fire protection in the seventies and 
eighties, and, to a considerable degree up to the beginning 
of the present century, was about like it was “when the 


From this point the booklet leads the reader by easy 


d int ting stages to modern fire protection, with spe- 
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Patent No. 1660648 
Foreign Patent 
Pending 


Every 

| Typewriter 
Service Call is an 

opportunity for 


IN-MAY 





Securely attached in a jiffy. Typewriter cannot fall yet is 
easily moved for cleaning or 


adjustment. 





| 
Typewriter can be turned for | 
comfort or better light and still 

be safely held. | 





tive device for the purpose. It makes the typist’s 
work easier and more productive, pleases the Boss, 
gives you added prestige and neat profit. An intel- 
ligent demonstration is a sure sale. Retails at $4.00. 
Send for proposition and sample. Use the coupon. 
The LIN-MAY Co., 111 W. Jackson Blivd., Chicago. 


 sleeteneeloetoeetenlanlententastesetententetantan | 


The LIN-MAY Co., 111 W. Jackson Blvd., Chicago 


| 
| 
This profitable specialty is the simplest, most effec- | 


Send me dealer proposition. Send sample set 


l 1 
| 
1 
BD FOF ow. ccc cccnsvccncsecsnseatscseces typewriter. ‘ 
' Check enclosed. ‘ 
, Send C. O. D. parcels post. 1 
' Name ones Upwwed Jb sales ace eld ese t 
. ' 


Address 
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INVITES DEALER 
CO-OPERATION 


Because of its simple, sturdy, compact construc- 
tion, and low sales building price, coupled with 
the tremendous market waiting to be supplied, 
the DANDY Envelope Sealer invites the best 
sales efforts of all commercial stationers, type- 
writer dealers and retailers of any sort of sup- 
plies for the office. Our profit sharing proposi- 
tion gives them a powerful additional incentive. 


Note These Features: 
RAPID! Seals readily up to 400 envelopes 


per minute. 

EASY! No instruction required—just turn 
the crank, that’s all. 

PORTABLE! Weighs only four pounds 


takes five by eight inch space on desk or 


shelf. 
DURABLE! Lasts a business lifetime; no 


servicing, nothing to get out of order. 


A rapid fire money maker selling on demon- 
stration of a few minutes 


RETAIL PRICE $12.00! 


Write, wire or phone today for our most attrac- 
tive and unusual sales proposition for dealers 


and distributors—be the first to sell DANDY 


Envelope Sealers in your city. 





( - 
\¢ SEALER CORPORATION 
3:17 THIRD AVENUE 


- PITTSBURGH Pa.,U.S.A. 


Cable Address’ - **‘Dandyseal”’ 
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cial reference to the Victor Safe Company’s new Victor 
Certified Safe, heretofore described in Office Appliances, 
with its scientific insulation which protects its contents 
against the assault of 1,700 degrees of heat for one hour 
or more and a dropping of thirty feet in the clear. Inter- 
esting comparisons are made between safes of an older 
day and the newer, lighter certified safes of the present 
Che Victor's method. of insulation is interestingly described 
Copies of this booklet may be had on request 
> 
H. W. Buse a Congressional Possibility 
H. W. Buse, an executive and special railroad representa- 


tive of the Remington Typewriter Company Division of 


Remington Rand Business Service, Inc., with executive 
offices at 374 Broadway. New York, N. Y., has recently 
been mentioned for nomination on the Republican ticket as 
a member of Congress to succeed the late Representative 
Thomas M. Butler ! 


f Pennsylvania Mr. Buse has been 
for the past two and a half years chief burgess of the 





HENRY W. BUSE 


Bor ugl or Ridley Park De laware county Pe nna., and has 


been a member of the borough council for the past twenty 


ears 

He is a graduate of the university of hard knocks He 
started out as a drug clerk, later working for the R. G 
Dun & Company delivering reports Learning the type 
writer, he was given a job as typist \fter studying stenog 
raphy, he went to work for the Standard Oil Company 

til one day, when he bought a set of rubber keys for his 
typewriter. he was offered i posiliol s salesmat these 

s le later became a typewriter I bbon salesman 
lowing this with selling Remington typewriters He was 
with the Remington for thirtv-two vears prior to the recent 
erger, ¢ ventually rising to the executive position he now 

Ids We hope he ichieves the signal honor ot election 

Congress 

> 
Goldberg Now a Mason 

\braham Goldberg, for many years connected with Ralpl 
Halprin, wholesale stationer of New York City, received 
s master’s degree in Masonry on Monday, June 25. It 
was given in the Greenpoint Masonic Temple, Nostrand 
nd Jefferson streets, Brooklvn, N. \Y ind makes Mr 
;oldberg a member of Victoria lodge, No. 1037, A. F. & 
. = A number of his Masonic friends in the stationery 


, : 


trade were presel! at the ceremony) 
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. DIEBOLD furnishes you 


with a 


Proved Sales Plan* 


“&/ that works for you 
Automatically 


































Sales Promotion 
Brings Your 


Prospects Jn. 


Adiesiies Covers 
Your Market 


































Our 
knowledge of 
the market and 
modern advertising 
and selling has enabled 
us to take out the “guess” 
for our dealers. Diebold 
Dealers are a part of a prof- 
itable organization because we 
furnish them with a quality line 
and the proper merchandising tools 
to build volume with it. Why take a 
chance — why not follow the proved path 
to profits? You will miss no sales with this 
line because you can meet all conditions of 
fire risk with proper sizes and styles. 


Bankers have depended upon Diebold Bank 
Protective equipment for years. Ask your 
Banker about Diebold — then get a letter off 
to us for complete details. 








Superior Line gives 
| You hig advantage 


See Your Banker Today 
DIEBOLD SAFE & LOCK Co. 


CANTON, OHIO 


[IEBOLD *: og DAF E 


Sem: F&O RB. DD SaANRER 
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(Office Appliances in Japan.—Continued from page 26) 


an Office, there is at least one typewriter in use; if a shop, 
a cash register is found in all of moderate size 

There is a very good demand for typewriters, American 
machines supplying most of the market Che purchases 
of which during the past fourteen years amounted to more 
than $1,900,000. Imports in 1926 were valued at $140,705 


Japan makes sates herself, but though cheaper than 


those of foreign make, the quality does not compare with 
those imported. Fires and burglary are not uncommon in 
Japan, and firms nowadays prefer to spend more on a first 


class safe than spend less on an inferior article, and take 
larger risks. Fire-proof safes of medium and larger sizes 


have good prospects sale in the Japanese market 


Cash registers are increasing in favor, and it will be only 


a matter of time before every shop in Japan has one 


Adding and calculating machines are used by the larger 
firms and banks; foreign houses established in Japan fur 
nish their ofhces in the best style Japanese concerns are 
doing likewise, in order to appear up-to-date 


Advertising and efficient salesmanship are essential in 
the Japanese market, the former to educate the people to 
modern methods, and the latter to convince them of the 


superiority of imported office equipment over the locally 


Local Distribution Necessary 

firm of makers of office equipment should 
either have its own branch ofhce in Japan (preterably in 
Toky with sub-agencies in Nagoya, Kyoto, Osaka, and 
Kobe, or it should appoint a reliable firm t present it in 


re 
that market. Firms should send their travellers to Japan 


from time to time nd should see that their agents (if 
not on the spot themselves) have some foreign travellers 
in their employ. Given good quality and the right prices, 
a Japar ese can e induced to buy. 

The import duty on metal manufactures is 40 per cent 
ad valorem, which applies also to sates, cash boxes, 
etc.: typewriters and parts are charged at the rate of 
188 £9-18-0) per 132.2 Ibs [he principal demand (as 
far as foreign goods are concerned) is for metal manufac 
tures in the way of « e equipment, those made of wood 
being supplied by |! | manufacturers There are already 


several foreign firms selling office appliances Japan, but 
there is room fer more, and the competition is not yet 
very keen, whilst the field open for development is still 


fairly unlimited 


> 
British Firm Celebrates Its Coming of Age 
Messrs. Bransons (Office Equipment), Limited, distribu 
tors of the Royal Typewriter in the counties of Leicester, 


Nottingham and Northampton, England, this year reach 
their majority as a firm, the business having been estab 
lished in 1907. To celebrate this twenty-first birthday of 
the business, the members of the staff, their wives and 
friends, to the number of over forty, were entertained o1 
May 30 with a motor trip to the delightful and ever inter 
S] 


| 
esting akespeare ¢ ntry 


The Nottingham staff, having joined at Leicester, tie 


part got away about mné 1 by charaban and cars, pre 
ceeding through ( entry to Kemilwort here a halt 
nour s teres g spe t the Castie ru sft k place 
A run through charming scenery past Guys Clift brought 
the party to Stratford-on-Avon, in time for a welcome and 
enjoyable meal at the Unicorn hotel Several pleasant 


hours were spent on the river and sight seeing in the 


town, and with a short stop on the return journey at Leam 


RIBBONS | 
md CARBONS , 








The RIBBON and the CARBON 
are Mightier than the Machine 


The most expensive machine 
and the highest paid stenog- 
rapher cannot produce cred- 
ible work without supreme 
quality in the ribbon and the 
carbon used. 


TO INSURE A GOOD IMPRESSION 
USE COLUMBIA PRODUCTS 


For all writing and duplicating 
requirements 


Prices and samples on request 


COLUMBIA 


Ribbon & Carbon Mfg. Co., Inc. 


Dizon, Holmes & Dizon 
69-71 Wooster Street NEW YORK 
1305 Arch St., 


Dwight Building, 
Kansas City, Mo. Philadelphia, Pa. 


FOR THE BRITISH ‘SLES 


Our Lendon factory is thoroughly equipped to handle all 
carbon and ribbon business. 


22 Bush Lane, London, E. C. 4, England 
FOR SOUTHERN EUROPE 


The service obtainable at this branch is in itself a complete 
unit. All limes in every grade. 


Viale Abruzzi No. 20, Milano 119 
And Agencies in all other Principal Cities 
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A million and a half 





portable typewriters 
are begging for a home 











Think. What an opportunity for sales. A mil- 
lion and a half portable typewriters—and thou- 
sands more every month—are begging for a home. 
Where to put the portable—on an ill-suited desk 
or table, a chair, the floor or one's lap has been 
the bugaboo of the small machine—until now. 
But the question is solved for all time by the 


WIL-FRE TRIPLE PURPOSE DESK 


Its here—the newest creation in furniture, a 
concealed writing, typewriter, table-desk for 
home, office, store, school, hotel—everywhere. 


The richness of fine furniture plus the sturdy 
qualities of an office desk. But with all its ex- 
clusive features the price is no higher than an 
ordinary desk. No service required; no tools 
needed. For once there is something new. It js 
the Wil-Fre. You can sell it. Write us today. 
A big demand will be created for 
this desk thru our extensive adver- 
tising, so get your inquiries in early. 


For all dealers 


Office furniture dealers, commer- 
cial stationers, typewriter shops 
the Wil-Fre is your opportunity. 
Available to all. [t does not con- 
flict with any line because there 
is nothing like it on the market. 
Send for details today. 


WIL=FRE 























2501 Homer Street 


PATS. PEND. 


(( CHICAGO )y 














]). D. Freese & Sons Company 
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Messrs. Bransons took up the “Royal” agency in 1914, and 
since then have distributed some 120,000 pounds worth of 
this popular make to a rapidly increasing clientele. As illus- 
trating what can be achieved by enthusiastic and persist- 
ent effort, backed up by a capable and loyal sales staff, it 
is interesting to record the following details of the Bran- 
son business since its inception: 

In addition to the creation of a large “Royal” business, 
it has handled successfully several other agencies. The 
Multigraph agency was held for some five years, during 
which the users in the district covered were increased from 
six to sixty, and some 20,000 pounds in sales effected. 
Kardex was likewise introduced to the extent of over 
12,000 pounds, and some thousands of pounds worth of 
orders secured for Dictograph telephone installations. Edi- 
phone dictating machines, calculating machines, and simi- 
lar special equipment have also formed part of the Bran- 
son activity. In all, since commencing business, the com- 
bined office equipment and supplies sales of the Branson 
organization have reached the very creditable total of 
over a third of a million pounds, a result little dreamed of, 
when the present managing director, E. F. M. Branson, 
commenced the business in quite a small way in the 


autumn of 1907. 


eS ae 

American Writing Opens Third Chicago Store 

The American Writing Machine Company is now oper- 
ating a third store at Chicago. This is located at 228 North 
Wabash avenue, a stone’s throw from Wacker drive, and 
a block from North Michigan avenue. An expansive show 
window is devoted to displays of typewriters and acces- 
sories, which get the attention of pedestrian and automobile 
rafic on Wabash avenue. Stock machines, ready for de- 
livery, are contained in glass front cases which line the 
walls of the store 

The local repair shop, which had been operated in con- 
junction with the store at 171-73 North Dearborn street, has 
been moved to the third floor above the Wabash avenue 
store. The repair men and rebuilders receive daylight 
illumination from several windows facing west. The rear 
of the shop is used for storage of rough and rebuilt ma- 
chines. The shop is well equipped to handle the range of 
work required by the Chicago customers. 

The company’s store, formerly at 171-73 North Dearborn 
street, has been moved to 177 North Dearborn street, in 
the same building This is an attractive establishment, 
which is headquarters of J. E. Pratt, manager at Chicago 
for the American Writing Machine Company 

itil 

English Concern Open for American Agencies 

E. N. Mason & Sons, Limited, Colchester, England, an- 
nounce that they are in a position to market American 
office specialties and drawing supplies The company is 
well established, manufacturing a line of commercial sta- 
tionery and general office equipment. A thorough and effi- 
cient sales organization, covering all parts of the United 
Kingdom, assures the successful introduction of any Amer- 


ican line taken 


a 
Cooper Takes Safe-Cabinet in Zone 7 
It is announced that King Cooper has taken the position 
as Safe-Cabinet specialist in Zone 7 of the Remington Rand 
organization. He became a Safe-Cabinet man seven years 
ago at Oakland, California. He was next made manager 
at San Jose and has won many sales prizes 
Paul Kollmorgen, formerly supervisor at Boston, has been 
transferred to Zone 5, which includes the Chicago territory, 
where he was formerly located 
: a 
“Justrite” Registered as Trade Mark in Japan 
The trade mark Justrite,” has been registered in Japan, to 


cover fountain per (except pen points), stationery and pencils 
‘Applicant, T. Tatara, Tokyo.) 


30 Million — 


and over half of them prospects 


Vul-Cot means “waste basket” to a nation! 
Six million magazines carry the Vul-Cot mes- 
sage to thirty-million readers—every month 
during 1928. And half of these thirty-million 
readers are possible Vul-Cot customers. Sta- 
tioners, office outfitters and department stores 
everywhere have little trouble in selling this 
nationally advertised waste basket by the 
dozen! If you’re not a Vul-Cot dealer write 
now for complete details. 


NATIONAL VULCANIZED FIBRE CO. 
Wilmington, Delaware, U. &. A. 


VUL-COT 


- the national wastebasket 
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GVW: 


SOLTOR PRODI GIs 


TYPEWRITER RIBBONS 
TYPEWRITER - PEN & PENCIL 


CARBON PAPERS 
REFLEX 


WRITING INKS + SHOW CARD COLORS 
STAMPING & NUMBERING 
MACHINE INKS 














THESE ARE ALL COLOR PRODUCTS 
SOLD BY 
OFFICE SUPPLY DEALERS 





The fact that our business has 
grown and developed largely, 
over a period of 48 years, is in 
itself first evidence that super- 
ior goods are produced, that 
they are sold at reasonable 
prices, and that satisfactory 
service to thousands has been 
rendered. 


a for grade—price for price, 
there are no stationers color 
gy that surpass the A. & 
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Some German Items 
Special Correspondence to Office Appliances 


Germany has become the best buyer of American portable 
typewriters, according to the import and export statistics 
for November and December, 1927. Germany received 
November 1,647 portables, while the United Kingdom im- 
ported 1,276, and France 1,170. December figures are 
similar: Germany imported 1,492; United Kingdom, 974, and 
France, 1,054. 

* *¢ * 

The Addressograph, Ltd., London NW 10, have founded 
a new company in Berlin to be known as the Addressograph 
Company, Ltd., Gmb. H., Berlin NW, Schadowstrasse la. 
They are now sufficiently well stocked to supply current 
demands 

| we 

Mr. Rukin has left the firm of Bruna Hahn & Company, 
Leipzig, distributors of the Royal typewriter, to join the 
firm of Johannes Gros & Company, special distributors of 
the Royal typewriter. The former concern will carry on 
under the name of Pirrman & Company 

* * * 

Messrs. Gibian & Company, Vienna agents for the Elliott- 
Fisher and Sundstrand machines, have changed their firm 
name to Elliott-Fisher-Sundstrand Organisationgesellschaft, 
Gibian, Dr. Habicht & Schiefer, Vienna 

* * * 

The firm of Grimme, Natalis & Company, Braunsweig, 
manufacturers of the Brunsviga calculating machine, have 
bought the manufacturing plant of the Rechenmaschineen 
werke A. G., Leipzig, manufacturers of the Kuhrt calculat 
ing machine 

* * 

The Kardex A. G. has moved from Behrenstrasse 50-52, 
Berlin, to Benningsenstrasse 25, Berlin-Friedenau. <A union 
has been formed with the Remington-Powers organization, 
and the new firm will operate under the name of Kardex 
G. m. b. H. The operation of the branch manufacturing 
plant in Landstuhl, Pfalz, Bavaria, will be discontinued, and 
only the one at Saarbrucken will be used. 

* * * 

Bruno Bahn, formerly managing director of the J. P. 
Goerz Company, Berlin-Freidenau, manufacturers of the 
Goerz adding machine, has been appointed managing di 
rector of the Rheinmetall A. G. department for typewriters 
and calculating machines 

* > * 

Francis Stephan Parnham has been elected president of 
the board of directors of the Adolf Holken A. G., Charlot 
tenburg 5, manufacturers of “Pico” ribbons and carbon 
paper 

* * * 

The German Dictaphone Company, Zimmerstrasse, Berlin 
SW, announce their new sales organization for distributing 
the Dictaphone 

* * * 

The Adlerwerke vorm. Heinrich Kleyer A. G., Frankfort 
on-the-Main, manufacturers of the Adler typewriter, paid 
dividends of 5 per cent on common stock and 7 per cent on 
preferred stock, for the fiscal year ended September, 1927. 

E.R. B <a 

Deferrari Undergoes Successful Operation 

Joseph Deferrari, assistant to the advertising manager of 
the Royal Typewriter Company, was operated on for 
appendicitis at 4:15 p. m. on June 18, at the Sherman Square 
Hospital, 205 West Seventieth street, New York City. He 
is doing very nicely and expects to be able to return to 


his duties in a few weeks. 





able 
stics 
d in 
im 
are 


and 


ided 
‘aph 
la. 


rent 


any, 
the 


s of 


ott 
irm 
aft, 


on, 
lex 
ing 
ind 


pon 


uid 
on 


7 
-~/ 





July, 1928 OFFICE APPLIANCES 141 





S 
wl 


it L0 Victor continues to pioneer! Builder of the first 

: pee standard adding machine to sell at $100, Victor now offers 

p10 standard adding machines at $75, $100 and $125, for 6, 8 and 

The 10 column capacities — with direct subtraction at no addi- 
tional cost on the “Eight” and the “Ten”—a low-cost, high- 
quality adding machine to fit the needs of every type of 
business. More than 130,000 Victors now in use. 


Via saan 6 ¢c< =e 
new “8”... 100 
new “10”... 4125 


Three capacities—all with Victor triple visibility: on 
keys, tape and adding dials. Guaranteed by the manu- 
facturer, serviced by 1200 authorized representatives. 


VICTOR ADDING MACHINE COMPANY 
3900 North Rockwell Street, Chicago 
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Don’t Print... 
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I[THOGRAPH! 


Faster 
Better 


Cheaper 


on the 





ITHOGRAPHY has _al- 
ways meant quality. It 
now means economy as well. 
ROTAPRINT has taken the 
expense out of lithograph 
printing. It has brought to 
it simplicity, speed, pertec- 
tion—and the ability to turn 
out nearly all your work in 
large or small quantities 
right in your own office. 


ROTAPRINT occupies a 
space only five feet by five 
feet. In that space it will 
give you a complete litho 
graphic department—where 
you can produce letterheads, 
office or factory forms, 
maps, charts, photo reprints, 
advertising matter, etc. 
There are no costly sten- 
cils, engravings, electros, 
stereos, typesetting to buy. 
The regular office help can 
operate it. And the work is 
perfect! 


Write the nearest ROTA- 
PRINT agency for complete 





Inc. 


Suite 1106 One Park Avenue 


New York, N. Y. 





information about ROTA- 
PRINT’S | possibilities in 
your business. We'll wel- 
come the opportunity to 
prove what ROTAPRINT 


will do. 
en 


AGENCIES 


PACIFIC COAST 
0. C. Haney Corp.. 404 West Ninth St., 
Los Angeles, Calif 

PACIFIC COAST 
o. C. Haney Corp... Rm. 604, 149 New 
Montgomery St., San Francisco, Calif. 


CLEVELAND 
Ohio Rotaprint Corporation, Suite 503, 
Prospect-Fourth Bidg., Cleveland, Ohio 


CANADA 
Rotaprint Company. 52 Spadina Ave- 
nue, Terente (2) Canada 
CHICAGO 
Chicago Rotaprint Agency, 810 First 
National Bank Bidg., Chicage, Illinois 
WASHINGTON, D. ¢ 
N. M. Minnix Co., Ine., 712 Thirteenth 
St.. N. W.. Washington, D. C. 


DETROIT 
Michigan Rotaprint Corp., S13 Shelby 
Street. Detroit, Michigan 
HARTFORD 
Connecticut Rotaprint Corp., 146 Pearl 
Street, Hartford, Conn 
RICHMOND 
Rotaprint Sales Co. of Virginia, 605 
Fast Main Street, Richmond, Va. 
TOLEDO 
Ohie Retaprint Coerp.. 1607 Canton 
Street, Toledo, Ohio 
CINCINNATI 
Ohie Rotaprint Corp., 106 E. Fourth 
St.. 3rd Floor, Cincinnati, Ohio 


TEXAS 
Clark and Courts, Galveston, Texas 
ATLANTA 


Piedmont RKotaprint. Inc., 409 Rhodes 
Building, Atlanta, Georgia 

ST. LOUIS 
Retaprint Co. of St. Louis, 804 Pine 
Street, St. Louis, Mo. 
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Ault & Wiborg in a Three-Way Merger 

As announced in the June issue of Office Appliances, the 
merger embracing the Ault & Wiborg Company of Cin- 
cinnati, the Philip Ruxton Company of New York, and the 
Queen City Printing Ink Company of Cincinnati has been 
completed. By order of a resolution of the stockholders, 
the Ault & Wiborg Company has been dissolved as an 
independent corporation and is now a unit of the corpora- 
tion formed by the merger, known as the International 
Printing Ink Corporation 

Che companies in the merger will retain their respective 
identities, operating as they have in the past; and the vari- 
ous divisions of the Ault & Wiborg Company will continue 
as separate units. The division that functions in the office 
equipment industry, making carbon papers, typewriter rib- 
bons, writing inks, and adhesives, will continue its exten- 
sive manufacturing operations. 

The Ault & Wiborg Company was established 50 years 
ago in June, and the originators of the business, L. A. Ault 
and F. B. Wiborg, have been directly connected with the 

anagement of the business throughout these years. Both 
re retiring trom the business, and the ownership of the 
stock passes very largely into the public’s hands 

~_ 
(Cooperative Selling.—Continued from page 21) 
manufacturer should build up a sales promotion department 
to work in conjunction with his advertising department, and 
the dealer should appoint some man in his own organiza- 
tion to carry out the manufacturer's sales promotion plan. 
Dealer Organization an Advantage. 
\ny manufacturer who has a group of loyal dealers is in 


better position to meet competition than a manufacturer 


who sells his goods direct. The dealer usually jumps to 
the conclusion that a manufacturer can sell at lower prices 


through his own representatives, but this is seldom true, 
because a manufacturing organization that is built up to 
ike care of the dealer’s needs cannot maintain a thoroughly 


11; 


rained selling organization for direct selling without cutting 


} j lar’ restnge . _ . 
the dealer's territory and causing a continual dissension 


the dealer end of the business. In addition to this, the 
unufacturer cannot afford to place branch offices except 
the largest centers, and if he does so, having nothing but 
s own line to depend on, his overhead will at least equal 
he dealer’s overhead and usually be even greater 


here are certain items in every manufacturer's line that 


re slow-moving, but sometimes these very items control 


he sale of other items in the line that move quickly and 
the dealer who overlooks this fact in order to keep his 
nventory down many times loses the order for other goods. 
[his emphasizes the need for the dealer to scrutinize the 
line carefully and to inform the manufacturer every time 

it he is presented with a situation of this kind. If he 
does not intorm the manutacturer, the manutacturer natur- 


illy assumes that there is no demand whatever for these 
particular items and they are liable to be discontinued. No 
kind of representation is satisfactory unless it is complete 
If it is not worthwhile for a dealer to have this kind of 
contact with the manufacturer then it is a serious question 
as to whether it is desirable for him to have anything ‘of 
that line in stock or not 

The manufacturer and dealer are allied in the one pur- 
pose of marketing profitably, and neither can hope to do 
the job completely and satisfactorily without the closest 
co-operation. With a better understanding of the problems 
involved and the desire on the part of each to give and take, 
both will profit and be a credit to the office equipment 
industry 

>) - 
American Typewriters Imported Into Luxemburg 

_Among the principal imports into Luxemburg from the United 
states are typewriters 
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Merchandise That Sells 
Regardless of Season 


—Dealer Helps That 
Really Help the Dealer! 
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PEERLESS) ERASURE 
SHIELDS FREE! 


The latest of the well-known 
Peerless Dealer Helps. Carrias your 
imprint; supplied free with an order 
for Peerless Keys. A sure and unique 
way of beosting your sales; @ 
dealer help that lasts in- 
definitely in the hands of 


your customers! 














HAT’S the combination offered you 
in Peerless Rubber Typewriter Keys 
—and none others. And that’s why a 
great majority of dealers sell Peerless 
Keys to the exclusion of all other 


brands. 


Peerless quality is unexcelled. A five- 
year guarantee against rubber-harden- 
ing goes with every box. 


And Peerless Keys are the only brand 
sold thru dealers for which a real con- 
sumer demand has been created. Con- 
sumer orders and inquiries are referred 
Dealer helps such as the 


to dealers! 


erasure shield 
create extra sales! And Peerless neither 
makes nor sells direct, any other keys 
which compete with their dealers. 


illustrated above, do 


Send for the story of Peerless Profits— 
and a sample erasure shield and key to- 
day. Let us tell you how you can profit 
most by pushing these year ‘round 


sellers! 


PEERLESS KEY COMPANY, INC. 
176 Fulton Street New York City 


Peerless Key Company, Inc., 176 Fulton Street, New York City. 


Kindly send us, without obligation, details of your profit- 
building plan for dealers, together with sample Peerless 


Key and Erasure Shield, with our imprint. 
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More About Boston Houses Recently Merged 

On pages 34 and 35 of the present issue is a short 
report of the merger of three widely known companies in 
Boston. Since the item referred to was put in type addi- 
tional matter has come, chiefly of an historical character 
This is of interest in connection with the lead item, hence 
its presentation. It completes the record 

Samuel Ward in 1868 started in a modest little basement 
store at 74 State street, Boston, moving later to larger 
quarters at the corner of State and Washington streets. 
About 1880 he consolidated with Richard L. Gay, and the 
new firm of Ward & Gay moved to 180 Devonshire street, 
where it engaged for the first time in the jobbing as well 
as the retail business. In 1887, the firm being dissolved, 
the Samuel Ward Company moved to 49-51 Franklin street, 
where a five-story and basement building was soon taxed 
to its capacity by the growing manufacturing, jobbing, and 
mail order departments 

Still further moves have been to the present store at 
57-61 Franklin street in 1903, the removal of the factory 
departments in 1913 to 299-303 Atlantic avenue, and the 
occupation in May, 1928, of the new factory at 29-33 Mel 
cher street. This factory is a brick and cement, fire-proot 
structure of five stories and basement, and has nearly twice 
the floor space of the old factory, as well as the advantages 
of a railroad siding 

Although the Samuel Ward Company manufactures and 
seHs a line of highgrade stationery, including the Club 
Parchment brand, it is perhaps best known for its Line-A 
Day Book, or five-year diary 

Adams, Cushing & Foster, Inc., with its predecessors, 
covers a period of over 60 years, during which time it 
has been engaged in both the wholesale and retail distribu 
tion of stationery and kindred products During these 


years the business has been operated in only three loca- 
tions—Bromfield street, Devonshire street, and since 1920 


in its present location at 110-114 Federal street. In this 
60-year period a direct financial relation has been main 


tained between the concerns who succeeded each other, 


with a continuance of the same merchandising policies 
which conditioned the success of the first concern. The first 
firm bearing the name of Mr. Cushing was started on 


Devonshire street in 1888—Greenough, Hopkins & Cushing. 
It became Adams, Cushing & Foster in 1892. The presi 
dent, vice-president, and treasurer have a combined experi 
ence totalling 128 years 

The Moore Pen Company has always been allied with 
Adams, Cushing & Foster. It was incorporated in 1917 
to take over the manufacture and sale of the Moore “Non- 
Leakable” fountain pen. The pen business was started 
ibout 1900, with the American Fountain Pen Company as 
nts. The confusion of names proved a difficulty 
to the salesmen, so that the change in 1917 was merely in 
the line of simplification. Today the Moore pen is sold in 
every country in the world, as well as in every part of the 
United States. To the original model have been added a 
series of perfected lever self-hlling pens, an improved me 
chanical pencil and allied items 

Jack of the consolidation are several veterans whose per 
sonalities mean much to the stationery trade of Boston and 
the country generally W. F. Cushing, former president 
and treasurer of Adams, Cushing & Foster, is the oldest 

, 


in point of service October next will mark his fifty-sev 


enth year in the business. Messrs. Lamond, Whittemore 


and Davis have all served from forty to nearly fifty years 
> -- 

The Ape la Club of St. Louis, Mo., on May 4 elected the 

following officers President, R. A. Peebles, Monroe Cal- 


culating Machine Company; vice-president, A. N. Rech- 
tien, Standard Mailing Machine Company; secretary, Har 
low T. Gates, Ditto, Inc.; treasurer, A. E. Irwin, Strom 


berg Electric C mpany 
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The N CW 


1, C Smith Standard 





| HE L C Smith typewriter has 


always been known for the high qual- 
ity of its workmanship and the result- 
ant long service it gives. Its precision- 
made ball bearing typebars give to it a 
lightness of touch which is famous 
wherever writing machines are used. 


Now, to the perfection of its mechan- 
ical construction, we have added a new 
grace of line which greatly enhances its 
appearance. 


To the operator, this new L C Smith 
has several very appealing features. Its 


LC Smith & Corona Typewriters Inc 


enclosed design not only makes it ex- 
ceptionally good looking, but protects 
it from dust. Its new rimless keyboard 
is in conformity with the very latest 
technique in touch typing and elimi- 
nates all danger of injury to delicate 
finger tips or daintily manicured nails 
—hesides greatly reducing light re- 
flection. 


All such unique features as half 
spacing, interchangeable platens, right 
or left carriage return and built-in deci- 
mal tabulator have been retained. 


established 1903 
Executive Offices, Syracuse, New York 


Try our Type Bar Brand Ribbons and Carbons 
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“TURN TIP. 
PUSHES lead out 


A complete line 
of styles and 

in several 
beautiful colors. 








An Exclusive Feature 











Loads at Both ends of the tip 


Lead 
Chamber 
LOCKED! 


An exclusive fea- 
ture — you can’t 
spill the leads when 
you pull off the cap ‘ 
to erase. The lead | 4 
chamber remains N 
locked until you 

want to open it. 

Then, one easy 

twist removes 

the cap. 





All 7 Features at 





It loads at the 


neck ot tip 






No Pencil Ever Did This Before | 


and it’s a “push-n-pull” —lead always gripped—lead 
protected and « out it of sight when » not in use 





TURN TIP 
PULLS lead back 


Or it loads at point 


— IMPROVED 
FEATURES 


Push-and-Pull — 
lead is protected 
when not in use. 


Loads from either 
end of tip. 





Unbreakable DUR- 
O-LITE Barrel 
Drop it on a ce- 
ment floor — it 
won't break. 


Simplest of all 
propel and repel 
mechanisms Re- 
move tip from pen- 


every price cll "body and see 


from *.50 to 


The New 


LOCKED 1tead 
chamber— another 
exclusive feature— 
you can't spill the 
leads when you 
pull off the cap to 
erase The ead 
chamber is locked. 


All metal to metal 
contact. No bind- 
ing 

+ 


Exclusive DUR-O 
LITE Colors and 


designs: octagon 
and decagon (8 


PUSH-N-PULL 


No pencil ever offered to the public 
has won such overwhelming accept- 
ance as the New Dur-O-Lite Push-N- 
Pull. It’s the most highly pertected 
pencil ever made. Every mechanical 
fault you have ever known in pencils 
is hunted right out of the Dur-O-Lite. 
In two minutes your fingers will 
recognize the beautifully simple 
mechanism and perfect writing ease 


of the Push-N-Pull. 


Dur-O-Lite is the First Push-N-Pull 
(propel-expel-repel) ever made which 
holds the lead firmly in the tip. No 
“jiggle” or slip—none of that loose- 
ness that writers detest. The tip is 
not split in the usual manner, but is 
formed of a continuous metal rmg— 
stronger, firmer, with a finer and 
more artistic point than can be ob- 
tained in any other way. 


Write TODAY for 


and 10 side) 


Dur-O-Lite is the only octagonally- 
shaped pencil made, of that strongest 
barrel material known—Dur-O-Lite. 
This remarkable composition takes a 
beautiful, jewel-like finish, and keeps 
it. The entire mechanism is con- 
tained in the tip—the lead may be 
loaded at either end—the Push-N- 
Pull arrangement is permanently 
fool-proof—the whole pencil is engi- 
neered for long service and lasting 
satisfaction. 


Here’s the opportunity, for building 
the biggest pencil business you've 
ever known. There is nothing like 
DUR-O-LITE on the market today. 
The public is swinging to it in a way 
that makes an early order advisable, 
for DUR-O-LITE begins to earn 
money the minute you display it. 


Complete Details 


DUR-O-LITE PENCIL COMPANY 


4541 Ravenswood Ave. 


Chicago, Illinois 
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J. W. Amberg New Head of Amberg File & Index 
Company 

The Amberg File & Index Company, 1400 Fulton street, 
Chicago, Ill, at a recent meeting of the board of directors, 
elected as the new president of the company John Ward 
Amberg. Mr. Amberg is the son of William A. Amberg 
who founded the company in 1868, the first of its kind in 
the country. John Ward Amberg succeeds Theodore J. 
Amberg, his uncle, who passed away on May 5 after having 
served as president of the company since 1918 

John Ward Amberg has been associated with the com- 





JOHN WARD AMBERG 


pany for many years in the .capacity of treasurer and 
financial director. He has been forced to give a great deal 
of time to matters outside the file business, having had 
large interests in iron mining. He is president of the 
Loretto Iron Company, Loretto, Mich. He is now in a 
position to assume active charge of the Amberg File & 
Index Company, and his election was received enthusias- 


tically by all who have known him in the industry. 


oe - 
George Wolcott Goes Abroad 





George Wolcott, director of the Irving-Pitt Manufactur- 
ing Company, Kansas City, Mo., sailed on June 22 for 
Manila He will call upon stationers in the Philippine 

. 
GEORGE WALCOTT 
Islands, Japan, China and elsewhere in the Orient His 
departure was so timed that he was able to cover the Port 
land, San Francisco and Los Angeles regional meetings 


with C. M. Conger, president of the company 








Tells the whole 


story at a glance 






Free Telephone 


The Burns Display Stand on your 
counter or in your window gives a com- 
plete story of the convenience of the Burns 


Hi-Lo Bracket. 


IT DEMONSTRATES— 
—the up and down feature 
—how it swings on the base 
—the simplicity of the extension 
—the many ways it may be mounted 


—ALL AT A GLANCE. 


It requires only a few feet of space in 
return for a constant, untiring selling 
effort. 


—And it costs you nothing — 


When you get the Burns Bracket Dis- 
play, you pay for only those parts as may 
be resold, the base and dummy telephone 
are free. 


1—H87 Hi-Lo Bracket $5.75 
1— 98 Mounting 75 
I— 85 ba 75 
I— 94 2s 75 
I 83 = 75 
l 86 o 1.25 
1—Oak Base No Charge 
1—Dummy Telephone No Charge 





Total $10.00 


Less your usual discount 


USE THE COUPON 


American Electric Company, Inc., 
State and 64th Sts., 
Chicago, Hl. 


Gentlemen: 
Please send me No. 30 Dealer Displays as 
listed above. 
Name . 
Street . » BOTRaccas> 
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«@ 
Announcing 


the arrival of two new members 
in the fast selling line of 


Sunruco Office Specialties 


Sunruco Sponge Cup 





HE latest “Sunruco” creation. An all-rubber 
Sponge Cup, indestructible! Made from the high- 
est quality rubber. Distinctive construction and design 
Flared base prevents cup from tipping. Concave bot- 
tom creates vacuum when placed on a plane surface. 
Shifting or skidding impossible. Special grooved con- 
struction at the base of the sponge receptacle provides 
a reservoir for an extra water supply Testimonials 
show that a sponge, in this all-rubber sponge cup, 
actually retains moisture longer than in any other 
style of cup. 

Another added feature is the corrugations which 
appear on the side of the opening preventing overfiow 
and permitting drainage into the reservoir 

“Sunruco” Sponge Cups can be readily cleansed with 
soap and water. Unlimited guarantee against ordinary 
usage 

Each Cup is equipped with a “Sunruco” Rubber 
Sponge Furnished in two colors, Brown or Green 

Packed one to the box. 

Sponge Cup Set ..... . $ .75 Each 





Sunruco Finger 


Pads 





T HE Sunruce” standard for highest quality and 
master craftemanship has been excelled in the design 
and construction of this unique Finger Pad Made 


only from the most carefully selected materia!s No 
injurious ingredients. 

The small, efficient, talon-like projections appear- 
ing on the under-portion of these pads merely sub- 
stantiate our descriptive phrase, “Always Grip— 
Never Slip.” 

Ventilating openings have been carefully staggered 
on the upper surface of the pad The sweating, draw- 
ing sensation so commonly experienced is absolutely 
absent in the use of “Sunruco” Finger Pads 

Merely for sanitation purposes these pads are 
practically indispensable to the typist. filing 
mail service employee, street car conductor and others 
too numerous to mention 

“Bunruco”’ Finger Pads are available in four distinct 
sizes, S-11, S-11%,. 8-12. and 8-13 Each size packed 
one dozen in a beautiful lithographed package, twelve 
boxes or one gross to counter display This stunning 
“Sunruco”’ Display (as illustrated above) placed in a 
prominent spot will prove a constant silent salesman 
and money maker for you 

Made in two colors, Fiesh and Red. 
Sizes S-11, 11%, 12, 13 ~- +s... 88.00 Gross 
Write for cat we and discounts on entire 
“Suanruco” line. 


The Sun Rubber Company 
Barberton, Ohio 





. 














July, 1928 


Some of the Uses of the Tickler 


Being a Reminder to Dealers Who May Have Overlooked 
Its Possibilities —By C. M. Littlejohn. 


Note.—A leading Chicago stationer says that he sells to his 
customers the things he uses in his own business. As a gen- 
erality, this is a fairly accurate statement of what most sta- 
tioners can do, Pretty nearly everything other business men use 
the stationer himself uses. The tickler seems to be no excep- 
tion. It is a thing to be suggested by the salesman “How we 
use it,” will get the interest of almost everybody, and not every 
suggestion will by any means be seed on barren ground. We 
believe Mr. Littlejohn’s suggestions are worth taking into ac- 
count. 

HILE the stationer is prone to sell the average busi- 

ness man the “tickler” idea, the memory jogger, or 

vade mecum, yet like the proverbial cobbler’s children 
without shoes, he may often neglect the highly intensi- 
fied use of this little accessory which he sells, and which 
may be applied advantageously to his own business. So 
numerous and elastic are its uses, however, that it may well 
be adapted to practically all the executive details of an 
office equipment or stationery concern. 

The stationer’s tickler may remind him, for example, 
that now is the time to sell vacation kits, stationery, foun- 
tain pens, portable typewriters, or other equipment suitable 
tor the summer tourist, the city visitor, etc. It may recall 
certain civic events in the near future, which are going 
to require certain materials which he sells 

This memory aid may bring up a subject for a secretary's 
attention, or a matter for turning over to some department 
head or staff member at the psychological moment. Selling 
events and timely advertising copy to stimulate sales by 
calling attention to seasonal stock or contrivances for such 
occasions as summer vacations, school opening, Christmas, 
etc.; stationery requirements for fall and winter social 
activities—these are all grist for the tickler. 

Little helps in the tickler may come from a card-system 
or memorandum book, a series of envelopes, or a file, de- 
pending upon whether the stationer requires an elaborate 
system or merely a few gentle reminders from time to time 
For mere reminders, a diary of a few lines will do. The 
stenographer may keep such a volume for the average sta- 
tioner-executive. But for the more elaborate systems, fold- 
ers arranged by dates of the month are required. Under 
July, for example, there may be a separate folder for Inde- 
pendence Day, containing outstanding pieces of advertising 
copy, both the stationer’s own and that of others, showing 
what has been done in the past to stimulate business at 
this time 

The many details necessary for aiding in getting the 
young students properly equipped for school in September, 
may all be contained in the appropriately entitled folder, 
dated at proper time to allow for advance advertising or 
for entering bids for equipment contracts to be let by the 
schools, both new and old 

As an aid to advertising and selling, to administration 
to the business in all its aspects and ramifications, and as 
in experience guide and mentor, the tickler—as the sta 
tioner and his salesmen have probably told thousands of 
other business men—is an invaluable adjunct to the more 
efhcient operation of his business The memory jogger, 
-r of the burdening of 


in some form, releves the stationet 


his mind with detail, and insures action at the proper time 


>. 

F. K. Rhines on European Tour 
F. K. Rhines, general export manager for The General 
Fireproofing Company, is in Europe, where he will spend 


about four months on business 
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‘ AW MAN 


Make Money 





in Europe this Summer 


COME TO THE 
TRADE FAIR, AUGUST 26 


1770 American buyers vis- 
ited the last trade exposi- 
tion at Leipzig, Germany. 
They found new ideas, and 
new business-building mer- 
chandise. They made 
money. They made friends. 
They had a good time. 


More of them are coming 
for the Fall showing—Aug- 
ust 26th to September Ist. 
They will find a greater 
list of profitable purchases 
than ever before. They will 
see the wares of over 10,000 


exhibitors from 21 coun- 
tries. In your line there 
will be more than 350 ex- 
hibitors. 


Plan now to come. Let us 
help you make your trip 
abroad more profitable and 
pleasurable. Let us tell 
you about special travel 
rates, air transportation, 
free visa, and special ac- 
commodations. 

Write us right away. Leip- 
zig Trade Fair, Inc., Ll 
West 42nd St., New York. 


LEIPZIG 





LEIPZIG 


TRADE 
FAIR 


For 700 Years —the Market Place of Europe 
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NEW 
CARTER 
DESK STANDS 












No. 99 
Blotter Size, 13x20 in. 
Four Finishes 
No. 3? Pen—Retail $35.00 
No. 5 Pen—Retail $40.00 
Blue Holder 


OU may expect 

Carter to offer the 
new and unusual in Desk 
Stands. 


Here are several ex- 
amples of new desk 
stands just announced 
that typify the care and 
judgment used in select- 
ing designs that will have 
a permanent call. To our 
minds, this is one of the 
important points in 
making and selling desk 


No. 95—Oxidized Silver 


stands. 








Base Size—4x4¥% in. 


No. 3 Pen—Blue Holder 
Retail $6.50 


Carter's Pheasant Desk Outfit is a most com- 
plete set for office and home desks, com- 
pleting the refinement of an expensive desk 
and improving the appearance of even the 
most commonplace. This outfit is made of 
metal with four different bronze finishes, the 
pheasant design is deeply molded and ex- 
quisitely finished. The set is reasonably 
priced. The design is controlled exclusively 
by us. 


THE CARTER’S 


ESTABLISHED 





WRITING INKS $3 
CICO PASTE :: MUCILAGE 
CARBON PAPERS 


BOSTON 33 NEW YORK 








FOUNTAIN PENS 
STAMP PADS 





No. 96 
Base Size, 4x6 in. 
No. 3 Pen—Green Holder 
Retail $15.00 


Carter’s Calender Desk Stand meets the call 
for a combination of pen, perpetual calendar 
and desk tray. It is finished in highly pol- 
ished brass. 


An unusually fine value at a low price is 
Carter’s Oxidized Silver Desk Stand with 
decorated frieze around the edge. A full 
size pen point in a colored holder completes 
this excellent value. 


MECHANICAL PENCILS a 
SHOW CARD COLORS 
TYPEWRITER RIBBONS 


CHICAGO MONTREAL 
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Lyons Takes Branch Managership for Ellis 
The many friends of A. H. (“Toby”) Lyons in the Middle 
West will be interested to know that he has been appointed 
Los Angeles branch manager for the Ellis Adding Type- 
writer Company of Newark, N. J... Mr. Lyons was con- 








nected with the Burroughs organization in the Middle West 
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tor ten years. 
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Consider the Sharpener 
There is a world of inspiration in the pencil sharpener. 


~ 


Consider it in all its aspects and arrange to service it: It 


memomene 


puts a point upon the tools of commerce, gives zest to 
writing, and when properly developed, puts a keen edge 
upon the efforts of the stationery man. 


In a school which Trick & Murray of Seattle has been 





conducting for its super salesmen of stationery supplies, the 
sharpener came up for undivided attention. Of absorbing 
interest, with its wealth of detail, its use and abuse, nomen- 
clature and tactical advantages, the sharpener occupied a 


VIDAVER 


LETTER OPENER j 


prominent place in the spotlight. 


Pointers on pencil sharpeners were given the class of 


office supply salesmen while in evening school, and their Wants Men to Sell 
opportunities for selling a vast number of these smallest d Di S le 
of office contrivances which have a daily usage were pointed an to trect a Ss 


ee 


out, 

Attention centered upon the servicing of these sharpeners, One of the men we want has for over ten years 
the repair of the machines, replacement of the cutters, of successfully sold a well known adding machine. 
the selling of a new instrument. Another has an excellent record with three office 


machine manufacturers during fourteen years; 
others of similar character are for good reason 
wear out and the unfortunate thing is that office people do > rm for connection or now employed. Men of ‘ 
this type can make well-paying, permanent posi- | 


tions for themselves in our organization. 


“With the wonderful service that a pencil sharpener gives 
for its little cost,” stated a bulletin to the class, “it will 


Pee 


not always know when the sharpeners are worn out. Your 
opportunity to sell sharpeners today is all around you. Of 


the thousands and thousands of sharpeners on duty in ‘ ee : 
; There are many choice territories now available. 


Far in advance of anything now on the market, 
this machine performs an important service in a 
new and better way. It does not require service. t 
dunn tn It is of simple, rugged construction and it will run 

for years without wear. Note these features: 


office and home, possibly more than half of them have 
passed their usefulness and are now pencil butchers rather 
than pencil pointers. Worn out machines are so common 
as to give the impression that a machine is expected to 


Instruction to the selling staff of the well known Seattle 


and stationery and supply house urged the salesmen to 1. It does not cut—it abrades the surface. 
service the machines after, say, about six months of use. 2. It grinds off six-thousandths inch of the envelope 
, . ; : edge. 
With the help of a screw driver, he could make minor 
. : re ie . 3. It has no cutting blades. : 
adjustments not often given by the office staff. Occasional y 
; 7 ; ; ; 7 4. It requires no sharpening or adjustment. 
oiling and the adjusting of a screw ‘re al rere, 
: ~ = . sqQuug & . oo tere anc * _— or | 5. It does not cut a strip off the envelope; it makes ; 
the cutters, would give added life and improved performance no mess. 
to the machine. Occasionally, too, he could replace worn- 6. It does not cut or mutilate the enclosure. 
out cutters for the hundreds of machines in his neighbor- 7. It feeds automatically at a speed of 21,000 per hour. 
hand ar the office huni - o. » wierte . , 8. Feed receptacle can be re-filled while envelopes are 
ho d or the office buildings w hich he visit He should going through, assuring continesus, uminterrepted 
offer to inspect the sharpeners of the customers operation. 
, 9. No previous pre tion of envelopes required—no 
Frank condemnation of sharpeners bought three to ten } of _m. enclosures. ; 
vears ago and for which there was no hope was also urged, 10. Cannot cut enclosures. , 
so that new machines could be sold to replace them, with 11. Metallic substances such as coins, clips, etc., do not 
, , , - interfere with operation but pass through unnoticed. 
the thanks and the gratitude of the customer. Large offices 
; : : 12. All sizes and ehapes of envelopes run smoothly; no 
and schools which buy pencils by the gross would save adjustment is n 3 
the cost of a new machine in the longer service from a 
single gross of pencils. In one week, it was pointed out, a Write us in detail; all information will be kept 
large office could save the cost of a sharpener. confidential. Full particulars of the machine gladly 
Detailed data on servicing and repair taught the salesmen supplied on request. 


set forth that the following injunctions should be borne 


m mind in insp 1 nm harpener 

Machine should be tightly clamped or screwed to shelf, IDA V ER 

table, or desl \ loose machine vibrates and cracks leads | j 
Peneil cuttings should be emptied out and not reground LETTER OPENER 
ith the pencil 
Grooves in the cutters should be open and clean COMPANY 
Handle should be tight up against the frame—examine the 


set screw \ loose handle or worn gear makes lost motion 1755 Broadway New York, N. Y. 
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(i HARTER 
naistand 


OT just a new make of table, but an en- 
& tirely new conception in office furniture, 

the Harter HANDISTAND offers an adapt- 
ability and adjustability which makes it fit perfectly 
into any office, whatever the requirements may be. 
Nothing else can take its place, for there is noth- 
ing.else on the market that can do the things 
HANDISTAND can do. Just consider: 


Vertically adjustable--25" to 41" 


Table top adjustable--16" x 18" 
to 18" x26" or 18" x36" 


Rolled steel tubing base--strong, durable, 
solid, but light in weight 


Easily portable--yet “stays put” 
Attractive design--excellent finish 
Reasonably priced 


No display of office furniture is complete with- 
out the HANDISTAND. Write for details, prices 
and discounts. You'll find them mighty interesting. 


The HARTER CORPORATION 
Sturgis, Michigan 
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Large Canadian Delegation to Attend National 
Convention 

Every effort is being made among Canadian stationers to 
insure a large delegation from Canada to the national con- 
vention of the National Association of Stationers, Office 
Outfitters and Manufacturers, to be held at West Baden, 
Ind., October 8 to 11. J. S. Luckett of Vawter-Luckett, 
Ltd., 43-54 Britain street, Toronto, Canada, president of the 
Stationers Association of Toronto, writes that he is doing 
everything in his power to boost the convention. The To- 
ronto association devoted the time of one of their weekly 
meetings to discussing the convention, and Mr. Luckett is 
preparing a prospectus of the event, including a list of prob- 
able expenses, to be sent to stationers all over Canada who 
may possibly be interested in attending this important affair. 
A goodly number is expected 


_— 
(His Honor the Mayor.—Continued from page 30.) 


in need of office supplies and good printing, their thoughts 
turn to the Holcomb-Blanton Printery 

The personal contact with the prospects and the citizens 
of this trade territory is valued by the managers of this 
firm as being their best medium of advertising. Each is 
active in all civic and progressive movements. Holcomb 
is serving his city as mayor, a position that he has held 
for the past six years. He also was on the city council 
for some ten years. Blanton has been president of the 
Lion’s club; president of the Ad club; and president of 
the All-West-Texas Exposition. This civic and business 
activity requires a bit of time and expense; but these men 
have found it to yield a host of friends and these friends 
have been responsible for the continual business growth of 
the Holcomb-Blanton Printery. 

Continual advertising from the presses of this firm has 
played an important part towards getting new business for 
this firm. The “Go-Getter” is a house organ issued from 
time to time by the printery. This peppy littie journal 
reaches the public of the San Angelo trade territory with 
editorials, jokes, news items; and especially seasonable an- 
nouncements regarding the office supplies and the printing 
that is to be found at this plant. 

Window display advertising is another method of build- 
ing good will and good business that is constantly used by 
the Holcomb-Blanton Printery. As every prospect is espe- 
cially interested in his own profession, this firm often ar- 
ranges displays that will carry a special appeal to a certain 
type of trade. A concrete example of these displays is 
shown in one recently used to fine advantage in building 
some increased business from the oil field trade. 

Che floor space of this display window was slightly cov 
ered with sand. In the rear of the window was a small 
model oil derrick that was true in every respect. A tiny 
electric light was in the crow’s nest of this derrick, while 
four small, tiny storage tanks were near at hand. A rail- 
road track was laid through the sand to the oil field, while 
a toy locomotive pulled into a depot built of cardboard, 
while electric lights in various colors lighted this model 
building 

There is nothing sensational! or no sleight-of-hand meth- 
ods about the constant business growth of this concern 
It is just an example of what two men have been able to do 
with a limited capital and a big surplus of determination 
to “tote square and keep moving.” 

a 
“Work Organized” Registered in Argentina 

Commerce Reports] “‘Work Organized" has been offered for 
registration in Argentina, to cover supplies and material for 
printing houses, bookshops, stationers, lithographers and book-— 


binders; cardboard; workshop, classroom, drafting and office 


material; calculating and counting ipparatus (Applicant, 


Bolle.) 
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Just out! Our new 200 
series, made in walnut 
and mahogany finishes 
Write for a copy of our 
new No. 418 catalog just 
from the press. Our 52nd 
year of making office 


desks 












Jasper Desk Company 
lasper, Indiana 


Ourcustomers are the judges 
and have been satisfied 
Outstanding in every re- 
spect is the new Jasper 
Chair line. Correct design, 
good appearance and highly 
finished. To those whom 
we have never served, we 
extend a hearty invitation 
to give uS a trial 


Jasper Chair Company 
Jasper. Indiana 





Desks and chairs can be purchased from 
us in pool cars ,at carload discounts , lower 
freight rates and the assurance that goods 
arrive in first class condition, without 
damage. We solicit your inquiries. 
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TERRELL 
Counter Height Cabinets 





July, 1928 





Always Mean Profits 


and good quick ones too, for dealers who take them on. Think 
of such selling points! Terrell Counter Height Cabinets provide 
big storage capacity anda practical, economical counter besides 
[hey do double duty and pay for themselves over and over. 


A Terrell counter is a courteous barrier. It protects the privacy 
of an office and keeps supplies, records, etc., in the most convenient 
and accessible place. Can be fitted with linoleum top at slight 
additional charge. Let us send you full details about Terrell 
Counter Height Cabinets; it will pay you well. Address 


There’s A Terrell Cabinet 


TERRELL’S EQUIPMENT CO., GRAND RAPIDS, MICHIGAN 


To Meet Every Need 
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“TRANSFOUR” 


A Revolutionary Idea 
in Carbon Paper 


(New Machines and Devices.—Continued from page 29) 


A Record Book for Mortgage Loans 

The Boorum & Pease Company, 84 Hudson avenue, 
Brooklyn, N. Y., have recently added to their line a 
specially ruled record book adapted to mortgage loans. This 
is in response, it is said, to a considerable demand for a 
record which would effectively classify all necessary data 
in connection with the granting of mortgage loans. 

This book is now carried in stock under the number 1417, 
and is bound in American Russia on back and corners, with 
black cloth sides and green edges. It contains 76 leaves; 
854 by 144 inches. 

— , 
Globe-Wernicke Steel Sectional Bookcases 

The Globe-Wernicke Company, Cincinnati, Ohio, pioneers 
in the manufacture of wood sectional bookcases and among 
the world’s foremost manufacturers of this type of equip- 
ment, now announce a new sectional bookcase, constructed 
entirely of steel. 

[his bookcase has approximately the same capacity as 
the Globe-Wernicke universal wood bookcase. Outside 
dimensions are 1034 inches deep by 33 inches wide. Inside 
dimensions are 10 inches by 31 inches wide. Three standard 





NEW G.-W. STEEL BOOKCASE 
re available Q 3 16, 11 3 16, and 13 3 16 


x ul al 
hes (inside dimensions), with each unit having a capacity 
16 or 17 average size books. It supplements the other 


izes which the Globe-Wernicke Company has made for 


,‘¢ais 

Finishes available are olive green, walnut, mahogany and 
ik 

Commercial uses of these bookcases mk lude the housing 

catalogues ig papers, reference books, adver- 

iz literature, et Professional uses include the housing 

le ™ ‘ 

An unusual selling opportunity is offered with these book 
ses said, due to the lowering costs of production 

qt whicl puts these cases within the reach of all 
hev harmonize nis ind design with steel furniture 
f all kinds [his product is further described in the recent 
e-V\ ke S Office Furniture Catalogue, which 
iy ¢ 

an 
the Palmgren Tacker 

Palmgren Stapling Devices, Inc., 8389 South Chicago ave 
ue. Chicago. IIL, now make the Palmgren tacker, here 
shown, a combination paper fastening and tacking device 
It is compact and light weight, being 2% inches by 4% 
ches in size and 2% pounds in weight when loaded It 








f 1,000 strip steel staples Staples are 























No. 1. Very tough, clean and 
durable—exceptionally fine for 
one copy at a time. 


No. 2. Standard, clean corre- 
spondence carbon, for use up to 
4 copies. 


No. 3. Medium weight and fin- 
ish—designed for clear mani- 
folding up to 8 copies. 


No. 4. Featherweight—for heavy 


manifolding of more than 8 
copies. 


eS this manner the typist 

s equipped to perform 
efficiently EVERY mani- 
folding requirement within 
the range of typewriters. 


Write for dealer proposition 


Neidich Process Company 
Burlington, N. J. 


“The Line of the Lowest Ultimate Cost’’ 
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(ADCO "iar PRODUCTS 


(ADCO Fiexion Chain Post Binder 
(ADCO Visible Multi-Prong Binder 







W. G. Lloyd Company, manufacturers 
} of the above widely known, used and ap- 
} preciated loose leaf specialties, also pro- 
duce other loose leaf devices, forms, in- 
+ dexes and accessories more standard in 
character. 















Their loose leaf sectional post devices 
not only satisfy standard requirements in 
binders available at competitive stock 
prices in all styles and stock sizes but, in 
addition, have the same ingenuity of 
mechanical construction, skilled workman- 
ship and materials found in their specialty 
items. The company has received the 
compliment of having it said that they 
make the “Tailor-made” line in the loose 
leaf field. 


Always perfecting new devices—always | 
bringing these new devices within the Pf 
means of the consumer, W. G. Lloyd Com- 
pany now offer their new style 


Go “C K” Sectional Post Binder 
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A top-lock metal hinged sectional post 
binder operated with two press buttons at 
each end for quick releasing. Automatic 
and positive locking. Metal Parts mate- 
rial covered. 


W. G. LLOYD COMPANY 


Accounting Devices Company Consolidated 
626 SOUTH CLARK STREET, CHICAGO, ILL. 


Cable Addre ARTI 
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cut, bent and driven from a prepared strip of special stee 
contained in the device. The base is instantly detachable. 
All working parts are constructed of hardened tool steel. 
and the case is of sheet steel with rust-proof finish. The 
device, it is said, cannot jam or clog 

This device may be used for a variety of purposes, such 


as tagging or lining boxes, tacking on shade c!oth, lining box 





THE PALMGREN TACKER 


cars, piano boxes, refrigerator cars, etc. laying floor pad 
ding, fastening papers together, etc. 
_ 
New “Wesco” Duplicator 
‘he Wesco Duplicator, here shown, is a product of the 
Wesco Sales and Machine Works, 4403 Fountain avenue. 


Los Angeles, Calif. It is a patented device which is said 





THE WESCO DUPLICATOR 
require me expert hel; ror its operatior and te < able 
turn out hundreds of letters ready for mailing within 
an hour 
[The company is interested in securing dealers and dis 
tributors throughout the country, and will welcome con 
munications directed to the above address 
ee 
The TelKee System 
The Dhaver lelKee Corporation, Los \ngeles Calit Ss 
manutacturing and marketing TelKee ds es tor the sys 
tematic control of kevs by a simple 1 ethod 
of classifying, identifying, and protecting 
[he device consists of a metal “HooKstrip” from which 
twelve hooks are stamped out for key storag: An individ 


ual label pocket is stamped out of the same metal, affordir 2 


a convenient arrangement tor labeling each key Labels 
may be changed whenever desired, by slipping out the old 
label and inserting a new one [The HooKstrip is welded 
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1e-up to the ONE Posture Chair 








that works in EVERY 


sitting po 


T the spring-hinge 
automatically keeps 
back support con- 
forming to the spi- 
nal curve without 
a shadow of effort 
from the occupant 





This Exclusive Feature is winning professional 


Anyone th 
position 

Bu orit waite 1 
1 | ini! 

to x x? lir t 
I n ef t 
That’s wh | Pos-Ch has w 
of authori ke Dr. Her 1 N. B 
of t Ame ] He: Asso 
Alert d 
Pos-C} Id bot! 


Pos: 


BRINGS 


he air that 
I i Wi k o 
i ack sur 
ement 
President 
7 

gy Value 
Jol 10Nn 

i ery 


yOHNSOy 





DEAD 


AIR 


MINUTES TO LIFE 


endorsement ape sbertetemnee Dealers to capitalize 


\s ere as the four manual adjustments that custom 
fit this chair to avy occupant. 


Match the Pos-Chair proposition with any other posture chair 
set-up. Try to duplicate these 8 points of co-operation in the 
Pos-Chair campaign: 1. National advertising in Saturday Evening 
Post and Literary Digest. 2. Exclusive patented features that 
give this chair leadership. 3. Sales training at the factory. 4. 
Sales training conducted in your own organization. 5. Direct 
mail advertising support. 6. Posture editorial support from au- 
thorities lixe Dr. Herman N. Bundesen. 7. 60 years of Johnson 
ality. 8. A real franchise opportunity. 


SEND THE COUPON FOR COMPLETE FACTS. Territories 
€ ¢ idly. Don’t delay. 


JOHNSON CHAIR COMPANY 
4401 W. North Ave. 











CHICAGO ILLINOIS 
% wee ee ee Oe OS Oe Oe Oe we Se ee ee oe + 
! 

' JOHNSON CHAIR CO., ' 
4401 West North Ave., Chicago. ' 
| We want more details about the Pos-Chair plan that puts ; 
, selling on a specialty basis and stabilizes our profit. Send i 
" full details No obligation. Just good business. i 
| ! 
i ! 
| ! 
l I 
j Dealer’s Name i 
| ! 
! I 
| I 
5 Dealer’s Address ; 
ee ee ee ee ee ee J 
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The “Secret”? Of 


Steelcase Desk Success 


is actually no secret at all. Dealers everywhere are 
learning that. Steelcase Desks with their neat trim lines, 
their patented features of design and construction, their 
attractive finishes and favorable prices permit them to 
meet competition on every score with an ample margin of 
consumer acceptance always in their favor. 

Many of the country’s largest offices use Steelcase Desks 
and are steadily adding to them. Our Dealers find that 
the Steelcase line is unusually well adapted to the com- 
plete furnishing of both large and small offices. The 
Steelcase franchise is valuable: you owe it to yourself to 
learn its advantages. Write us now. 


Metal Office Furniture Co., Grand Rapids, Mich. 


July, 1928 
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into place on various sizes of keyboard panels, wall safes, 
and drawer files. 

Two styles of identification tags and markers are em- 
ployed for attaching to keys. The style for commercial 
and industrial purposes is made of fibre, providing an ex- 


cellent writing surface; a brass marker is available for 
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THE TEL-~-KEE LAYOUT 


die-stamping. A small brass loop, one end of which 
passes through the key, is self-locking and firmly attaches 
the marker to the key. Identification data on the marker 
correspond to that in the label pocket of the book. 

An aluminum disc style of key tag is made for personal 
keys carried on key rings or key chains. These tags are 
stamped in various classes, such as office, house, car, trunk, 
safe, file, etc. 

An important feature of the TelKee system is a receipt 
holder, which is placed on all key hooks if the key is 
taken away or lent to some person for use. The receipt 
holder accommodates a printed slip of paper which tells 
the person’s name, address, phone number, date on which 
key was taken out, and other data required. Every key 
can thus be accurately traced 

TelKee storage devices are made in varying sizes to an- 
swer the requirements of all lines of business 

>_> =_ 
Bailey Barker Rejoins Remington Rand 

B. H. Barker, formerly division manager of the central 
zone for Safe-Cabinet Company, has gone back again into 
his old territory as Safe-Cabinet specialist in Zone 3. Mr 
Barker has been with the Safe-Cabinet organization nearly 


ten vears covering a number of states in the central west, 


is well as holding executive positions at the home offce in 
Marietta. U. V. Culver, whom Mr. Barker succeeds, has 
been transferred to 374 Broadway as assistant to Dean 
Babl 


>- 
Woodstock Export Manager on Vacation 
Arthur Williams, export manager for the Woodstotk 


[Typewriter Company, left Woodstock June 20 for his sum 


mer vacation. He made a trip through the East, including 


t 


: . : os , . ' . ' — 
New YorkK, ali OTF the New England States, ar ( anada 


> 
Eberhard Faber Leaves for Europe 


s l eave for a | ean tri] M 
" s (x 1 id Austria will ttend c 
) ly es \ sterdan Holla They ire ex 
ected to return to the United States in about three months. 

















tell it’s 
a quality | 
chair...” 
























“the chair iron 
tells the story” 


A good chair iron is the sign of a chair 
manufacturer’s confidence in his product. 
BETTCHER Chair Irons—identified by the 
triangular handle—are standard equipment on 
many good chairs because the makers have 
found that they are not only easier and less 
costly to install than ordinary cast irons, but 
their complete freedom from breakage and 
their better appearance can be actually turned 
to valuable selling points by the dealer. 


Here are six features of BETTCHER irons 
that will interest both maker and seller of 
high-grade office chairs: 


1. All pressed steel—no “easy -grip” triangular 
castings to break or knobs. 
weer. 5. Pressed steel construc- 
2. Direct-thrust spring ac- tion cuts manufacturing 
tion — prevents irons cost, resulting in a bet- 
working loose at bear- ter iron without adding 
ing point, avoiding to cost of chair. 
shaky, noisy iron. 6. Finest quality open 


hearth and Bessemer 
screw steel used through- 
out. Oil tempered 
4. Easy adjustment by springs. 


THE BETTCHER STAMPING 
AND MFG. COMPANY 
3106 West 6list Street Cleveland, Ohio 


3. Absolutely silent—no an- 
noying squeak. 
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THE 
Evansville 


Desk Co. 


LINE 





CORP LSE 2. 





Shatter: 1 ae 


In presenting the Evans- 
ville Desk Co. line to your 
customers you offer a com- 
plete array of desks forevery 
use. [The reaction is a prof- 
itable business for Evans- 
ville dealers. Send for a 
catalog today. 


Evansville 


Desk Co. 


Evansville Indiana 
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Engagements 


Miss Patrick to Wed 

The engagement of Miss Helen Louise Patrick and 
Stephen George Boolos has just been announced. Miss 
Patrick has been connected for some time with LaPorte & 
Austin, 274 Madison avenue, New York, N. Y., advertising 
agents who handle a number of accounts in the commercial 
stationery field. She was previously associated with Burn- 
ham & Fishler, advertising agents of New York City. In 
these two capacities she has had quite close contact with 
the commercial stationery field. Cordial best wishes are 


offered 
_ 
Weddings 


Vernon-Ruppert 

Murray Vernon, vice-president and general manager of 
S. E. & M. Vernon, Inc., 65 Duane street, New York, 
N. Y., manufacturers of loose leaf books, blank books, 
and ruled books of all varieties, was married on June 19 
to Miss Cornelia Althea Ruppert, daughter of Mr. and Mrs. 
George E. Ruppert. The ceremony was held in the after- 
noon in the Italian Garden of the Ambassador hotel, and 
the service was performed by the Rev. Dr. Clyde W. 
Robbins of Plymouth Church, Brooklyn 

Mr. Vernon and his bride sailed on Saturday, June 23, 
on the Roma for a wedding trip in Europe. The bride is 
a great-granddaughter of the late Colonel Adolph Schwartz, 
who fought in the Civil War. Mr. Vernon is a well-known 
tennis player and sportsman. In 1922 he held the New 
York State tennis championship, and is at present the na- 


tional handball champion 
> 


Severance-Green 

Miss Margaret Severance, daughter of Mr. and Mrs. 
Frank Severance of Oak Park, IIl., was married to Watson 
Green, son of Mr. and Mrs. Myron Green of Kansas City, 
Mo., Saturday, June 16. The young couple will reside in 
Kansas City. The father of the bride was prominently 
identified with the loose leaf business for many years and 
has a host of friends in the field. 

‘i> : 


Birthday 


Master Walker McKinney 

L. C. Walker, president of The Shaw-Walker Company, 
became a grandfather in June, when Master Walker Mc- 
Kinney brought joy to the home of Mr. and Mrs. J. D. 
McKinney at Evanston, Ill Mr. McKinney is -manager 
of the contract department of the Shaw-Walker Company 
at Chicago. 

[The many friends of the happy grandfather will watch 
with unusual interest the development of Master McKin- 
ney. They will hope to see him round out into manhood 
“Built like a Skyscraper,” with an endowment of the 
sagacity and humanics that characterize his grandfather. 

—— -_ > 
Twins Come to the Meinhelders Family 

George Meinhelder of the Atlas Stationery Corporation, 
New York, N. Y., is the proud father of twin girls, born to 
Mrs. Meinhelder at the Fifth Avenue hospital, New York 
City, on June 1. Mary and Lorraine Meinhelder weighed, 
at birth, four pounds two ounces and four pounds thirteen 
ounces respectively. Office Appliances offers felicitations. 

PS ES wei 


American Consulate at Damascus Closed 
The American consulate at Damascus, Syria, has been dis- 
continued. The records and archives have been transferred to 
Beirut, Syria 
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A Money-MAKER forYou 


(An EXTRA Dollar Profit on Each Sale ) 


your MRADE 




















A BARGAIN for LAR 




































Retail 
Price 


HE “Force” No. 150 is revolutionizing 

the numbering machine business! Never 
has the dealer made such big profits. Never 
has the public been able to buy a machine 
with so many advantages for as little 
as $8.50. 


If you haven't seen it yet, let us at least 
send you one on trial. As an experienced 
merchant, you will soon see that the 
“Force” No. 150 is far superior to any other 
popular-priced numbering machine—and 
the equal of the most expensive. 





You will be even more interested in the 
profit allowed—AN EXTRA DOLLAR 
ON EACH SALE! Our proposition has 
put numbering machines on a highly pay- 
ing basis for many dealers—let us explain 
it to you. 


‘FORCE: 


Model No. 150 
AUTOMATIC NUMBERER 






SIMPLE 
CONTROL 








é OF j Pe! ct 
Ale IMPROVED 
eesiee. tt oa ee INK 
TODAY. ; PAD 
i WM. A. FORCE & CO, 105 Worth St, 
Wm. A. Force & Co.,, Inc. jesse 
1 Please send de- i. cna ad dbdneeseebnee Gua 
105 Worth St., New York City 180 N. Wacker Drive, Chicago, Ill. : — : 
“ee . . ° = ealers an ee eee 
573 Mission Street, San Francisco, Calif. : aD tee ‘ ; 
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No. 1 of a series presenting the sales possibilities of Hammermill-National 


( apita lize / 

















On these two familiar names 


| er ee Ledger Paper and Na- 


tional Loose Leaf and Bound Books. 

They have been teamed up to give the buy- 
ing public the most for its dollar, and to give 
dealers a product with outstanding sales and 
prone possibilities. 

The National Blank Book Company sought, 
for its Loose Leaf and Bound Books, a paper 
which had the quality, dependability, avail- 
ability to match their own high grade prod- 
ucts A paper with the strength, uniform- 
ity, to stand up with National binders under 
the strain of present day accounting methods. 

They looked farther, and searched for a 




















LEDGE 


paper whose widely advertised name and 
watermark, and reputation, had won the 
approval and confidence of the public. They 
looked for a paper with “consumer accep- 
tance’’ equal to that of their own Eagle trade 
mark. 

Their choice was Hammermill. Now when 
you offer your customer National Loose Leaf 
and Bound Books with Hammermill Paper, 
you offer him a double measure of quality, 
double guarantee of satisfaction which he 
instantly recognizes. 

That's why it pays you to capitalize on 


these two great names. 














National 


Loose Leaf and Bound Books 
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John Benjamin Tower 

John Benjamin Tower, twice-elected mayor of New 
Haven, Conn., and a member of the firm of John R. Rem- 
bert Company, commercial stationers of that city, passed 
away Tuesday morning, June 5, 1928. He had been mayor 
of New Haven for the past twenty-nine months. Masonic 
services were held June 7, at 3 p. m., in the Westville Con- 
gregational Church, with a gathering so large that it had 
to be restricted by invitations. Burial was at the West- 
ville Cemetery. 

All New Haven mourned his loss. Each church bell in 
the city struck 51 beats at 4:30 p. m., when the body was 
laid to rest. Chimes in several churches played special 
hymn services. A program similar to that played by the 
Harkness Tower chimes at the time of the late President 
Harding’s funeral, was rendered by the Yale University 
chimes—the first time they had been played in honor of a 
funeral since the demise of President Harding in 1923. 

Retail stores were closed from 2 to 4 p. m. Students 
in school Thursday morning paused and bowed in silent 
tribute for a few minutes. At 4:30 p. m., a five-minute 
period of silent reverence was observed throughout the 
city, the wheels of industry being halted for that period, 
in which tribute was paid to an honored citizen and civic 
leader 

rributes by the following organizations appeared in the 
New Haven Evening Register for June 7: The Commis- 
sioners of the local Board of Health, the Board of Educa- 
tion, the employees of the City Hall, the Board of Finance, 
the New Haven League of Voters, the Italian-American 
Democratic Club, the Morris Cove Memorial, the Repub- 
lican Club, the Republican Town Committee, and the Al 
Smith Italian-American Club. 

Mr. Tower had been a resident of New Haven since 
1892. Local papers describe him as having been “an ener 
getic young business man who on his own merits rose to 
a high place in the commercial and industrial circles of 
our city . He gave himself unstintingly to West- 
ville, the section of the city in which he lived. . . . He 
was eventually called to a wider service as mayor of New 
Haven. . His achievements in that office have cre- 


ated a memorial to him more enduring than any in bronze 


- +*- *§ 
Louis J. Coe 
Louis J. Coe, a life-long resident of Springfield, IIL, and 


proprietor of Coe’s Bookstore, passed away on April 28 
Reference was made to his death in the report ot the IIli- 
nois Booksellers’ and Stationers’ Convention at Joliet, 
which appeared in the June issue of Office Appliances. We 
reprint herewith the editorial tribute which appeared fn 
the Springfield Star-Register, under the 


caption of mervice Above Self 


‘This motto of the Rotary club, of which he was many 
| 


years a member, epitomizes the life of Louis J. Coe. : 

‘As head of the great bookstore which bore his name, 
Mr. Coe was one of Springfield’s best known business men. 
In his home, his church, the several fraternal organizations 


of which he was a member, and in all his associations, all 


who knew him were impressed by his genuineness, his kind 
ness, his high idealism, his honor and integrity, and a sweet 
gentleness which marked him as a man of exceptional 
character 

‘As his almost countless friends mourn his loss and join 
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Eye Ease At The Snap of 
The Switch 





Two new Silverglo lamps with a special 
price appeal, both having the Silverglo in- 
direct light. 





Fourteen inch fiex- 
ible arm, adjust- 
able to any posi- 
tion; finished in 
a strikingly new 
bronze finish. 








Floor lamp adjustable to any 
position. May be extended 
to six feet in height. Par- 
ticularly adapted for filing, 
stenographic work, reading 
or desk use. Bronze finish. 


(Remember — The Silverglo 
lamps are all metal lamps, 
using the modern idea of in- 
direct lighting, eliminating 
all glare. No replacements 
f glass lenses or other break- 
able parts required. All parts 
used in the construction of 
these lamps approved by the 
’ Laboratories.) 


Undercwriter 





Send for new illustrated 
booklet and prices. 





No. 209 


Silverglo Lamps, Inc. 


300 East Federal St. Baltimore, Md. 


“The Modern Genii of the Lamp”’ 


PACIFIC COAST DISTRIBUTOR: 
Schubert Office Specialty Co., 
14065 8S. Hill Street, Los Angeles, Calif. 


0 64+ O+O+S+S+S+O+O+O+0+0+0+0+0" 
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* Efficient Desk 
for the Home 





No. 384 


A new model particularly 
uited for physicians, den- 


tists, etc. 


Beautiful. Yes — but with- 
out sacrifice of B & G qual- 
ity. Efficient. Yes—as efh- 
cient as any office desk 
because it has the same fea- 
tures, but built to harmonize 
with household furniture of 
the better grade. Genuine 
American walnut and gen- 
uine mahogany, finished in 
Duco—but enough. Would 


you like prices and discounts’? 


BENTLEY & GERWIG 
FURNITURE CO. 
PARKERSBURG, 

W.VA 
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with the State Register in extending most sincere sympathy 
to Mrs. Coe and members of her family, there come mutual 
solace in thoughts of a life which was jeweled with so 
much goodness and so many virtues as those possessed 
by Louis Coe.’ 
The convention at Joliet passed the following resolution 
which has been placed in the records of the association: 
Whereas, The Grim Reaper has seen fit to enter the 
portals of the association and take from us a member whom 
we have all learned to love, honor and respect; and 
Whereas, In the death of our good friend and co-worker, 
Louis J. Coe, this association has suffered a loss such as 
only those who have been closely associated with him in 
our work can realize; therefore, be it 
Resolved, That the Illinois Booksellers and Stationers 
in convention assembled at Joliet, IIL, the ninth day of 
May, 1928, extend to the widow and family of Brother Coe 
our sincere sympathy and condolences in these few words 
of our good friend, Edgar A. Guest: 
“Let's be brave when the trials come 
And our hearts are sad and our lips are dumb, 
Let’s strengthen ourselves in the time of test 
By whispering softly that God knows best; 
Let us believe, though we cannot know, 
We shall learn sometime it is better so.” 
+’ + + 
A. T. Rose 


\. T. Rose, who has been for forty-one years with the 


Remington Typewriter Company, and is very well known 
to the trade, recently passed away. His passing is sin- 
cerely mourned by a large circle of friends 


- + + 


Niels M. Peterson 

Niels M. Peterson, of the Columbus Blank Book Manu 
facturing Company, Columbus, Ohio, passed away at Mount 
Carmel hospital, aged seventy-seven. He was vice-presi- 
dent and a director of the corporation. Mr. Peterson was 
born in Denmark, and came to the United States when 
he was twenty years old. His early business affiliations 
were in the steel industry, having been superintendent of 
plants of the United States Steel Corporation at Mingo 
Junction, Steubenville and Bellaire. In 1908 he joined The 
Columbus Blank Book Manufacturing Company 

Surviving Mr. Petersen are his widow, Mrs. Beata Nelson 
Petersen, Columbus; two daughters—Mrs. Ralph W. H. 
Atcherson, Gary, Ind., and Mrs. Harry B. Perkins, Colum 
bus, Ohio; one son, Niels M. Petersen, who is connected 
with The Columbus Blank Book Manufacturing Company 
at Columbus 


' + + 
Charles Dixon 

Charles Dixon, a representative of the F. S. Webster 
Company, Inc., lost his life at Columbus, Ohio. He was 
coming out of the back door of his home there, when a 
negro shot him The latter was fleeing from a crowd and 
thought Mr. Dixon was pursuing him. Mr. Dixon was es 
teemed highly in his territory 


- + + 


Charles Starrett Hoit 
Charles Starrett Hoit, vice-president of the Newton & 
Hoit Company, Chicago, IIL, passed away at St. Luke’s 
following an apopleptic stroke. Mr. Hoit 


hospital, June 25, 
5, 1869, the son of Jeremiah P. and Elizabeth 


was born May 
Starrett Hoit 

Surviving are his widow, Mrs. Helen Penny Hoit; two 
daughters, Miss Helen Hoit and Mrs. Harold C. Conley; 
ind two sons, Henry and Edward Hoit 


+ + + 
Thomas K. Brownell 


“Tom” Brownell has completed the cycle and has gone 
on to the great adventure. He passed away suddenly on 
Saturday, June 23, being well advanced in years and leav 
of friends to cherish his memory 


ing a nation-wide circle 
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Three Super-efficient Machines 
*CORON 


CORONA ‘10° 
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CORONA ACCOUNTING 


CASHIER—$175 


machine, 


one——adding 


ister, siculating machine, sales slip 


regist 





How leaders among 
Office Appliance Dealers 
are using them to build 

UNUSUAL PROFITS 


Th most compac 
tion of 


priced combina 


these units ever 


American business. 


’ ; 
10Or lurabDie, 


1esign alo 


ig tatio 
ting Cashier 
i h ll 0 
g adding 
. 
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offered 


CORONA ‘7’—$60 


A truly portable seven-column adding machine 
Weighs but 16 Ibs Occupies only the space 
of a letterhead Has all features of standard 


mac 


hine 


Fast, reliable, accurate 








nd easy. Moving parts 


for longer 
ic accounts 


drug, soda 
general) 


combines 


ne. Com- 


machine, 


ilating ma- 


ich equip- 


ist $175.00 


‘7,’ offers 
in a tried 
occupies 
weighs 


but 16 pounds. Fast, accurate, depend- 
ible. Cost $60.00. (All Corona prices 
slightly higher in the West and in 
Canada). Write for full interesting de- 
tails of dealers’ proposition. Exceptional 
discounts. Valuable territory still open. 
PORTABLE ADDING MACHINE CO., Dept. 2-Jy 


703 EAST WASHINGTON STREET 
SYRACUSE, NEW YORK 





Portab Adding Machine Co., Dept. 2-Jy, 

707 *F Washington St., Syracuse, N y 

Please send ff information about Corona ‘10’, 
c ma ‘7 : < ma Accounting Cashier; to 
ac tails t your dealer proposition 
Na 
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When Your Most Exacting Prospect 
Talks Beauty, Utility and Price 


Tre Jamestown Metal Desk and small users and will increase 
Company has the answer in a the attractiveness of general offices 
really good metal desk that meets as well as the finest executive office 


the requirements and highest ex- 


pectations of eal >dern business Beautifully finished in mahe pany, 


wr pleasing green---fitte 

Our newly created 1000 steel desk . an an =o ; g Foran 
line has in a short time won the 
favor of many leading business 
concerns. The rapidly increasing 
production has already necessi- 
tated the erection of another ad- 
dition to our plant 


insulated, sound-proof panels and 
maintaining the _ well-known 
Jamestown Metal Desk standards 
of construction, this line offers mar- 
velous opportunities to expand 
f your desk sales 

Designed to facilitate office effici- 


ency and possessing all the advan- Write for complete information 


tages of metal office equipment, Several exclusive territories still 
this line appeals equally to large available. Act quickly. 


JAMESTOWN METAL DESK COMPANY, Inc. 


JAMESTOWN, NEW YORK 
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“Tom,” as he was affectionately called by his friends in the 
stationery and blank book fields, was one of the old guard. 
He was an old-time salesman, who knew his line and knew 
his customers by their first names. For years he sold 
the J. G. Shaw blank book lines throughout the east and 
middle west and northwest, and few conventions or out- 
ings were without his presence. He was a man of vitality 
and industry, and perhaps no man has sold a greater vol- 
ume of blank books in the course of a lifetime than Tom 
Brownell 

Not long after leaving the service of the J. G. Shaw 


Blank Book Company some years ago, Mr. Brownell joined 





THOMAS K. BROWNELL 


the staff of the Boorum & Pease Company, where he re 
i! s deat! 
Othce Appliances offers sincere condolences to Mrs. 
Brownell and other members of the family 








GRACE 
and 


BEAUTY 


Richly designed and fin- 
ished Amronlites add that 
touch of distinction needed 
and desired in modern 
offices. Quality is evident 
in Amronlites, quality that 
is expressed in graceful 
beauty. 





3603-A 


Ask for 
catalog 0-7. 





cAmronlite— 


FARIES MFG. CO. 


Decatur, Ill., U. S. A. 


A complete line of 
fine cuspidors for 
clubs, offices and 
hotels is il’ustrated 
and described in 
our catalog O-A-7. 





8403 




















4 WINDOW DISPLAY OF PRODUCTS OF THE BATES 
MANUFACTURING COMPANY ORANGE, N. J This office 


ppliance display was s¢« ip by Sidney S. Lovett in the win 

w of the J. Myers Stationery Company, 301 Broadway, New 
York, N. } The signs, discs and streamers were furnished by 
the Bates Company The olored discs are pasted to the win- 
dow itself, and describe the uses of Bates eyeleters, indexes, 
nd numbering machines Streamers connect the discs with 
the product described 








Twenty Years with the Remington 
H. Neimann has just completed two decades with the 
Remingtor On May 1, 1908, Mr. Neimann started in the 


St. Louis office of the Remington Typewriter Company as 


a collector. He became a junior salesman in 1910, senior 
salesman in the Springfield, Illinois, territory in 1911, and 


in 1914 he took the Decatur territory where he established 


a service department a! din a tew vears boosted the record 
at Decatur 100% over previous figures During the last 


ten years the volume has rapidly increased 































Quick asaF lash! 


End Mistakes—Double Speed with 
Precalculated Verified Answers 


Meilicke ready-made answers to routine problems cut 
calculating time in half for Western Union, Western Blectric 
and many other users. Any employee can use Meilicke 
Systems without training. There are no keys to punch, no 
levers to pull. Just turn the card and copy the answer. 


The Melilicke line consists 
of the following devices: 


Interest Calculators 
Savings Bank Calculators 
Time Calculators 
Pay Roll Calculators 
Bonus Calculators 
Unit Basis Calculators 
Dozen Basis Calculators 
Freight Calculators 
Express Calculators 
Lumber Calculators 
Coal Calculators 
Commercial Calculators 
Butter-fat Calculators 
Yard Goods Calculators 
Discount Calculators 
Water Bill Extenders 
Blectric Bill Extenders 
ce Checkers 
Vertical Cataloging 
Phone Indexes 


The Dictaform for letters, 
paragraphs and all 
data. 


Meilicke Systems meet every need, and special Caiculators 
can be supplied to meet any special requirements. Let us 
show you without obligation how Mellicke systems can save 
money for your business. Write now. 


Agents—Some valuable territortes are still open. Write today. 


Meilicke. Systems, Inc. 
3471 No.Clark St. Chicago, Illinois 
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: Office Machines 

2’ Office Accommodations 


Office Organizations 
Office Requisites 
Technical Office Articles 
Advertising Methods 
Standardizing 
Commercial Education 
Special Literature 


INTERNATIONAL 


AAA Ae PPPOE 


Exhibit at the 


INTERNATIONAL 
OFFICE SPECIALTIES 
EXHIBITION 


BASLE 


September 29th Until October 15th. 


Most extensive 
Specialties 
Exhibition of 
Modern 
Commercial and 
Technical Office 
Organization 
and Economical 
Methods 


Apply for detailed Prospectus from 
Management of the 


OFFICE SPECIALTIES 


EXHIBITION 


Mustermesse, in Basle, Switzerland 
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by a thousand sources of infor- 
mation, collects the important ma- 
terial and publishe 
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Have You Seen This Corona Machine? 

Here's how a new Corona typewriter—No. 2L1M08974— 
was stolen by a clever thief from the store of Spencer- 
Atkins Book Company, Gastonia, N. ( The thief entered 
the store, hung around under the pretense of doing some 
figuring in a calculating book, and dismissed the clerk with 
an altruistic gesture: “Don’t let me keep you from your 
other duties.” He kept his head at an angle and seemed 
intensely engaged in working a problem 

Suddenly he slipped out a large paper carrying-bag with 
strings, slipped the Corona into it and departed with a 
friendly wave of the hand and a genial “Much obliged.” A 
customer saw him leaving with a square package 

The man is tall, about thirty-seven years of age. a little 
over six feet in height, and 160 pounds in weight. He wore 
a dark blue suit with no vest, and a straight straw hat. He 
appears educated, has a genteel appearance, a well-modu 
lated voice, and walks as if he owned the world. His face 
is seamed with lines or pimples and he has a short laugh 
Information concerning the whereabouts of the man and 


the machine will be appreciated. 


= >_> = 
High School Students Win Awards in E. Faber 


Drawing Contest 

Eberhard Faber, 37 Greenpoint avenue, Brooklyn, N. Y., 
announces the prize winners in a drawing competition open 
to high school students, in which Eberhard Faber “Rain- 
bow” colored pencils were used. The judges selected by 
the company to make the awards were Franklin Booth, 
C. E. Chambers and Walter Whitehead 

The first prize—a beautiful embossed leather writing case, 
illustrated herewith, containing a complete set of Eberhard 


Faber “Rainbow” colored pencils, Van Dyke drawing pen- 


cils, and Van Dyke erasers—was awarded each of three 





A FIRST PRIZE IN RECENT E. FABER DRAWING 
CONTEST 

persons: R.G. Vasey, Jacksonville High School, Jackson- 

ville, I1l.; James A. Kelley, Arlington High School, Arling 


ton, Mass., and Everett Sanders, Bloomington High School, 


te 
Bloomington, III. 

The second prize was a writing case of brown leather 
containing one each of the twenty-four colors in Eberhard 
Faber “Rainbow” colored pencils and other drawing requi- 
sites. It was awarded to each of twelve persons, as was 
also the third prize—a writing case containing an assort 
ment of rainbow colored pencils, Van Dyke drawing pen- 
cils, and other useful drawing articles 

[he judges were unanimous in their praise of the general 
high caliber of the drawings submitted, and their decision, 
according to their announcement, was reached on'y after 
due deliberation and consideration of the many fine points 
of art involved. A large number of extremely effective 
drawings were submitted, it is said, and they will be utilized 


in Eberhard Faber advertising of colored pencils during 


the coming vear 
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Focused in ...a SINGLE REPORT 


ready for your inspection every day 
... the VITAL FIGURE FACTS of 
your BUSINESS 


OW was business yesterday? Gaining . . .slipping 
. standing still? Do you really know? 

Perhaps you will at the end of the month, but 
wouldn’t you like to know today? Wouldn't you like 
to know, at just the right moment, where things are 
lagging, where to put on pressure, where to weed out 
inefficiency? 

You can... and it’s really very easy to know all 
these things. At nine each morning you can have on 
your desk a simple, understandable report, giving you 
all the vital figures from every department. Not a week 
old, or a month old, but yesterday's figures from any 
department you will. 


Through the use of Elliott-Fisher accounting-writing 
equipment every operation of your business can be 
brought up-to-date. Inventories, accounts receivable, 
cash balance, sales, production, shipments . . . every 
record that every successful business must keep... can 


Elliott-Fisher 


FLAT SURFACE ACCOUNTING-WRITING MACHINES 


Product of 


Greeti Q tice Frwioment orporation 


342 Madison Avenue, New York 


OTHER PRODUCTS: SUNDSTRAND ADDING-FIGURING MACHINES 


be presented for your scrutiny every day. Every morn- 
ing an accurate picture of your business can be laid 


before you. 


This day-to-day, month-to-month and year-to-year 
method of comparison gives you absolute control of 
every department. With Elliott-Fisher machines and 
methods you can’t say, “By George, I didn’t know 
that!” If business is going ahead, you know it today. 
If it is slipping, you know it before the danger point 
is reached. 


Elliott-Fisher can be readily adapted to the most 
complicated accounting systems and it so simplifies 
and combines operations that often even a smaller 
personnel can do faster and better accounting work. 


Clip coupon below and give it to your secretary. Ask 
her to send for fullinformation which will tell you ex- 
actly how Elliott-Fisher can be 
profitably applied to your 


business. 






General Office Equipment Corporation 
342 Madison Avenue, New York City 


Gentlemen: Kindly tell me how Elliott-Fisher 
can give me closer coatrol of my business. 


Name 


Address 
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The Public Writes 
its Own Ticket f 














Some products attract wider markets than 
others; but the line that appeals most to the 
masses inevitably proves the choice of the 
public. The public always writes its own ticket ! 


Craftsmen designed the Invincible Fast 
Selling No. 900 Line, but the public developed 
it! Steadily improved to meet constructive 
demands, this line now meets every popu- 





| lar fancy. 
Built in 4-drawer 

Ciunterheight Reinforced construction, substantial thick- 
and Desk-height 
si» s. Each height 
hasCard Drawer, design, remarkable smoothness in its progres- 
Check Drawer, 
and Document 
Drawer Inserts. that regularly command a higher price, are 


In all popular , , . 
finishes oe making sales records in a fickle market. 


ness of steel, solid bronze fittings of generous 


sive roller bearing side suspension,—features 


Here is a line you will want to tie to once 
you know its outstanding sales merit. It will 
pay you well to have the details. Write today. 


Invincible Metal Furniture Co. 
Manitowoc, Wisconsin 

NEW YORK CHICAGO LOS ANGELES 

R. Orthwine E. E. Blankmeyer M. M. Corbett 

344 W. 34th St. 133 W. Lake St. 1206 Santee St. 





Fast Selling No. 900 Line 























Vidaver Letter Opener Speeded Up 

The Vidaver Letter Opener Company, 1755 Broadway, 
New York, N. Y., state that they have improved their 
Vidaver Letter Opener to a point where it is capable of 
opening letters up to a capacity of 21,000 per hour, instead 
of 15,000 as formerly. The feeding mechanism has been 
adjusted so that this new mark may be attained, it is 
claimed, without the slightest loss of accuracy. 

The machine is now being brought out in colored crackle 
finishes, including mahogany, olive green, light green, black, 


and maroon 
> 


Hano Paper Moves to Brooklyn 

[The Hano Paper Corporation, of New York City, an- 
nounce that on and after July 1 they will have moved from 
their location at 133 Mulberry street to the Bush Terminal 
buildings, Brooklyn, N. Y., where they will occupy the 
entire seventh floor of building number 23, which is located 
at the foot of Thirty-ninth street, Brooklyn. 

New metal partitions and shelves are being installed in 
both the office and factory, and modern equipment will be 
used throughout Several new machines, including some 
new rotary cutters, are being added to the factory, and all 
motors will likewise be new 

The corporations’ executive offices are also at the new 
location, but they will still stock their regular brands of 
typewriter papers and other grades of bonds, onion skins, 
and manilas in New York City warehouses and at the mills. 

The new offices ire very conveniently located and afford 


certain shipping and receiving advantages that will reduce 


overhead and permit of prompter shipment he corpora- 
tion extends a cordial invitation to members of the trade 
from every section to visit them at their new offices. 

> 


Elliot Dodge Baltimore Manager for Royal 
Che Royal Typewriter Company announces the appoint 
iot G. Dodge to the management of the Balti 
more, Md., branch office Mr. Dodge was formerly assist 
ant sales manager for his company throughout the southern 
states. He served in the same capacity in Baltimore several 
years ago, and so is returning to familiar scenes. W. F. 
leer, his predecessor, has been transferred to an important 
position on the sales force of the New York City office 
> 
Berger Opens Milwaukee Branch Office 

The Berger Manufacturing Company, Canton, O., an- 

nounce the opening of a branch office and sales room in 


the Goldsmith building, Milwaukee, Wis., under the genera! 


direction of A. H. Hecker, who has been for years identified 
in Milwaukee with similar lines Mr. Hecker will have 
several associates working with him. The new office will 
show the “Berloy” line of steel equipment, including filing 
cases, safes, shelving, desks, lockers, et< 

a 


Some Long Beach Items 
The Anderson 7 ypewriter Company, whose headquarters 


are at Pasadena, Calif., have moved their Long Beach store 


> > 7. 

l Piernan-( [ypewriter Company, 406 Pine 
avenue, Long Beach, Calif., are conducting a successful sale 
preparatory to moving to new quarters The building in 
which they have been located is to be torn down to make 
room for a twelve-story structure They represent the 
L. C. Smith & ( a Typewriters, Inc 


> > > 


W. Phillips, who has been the Sundstrand representa 
tive in the San Diego district for several years, has been 
| 


transferred to Long Beach and Harbor territory 
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“SATELLITE” 


The Perfect 
Typewriter Support | 








Sharp eyes, nimble fingers and clear brains 
are essential to constant speed and accuracy 
in business service. “SATELLITE,” the 
perfect typewriter support, is unique in this 
service. No other stand is so firm, so free 
from wabble and vibration—no other so eas- 
ily moved or adjusted—no other so nearly 
indestructible. 


“Proven highly satisfactory,” says one user; 
“most indispensable furniture in the office,” 
says another; “most practical of the kind,” 
etc. Public stenographers and typists of all 
kinds prefer it. Their increased output and 
greater accuracy soon pay the cost. 


DEALERS: Every business furniture dis- 
play should include this business producer. 
Write for information and prices. 


Adjustable Table Company 


Grand Rapids 
Mich. 























t 172 OFFICE APPLIANCES July, 1928 
Bs 

4 Traveler Reports on Mexican Conditions 

i nied 

| ° Observations by Herman Lutz, Assistant 

| The Correspondence Machine Export Manager W. A. Sheaffer Pen Com- 

For Office an d Hom e pany, on the Economic and Political Situa- 


tion in That Country 


Mr. Luts set down his impressions after a business trip 
through Mexico. He traveled through the central and northern 
parts of the country, visiting the principal and intervening 
cities from Monterey on the northeast to Tampico on the east; 
to Mexico City and Vera Cruz on the south, as far as Guada- 
lajarra on the west, then back to Chihuahua in the north cen- 
tral part of the country. 





T a 

. ewrlter There has been so much contradictory talk and pub- 
te licity about the economic and political situation in Mexico 
that no one can get even an approximate appreciation of 
the country without visiting it, and certainly anyone who 
intends to travel in that direction, being influenced by noth- 


ing save the propaganda which he has heard and read con- 
cerning conditions south of the Rio Grande, will have 


ee 


a hard time to draw a picture of what will be awaiting him 
upon his arrival in the country. 

However, there was one thing that I was confident of 
before setting out for the south, and that was that I would 
be given the courtesy of a fair hearing, which one can 
rightly expect in every Latin American country, and I 
was not disappointed in that. While there is unquestion- 
ably some unrest in parts of the country, it is not notice- 





able to the casual traveler. What thoroughly impressed 
| me, though, my attention naturally being directed towards 
t fon ° / t t! the field of office appliances, was the fact that everywhere 
i, : pressions are mpor ant. modern business machines and steel office furniture are 
outstandingly exhibited, advertised and also successfully 
The BARR impressions are sold, which is a fine proof of the progress one can see in 
| excellent. all parts of Mexico if one looks for it. 


Mexican merchants, like those of other countries, are 
forward-looking. They are of that caliber because, for 
many articles, they have a high class demand, or none at 


Original copies are sharp, 
uniform and clear. 


Copies, one or many, are all. Therefore, it is my opinion that a quality article has 
distinct legible and free a better chance for success than an article manufactured 
, . . . 
t exclusively on a price basis, and so Mexico being a market 


from smudge. 
that shows a trend towards quality rather than towards 


price, I believe it deserves close attention 
At the present time, modern merchandising methods are 


The BARR Typewriter will serve 


used by both the old and young business men, and they 


; equally well at the office during the all are eager to study new methods and inventions, taking 
i day, or overtime at home, as you as a measure for their own business progress the automo- 
a ga bile which in Mexico with its vast stretches of beautiful 

b choose, for it is:— country still unopened to steam carriers is taking a place 


of prime importance. 
There is a healthy trend to be strongly felt in business 


Small Enough to Carry Off, in the land of our southern neighbor now, although in some 


quarters bad business conditions are referred to at every 


Sturdy Enough to Carry On. chance. Nevertheless, one finds Mexican merchants stock- 


ing up on a bigger scale than they did last year, a fact 


oe 


which has made a general impression among business men 
Manufactured by the traveling in Mexico. To bé sure, business has suffered 
many hardships during recent years, but now the majority 


BARR MORSE CORPORATION believes that better times are ahead, which leads to con- 


tinued efforts that will, I am sure, be amply rewarded. 


ETHACA, N. Y. U.S. A. The material prosperity of Mexico is assured without 
yy a doubt. Enormous mineral deposits of the country, when 
. Sale machine fo e Siesse EnGusteles poodast; ether more fully taken from the ground, will enrich the republic 
; auese Feedeste aves Ge cm ampere pam Sant in an untold degree. Irrigation of very fertile, but at pres- 
\ Chain, the Allen-Wales Adding Machine, the Poole 


Clock, and Tt M Ai fe ent arid, soil will considerably increase the agricultural pro- 
loc 10mas-Morse Aircraft. a 
_ duction of certain regions now almost entirely unproductive. 
The Mexican government is paying close attention to this 


orn with a Pedigree. 
Sere » . development and already has nearly brought a mammoth 


irrigation project to completion—the “Presa Calles” near 
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ing upon them, o en. 
fanned ob blank. pour , 


cescmeate.. Bor. 
series of Come 
Preferred Certificates. 


A complete sample set is 
yours for the asking: 

Be prepared! Have 
these beautiful new sam- 
ples at hand for your 
next prospect. 
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‘ ey ntifu Le eres pt the a es instinctively a ely acmire 
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Sale oe: line of 
wey. pa printed upon 


hora a abcpp Bie ap 


GOES LITHOGRAPHING COMPANY 
49 West 6lst St., Chicago _ 


lanl Ls lee rs 


Sewer wees eure 


WOOD CASES 


METAL CASES - 


Transfer Storage Cases are profitable particularly at 


STEEL and WOOD 
TRANSFER STORAGE CASES 


SSE SS 


/ROBARCO 





substantially constructed of basswood— 
mahogany paper covered. 
Letter—Cap—Bill sizes are stocked. 


made of heavy gauge steel—black japan finish. 
Stocked in letter size only. Other sizes to order. 


Send for descriptive folder and quantity prices. 


VERTICAL FILE FOLDERS—Price list No. 1027 and complete set of samples 


mailed promptly upon request. 


ROCKWELL-BARNES COMPANY 


1511 West 38th Street 


“TRANSFER TIME”. 


Chicago, IIl. 
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The ““‘Better-Way” Method 
Steel Card Files 


NORCOR Files cost no more than others 
and yet enable you to offer your customers 
improved filing methods that mean more 
satisfaction for every sale 





NORCOR 





And dealers who carry a stock of NORCOR 
files are enjoying a constantly increasing 
demand for this improved type of file—and 
the margin of profit is very high. 





STYLE 912 STYLE 835D 


Let us send you our complete illustrated catalogue 
and Dealer’s Proposition 


Eastern Distributor 


I. D. L. Mfg. Corporation 
200 Hudson St. at Canal 
New York, N. Y. 


MANUFAC T 





RED BY THE STAMPING DIVISION OF THI 
NORTHERN CORRUGATING (0. Gee) 


STYLE 136 STYLE 835 GREEN BAY. WISCONSIN 

















Order From Chicago---It Saves Time and Delivery Charges 
Quality Built Paper Products For Stationers 





A Display of 
these goods sells 
them at a good 
profit to you 


The Line for 
Discriminating 
Buyers 





Reinforced flaps 
across the fold 





Obtainable from our 
CHICAGO REGIONAL 
WAREHOUSE 
in either the Old Style 
Paper Gusset, or the 
New Style Cloth Gusset 





Best of Materials 


Superior 
Workmanship 





Send for attractive Display Case on Deluxe Cloth Gusset Line. 9%5 popular sizes. 
Special Introductory Price, $21.00 
| THE QUALITY PARK ENVELOPE COMPANY 


} 162 NO. FRANKLIN ST. CHICAGO: ILLINOIS 
ENCLOSURES TO OTHER CHICAGO MANUFACTURERS ON REQUEST 
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Aguascalientes, which will irrigate in the neighborhood of 
800,000 acres of land. 

In addition, good road construction is one of the big 
government programs being carried along in a successful 
manner. For instance, already from Puebla to Mexico City, 
a distance of about ninety miles, one travels comfortably 
by automobile over a very well built highway in about three 
Other good roads also connect Mexico City 


hours’ time. 


with various points. While the highway to Puebla is thus 
far one of the outstanding achievements, still it is only a 
forerunner of many equally well built roads which will one 
woven net-work of highway spreading 


day form a closely 


over the whole republic, quickening trade in sections a few 
thought good for little else but cattle range 


——_—_<—— 

Chicago Office Appliance Men Beat Quota 
Chicago office appliance men beat sales quota frequently, 
The office 
Association of Commerce 


years ago 





so that fact is scarcely important general news 
appliance division of the Chicago 
was assigned a quota in a campaign to raise funds to con- 
The 
$750 quota assigned was completed in two days, and then 
exceeded W. A. Ault & Wiborg Com- 
pany, was chairman of the office appliance division cam- 


paign, and C. C. Smith, Jr., of The Shaw-Walker Com- 


tinue a grand jury investigation of election frauds. 


Prickett, of The 


pany, vice-chairman The need for a subscription fund 
was due to the reluctance of the county board to appro- 
priate funds Political considerations made it desirable 


that public-spirited citizens raise money to prosecute the 
investigation and to secure grand jury indictments 
> - 
Faithorn Opens July 1 “on the Wabash” 
105 West 


store at 


street, Chi- 
Wabash 
will be 
He 


Jackson 
511 South 


stationery items 


The 
cago, Ill ’ 


Faithorn Company, 


will open a branch 


Commercial and social 


Ben Cobb will be manager of the new store. 


avenue 

carried 

has had fifteen years’ experience in the stationery field. 
This will be a combination store and warehouse, storage 


] The warehouse 


facilities being located on the second floor 


stocks on Sherman street will be moved to the Wabash 
avenue store. L. A. Burr, the buyer, will make his head- 
quarters at the new store. 

The premises at Wabash avenue have been remodelea 
for the occupancy of the Faithorn business, including en; 


and attractive interior decoration 
a 

Jersey City Exchange Celebrates Tenth Birthday 
The 

sey City, N. J., celebrated 

The Typewriter Exchange was established at 


larged show windows 


Exchange, 99 Montgomery street, Jer- 
several 


Typewriter 
its tenth anniversary 
weeks ago. 
75 Montgomery street by M. Kochansky, who grew up in 
the typewriter business. At the age of thirteen he started 
in the type room of the Underwood plant, and worked him- 
chief repair 
City. After 


until he made 


including 


self up in the business was 


clerk of Hudson county, Jersey 


twenty years in the Underwood organization Mr. Kochan- 
sky decided to go into business for himself. Some time 
ago the need for increased space led the Exchange to 
move from 75 Montgomery street to its present location. 
i. —_ —_ 
T. M. Lothrop Establishes Chicago Business 
The Lothrop Angle Steel Equipment Company, Thomas 
M. Lothrop, president, has been established at 325 West 


Madison street, Chicago, Ill. Mr. Lothrop had been agent 
for the Angle Steel Stool Company, Plainwell, Mich., sev- 
eral years [The new organization will distribute Angle 
Steel products, as well as other items of metal office and 

equipment Mr. Lothrop is making a specialty of 


shop 
f line of anatomical chairs. 


office comfort, carrying his own 
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The Era 
of Color + 


he growing trend 
o COLOR finds 


BOSTON 
PENCIL SHARPENERS 


“right on the job” with a beautiful, new, Jade 
Green Receptacle for BOSTON Model KA, and a 
striking Coral Pink effect for the de luxe BOSTON 


BALL BEARING. 


Transparent chip containers still provided for 
those who “like to see the wheels go “round.” 





Emphasize the better BOSTON 
Models; people want them, 


C. HOWARD HUNT PEN Co. 
CAMDEN, N. J., U. S. A. 
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HUNT PENS—Nationally advertised for over a quarter century 
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Attractive colors for OFFICE 
and HOME, 


Black, Blue, Green, Rose, 
Mahogany 








SPECIAL FEATURES 
of “BABE” 





| Low price; attractive colors; tini 

| est, yet sturdy; can be hand-op 

erated ; lig ht weight (8-oz.); side 40c M. List 
indicators; stop gauge; rubber “BABE” Staples. 

feet; mon-clog; take thinest Every staple strikes 
cael er gt i home and holds with 

| 4 es ; as wp « = a bull-dog grip. Packed 

| Always ready for speedy use. in frozen strips of 100. 

1M to bor; 10M to 

Best for BUSINESS and HOME carton. 


PARROT 


SPEED FASTENER CORP. 
388 Broadway New York, N. Y. 

















A Royal Cooperative Window Display 

The Baltimore branch of the Royal Typewriter Company 
recently showed a window display in which the Baltimore 
& Ohio Railroad Company cooperated. The idea of ex- 
hibiting graphically an outstanding development in railroad 
progress was conceived by Elliot G. Dodge, newly appointed 
branch manager. He placed in the store windows two 
actual models, scaled to size and kept in motion by electri- 
cal devices—one of the “Tom Thumb” locomotives used 
by the B. & O. a century ago, in 1829, the other a model of 
the modern oil-burning locomotive which does the work 
of two ordinary locomotives today. 

The active contrast served as an excellent attention-getter, 
while descriptive literature containing considerable informa- 
tion offered further attraction to the passerby. The display 
also served, it should of course be added, to point out the 
extensive use made by this railroad company of Royal type- 


writers. 


rae 
Bates Annual Vacation Shut-Down 

The annual vacation period of the Bates Manufacturing 
Company, Orange, N. J., will come, as usual, during the 
first two weeks of July, during which time the factory 
and shipping department will be closed. The office at 20 
Vesey street, New York, N. Y., will remain open during 
the period. 


a 
Tuttle’s Mid-Year Calendar 

It has become almost an institution—the mid-vearly cal- 
endar which is sent out by the Tuttle Corporation, South 
Bend, Ind. This year it is a large, orange-colored calen- 
dar, in which all available space, outside of that required 
for the necessary figures for dates, is well employed to 
advertise some of the numerous articles which the up-to- 
date stationery store handles. 

When Tuttle comes to bat with this calendar, he always 
gets on base—and often, no doubt, he makes a homer with 
it. For it starts with July and ends with the July follow- 
ing—thus overlapping very conveniently the ordinary cal- 
endar. More important, however, it comes at a time when 
most concerns are through sending out calendars and are 
just beginning to cast about for a suitable design tor next 
year's 

Tuttle’s calendar unquestionably makes an appeal which 
is unique, because the appeal is single—not e¢ pluribus unum 
—coming as it does during a lull in calendar activities 

TS 
Some N. Y. Stationers Golf Prize Winners 

The Stationers Golf Association, of New York City, 
announce the prize winners in their third tournament, held 
at Dunwoodie, as follows: R. Sainberg, class A; Guy 
Hills, class B; B. Abrahams, class C 

Winners of prizes at the fourth tournament, held at 
Lenox Hills Gulf Club, Farmingdale, Long Island, on June 
12, were L. H. Tavernier, first, and F. C. Scott, second, in 
class A; R. S. Familton, first, and A. C. Bainbridge, sec 
ond, in class B; and E. T. MacIntyre, class C (no second 
prize in this class) 

The fifth tournament was held at Rockwood Hall Coun 
try Club, North Tarrytown, N. Y., reports of which were 
not available at the time of writing. The sixth is to be 
held at Rye on July 12 

— 
Bodine Leaves Dictaphone for Raybestos 

Alfred V. Bodine, vice-president of the Dictaphone Sales 
Corporation, New York, N. Y., and Bridgeport, Conn., 
has resigned to become assistant to the president of the 
Raybestos Company of Bridgeport. Mr. Bodine is a grad 
uate of Lehigh University. During the war he was super 


intendent of production at the Winchester Repeating Arms 
Company plant.—N. Y. Evening World 
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SERIOUSLY SPEAKING ys 


Your fall requirements SHOULD BE FILLED with the ASCO line of of CASH— 
BOND—OFFICE—CARD Boxes. CARD CABINETS—BOX FILES—LETTER TRAYS 


—TRANSFER CASES, etc. 
It is by far THE BEST LINE on the market. 


BEST VALUE 





SELLS MORE READILY 
LARGEST VARIETY 





And you will without doubt DOUBLE YOUR SALES. 





Largest producers in the line, 
specializing to the stationery trade only 


Have you our latest No. 15 Catalogue? Write today. 
Your Jobber or 


ART STEEL COMPANY, Inc. 
401 E. 23rd ST.. NEW YORK 

















ORPIN 


_A Beautiful Mahogany 
Desk for HER! 


Business ¥ ymen appreciate good furniture 
ut it hen to the Boss. You can boost 
yur sales and make yourself popular in a 
worth-while way 


Mahogany and Orpin quality combined in a 
small typewriter desk, make a distinctive 
article for the private stenographer or sec- 
retary—a desk in keeping with the job 


Because of Orpin’s manufacturing facilities, 
price is kept within reasonable bounds and 
is closely competitive with that asked for 
combination woods. 


May we send you full details of the 




















| ORPIN DESK COMPANY 
121 Medford Street 
CHARLESTOWN, MASS. 
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Typewriter Ribbons and 
Carbon Papers 





Write for Samples and Export 
Price List 







STORMS COMPANY 
561 GRAND AVENUE 

BROOKLYN, N. Y. 

U.S. A. 












34 Years of Efficiency 
and Going Strong 


ACME Staple Binding Machines and Staples 
have stood the test for 34 years They are 
dependable. 

There is nothing better for fastening letters, statements 
or documents of any kind and when you recommend 
“ACME” Staple Binders you are proving your knowledge of 
the “BEST.” 

ACME Staple Binding Machines are made especially for 
heavy duty. Parts are interchangeable and any part needed 
can be supplied at once 

Send us a copy of your mailing list and we will send them 
ACME literature over your name. 

ACME Staple Binders are the only binding devices de- 
signed, built and distributed from our own factory. 


ACME STAPLE CO. 

















The al desk paper fast- 
ner Neat and efficient 


companies, 
lawyers, corpora- 
tions etc., for 





Designed for office 


work 
— 1643 Haddon Ave. Camden, N. J. 


gether 
chers docu- 


v j 
ments, etc 


Est. 1894 
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“Foreign Trade in 1928” 

We are in the midst of the world’s greatest foreign trade year 
since before the war, says the National Foreign Trade Council, 
in issuing “‘Foreign Trade in 1928,"" the proceedings of its Hous- 
ton National Foreign Trade convention, which was off the press 
in June. The council estimates that the volume of the world's 
export trade this year is more than ten per cent greater than 
the corresponding trade carried before the war 

The forty-eight principal trading nations of the world, says 
the council, did $19,482,000,000 worth of export business last 
year compared with corresponding figures of $18,400,000,000 for 
1925, which was the first year when the world actually exceeded 
the pre-war volume of exports 

rhe 1913 export total of these nations was about $17,700,000, - 
000 The present figures, computed according to 1913 dollar 
values, show the world has gained in actual volume of export 
trade $1,782,000,000, or slightly in excess of ten per cent in the 
course of its rehabilitation from the war 

The Houston convention specialized on Latin America, and it 
is noteworthy that ten nations south of Panama, led by a strong 
advance in Argentina, showed a total real gain in exports for 
the last two years of almost twenty per cent, making South 
America the area of the most rapidly increasing export trade 
growth in the world The United States and Canada, with a 
slight recession in export trade in dollar values during the 
past two years, each gained about four per cent in increased 
volume of export trade in the present market of falling export 
prices Central America, including Cuba and Mexico, gained 
about five per cent, Western Europe about four per cent, Asia 
about one per cent, while Australia and New Zealand fell be- 
hind about two per cent between 1925 and 1927 

The Houston convention, the report declares, attracted the 
ittention of the American people to the great possibilities of 


trade with Latin America by stressing the fact that despite 
political prejudices in some quarters business communities 
throughout Latin America regard the United States as their 


logical buying and selling market It was brought out in the 
course of the sessions that combined purchases of Latin Amer- 
icans in this country, exceeding $900,000,000, were greater than 
their purchases from England, France and Germany combined 
during the year 1927 

The report of the Houston convention includes a series of 
nine export merchandising sessions comprising the A B C of 


modern American export practice from nine authoritative 
experts 

The leading address of the convention, that of George P 
Auld, of Haskins & Sells, former accountant-general of the 


Reparation Commission, has been reissued in pamphlet form as 
“The Mythical Transfer Problem,”"’ and has had a worldwide 
circulation Other outstanding addresses include ““The Mer- 
chant Shipping Issue"’ by Norman F. Titus, chief of the trans- 
portation division, Bureau of Foreign and Domestic Commerce, 
Washington, D. C “Foreign Trade Aspects of the Tariff’ by 
Davis, customs adviser, National Council of Amer- 
Importers and Traders, Inc., New York; “The Foreign 
Outlook" by Eugene P. Thomas. vice president, United 
‘ s Steel Corporation, New York; ““‘The Department of State 
and American Enterprise Abroad” by William R. Castle, Jr., 
retary of state, Washington; “Foreign Trade De- 
velopment of the Gulf Ports’ by James P. Butler, president 
Canal Bank & Trust Company, New Orleans, La and “Foreign 
Trade Progress’ by James A. Farrell, chairman of the National 
Foreign Trade Council 
The number of delegates 
including more than fift; 


George C 


Trade 


Stat 


assistant se<« 


attending the convention was 1.132. 
visiting delegates from nineteen for- 


zn countries 4 full list of delegates present together with 
final declaration of policy and principles adopted and a 
mprehensive referer ndex accompanies the volume 


a 
European Distribution from Antwerp 
The United Bureau of Foreign and Domestic Com 
merce Washingtor D. ¢ has issued Special Circular No. 558 
l ical divisior ‘ Antwerp as a Distributing Center for 
n Goods in Europe The advantages of the 


States 


Amer location 
nd instances in whicl Antwerp is being used by American 
oncer! re told in this rceular 
oe 
House Organ Philosophy 
Concentration is the first law of success Bramwords (The 
I ! \ 1 Press 
o > > 
Let } ld eg a ‘ t preading more good vill The 
Wet Wa (T Ss. W te Company, Inc.) 
> > > 
The dentist says Be true to your teeth or they ll be false 
; I Hi (H vood Citizen.) 
> > > 
I t s l if ye can keep quiet al t Office 
I ng Company) 
> > > 
Hold ir chin up ar t will be unnecessary t have your 
lifte: The Office Cat (The Richmond & Backus Company) 
> > > 
Wanted Motor brakes that get tight with the 
Art Metal Welder (Art Metal Construction Company). 
> * > 
4 smile goes a long way but it usually omes back home 
Faultless Loose Leaf Bulletin (The Statione Loose Leaf 
I 
> > > 
When some peopl ompliment they act as though they 
wanted Fritz—Cross Service The Fritz—Cross 
. y y 
> > > 
Persua the cust to buy n the s Pre s t ome 
iter are like hon sd g pra ! int 
ality Clarke & Ss 
> > > 
| s } i er igl | i ir at night w eadiights, 
but « worse wl ‘ iriver is lit u The Honolu Item 
Mercantile Printing Con ny, Ltd.) 
> > >. 
If half the energy that is put into discussin’' baseball scores 
Yr urder ses s into sales effort, we'd a be makin’ 
re oney The ‘ published co—operatively bv the 
Roorum & Pea ‘ C. Howard Hunt Pen Company and 


Sanford Manufacturing mpany) 
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A Line of Cabinets For 
Best Equipped Offices 


Steel furniture construction; box 
panel one-piece doors; heavy nickel 
plated auto handle with lock; all 
locking devices enclosed on door 
panel; full nickel hinges; no bolts 
nor rivets exposed on the whole 
cabinet. 


Finished in mahogany, walnut, oak 
and olive green. We can furnish a 
complete line: high line, desk high 
and counter high; storage, sta- 
tionery, wardrobe and combination. 
A line of cabinets which eminently 
is a better line. 


Write Us for Further Information 


Aurora Metal Cabinet Works 


Illinois 
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A New Standard 
Stamp Affixer! 


A new improved Standard Stamp Affixer 
now replaces its worthy predecessor in 
the ranks of Standard’s labor-saving mailing 
equipment. It brings to the mailing depart- 
ment increased savings of time and money 
Through its uses, postage stamps are 
afixed five times faster than by hand 
neatly, securely and without waste. 

@Roller bearings and greatly simplified moving 

parts give it much smoother and easier oper- 


ation. It affixes even better than before with 
noticeably less fatigue of the operator. 


@Those metal parts subject to wear are now 
made of hardened steel—it is built throughout 
to give years of satisfaction. 


@The four-digit counter provides accurate 
control of your postage while the special 
spring lock prevents loss or misuse of your 
stamps. 

There are Standard Machines to handle the out- 
going mail of any concern regardless of daily 


volume. Sealers are made in various sises—also 
a combination sealer and postal permit printer. 


Write for booklet: 
10 Reasons Why 


Standard 


MAILING MACHINES CoO. 


Agencies in Principal Cities—Service Extended Everywhere 


Revere Boulevard Everett, Mass. 
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PENS AND PENCILS 
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The National Association of Stationers, Office Outfitters and 
Manufacturers has assigned the period July 9-14, for Commodity 
Classification No. 3.—Pens, Pencils, Fountain Pens and Mechan- 
ical Pencils. Dealers are urged to use intensive sales efforts 
during this period, employing the many special display pieces, 
window cards and other advertising material provided by the 


manufacturers 
Brooklyn, N. Y.—The Globe Crayon Company is now located 


in Bush Terminal No. 1, 233 Thirty-seventh street The former 
location was 42 South street, New York, N. Y 

Chicago, ti1.—The local office of the Joseph Dixon Crucible 
Company has been moved from the Monadnock block to the 
Builders building, 228 North La Salle street 

Columbus, Ohio.—F. B. Parker, who had been traveling repre- 
sentative in Ohio territory for the W. A. Sheaffer Pen Com- 
pany, has been transferred to Chicago, where he covers the 
trade served heretofore by J. R. Snorf Mr. Parker is suc- 
ceeded here by C. C. Bartholomew, formerly with the Sta- 
tioners’ Corporation, Los Angeles, Calif 

Fort Madison, towa.—Mr. and Mrs. C. R. Sheaffer left early 
in June on a trip to the Pacific coast. The treasurer of W. A 
Sheaffer Pen Company attended the regional meeting of the 
National Association of Stationers, Office Outfitters and Manu- 
facturers at Portland During this trip Mr. Sheaffer studied 
the trade conditions of the regions traversed 

New York, N. Y.—Bernard J. Schmidt, in charge of sales 
promotion at the eastern offices of the W. A. Sheaffer Pen 
Company, has located his home at West Mount Vernon. He 
has moved his family from South Bend, Ind., to the new home. 

San Francisco, Calif.—Thomas McElroy returned in June 
from visiting the Pacific Northwest in the interests of Eber- 
hard Faber, and said that he had enjoyed a very satisfactory 
business trip. He is now spending some time at the San Fran- 
cisco office of Angy B. Thomas, coast manager for Eberhard 
Faber 

Seattle, Wash.—Eddie Vine has opened a pen and pencil shop 
in the entrance of the Douglas building, Fourth and Union 
streets He had been in charge of the fountain pen depart- 
ment of Trick & Murray before embarking on the new enter- 
prise. 











LOOSE LEAF 
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Chicago, Ili. —John W. Ogren, executive director of the Na- 
tional Association of Loose Leaf Manufacturers, has moved his 
offices from tne Conway building to 100 West Monroe street 
Suite 1411. 

Chicago, til.—The American Loose Leaf Manufacturing Com- 
pany is now operating in its new plant at Cottage Grove ave- 
nue and Thirtieth street 

Grand Rapids, Mich.—J. J. Walsh has been made sales man- 
ager and a director of the Proudfit Loose Leaf Company He 
had been eastern district manager at New York the past two 
years B. M. Proudfit, a director and officer of the company 
has retired to engage in other business. Evan Johnson and 
George W. Mathers, connected for some years with this busi- 
ness, have resigned 

Holyoke, Mass.—F. B. Towne, of the National Blank Book 
Company, will return this month from a trip to Europe with his 
wife 

New York, N. Y¥Y.—The E. A. Paul Wolf Company, 141 Varick 
street, has changed its name to the American Loose Leaf 


Company 


San Francisco, Calif.—George Walcott, Pacific coast repre- 
sentative of the Irving-—Pitt Mfg. Co., was visiting San Fran- 
cisco in the middle of June, calling on the trade His friends 


stated that Mr. Walcott was preparing to sail for Manila, 
P. L, on a trip to combine business with pleasure 

San Francisco, Calif.—The S. S. Binder Company has opened 
a manufacturing plant at 5179 Howard street where. in addi- 
tion to loose leaf binde’s it is also handling open back binders 
which are of a °ss expensive grade than the loose leaf binders 


Catalogue binders are also being turned owt by this firm whicb 











July, 1928 OFFICE APPLIANCES 181 











THE NEW AND IMPROVED LAWTON 
ALL STEEL DUPLICATOR 
PAVES THE WAY FOR BETTER SALES 





No Muss or Trouble Time and Labor Saving 


No Special Paper 
Required 


Absolute Accuracy 
Assured 


An Unlimited Field in 
W hich to Retail 


Duplicates Anything 
in Five Colors 














No. 1 Printing Surface, 834x14 
$20.00 


The New Lawton All-Steel Duplicator is the lowest priced duplicator on the market 
using a gelatine duplicate film. The attractive discount offered insures big profits 
plus a natural quick turnover. 


We also supply a full line of films, inks and ribbons. 


Write today for full particulars. 


LAWTON COMPANY 
19 WEST 24th STREET NEW YORK, N. Y. 


——- = 

















BUSHNELL HEMP ROPE WALLETS 
AND VERTICAL FILE CONTAINERS 


are made in a variety of styles and sizes to take care of all kinds of papers 
and for any length of time. Made of hemp rope, they greatly outlast ordi- 
nary paper and red, wood pulp envelopes. 


The stationer who sells BUSHNELL ENVELOPES and the customer who 
buys them can be assured of efficiency in design, superior workmanship and 
greatest durability. 


ALVAH BUSHNELL COMPANY 
13th AND WOOD STREETS 
PHILADELPHIA 










Vertex 


FILE POCKETS 





Bushnell Expanding Wallets 
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EVANSVILLE 





No. 1261 Flat Top 
60"x34"x30" High 


THE EVER INCREASING DEMAND 


for turned leg and period design desks as often as you show it to an interested 
has brought this new line into imme- prospect. Furthermore, it will bring 
diate popularity. You can sell this customers into your store if displayed 
Imperial 1200 Line in your store almost occasionally in your window. 


Write for illustrations of the 
1200 and 1400 Crades. 


IMPERIAL DESK COMPANY 
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for every of fice use 


The moderate prices and 
high quality will surprise 
you. 





INDIANA 














Office Chairs 


Made to stand long service 
at minimum price 


Empire Chair Company 
Johnson City, Tenn. 


Permanent Exhibit American Furniture Mart 
Space 1526 — 1527 — 1528 Chicago, Ill. 
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It is easy to hold 
your customers 


Good ribbons and carbons make friends Users 
don’t like to experiment, month after month. When 
once supplied with a satisfactory brand they stay 
put. “Little” users have found a uniform goodnes 
in “Little” carbons and ribbons 


he line is complete for all purposes 


A.P.LITTLE, Inc., ROCHESTER, N.Y. 


New York Office—Bible House, Astor Place 
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Oscar S. Swall is in active 


Swall is very opti- 


iringg soon to Wl rporate 


new plant and Mr 


garding tl itlook for business He says that the 
uses fror ther side, lies flat with two or a thou- 
pulls open and “pushes shut.” It is easy to 

i w iw sheets and, although strong is noticeably 


weight Dealers handling the S. S. line include: Neal, 


Stratford & Kerr, San Francisco; Kilham Stationery & Print- 
ng Company Portiand, Ore Honolulu Paper Co., Honolulu, 
T. H., and the Berryhill Company, Phoenix, Ariz 


Syracuse, N. 


in this 
Wilson 


Y.—Karl Castk 
the MacMillan Book Company 
field include The Sami C 


Jones Company 


has joined the sales organiza- 
His previous affiliations 


Tatum Company and the 
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Boston, Mass.—The Elliott Addressing Machine Company has 
filed an amendment to its charter increasing the capitalization 
$150 The shares scheduled thus: for cash sale, 2,839 
shares real estat 1.410 shares; for stock and securities, 

shares; for stock dividend, 7,418 shares 


Chicago, tl!l.—The E 


iwin Barnes Company, distributor of the 


“Ediphone has moved from 218 South Wabash avenue to 173 
West Madison street 
Chicago, it.—Harry T. Worthington, manager eight years at 
Baltimore for Ditt Ir has been appointed advertising man- 
ager He succeeds the late Lee Giles 
Chicago, !til—The Hooven Letter Service Ine 417 South 
Dearborn street has filed an amendment to its corporate 
charter changing the name to Personal Letters Corporation 
Chicago, II! F. M. Sheppard, secretary of The T. M. Shep- 
pard Company, made an extended business trip east in June, 
visiting fax ur exchanging viewpoints on products and 
sales He onferred with the Boston Wire Stitcher 
i regarding foot and motor power drives for various 
adaptat th I tit fastener At New York he 
visit é ‘ nd pla of The C. E. Sheppard Com- 
par The Mun-Kee Products Company called on at 
Newartl N J 
New York, N. Y Walter Bowes, The Postage Meter Com- 
pé West Fort é nd stre¢ has taken a membership 
in The Merchants \ ation of New York 
New York, N. Y The Addressograph Compar has leased 
story building at 329 Fifth avenue for a term of twenty 
ol After remodeling tl company will occupy the en- 
t ng the store on the street level, which 
will be used fe s] 1 demonstration purposes 
North Chicago, II! e Safety Check Protector Corporation, 
Cc monwealth avenue, has been chartered to manufacture 
fice ipplies and notions; capital stock 4.000 
S " value ncorporators—A. J. Dowe Albert L 
H nd Luther ¢ 


( has lease the three-story building at 1225 Arch 
Rochester, N. Y. Playford, a member of The Todd 
( lithogray ‘ taf? has joined the Isler-Tompsett 
Lit graph Compar St. Louis, Mo 
San Francisco, Calif J. H. Best, Pacific coast manager for 
t > Sales Corporation, states that it had the best 
M San Francis for two years There seems to be an 
t Dictaphone on the Pacific coast, es- 
bay cities This interest is especially shown by 
iced the Dictapl iway ahead of 
>_> 
U. S. Consulate at Lagos, Nigeria ’ 
ted States Department of State has established a 
Lag Nigeria It is in charge f Robert F 
ks 
T} d Jul f 1 has been scheduled by the National 
Ass f Stationers, Office Outfitters and Manufacturers for 
‘ ‘ eo ( odity Classifications Nos t and 11 
(s Pupers ind Tupnewnter Ribbon N Suppl es for the 
7 P such as Stenographers Note Books Copy Holders, 
Pe ; Frase yi Cleaners Tupewriter Oil, Rubber 
Ke Pubbe ype Cushion Feet. Typewriter Pape rs, 
Re Sheets. Waste Paper Baskets and Lette Travs Dealers 
: t advantag e to rake special efforts to erchandise 
the ‘ j ually the benefit of similar displays 
‘ the le t interesting the public in the mer- 
pla d lvertised 


Philadelphia, Penna The 


International Business Machines 





HERE’S AN IDEA THAT WILL 
HELP YOUR PROFITS THIS 
SUMMER. 


YOU KNOW that the slant or angle is a 
big feature on insertable tab guides (metal or 
celluloid). 

Most manufacturers feature it. 
prefer it. 

THEN WHY in the world isn’t it also 
better on a regular non-insertable celluloid 
tab guide? 

The fact is, of course, that it is better, and 
being better, sells better. 


Buyers 


Here’s the Proposition 


To make orders more profitable sell cellu- 
loid tabs instead of plain tabs. Don’t hand out 
a set of plain tab guides without a struggle. 

You can swing 50% of sales to 
celluloid tab but only providing you 
have the slant visibility {feature 
furnished only by Wagemaker. 

You have no talking point with the ordi- 
nary celluloid tab except longer life. Future 
benefit, not enough incentive. 

With th WAGEMAKER SLANT 
TAB, immediate and permanent increase in 
visibility, speed and comfort. 

To prove to yourself that you can sell more 
celluloid tabs now, write your firm name 
here and we will send you 10 sets of letter size 
guides at an introductory price. Slant tabs 
cost no more. 


Company 
Grand Rapids, Michigan 
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The Aurora Dater 
has many uses 


N.Y.N.H.& H.R. R. 


CLAIM AGENT'S 


FEB 16 '38 


DEPARTMENT 


NEW HAVEN,CONN, 


Square Die Plates Round Die Plates 
1 1/16x1 1/16 to 14x14 13/16& 14%” diam. 








ON S> 
Ss TRAIN’ “y 


SEP 30°39 

















It first came into prominence among rail- 
roads for stamping tickets. Now its use 
has extended to other fields. 

Department stores are extensive users of 
the Aurora as a receipting stamp. Hotels 
have adopted it for a cashier's stamp. 

In our line of rubber stamps and daters, you 
will find the right one for every need. And 
side by side you will find stamp pads and 
inks to meet every requirement. 

The quality of Stewart products is the out- 
growth of forty years devoted exclusively 
to these items. This is your guarantee of 
worth-while, salable merchandise. 





80 Duane Street - New York, U.S. A. 


Selling Agents for the B. G. Volger Mfg. Co., Inc. 
of Passaic, N. J 
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The National Association of Stationers, Office Outfitters and 
Manufacturers has allotted the period July 2-7 for special sales, 
at the dealer’s option. It is opportune to feature Water Coolers, 
Paper Drinking Cups and Electric Fans. 

A sales drive, July 9-14, ig scheduled for Commodity Classifica- 
tions Nos. 4, 6 and 9, including Pens, Pencils, Pencil Sharpeners 
and Crayons, Fountain Pens and Mechanical Pencils, Rubber 
Bands and Erasers, Social Stationery, Greeting Cards, Steel and 
Copperplate Engraving, Leather Goods and Novelties of all 
kinds. 

Alhambra, Calif.—The formal opening of Read W. Rogers’ 
stationery store at 112 West Main street was held a few weeks 
ago. This is a handsome establishment with full stocks of 
commercial and social stationery 

Atlanta, Ga.--R. C. Ellis has been appointed manager of the 
stationery department, the John M. Harland Printing Com- 
pany. He succeeds Gus Stroecker, who resigned. 

Atlanta, Ga.—The commercial stationery department and 
mechanical plant of the Keelin Printing Company have been 
moved from 103 Walton street, N. W., to 153 Spring street, 
N. W 

Augusta, Ga.—The Murphy Stationery Company, which has 
been operated here twenty years, is now established at 756 
Broad street 

Boston, Mass.—The store of the 
pany at 72 Washington street has been discontinued, and stocks 
merged with the other shop at 62 Kingston street. 

Chicago, tti.—H. C. Burberry, of the Commercial Stationery 
Company, spent June in California, accompanied by his wife. 

Chicago, It.—The Faithorn Company, 105 West Jackson 
street, will establish a branch July 1 at 511 South Wabash 


Broadway Stationery Com- 


avenue. 

Chicago, ill.—The John T. Gill Company has installed a 
power stamping press for the production of die stamped sta- 
tionery 

Chicago, Iil.—The Office Stationery & Equipment Company, 
formerly at 655 South Wells street, has moved to 325 West 
Monroe street 

Chicago, I!l.—The Goes Lithographing Company has increased 
its capital stock from $250,000 and 10,000 shares non par value 
to $250,000 and 12,500 shares non par value 

Chicago, !!i.—T. J. Leonard, manager here for S. S. Stafford, 
Inc., left July 1 on his third annual motor trip. He will visit 
the factory at New York, N. Y.. and other eastern cities. 

Chicago, !!l.—The Atlas Envelope Company, 848 Noble street, 
has been chartered to manufacture and deal in paper products 
and envelopes; capital stock, $2,500; incorporators—Charles P., 
William C. and Elmer Gascon 

Chicago, I!!.—Albert Hancock, the Wells street stationer, has 
thus far been unable to reach his usual summer stride in golf. 
He is struggling valiently, and his friends hope to hear more 
from Mr. Hancock and his achievements with his instruments 


of golf. 
Chicago, ili.—The Crown Office Supply Company has re- 
arranged its stockroom, installing additional shelving A par- 


tition now separates the stockroom from the print shop, so that 
the operation of the presses is not evident in the office and 
stockroom. 

Chicago, tll.—The Chicago Central Tablet Company, 
Fourteenth place, has been chartered to manufacture and deal 
in tablets, stationery, novelties, etc.; capital stock, 1,000 shares 
no par value; incorporators—B. L. McManus, P. W. Little and 
L. R. Walsdorf. 

Chicago, i!l.—The Pelouze Manufacturing Company, 236 East 
Ohio street, is busy equipping scales with dials embodying the 
rates provided in the new postal regulations which go into 
effect July 1. It is also co-operating with wholesalers in pro- 


920 


viding dials for scales in stock. 

Chicago, !li.—The Globe Bindery, Inc., 1213 West Van Buren 
street, is the incorporation of an established business, manu- 
facturing and dealing in desk blotter pads and desk sets, 
leather goods, note books and novelties; capital stock, $30,000; 
incorporators—R. B. Salmon, B. H. Black and C. W. Stiefel, Jr 

Columbus, Ohio.—The B. & B. Stores, Inc., formerly at 147 
East State street, is now located at 40-42 South Fourth street 

Glens Falls, N. Y.—W. E. Ramsdell has opened a stationery 
store and newsroom in the Swan block, Main street, 

Jersey City, N. J.—The De Luxe Company, 24 Journal Square 
has been chartered to deal in office supplies and stationery: 
eapital stock authorized, $125,000; incorporators—Florence 
Neill, William H. Werblowsky and Sylvia C. Kreiger 
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And Now 
Matched Suites by Gunlocke 


To Gunlocke dealers this means added 
opportunity—a broader field. Gunlocke 
chair quality is known. Dealers can now 
capitalize on the growing popularity of 
matched suites. Gunlocke matched suites 
are as distinctive in office furniture as 
Gunlocke chairs, because the same stand- 
ards are employed. A descriptive cata- 
log will be ready July 15; may we send 
a copy ? 


The W.H.GUNLOCKE CHAIR CO.) — 


WAYLAND, N. Y. 
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Foreign 
Subscription 
Representative Wanted 


A representative is wanted by this Journal 
to look after subscriptions, both new and 
renewal, in countries other than the United 
States. One familiar with the office equip- 
ment trade and who is traveling in the 
field could handle the work. A liberal 
commission makes the work attractive. In 
reply kindly give present connection, if 
any, and if acquainted with any American 
firms, give names or other references. For 
details, address: 


Subscription Department 


The Office Appliance Company 
417 South Dearborn Street 
Chicago, Ill., U. S. A. 
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Writes Bright Blue 

Turns Jet Black 
~Its Waterproof 
and Everlasting 










FORDS 


PREMIUM WRITING FLUID 


For Signatures of Importance 
and all Writing of 
Intended Permanence 
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DIEMER 
PRODUCTS 


FOR 
SATISFACTION 
AND 
SERVICE 


ENVELOPES for 


filing, mailing and 


carrying pur- 
poses, in RED 
ROPE and JUTE, 
for flat and _ folded 
papers. Also metal 
end Filing Boxes. 


| The illustrations show 
few of the designs 





ia 
carried in stock. 


| Samples furnished on 


request. 





JOHN F. DIEMER COMPANY 


519 Broadway (Cet. 1688) New York, N. Y. 
SEND FOR CATALOG No, 30 
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AMERICAN VISIBLE 


NUMBERING MACHINES 


THE ONLY VISIBLE! You a 
tually see the numbers before 
impression is made. 


COLORFULLY FINISHED! Its 
bright Chinese Red Fand'e and 
Lustre Black frame give it dis- 
tinction 


Wi H this one model you can 
satisfy 90% of your trade— 
reduce inventory and assure 
quick turnover. Popularly priced, 


big profit margin, full guarantee. 
Write for prices 


And here’s 





654321 


Impression of Figures 


‘*AMCODATER”’ 


The great little desk companion with the sharp metal 
figures and the long life All-metal con- 


struction—dates run for 12 years—bril- $ ) .95 


liant colors; Chinese Red or Jade Green 


= American Numbering Machine Co. 


224 Shepherd Ave., Brooklyn, New York 


CHICAGO LONDON 


Canadian Agents 


S. S. STAFFORD CO., Ltd., 146 King St., 


PARIS 


W., Toronto, Canada 








A Few Openings for 
Specialty Salesmen 


Error-No, Inc., manufacturers of Error-No, the 
copy-holder famous for simplicity of construc- 
tion and ease of operation, can use a few men 
of experience in specialty selling. Error-No is 
already well established. 

If you are interested in selling such a specialty, 
write us today. 


FRRSE-NO INC. 


55 Arbutus Street Rochester, New York 


Manufacturers and Patentees of 


The Famous ERROR-NO 














Quality-Built 


MOTORS 





Over 


2,000,000 Starts 


RICTION wear is eliminated in the automatic 
cutout used on Emerson split phase motors. 
Under test this cutout has given more than 
2,000,000 starts. Think what this extra margin 
of dependability means}to the user who judges 
your appliance first, lastjand always by its day in 


day out reliability. 


THE EMERSON ELECTRIC MFG. CO. 


2018 Washington Ave., St 
806 W. Washington Boulevard, 


Louis, Mo. 
Chicago, Il 


$0 Church St., New York City 


Standard or 
Special Types 





A. C. and D. C. 
1/30 to 2h. p. 


EMERSON 


MOTORS 
































Arlac Duroderma Dry Stencils 
make repeat sales and repeat 
sales make profits. Customers 
like the long, clean runs and 
the sharp reproduction of 
stylus work. Present dealers 
are increasing each re-order to 
take care of customers’ in- 
creased re-orders. 


The Arlac Plan 


The Arlac Pian for dealers will 
interest you. Write today. 


Trial Stencil on request 
Please name duplicator 


Arlac Dry Stencil Corporation 


418 Fourth Avenue Pittsburgh, Pa. 
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Los Angeles, Calif.—Fred Watts, who had been general man- 
ager of the H. S. Crocker Company's local store, has resigned. 
His successor has not been announced Arthur Moench, gen- 
eral manager, is interim manager of the Los Angeles store, 
until a successor is appointed 
Newark, N. J.—Miller Brothers Company has been chartered 
o conduct a stationery and engraving business; capital stock, 
$200,000; H. D charter representative, Newark 

New York, N. Y¥Y.—Kesselbaum & Schaum Book & Stationery 
has been chartered; capital stock, $15,000; 


’ 


Smith 


Supply Company 
M. Koses, charter representative, 1133 Broadway 

New York, N. Y.—Arthur Mountain & Company has been 
chartered to conduct a stationery business; capital stock, $100,- 
006; W. T. Van Alstyne, charter representative, 128 Broadway 


New York, N. Y.—Louis Sonnenberg, president of the Man- 
Stationery Company, 18 East Twenty-third street, is 
expected to return late this month from a three months’ tour 
of Europe 

New York, N. Y.—The Brewer-( Inc., 47 
East Nineteenth street, has been organized to manufacture 
The principals are 
McGarty 


hattar 


antelmo Company 


loose leaf binders, salesmen's portfolios, etc 
James A. Brewer, Edward C. Cantelmo and James J 


Norristown, Penna.—The Ros Rol Company has been char- 


Delaware to deal in paper, writing paper and envel- 
$100,000; John Di Cio, charter representa- 


tered in 
opes; capital stock, 
tive, Norristown 
Okeechobee, Fla.—Henderson’s, Inc., has been chartered to 
capital stock, $5,000; incorporators— 


Henderson and L. W 


deal in office supplies; 


F. E. Henderson, E. A 


Philadelphia, Penna.—J. R. Golde 
onnected with the Office Stationery Company, 44 North 


Jennings 
formerly with Schiff Bros., 


is now « 

Fourth street 
Philadelphia, Penna.—Schedules have been filed in the bank- 

ruptey of the E. H. Rapp Stationery Company, 232 South Fif- 


teenth street; assets, $19,285; liabilities, $30,775. 
Philadelphia, Penna.—The Non-plate Engraving Company of 
Philadelphia, 41 North Eleventh street, has been registered as a 
ommercial tith n the ommon pleas court by Maurice M 
Cott, 2332 South Franklin street 
Philadelphia, Penna.—The Winslow Ink Company of Phila- 


Delaware to manufacture and 
stock, 1,000 
representative, 


delphia has been chartered in 
capital 
charter 


wares and merchandise; 
Rubert Mills, 


leal in goods 
shares no par value 
Philadelphia 
Portsmouth, Va 
chartered to conduct a wholesale and retail office 


The Portsmouth Office Supply Corporation 


has been 


capital stock, $10,000; incorporators—George 


business 
Arthur Emmerson and Dustin W. 
Mid-States Envelope Company, 500 North 


supply 
A. Carnegie Armstrong 
Rockford, ttl.—The 
street, has been chartered to manufacture and sell 
capital stock, $70,000 preferred 
Hansen, 


Madison 
envelopes and paper products; 
ind 2,500 shares no par value 

Lorine Udem, Dorothy Burns and John G. Petritz 
San Francisco, Calif.—H. H. Rutledge, president of the In- 
zrim-Rutledge Company, returned in the middle of June from 
t trip in the course of which he 


incorporators—Ed. J 


visited several of 


in easter? 
the factories represented by his firm 

San Francisco, Calif.—Edward Morgan, formerly 
Barber Company of Oakland, is now with Neal, 
Stratford & 


with the 
Edgar H 
Stratford & Kerr, Market street stationers Neal, 
Kerr have taken over the S. S. Binder Company's line for dis- 
tribution in Northern California as well as for the retail trade 
of the company here 
San Francisco, Calif 
Angeles npleted and opened 
Mission street on scheduled time It is a light and attractive 
store and J. M 


kept very busy ever since 


The Stationers’ Corporation of Los 


ts San Francisco branch at 555 


Johnsor esident manager, says that he has 


beer the opening The branch does 
a wholesale business only 

San Francisco, Calif.—June 11 was the date of the formal 
opening of the new million-dollar building constructed by But- 


er Bros at Fremont and Howard streets in this city The 


Illinois corporation is new to the Pacific coast, though it has 
depots in many of the leading eastern cities G. M. Coy, mer- 
handise manager, is in general charge of the firm's operations 
here and of its seventy-six different departments, one of which 
s stationery It was stated at the offices here that the firm 
s to do a strictly wholes business and in its stationery de- 
partment will sell both office stationery and social stationery 


In the office appliance department, it was stated, the firm is 
indling Remington cash registers. The imposing building of 
Butler Bros. covers a great part of the block at the southeast 
corner of Fremont and Howard streets It consists of eight 


tor and basement and is so constructed that another two 
,dded There s a good deal of interest in sta- 


es can be 


(Continued on Page 196.) 
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How Much? 


Is Important. That's what you want to 
know. How much is it, and what do 


MASTERGRADE you get for your money. An important 
UNDERWOODS$ = .2°***!0”._ to. these days. Above every- 


thing else you want quality—but you 
are entitled to quality at fair prices. 

The position of the Wholesale Typewriter 
Company is such that we can give you 
utmost quality at prices less than what 
others must have for lower standards of 
Ask for a copy of our price list. 


THE 


WHOLESALE TYPEWRITER 
COMPANY 


Exclusive Distributors of Mastergrade Remanu- 
factured Underwoods and Largest Wholesale 
Distributors in the World 


428-430 Broadway New York 


quality 











two new metal signals 


| that “‘stay put’’ 
on 


VISIBLES 








cooKs cooK’s 
NO.22 No. 24 












Send 


for samples 


ANSONIA, CONN. 


THE H. C. COOK CO., 











TE se on 
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101 WEARS OF MANUFACTURING EXPERIENCE 


\ 





This chair is 
No. C 3004 CX YX 


There is an arm 
chair to match 

















\ / 


LENDS DIGNITY-YIELDS PROFITS 
‘THIS new Heywood-Wakefield chair 


will lend dignity and comfort to any 
office and it will yield good profits to 
progressive dealers. It is soundly made 
for the better trade and is backed by 
our 100 years of manufacturing ex- 














perience. 
Heywood-Wakefield | 
Baltimore, Md. Los Angeles, Calif. 
Boston, Mass. New York, N. Y. 
Buffalo, N. Y. Philadelphia, Pa. 
Chicago, Ill. Portland, Oregon 
Kansas City, Mo. St. Louis, Mo, 






San Francisco, Calif. 
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FURNITURE 
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Cut the cost of selling 


Freight is a big item of expense in 
furniture selling. The customer pays it. 


But you can cut this cost to a mini- 
mum by buying from advantageous 
shipping points 


St. Louis offers you such a source. The 
rail facilities serve a large territory, 
and to those dealers within this terri- 
tory there is money to be made 


You can cut the cost of your desks 
sales with the Western line. But in- 
vestigate the quality first, then decide. 
Write for complete information. 


WESTERN FURNITURE CoO. 


Blair Avenue and Palm Street 


ST. LOUIS, MO. 


























Aurora, til.—The Lyon Metallic Manufacturing Company has 
filed an amendment to its corporate charter, reducing its capital 
stock from $300,000 to $1,000. This follows its recent consolida- 
tion with the Durand Locker Company as Lyon Meta! Prod- 
ucts, Incorporated. 

Birmingham, Ala.—The Office Equipment Exchange has 
opened at 2111 First avenue, specializing on the purchase and 
sale of used office equipment. G. C. Land is in charge. This 
business is affiliated with the Newéll-Thomas Company, At- 
lanta, Ga 

Camden, N. J.—The stock of the Standard Office Equipment 
Company, 515 Market street, has been purchased by Gillies 
Bros., formerly of Glassboro, N. J. The Market street busi- 
ness is continuing under the new management 

Chicago, (til.—Florian Stradel, treasurer of the Invincible 
Metal Furniture Company, was a business caller in this city 
June 21. 

Chicago, Itil._—The Searles Electric Welding Works has moved 
to 1850 Fulton street; the former location was 817 West Wash- 
ington boulevard. 

Chicago, til.—The Office Equipment & Supply Company, 
formerly at 655 South Wells street, has taken the fourth floor 
at 325 West Monroe street. 

Chicago, til.—The Chicago branch of The Diebold Safe & 
Lock Company, 122 South Wells, has leased a large portion 
of the fifth floor of the Butler building, 111 North Canal street. 

Chicago, Ill.—A. W. Swain, general branch manager, The 
Shaw-Walker Company, visited the Chicago branch in June 
during the course of a trip during which he visited several 
branches. 

Chicago, tll—L. H. Gilbert, of the A, M. Blood Company, 
Rock Island, IL, spent several days at the local branch of The 
Berger Manufacturing Company, taking instruction in selling 
metal office furniture. 

Chicago, til—The T. M. Sheppard Company, 542 South Dear- 
born street, has distribution in Illinois, Indiana and Wisconsin 
for the “Collaps-O-Cover” line of typewriter covers and combi- 
nation cover and stand. 

Chicago, til.—J. C. Killzum, Inc., 435 North Michigan avenue, 
has been chartered to manufacture and deal in household and 
office furniture; capital stock, 300 shares no par value; incor- 
porators—William E. Dever, H. D. Gray and Joseph M. Larimer. 

Chicago, ili.—The Lothrop Angle Steel Equipment Company, 
Thomas M. Lothrop, president, has established offices and dis- 
Play rooms at 325 West Madison street. The lines of the Angle 
Steel Stool Company, Plainwell, Mich., are among the furni- 
ture items carried. 

Chicago, tll._—The Acme Card Systems Company has moved 
into its plant at 1754 Belmont avenue. The building was pur- 
chased some time ago and occupied as soon as alterations had 
been completed. Production was interrupted but two days dur- 
ing the transfer of the factory to the new building 

Chicago, ili.—Lyon Metal Products, Incorporated, has estab- 
lished offices in Suite 1538, 33 South Clark street, telephone 
Central 6302 The local branches conducted by the Lyon Me- 
tallic Manufacturing Company at 230 East Ohio street, and that 
of the Durand Steel Locker Company, 33 South Clark street, 
have been merged in the First National Bank building 

Chicago, !ti_—E. Blankmeyer, 133 West Lake street, has 
established a department for the sale of office machines. These 
include typewriters, adding machines and other office utilities 
T. Caloon is in charge of this department Mr. Blankmeyer 
has been complimented by advertising men on nis “colorful” 
window displays Many of the furniture items carried are 
finished in bright colors, which makes the display window 
especially attractive from the street 

Duluth, Minn.—The E. W. Lund Company is now established 
in its new store at 310 West First street; the former location 
was 216 West First street. The company concentrates on office 
equipment, systems and allied lines 

Kansas City, Mo.—The K-M Supply Company 123 West 
Eighth street, has taken over the local agency for the “G-F 
Allsteel” lines of office equipment 

Milwaukee, Wis.—The Acme Card System office here has been 
moved to the Empire building. 

Milwaukee, Wis.—The Office Specialties Sales Company, 444 
East Water street, has been appointed agent for “G-F Allsteel” 
office equipment 

(Continued on Page 199.) 
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Permanent and Profitable 


The demand for built-in fur- — 
niture is constantly growing. ei ae ise i 
The dealer who is in a po- =I rh 
sition to bid favorably on such bibibibibip : , l 
special installations is in line re —<——-rea 
for.a good profit. With the =. rn 
Imperial Steel line, the dealer {Ce 
can confidently promise the 
quickest service and the fin- 
est installation at the lowest 
price. An immediate profit 
and a steady customer ac- 
company every Imperial in- 
stallation. It will be a pleas- 
ure to send you full particu- @ 
lars about our service. Write 
us today. 


IMPERIAL STEEL CABINET COMPANY 


2130-2152 Fulton Street CHICAGO, ILL. 


























MANY NEW POLAR OFFICE ARTICLES 
are fully illustrated and 


explained in Our New 

Catalogue now ready for 
istribution 

THIS NEW CATALOGUE 


Has been carefully prepared (in 
three colors) for the use of out- 
side salesmen in selling high grade 
office fittings. Do not fail to see 
that each one of your men gets 
a copy. 





Above cut illustrates in use our a ce a ea ee an 


NEW CONFERENCE TABLE PAD ° . . 

nw SERIOD STYLE LETTER TRAY POLAR MFG. CO., 119-125 Ne. 4th St., Philadelphia, Penna. 
ASTE BASKET Send us your new catalog as soon as it is ready for distribution 

DE LUXE DESK PAD 

DESK CHAIR MAT 


FOLDING SCREENS 


f 
POLAR MEG. CO., 119-125 No. 4th St., Philadelphia, Penna. Asires 

{ 

{ 

' 








Fer Persena! Attention of 
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COURANT Pencil Sharpener 


A Business Aid to Your Customers 
and to You 
pener has proved 


In actual operation, the Courant Pencil Shart 

a business aid to users; the exclusive territory distribution 
method makes it a profitable business aid to energetic dealers 
ind agents The Courant, constructed to 

anything that writes, will satisfy y« 
our proposition 


Business Aids Company 
310 Broadway New York, N. Y. 


© last and to sharpen 
stomers Write for 














EUREKA 


The Old Reliable Sanitary 
Copying Cloth and Bath 


This standard equipment for the letter press copy 
method is of good repute with all users of that type 
equipment Features of the EUREKA Bath include non- 
rusting metal construction, and an arrangement prevent- 
ing mustiness or mildew EUREKA cloths are non-ravel- 


ing and treated so as to insure clear-cut, sharp copies 
and absolutely accurate resulta. Now supplied in new 
office green in addition to the standard aluminum finish. 


DON’T TURN DOWN ORDERS 


for these goods—just forward them to us; we'll fill them 
i ut profit to you and no trouble. 


satisfactor with nes 
Write for the EUREKA booklet. 


The EUREKA Blotter Bath Co. 











3732-34-36 South Wallace St., Chicago, U. S. A. 


EXTRA DOLLARS for 
YOUR SPARE TIME 


CAN you use a few extra dollars? If 
so, here’s your opportunity. A local 
representative is wanted for Boston and 
New England States, San Francisco and 
Western Coast States and Atlanta and 
Southeastern States to look after new 
and renewal subscriptions for this jour- 
nal. One familiar with the office equip- 
ment industry, or a person who is now 
representing other papers could handle 
the work. Representatives making a 
number of smaller towns will find the 
prospects good. Only a small amount of 
time needed each month although a lib- 
eral commission arrangement makes the 
work attractive. In reply, kindly give 
the names of a few substantial business 
men with whom you are acquainted. For 
details, address 


Circulation Department 


THE OFFICE APPLIANCE COMPANY 


417 So. Dearborn Street Chicago, Ill. 
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TYPEWRITERS 
Tvorc— 














Sales Company 


Abilene, Texas.—The Woodstock Typewriter 
959 North Second street, has been established by George A 
Pearce Distribution for Woodstock typewriters in Abilene and 
vicinity will be handled by Mr. Pearce, 


‘artney Company has become 


Typewriter 


Altoona, Penna.——-The H. W. Met 
a distributor for the Woodstock 


Con 


pany 


Exchange made a 
with the 


Athens, Ohio.—The H. J. Smith Typewriter 


display of Royal typewriters in connection business 
mens snow 
Office Machine 


W oodstock 


Brown of the 
distributor by the 


Battle Creek, Mich.—Arthur C 
Company has been appointed a 


Typewriter Company 
Buffalo, N. Y.—A. J 
of the Woodstock Typew 
rent makes of typewriters before 


Madden has joined the local branch 


Company He selling 


W ood- 


has been 


joining the 


several diffe 


stock organization 
Butler, Penna.—R. F. |! Regal, who conducts the Butler 
Business College, has ‘ rn a distributor for the Woodstock 
typewriter 
Chicago, ili.—The rebuilding plant of the Young Typewriter 
Company has been moved from 654 West Randolph street to 
the fth floor at 705 West Washington boulevard 
Chicago, Ill I W. Deyk f the mechanical department of 
the Underwood Typewriter Company has returned to his head- 
quarters at New York He spent some time in June at the 
} il brancl 
Chicago, Iii H M I { he Smit [Typewriter Sa 
Corporation, spent a week June fishing in the Las 
Flambeau regi Wisconsir Mr. Rice and a party f friends 
make nis pligrimag i and enjoy some excellent sport 
Mr. R ! mised rfere with the luck President 
Coolidge wl is also fishing in Northern Wisconsin 
Chicago, it.The rebuilding plant of the Shipman-Ward 
Manufacturing Company et! ed its annual vacat two weeks 
beginning June lt Am] tocks of machines were on hand 
vw) } hop shut d nd a crew of shippers remained 
I the I have I i iter The office staff has 
s ts Ww < 
Chillicothe, Mo. Williar Riddle has opened a_ typewriter 
re i shop in the rooms ove the Thompson hat shop on the 
side f the squars Mr. Riddle was repair man formerly 
for the Cl cothe Mus Company, and will continue to handl 
i work on instruments nd electric fans 
Clarksburg, W. Va.—The Dale & Burton Company is taken 
the distribution of W istock typewriters The ompany 
id repre nted another make previously 
Cleveland, Ohio.—C. C. Green has become a member of the 
W oodstock iles organization here He had been at Springfield 
Ohi before oming to Cleveland 
Davenport, lowa W H McCrossir Ss now manager here 
the Royal Typewriter Company, In 
Detroit, Mich lO. Metzger has been added t the lox« 
sales staff f the W istock Typewriter Company 
Elgin, ill Mosiman & Knott have secured the sales anchis 
1 Elgin and vicinity for the Woodstock typewriter 
Flint, Mich.—The Typewriter Office Equipment Company, cor 
ducted by R. J. Schneids has been appointed distributor | 
the Woodstock Typewriter Company Mr. Schneider was 
bu ess formerly at Bay ‘ Mix 
Gainesville, Ga.—D. | I vyorth is handlir this territory 
for the Royal Typewriter Company, Ine H s under the juris 
diction of the compar s ranch at Jacksonvillk Fla 
Haverhill, Mass The t ewriter sales and ser\ bus ss 
nducted the past six Oxiey’s, It has been bought 
Tr? Sta ry § Was ete ~ rhe utter 
business nducted |! Mrs H. L. Foster 
Hopkinsville, Ky I Howard I Hay Company I 
s ‘ I siness t ¢ + Se t Main str t 
‘ riv } ri | ke Compa TI S i 
emt Ev z Of g F al type 
“ s \ Meta ( Compa d \ 
dding i and ¢ ribt s and irb 
Huntington, W. Va.—1 Frank P. Swan Compar has bes 
appointed distributor for the Woodstock typew ( par 
Indianapolis, itnd.—G« Taylor has 1! ned ! 
branch of the W dst Typewriter Com] 
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Smithtype 
Rebuilts 


IANCES 


The Complete 
L C Smith 
Service 


By taking advantage of 
the complete service we 
offer, you can fulfill 
every customer require- 
ment, whether it be for 
the finest of rebuilts for 
cash or easy terms, a ma- 
chine for rental, or in se- 
lected rough condition. 


You can make bigger 
profits if you use these 
services. 


Smithtype 
Rentalgrades 


Selected 
Roughs 


Rebuilding 
Service 


Exchange 
Service 


Installment 
Financing 


—— 


SO uu »} | NY — 


mg rem TI 











Write for New Price 

List and Spot Cash 

Commission propo- 
sition. 





Smith Typewriter Sales Corp. 
World’s Largest Rebuilders of the L C Smith 
417-360 E. Grand Ave. - - - CHICAGO 





eal Quality 
creates Deman 


It takes real salesmanship to build up a 
typewriter ribbon and carbon business and 
it takes real quality to hold it up. That is 
why QUEEN BRAND makes such a 
proposition for real, live salesmen. A 

for samples and prices. 


A better ribbon for eery purpose 





A better carbon for eery requiremen ( 


QUEEN 


Ribbon & Carbon Co. 


Manufacturers 


109, Reade Street 








New York, | N. Y. 
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The Auto-Desk Companion 


—organizes daily tasks, encourages efficiency, 
gets things done regularly and on time. Ag- 
ressive dealers use these files as leaders. 
Beare desk worker is a potential user and every 
business house is a prospect. 

Send for new catalog 27-A showing various 
Automatic desk specialties. 

The Automatic File & Index Co. 
West 11th St. Green Bay, Wisc. 


Complete central display at Chicago—40 So, Wells St. 
The Famous 


Impreced 
Wood-Sleel 
Construction. 























Resilient Sponge Rubber 


Sponge rubber.. You know what sponge rub- 
ber is. Firm, yet soft and yielding. Resilient, 
in a word. And noted for long wear. 


It is particularly suited for chair cushions 
when covered with all-wool felt or Chase mo- 
hair. But not all sponge rubber cushions are 
Kumfort Kushions. Be sure that those you 
sell are. Write us today. 


Featheredge Rubber Company 
342 West Huron Street 
CHICAGO, ILL. 
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indianapolis, ind.—The Remington Typewriter Company of 
Delaware has filed a withdrawal from the state of Indiana. 

Johnson City, Tenn.—Distribution in east Tennessee for the 
Woodstock Typewriter Company has been secured by the Sum- 
mers Hardware Company. The office equipment department of 
this business is in charge of Blaine Taylor, son of former Gov- 
ernor Taylor. Mr. Lancaster, a man of wide experience in the 
typewriter field, assists Mr. Taylor in the sale of typewriters. 

Johnstown, Penna.—Jack Bowen, who had represented another 
typewriter manufacturer here, has become distributor in this 
territory for the Woodstock Typewriter Company 

Kansas City, Mo.—G. H. Goheen has succeeded to the terri- 
tory of C. K. Burroughs, who has left the local branch of the 
Woodstock Typewriter Company to enter another field.—H. W. 
Reinicke, formerly service manager here, has undertaken sales 
work. 

Kansas City, Mo.—C. M. Curtis and F. D. White are recent 
additions to the local sales organization of the Royal Type- 
writer Company, Inc.—Paul W. Jones, the branch manager, has 
increased his sales facilities in the field. R. R. Hull is located 
at Maryville, Mo.; H. G. Spurlock, Rock Port, Mo.; D. L. 
Miller, Lees Summit, Mo.; W. T. Godsey, King City, Mo 

Knoxville, Tenn.—The Knoxville Typewriter Company has 
been chartered to deal in office machines; capital stock, $10,- 
000; incorporators—H. L. O'Fallon, Della Lea Wood, John A. 
Wray, Jr., L B. Finkelstein and J. Bailey Wray 

Middletown, Conn.—George E. Going, who was active in the 
development of the Noiseless typewriter, has been transferred 
to Stamford. He takes a place in the research laboratory of 
the Remington typewriter division, Remington Rand Business 





Service, Inc. 

Milwaukee, Wis.—E. B. Cutten has established the Wood- 
stock Typewriter Sales Company, 444 East Water street. He 
had been a district manager for the Woodstock Typewriter 
Company, and found that a local distributorship was more to 
his liking 

Nashville, Tenn.—-The Woodstock Typewriter Company, Chi- 
cago, Ill, capital stock, $2,000,000, has filed its charter with the 
secretary of state for domestication 

New York, N. Y.—Milton E. Sylvester, formerly with the 
L. C. Smith & Corona Typewriters, Inc., has been appointed a 
supervisor of the brokerage department by Harry Gardiner, 
general agent for the John Hancock Mutual Life Insurance 
Company 

Ogdensburg, N. Y.—The Scott Typewriter Exchange has 
moved to the premises occupied formerly by the Ogdensburg 
Savings & Loan Association, 

Parkersburg, W. Va.—The Silent Equipment Company has 
been organized by Al. Armstrong He has secured the city of 
Parkersburg and contiguous territory for the Woodstock type- 
writer. 

Philadelphia, Penna.—O. J. Carrow, manager of the local 
branch of the Woodstock Typewriter Company, has increased 
his sales staff. The new men are W. A. Hogan, W. Dougherty, 
J. Henderson and B. Levinson 

Portiand, Ore.—M. H. Seaman and H. C. 
joined the local sales organization of the Royal Typewriter 


McKenzie have 


Company, Inc. 

Poughkeepsie, N. Y.—J. R. Vaeth, formerly with the Rem- 
ington Rand Business Service Inc., Jamestown, N. Y., has been 
transferred to the local office, 16 Sloate building 

Richmond, Va.—James Howard, formerly a salesman for the 
L. C. Smith & Corona Typewriters, Inc., at Dallas, Texas, has 
been appointed local manager here 

St. Louis, Mo.—John A. Guest is a recent acquisition by the 
local sales staff of the Royal Typewriter Company, Inc He 
has served several companies in different fields and is now 
using his wealth of experience for Royal users 

San Francisco, Calif—R. L. Stone of the Stone Typewriter 
Company, took a month's vacation in June, spending it at his 
country home in Pescadero 

San Francisco, Calif.—C. E. F. Russ, district manager of the 
Royal Typewriter Company, Inc., states that James H. Sait has 
now become a city salesman for the San Francisco office and 
has been given an important territory Mr. Sait is well known 
in typewriter circles here and has many friends. He was for 
years San Francisco manager for the Hammond Typewriter 
Company, later known as the Varityper 

San Francisco, Calif.—The San Francisco Typewriter Deal- 
ers’ Association took a recess in June and held no meeting. 
It is expected that when the vacation period is over the asso- 
ciation will begin active work again Iliness of several of the 
important members cut down attendance at the dinner meet- 


ing in May and was largely responsible for the decision to 
hold no meeting in June. Those who have been more or less 
indisposed are reported to be practically well again 

San Francisco, Calif.—Joseph Patton, San Francisco manager 
for the American Writing Machine Company, returned to the 
store June 11, to the great satisfaction of his associates and 
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ENGLEWOOD 


jives You Th ° ] d . Ww 
is Caiendar 18S ne 
QU I C K E R D ELIV ERY The Number 48 LD.L. calendar is new. It dif- 


You will get ENGLEWOOD DESKS fers from the popular up-to-date calendar in 


to your store quicker because we make that it does not have the red lines as a guide to 
the particular date. Otherwise, it is similar and 






okts Ghee wee ae ._—_ stock is car the quality is identical. The new L.D.L. is made 
of Du Pont Fabrikoid and comes in red, green, 
And your shipment is loaded in a pack- and black. It retails for $1.25 with a satisfac- 
age car that brings it direct to your city tory proht. 
in express time—at freight rates. Write your jobber or to us for 
Increased turnover—less capital tied up cd, oda practic. tx; 


—less warehouse space—MORE profits— 
AND your customer gets better service. 





Look into this line that means more 
profits. 


Englewood Desk Co. 
58th and Lowe Avenue 
| Chicago 














| 





No. 657 


DEVICES 


FOR 
Letters, Invoices, Requisitions, Back 
Orders, Follow-ups, Bills of Lading, 
Stock Sheets, Ledger Sheets for 
posting, or any other matter needing clas- 
sification—alphabetical or numerical. 





Handles all Current Papers so they may be located Each Conrades Chair represents the accumulation 


Instantly. Made in all sizes and indexed as desired. of knowledge acquired in eighty years’ of chair 
DESK FILES AND CARD SYSTEMS building It is the best_ that experience makes 
th Ti as possible. Exhibited at 1718 Washington Avenue, 

at save ime an pace. St. Louis. Mo. 


Portable Sectional 


THE KOHLHAAS COMPANY 


MANUFACTURERS 
183 N. Dearborn St., CHICAGO 


CONRADES MFG. CO. 


Manufacturers of Office Chairs and School Seating 
1942 North Second Street St. Louis, Mo. 
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COLLAPSIBLE~ 
Storage Filing Boxes 


HERE s profit in 
LIBERTY Boxes. Many 


largest and most successful sta- 





< 
- 


handling 
of the 
found their sales 


tionery stores have 


growing steadily year by year 


ganization has not yet 


If YOUR 
taken on “the LIBERTY line,” we have 
RATED seni. el 

DEALERS send pos. 
WANTED It costs only TWO CENTS to find out 


have to say—TWO CENTS 
substantial 


important information § to 


what we 


that will turn into a very 


monthly profit for you 


tterhea " ai You'll get 
the FACTS by turr felivery 


BANKERS BOX COMPANY. INC. 


RAND M‘NALLY BUILDING — CHICAGO. ILL 
























For Summer Comfort 


Bachrach specialties make for summer 
comfort in office work. The self-closing 
inkstand keeps the desk neat and clean. 
The moistener provides a quick, easy way 
of sealing envelopes with- 
out the usual muss. Write 
for information and dis- 
counts. 


BACHRACH SPECIALTY 
2275 Third Avenue, 
NEW YORK, N. Y. 


Co. 
















The roller 
the moisture 
you want it 


spreads 
where 


Exact amount of 
moisture quickly reg- 
ulated insuring 
clean and neat work. 
Remains sanitary — 
all parts non-cor- 






As Handy 
as Your 
Fountain 
Pen 





$6.00 per doz. list. Liberal 
discount to the trade. 





| Henry L. Guth Associates 








eats of the mighty are usually 
lined around GUTH TABLES 


A comprehensive line from the simple 
squared leg designs to the most clab- 
orate—stock sizes from 3 to 16’. 


Allentown, Pa. 











Featherweight Manifold is the sensation among 
lightweight papers! Sturdy... genuine water- 
mark ... non-porous ... “‘melts’”’ in 
typewriter ...ideal for high speed automatic 
presses .. . allows perfect suction. Big Printers 
and Stationers find Featherweight saves time, 
effort, and builds “‘repeat’’ business. If you use 
lightweight paper, you might as well get the best 
“buy” for your money. Get samples now, to 
prove Featherweight’s superiority. 


never 


Featherweight Paper Co. 


Sales Office: 74 Duane Street, New York, N. Y. 
Offices Sizes Printing Sizes 
Sx10%; 8%xl1l 17m22; 17x28; 19x24 
8x13 84x13; S%x14 22x34 8x34 4x 
Seven Contrasting Colors Including Whit 
Legal Ruled Printed Copy’ Boxed 00 
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of his many business friends, after spending six weeks 
hospital Mr. Patton said he felt fine and was very glad to be 
back He is vice president of the San Francisco 

Dealers’ Association, and is always regarded as one 
leading representatives of the typewriter industry i 


Francisco 

Calif.—F. M. Durkin is a 
organization of the 
attention to 


San Francisco, recent 
the local branch 
Company He is 


in this vciinity 


devoting his the smaller 


San Francisco, Calif.—H A. Sperb, assistant 


general 


n San 


addition to 
Woodstock Typewriter 


towns 


sales 


manager of the Woodstock Typewriter Company and district 
governor for the Fourteenth district of the International Op- 
timists’ Club, left June 12 for the Optimists’ International Con- 
vention, after which he planned to visit the New York office 
and the Chicago office of his company. The Woodstock Type- 
writer Company is giving a trip to the convention, to be held 
July 13 and 14, to the leading salesman and the leading dealer 
of the territory, the leaders being those who have been most 
successful in Woodstock sales 

San Francisco, Calif.-Earl White, manager for the Ames 
Supply Company, wno went back to work in May after a siege 
of illness, says that he is now completely himself again. Before 


the middle of June, Mr. White was getting caught up nicely on 
all the business He suffer from a sudden attack of inflam- 
matory rheumatism which confined him to his home for some 
weeks Immediately on returning to his office, he sent out a 
letter to the customers of the San Francisco branch explaining 
the cause of some slackening up of the usual service. The re- 
sponses received to this letter have been very heartening to 
Mr. White, so many customers answered and in such a cordial 
vein 

Scranton, Penna.—Thomas A. Hale, Ji is a new salesman 
here for the Royal Typewriter Company, In 

Seattle, Wash.—Tom Devlin has opened a typewriter shop in 


the Terminal bu 


Seattle, Wash. \. L. Benarfa of the L. C. Smith & 
Typewriter Ine s I ¥ traveling the northwest Wash 
territory 

Seattle, Wash.—Harry Hoyt, for many years a city 
the Royal here, has accepted a similar position with the 
Smith & Corona Typewriter Company, In 

Seattie, Wash.—The Typewriter Corporation 
distributor of the Woodstock typewriter, has employed 
H. Reed to handle typewriter sales Mr. Reed is 
the coast typewriter field 


Seattle, Wash.—J D. Welch formerly of the 


Typewriter Company having pioneered that machine 
Pacific Northwest, is now ding at 7039 Sixth avenue, 
with his son Paul, not engaged in active business 
Steubenville, Ohio.—Borden Office Equipment has take 
eral counties in this state for the sale of Woodstock 
Tallahassee, Fla.—H. R. Kaufman is representing the 
Typewriter Company, In here. He clears his b 
the Jacksonville branch 
Toronto, Ontario, Canada Thomas & Corney, deale 
the Roy Typewriter ‘ pany In« have taken ine 
space, moving t iS We Adelaide street 
Victoria, B. , Canada Alex Shepherd has been apy 
an ag for the sale of Royal typewriters 


Corona 


ington 


man for 


Washington 
William 
well known in 


Woodstock 


in the 
N. W 
n sev- 


typewriters 


loyal 


isiness through 


rs for 
reased 


ointed 


Washington, Penna. 4. L. Clutter has joined the Washing 
ton Typewriter & Office Equipment Company West Chest- 
ut street, having charge f the filing equipment, stationery 
and similar items. Mr. C had been with Ward's stationery 
store the past seventeen years 

West Paim Beach, Fla The Palm Beach Typewriter Com- 
pany has moved to a street floor in the postoffice building. 
Edward F. Mulligan is and manager of this business, 
which is ir ts third yea 

Wheeling, W. Va.—L« iterests of the Woodstock Type- 
writer Company have een placed in the hands of Raymond 
J. Fa l 





ACCOUNTING MACHINES 














EE 

Sait Lake City, Utah—R. C. LaTorres, formerly at 
Eastman Bide Boise Idaho, has been appointed local 
ager of the General Office Equipment Corporation, 622-25 


building 


| 





603-04 
man-— 
Judge 
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SAVE TIME 
and POSTAGE 


By Using 
**Pelouze’’ Postal Scales 


HEY tell automati- 

cally the exact amount 
of postage, in cents, re- 
quired on all mail matter, 
including parcel post 
rates by zones. Warranted accurate. Beau- 
tifully finished in French gray or gold bronze 
enamel. 





National 


Made in Several Styles 


Intended for in- 
dividual desk, 
library, office or 
shipping room. 
Dealers _sup- 
plied by princi- 
pal jobbers. 





Standard 





ASK FOR PELOUZE SCALES 





Pelouze Manufacturing Co. 
| 232-242 East Ohio Street Chicago, Illinois 


[ “The Best Scale to Use is Made by Pelouze”’ 














THE NEW MODEL A 


Paper Fastener 


Retail Price, $5.00 


The Stapling Machine Beautiful 


COLORS: 


Olive Green, Mahogany, Walnut. 





Different from any other machine. 


5000 Staples without a stop. 


Eveready Mfg. Co. of Boston 


Factory: 34 Southbridge St., Worcester, Mass. 
General Sales Office: 50 Church St., New York City 
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identifies QUALIFIED 


A new feature—a mark that symbolizes 
our guarantee on every roll of QUALI- 
PIED Adding Machine Paper. A further 
positive identification of the constant 
uniformity of quality that has made 
QUALIFIED famous. 








Clear, bright whiteness; lintless, velvet 
surface; exact width and full length are 
now definitely identified by the QUALI- 
FIED mark on every roll. 


CENTRAL PAPER CO. Menasha, Wis. 


QUALIFIED 


eADDING MACHINE PAPER. 


LIZ 
Span 
oO 


Li 




















Los Angeles, Calif.—A. H. Lyons has been appointed manager 
here by the Ellis Adding Typewriter Company He had been 
with the Burroughs Adding Machine Company formerly, spend- 
ing ten years in the Middle West organization of that company. 

Salinas, Calif.—C. R. Kidson is conducting an agency for 
Remington Rand products, operating under the San Jose branch 
of Remington Rand Business Service, Inc. 








a 
ADDING MACHINES 
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FOR EASIER LETTERING 
COIT’S LETTERING PENS 








For better, and easier lettering, 
Coit’s ball bearing pens can’t be 
beat They are designed for the 
average individual and no expert 
training is needed 


Coit’s pens are intended for every- 
one who has any lettering to do. 
Storekeepers, students, artists, real 
estate agents—all will find these 
pens ideal 


\ sample card of twelve pens will 
be sent for thirty days’ sales trial, 
prepaid Send for it today 


THE BRIDGEPORT PEN CO. 
2389 John Street 
BRIDGEPORT, CONN. 














Chicago, I!1.—The local agency of the Burroughs Adding Ma- 
chine Company has moved from 435 South Wabash avenue to 
the new business center at Adams and Franklin streets. 

Chicago, Ill.—A. E. Duffy, general manager of the Add- 
Index Corporation, met with a mishap June 15 which will 
keep him at home several months. While boarding a taxicab 
at Chicago he broke his right leg above the knee. Mr. Duffy 
did not want to spend the time healing his injury in Chicago, 
so he was taken to his home at Grand Rapids, Mich., in the 
ear of J. L. Soutter, sales manager. 

Joplin, Mo.—C. P. Williams, formerly with the Burroughs 
Adding Machine Company here, has transferred to the agency 
at Kansas City, 1201-09 Grand avenue. 

San Francisco, Calif.—During the month of May, Marchant 
Calculating Machine Company established new high records 
for all time in all departments, gross sales, both foreign and 
domestic being ahead of any previous month, while for the 
four months’ period the gross was over 100 per cent ahead of 
last year. In the financial district here, this is taken to indi- 
cate that Marchant's calculator is rapidly growing in popularity 
and importance, as indicated by the demand and the class of 
buyers Henceforth the company contemplates issuing only 
quarterly statements instead of monthly reports The Cali- 
fornia state corporation department gave formal authorization 
June 8 to the company to issue additional stock required under 
the recently announced rights to present stockholders Permit 
was granted to issue 214,447 shares. 

Wilmington, Del.—The Gardner Company has been chartered 
to manufacture adding and calculating machines; capital stock, 
$1,000,000; Corporation Trust Company of America, charter 
representative 

— > — = 
(Stationery—Continued from Page 187.) 
tionery circles here in the entry of this large wholesaler and 
distributor into the stationery field in this territory 

San Jose, Calif.—Guy Marshall, recently elected president of 
the Commercial club, is in the stationery business here 

Seattle, Wash.—The Lowman & Hanford Company has estab- 
lished a photostat service department, making photographic 
copies of documents, drawings, etc., for customers 

Shreveport, La.—-Herfarth Brothers have leased the _ store 
building at 613 Milam street, and will conduct a retail sta- 
tionery business there The firm has been doing a wholesale 
business, with warehouse on Wilkinson street 

Tenafly, N. J.—Guy C. Foster, who was elected mayor a 
short time ago, is a stationer and printer at 128 Water street, 
New York, N. Y¥ 

Wilmington, Del.—The Truck Owner Publishing Company has 
been chartered to deal in office supplies; capital stock, $50,000; 
Franklin L. Mettler. charter representative, Wilmington 

Washington, D. C.—The Commercial Office Service, Inc., has 
been chartered in Delaware to do a stationery, printing and 
lithographing business; capital stock, $25,000; William M. Free- 
man, charter representative, Washington. 

we 


Handbook About Yugoslavia 


The United States Department of Commerce, Washington, D 
C., has issued Trade Promotion Series No. 61, a handbook on 
Yugoslavia. Copies can be obtained for eighty-five cents in 
coin from the district and co-operative offices of the bureau, or 
from the Superintendent of Documents, Government Printing 
Office, Washington, D. C. This handbook includes studies. of 
the economic and social conditions, government administration, 
currency and finance railways, river navigatior industries, 
foreign trade, banking, commercial laws and practices, foreign 
capital 

. eo = 
Stationers’ Rubber Exports, January-February 

United States exports of rubber bands and erasers in January 
and Februray, 1928, were: January—65.624 pounds @ $43,762, 
unit value. sixty-seven cents; February—68,175 pounds @ $49,- 
793, unit value, seventy-three cents 
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The “Aluminum” Pocket Seal| | 
and other MARKING DEVICES 





For Clerical Workers 


Ideal. The Cook 
Posture chair is ideal 
for clerical workers 
because it gives real 
comfort and pro- 
motes efficient work. 
Efficient work is aid- 
ed because the Cook 
chair abates fatigue. 
It prevents nerves 
from tiring because 
it encourages a cor- 
rect position. Much 
unnecessary fatigue 
is produced by incor- 
rect chairs; Cook 
chairs eliminate all 
this. 


POCKET SEALS SPECIMEN IMPRESSION LEVER SEALS 


Lui? 


e Self - inking Numberin 
Rotary Dater Rubber Stamps Machines. WAX SEALS 


? 











NAME PLATES 


METAL CHECKS 
MANUFACTURED BY 


MEYER & WENTHE- CHICAGO 


OFFICE & FACTORY - 24 to 30 S. Jefferson St. 
LOOP STORE - 31 North Clark Street 
WEST SIDE STORE - 28 S. Jefferson St. 


Catalogue of Complete Line will be sent upon request 


There is a good 
business in Cook 
chairs for you. Ask 
for catalogue and 
prices. 


Cc. A. COOK COMPANY 


Ashland, Mass. 
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PROFITABLY PLEASED—that expresses the two fold 
satisfaction of using Graffco products. They are time saving 
and labor sav’ng devices, efficient yet inexpensive. 








Orafen Vise Signals for cart tadanes and | Take advantage of this remark- 
follow-up systems, “They never forget able ‘‘get acquainted”’ offer. 


12 brilliant colors 2 sizes 
you know what you pay for ~ class, superb 
quality typewriter ribbons—and the price you 


have to pass along to your customers. 
Ya CO TO i Crs Here is as good a ribbon as you've ever sold, AT 
A VERY MODERATE PRICE! Under the most 
y severe test it continued to write black—down to 
LIGHTEN OFFICE CARES the fortieth consecutive writing. And it writes 
" é ' clearly from the start, erases easily, and does not 
smudge. ; fi 
Here indeed is a ribbon which you can unhesitat- 














ingly recommend to your customers—which you can 
sell in gratifying quantities because of very mod- 
erate mt you can put upon it! 


Supplied xed—your imprint if you prefer—or in 
144 yard reels. ; 

Fill in and mail coupon now. Don't pass up this 
exceptional opportunity. 


IMPERIAL MANUFACTURING COMPANY 














f dexing 295 Washington St. Newark, N. J. 
‘ , ay oe — {an Oe eee 
transferred from page to page. Printed \ Please send us sample typewriter ribbons (at no 
irom -« charge) for: 
Machine Color 
. , . Name 
Notice these other Graffco products—Vise Clips, a superior pds 


paper clip—Viz Signals, for use on visible indexes—Map 
Tacks. Send for complete catalog. 


GRAFF-UNDERWOOD CO. 
64 Washburn Ave. Cambridge, Mass. 
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Ingento Cutters 


for CARD AND PAPER CUTTING 





NOW MADE IN 7 SIZES 





A SIZE FOR EVERY NEED 


No. 1. 6'% inch blade. No. 4. 12% inch blade. 

No. 2. 814 inch blade. No. 5. 15 inch blade. 

No. 3. 10'4 inch blade. No. 5'4. 18 inch blade. 
No. 6. 24 inch blade. 





Manufactured Only by 
IDEAL SCHOOL SUPPLY CO. 
8316-8340 Birkhoff Ave. 
Chicago, Illinois 


July, 1928 























Copyright, 1921 


DEFIANCE WEEKLY AND MONTHLY EXPENSE BOOKS 


Size 5%x2% inches 
Printed on bond paper and bound in linen cover 
The “House of Service” 
i 
ax 
Te 
sf 
‘4 





Sales Corporation 
72 SPRING STREET 
Stationers’ Glassware, Hardware and Specialties 


Sele Manufacturers of the Gem and Perfection Desk Memorandum Calendars 


NEW YORK 



































NEW “"C" STYLE EASY SNAP 
Collapsible, Corrugated, Fibre Board 


STORAGE FILES 













Drop the lid, 
it snaps shut. 
A slight lift, 
it’s open. 


One piece lid 
construction 
to eliminate 
bother with 
flaps. 


44 Stock sizes—a size for every 
Business Paper. 


Miniature Samples sent on request. 


STRAYER COIN BAG CO. 
Coin Bags Wallets File Boxes Bank Supplies 
New Brighton New York City Branch 

Pa. 30 Church Street 











Vi 


Write for 
Liberal 
Dealer Offer 






ee ili 
PERMANENT 
ZI\ 


AS A PYRAMID 


The purchase of an 


ECLIPSE PNEUMATIC INKWELL 


is an investment in years of clean, efficient 
service. The “Eclipse” is used by banks, 
railroads and other large corporations. 
Dome-shaped for capacity and beauty—pneu- 
matic to deliver just the right amount of ink 
—made of heavy moulded glass for durabil- 
ity and cleanliness. 


GENERAL ECLIPSE COMPANY 
Dept. A DANIELSON, CONN. 
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Safford Stamp Works 

















Chicago, itll.—Chas. L. Safford of the 
returned in June from a tour of Europe 

Chicago, ilt.—P. A. Salisbury, the veteran stamp manufac- 
turer, will spend two weeks during July in the Eagle river 
district, Wisconsin He anticipates some fine fishing 

Chicago, til_—Mark Davis of the Columbia Stamp Works re- 
ceived newspaper publicity in June through securing a legal 
opinion on the right to manufacture so-called “official police 
stars for display on automobiles There are many calls for 
such badges from individuals enjoying political favor The 
corporation counsel stated that this use of the city’s insignia 
was not lawful, and unauthorized use could lead to arrest So 
Mr. Davis had ample authority to decline to handle orders for 
such stars 

Orange, N. J.—The plant of The Bates Manufacturing Com- 
pany will have the annual vacation period the first two weeks 


in July Both factory and shipping department suspend for 
the vacation The general offices at New York operate as 
usual — _ ™ 


Seville International Exposition 

Ibero—-American Exposition, to be held at Seville, Spain, will 

open March 15, 1929, and continue to December 31, 1929 
> 
(Furniture—Continued from Page 1838.) 

New York, N. Y.—The Barclay Office Furniture Company, 
Ine 458 Broadway, has been petitioned into bankruptcy 

New York, N. Y.—The Weber Showcase & Fixture Company 
263 Ninth avenue, has joined The Merchants’ Association of 


New York 

New York, N. Y The National Office Furniture Company 
has been chartered; capital stock, 200 shares common; D. Gel- 
lar, charter representative 26 Court street. 


The local branch of The Meilink Steel Safe 
at 18 West Thirty-fourth street .. Se y 


New York, N. Y. 
Company is located 
Hood, a man of extended experience in the safe field, is in 
charge 

Omaha, Nebr.—Xen 
Omaha National Bank building The company will operate a 
complete office furniture business 

Paterson, N. J.—The Paterson Office & Store Fixture Com- 
pany has been chartered; capital stock, $100,000 ncorporators 
Harry S. Orenstein 


Smith, Inc., will open July 1 at 608 


Samuel L. Orensteir ] Union avenue 
and Herman J. Kuehnlein 

St. Petersburg, Fla.—The Southern Office Equipment Com- 
pany, 658 Central avenue has been appointed distributor for 
The General Fireproofing Company 

St. Louis, Mo.—Clarence Comfort, president of the Comfort 
Printing & Stationery Company, has been elected to the board 
of governors of the Ad Club of St. Louis 

San Francisco, Calif._—Edmund R. Dungan, branch manager 
The General Fireproofing Company, San Francisco, left June 
15 for the east on a visit 

San Francisco, Calif.—The« 
Montgomery street, has been 


of Cutler desks here This phase of the business is in charge 


Ingrim-Rutledge Company, 419 


appointed exclusive distributor 


of Richard Glissman, v president of the Ingrim-Rutledge 
Company 
San Francisco, Calif Herb Peterson, who has been with 


Cc. F. Weber & Company many years, has been placed in chargé 


of the filing department, which has just recently been re-or- 


ganized This firm, in addition to carrying a complete line of 
Automatic wood and steel files and desks, also handles Schwab 
safes and “Security steel shelving in this department Under 
this new arrangement the comp any is now in a position to 


handle orders covering this iss of merchandise on a larger 
scale than in the past, and with a greater degree of efficiency 

San Francisco, Calif John B. Hibbard, Pacific coast repre- 
sentative of The Globe-Wernicke Company, spent a week ir 
San Francis in the early part of June, holding a series of 
conferences and sales talks with the salesmen of the H. 8S 
Crocker Company In< representative f the Globe-Wernicke 
in this territory handling exclusively the ste« filing equip- 


ment stee!] illes and desks 


San Francisco, Calif John Rix, western representative of 


the Meilink Steel Saf ( mpany has been visiting the HH Cc 
Crocker Company. wl s exclusive representative for Me 

ink s < . northern California. Mr. Rix held sales cor 
ferences with the H. C. Cr ker salesmen 
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MARKING DEVICES 


for the Stationery Trade! 


We can fill all your requirements for 
rubber or metal stamps, seals, stencils, 
checks, etc., quickly and satisfactorily; 
shoot such orders to us; they will have 
immediate, expert attention reflecting 
credit on your service. 
We are western agents 
for the Ajax Time 
Stamp and _ Service 
Stamps, we repair all 
makes of numbering 
machines, we manu- 
facture and wholesale: 


Rubber Stamps Time 
Stamp Pads Stencils, 
Stamp Racks Tool and Time 
Daters Cast Bronze 
Self Inkers Engraved Brass 
Rubber Type Ticket 
Wax Seals Car Seals 

Notarial and Corporation Seals 

Write us your requirements 

or, send for catalog. 


: = 
American Seal wal 


& Stamp Company 


120 S. Clark Street Chicago 
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Tue AJAX TIME STAMP 


WITH A SPECIAL BUILT JEWEL CLOCK 


SETTLES THE QUESTION 


of Date, Hour, 
Minute, Depart- 


Transaction  be- 
yond dispute. 


The strength and 
durability suggested 
by its name is justi- 
fied by the AJAX 
Time Stamp in ac- 
tion. Constant daily 
use proves a record 
of accurate and pre- 
cise performance. 
Date, hour, and 
minute are recorded 
by an easy push on 
the plunger handle. 
More than fifty 
AJAXES are now in 
use in the First 
National Bank of 
Boston. 


order. Write today 
for further informa- 
tion and descriptive 
matter. 





Price $40.00—Engraving extra 


AJAX TIME STAMP Co. 


81 WASHINGTON ST., we gn MASS., U. S. A. 


Illinois Representa 
American Seal & Stamp Co., 120 a ‘Clark St., Chicago 


Missouri R: ntative: 
Banner Rubber Stamp & Seal Co., 208 N. 4th St., St. Louis, Mo. 
New York esentative: 


R. A. Stewart & Co., 80 Duane St. 
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WE OFFER THE FINEST 
LINE OF 


CARBON PAPERS 





TYPEWRITER 
RIBBONS 


EXCLUSIVE FOR 
THE DEALER 
AND STATIONER 


Allen & Company 


11-13-15 Vandewater Street 
New York 
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Weare acceptingorders 
and making prompt 
shipments on TRINER 
postal and parcel post 
scales equipped with 


charts conforming with the 
changes of postal and parcel 


post rates in effect July 1, 1928. 


wa 


Triner Scale & Mfg. Co. 


2714 West 21st St. Chicago, III. 




















sales manager of 
elected vice- 


Boston, Mass.—Charles P. Garvin, general 
the F. S. Webster Company, Inc., has been 
president of the Sales Managers’ Club of the Boston Chamber 
of Commerce. 

Boston, Mass.—Otis A. Wood has been appointed New Eng- 
land manager for the Vacuo-Static Carbon & Ribbon Company, 
with headquarters at 176 Federal street. Mr. Wood had been 
with the George E. Damon Company twenty years. Forest M. 
Backer succeeds him in the retail store. 

Chicago, !!l—The Newton-Rotherick Manufacturing 
pany, 516 West Jackson boulevard, has joined the Chicago Asso- 
ciation of Commerce. 

Portiand, Ore.—Ralph E. Miller has become northwest man- 
ager for the Nebraska Salesbook Company, with offices in the 
Portland Terminal Sales building. He had been connected 
previously with the Pacific Manifolding Company 

Sacramento, Calif.—The F. S. Webster 
opened a store at Fourth and J streets 

San Francisco, Calif.—J. Harry Prentiss has been appointed 
representative for this territory by the Columbia Ribbon and 
Carbon Manufacturing Company. Mr. Prentiss has taken offices 
in the Hobart building, and is calling on the San Francisco 
trade. 

San Francisco, Calif.—W. G. 
for Mittag & Volger, Inc., left June the company’s 
customers in Seattle, Spokane and other points in the Pacific 
northwest.—Miss Pierce, of the San Francisco office took her 
vacation in Los Angeles where she visited the southern office 
of Mittag & Volger, Inc. 

San Francisco, Calif.—The Carbon and Ribbon Dealers’ Asso- 
ciation of Northern California held its annual meeting June 7 
It was a dinner meeting at the Lido, San Francisco. This was 
the first annual meeting of the organization, which has had a 


Com - 


Company, Inc., has 


Huston, Pacific coast manager 


15 to visit 


successful and harmonious year. All the officers were re- 
elected. They are: President, D. R. Pinney, of Neal, Stratford 
& Kerr; first vice president, Bert Bauman, of the American 
Carbon & Ribbon Company; secretary, D. R. Prentiss, of the 


Columbia Ribbon & Carbon Manufacturing Company 
——g———__—_. 
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San Francisco, Calif.—Remington Rand 
states that George O. Hoadley, for many 
Balfour-Guthrie Insurance Company, San Francisco, recently 
entered the insurance field for himself He leased an entire 
floor in the Orient building, one of San Francisco's finest and 
most up-to-date office buildings, taking a approxi- 
mately 7,000 square feet. On account of former very satisfac- 
tory business relations with J. D. Mills, manager at 
San Francisco, it was decided to turn the entire matter of 
office equipment over to him. Mr. Hoadley wanted the best, re- 


years 


space of 


systems 


gardiess of price, and requested Mr. Mills to plan the entire 
office arrangement for all departments, and to submit a de- 
tailed floor plan showing where each of the fifty or more 
employes would sit, arrangement of counters, private offices, 
etc. The order taken by Mr. Mills consisted of some thirty 


S668, one map 
e juippe d with 
Some of 


counter height units, twenty of which were No 
unit, linoleum top desks, together with chairs 
special rubber-tired casters, numerous other files, et< 
the additional equipment consisted of six Noiseless typewriters, 
Remington accounting machines and a special cashier's cage 
A novel feature of the counter installation was the fitting of 
special oak panels to the back of the counters to match the 
existing office woodwork 


Steel Equipment is suggested as a line for special display 
July 23-28 by the National Association of Stationers, Office Out- 
fitters and Manufacturers. This follows a period for showing 
waste baskets and letter trays July 16-21. Dealers will do weil 
to bring steel office equipment to the fore at the time indicated, 
ee in store and window displays, and in any advertising effort 
made. 








U. S. Legation in Ethiopia 
An American legation and consulate general has been opened 
at Addis Ababa, the capital of Ethiopia (Abyssinia) It is in 
charge of Minister Resident and Consul General Addison E 


Southard 
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BLANKS 





THE HALL MARK OF QUALITY 
FOR STEEL ENGRAVED BLANKS 





HEY offer a less expensive solution 
‘ro the problem of properly engraved 

bonds, stock certificates and essen- 
tial business instruments that may be im- 
printed by type or lithographed. Made 
like United States Bank Notes. Every 
necessary form stocked in six colors. An 
line 


attractive and profitable 


Write for particulars 





KIHN BROTHERS, BANK NOTE ENGRAVERS 


























POPULAR — PROFITABLE 


The popularity of Harvey's “Cost-Keep” Auto- 
mobile Expense Book has been proved. In every 
stationery store where a display box containing 
twelve books has been placed on the counter, at- 
tention was attracted and sales were made. No 
high-powered salesmanship was required. A 
glance at its contents convinced customers that 
the “Cost-Keep” was the answer to their desire 
for an easily kept record of automobile expenses. 


Liberal discounts are offered to dealers. 
Send for a sample today. 











A UNIQUE FASTENER 
The 


Bump 


The Bump fastener is as practi- 
cal as it is novel and unique. No 
metal staples, pins or clips re- 
quired; instead, the Bump uses 
a part of the object to be fast- 
ened and produces a neat, secure 
fastener. There are two models 
—the stand machine preferred by 
some for its convenient and fast 


SPEEDS SS SS 295239503 $50 3350 3 9 5h d A & 


eration and the hand model 
ene illustrated, preferred by 
others for its portability and 
easy squeeze operation. Identi- 
x al results. 
5 $7 
& 
& THE BUMP PAPER FASTENER CO. 
3 LA CROSSE, WISCONSIN 
B Eastern Representatives— 
& Seymour-Conover Co., 350 Broadway, New York City 
EUs tstististhstnsenstististnse sense ist seist rst rst ise crt 


205-209 West 19th Street New York City Fred W. Harvey Co 
Syracuse, N. Y. | 




















: 


Bui_p Up Your BusINEss 


BY INCREASING YOUR 
SALES AND PROFITS WITH 


sostin’s ECLIPSE tmesramp 








——— UNLIMITED FIELD 


OUR GENERAL CATALOG 
NO. 25 IS NOW READY FOR 
DISTRIBUTION. 


--ASK FOR YOURCOPY!-- 
A. D. JOSLIN MFG. CO. 








Manistee, - Michigan 
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8609-2UE 
SWIVEL CHAIR TO MATCH 


CROCKER CHAIR COMPANY 


SHEBOYGAN, WISCONSIN 
NEW YORK CHICAGO OAKLAND 
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PAPER PRODUCTS INC: S 


Expanding Wallets 
Flat Wallets 
Mailing Envelopes 
File Folders 
File Pockets 
Legal Envelopes 
Clasp Envelopes 
Tension Envelopes 
Metal Fold 
Envelopes 


A McGill made envelope suitable for any purpose. 
Information and prices gladly sent upon request. 


McGill Paper Products, Inc. 


) 700 S. 6th St. Minneapolis, Minn. |; 














No. 420F in Plain Oak 
No. 7420F in Mahogany 


BIG VALUE, LITTLE MONEY 


Alma desks find ready favor with many 
dealers because of the small investment 
required—a small investment that yields 
large profit. 

For Alma produces sturdy, good looking 
desks in which the quality is difficult 
to reconcile with the low prices. We 
don’t claim to make the best desks, but 
we do claim to make the best for the 
money. 

A line will bring complete information. 


ALMA FURNITURE COMPANY 
High Point, N. C. 
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LOOK == 


into this PROFIT PRODUCER 
Ser ce Steel Products, with a beral profit margin, pay ! andsome 
ro . Oo any igeressive dealer They everywhere and serve 
all storage purposes—economically Cubic Inch Storage is the big 
gest selling lea the ndustry has had since the ndvent of 
equipment 
shown abo gned part for th 
No. lll E-B filing of ele \ and cu \ suited 
fo ng plans, blueprints ha maps V gs, et 
( ooking lust-proof pr fire-r ng. S ot 
les, and ba No t s, v pen nt r lag 
x i Ss 3 ible f steel ename liv 
r 14 es, atvle | ry r 
i p need 


Sell Cubic Inch Storage—it produces profits 


SERVICE STEEL PRODUCTS CORP. 


914 W. North Ave., Chicago 41004 
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Paragraphic reviews of current issues from 
the catalogue and allied fields, classified for 
convenient reference. 














Manufacturer 
Mosler Safe Company, Hamilton, Ohio, 
depicts a wide range of A and B label underwriters’ safes, with 
and without armored money chests The various items 
shown are printed in colors 

An eight-page bulletin from The 


A folder from The 
steel 


General Fireproofing Com 


pany. Youngstown, Ohio, shows its new steel posting desk for 
mechanical accounting systems, and a standing ledger card 
desk for accounting systems using card records 

From the Frank A. Weeks Manufacturing Company, $3 John 
street, New York, N. Y¥ comes the annual retail price list of 


calendars for 1929 The company's comprehensive line of cal 
endar pads and stands is shown, described and priced 

From the Grand Rapids Brass Company, Grand Rapids, Mich., 
comes a showing of furniture hardware in the “Moderne” feel 
ing. While designed for household furniture some of the 
hardware illustrated might be suited to modernistic office equip 


pleces 





ment 

The W \. Sheaffer Pen Company, Fort Madison, Iowa, has 
sent its dealers a new sheet for the new leaf catalogue 
This shows new items—Nos. 14, 17, 22, 23 and 24 desk sets 


line is one to retail at 
sheet shortly 


A prospective addition to the desk set 
$150 The company will send out a new cataloruse 
covering desk set repairs 

From the Burroughs Adding Machine Company, Detroit, 
Mich., comes a four-page bulletin which is distributed at the 
exhibits of mechanical accounting and other office methods 
held in the larger cities of the country “What I Saw at the 
Burroughs Exhibit" serves to remind business men of the labor 
and time saving machines demonstrated for them 

From the Kregier Novelty Company, Lodi, Calif. (or eastern 
sales office, Room 412, Fifth Avenue building, New York, N. Y.), 
comes an eight—page folder in two colors showing the “Collaps 
O-—Cover” typewriter stand in its several models An automatic 
line guide copy holder is included with this device, controlled 
from the left side of the typewriter keyboard 


From Douglas & Son, 683 Sixth avenue, New York, N. Y., 
comes a sheaf of printed matter regarding marking devices 
This includes a specimer sheet of tyme for made to order 
stamps, a booklet on sign markers, one on stock stamps and a 


catalogue of miscellaneous 


seals, et« and a folder on the 


stamps and )«6 numbering devices, 
‘Aluminum"™ pocket seal press 

From the Aluminum Company of America “*Wear-Ever" 
building, New Kensingto Penna., comes three interesting 
pieces of printed matter Manufacture of Aluminum Chairs” 
is twelve—page bulletin giving a technical description of the 
manufacture and finish, with descriptions of the tests employed 
to determine the strength of the chair structure, and the per 


manence of finisl Aluminum Furniture for the Modern Of 
fice is an envelope enclosure, depicting a few of the styles 
manufactured ‘Distinctive Aluminum Furniture for the Of 
fice is a twenty-four—page brochure showing chairs in color, 
the illustrations large enough to show ‘Metail 


From The General Fireproofing Company, Youngstown, Ohio 
comes an elaborate catalogue of office equipment “Desks of 
Today In it are shown impressive interior views of offices 
interesting for elegance or masses of uniform desks Individual 
items from the extensive Alisteel”’ line of desks are shown in 
full color and complete detail, together with pictorial illustra 
tions of the individual desks and tables as installed in an office 
These pictures make it easy for the executive to imagine the 
desks in use in his own office The new Executive’ line is 
given special prominence This catalogue is an excellent pre 
sentation of the advantages of steel furniture for the modern 
office from the executives down through the clerical offices 
standing desks for the bookkeeper It ranks high a= an 


even t 
artistic creation of the catalogue builder, yet in no way does 
the artist, platemaker printer's contribution distract atten 
tior fro? the objective to picture steel equipment for the 
office in a manner which inspires desire to use such equipment 
Distributor 

The Union Stationer Company, 777 Broadway, New York, 
w. ¥ has issued a new catalogue and price list 

The Office Efficiency Distributors Company, 200 Davis street, 
San Francisco, Calif has issued a four-page catalogue listing 
fourteen items of ever things” for the office The company 
listributes a imber f effective office devices and novelties on 
the oast 

Direct Mail—Manufacturer 
4 mailing by the Elliott Addressing Machine Company, 143 


Mass., told of the 
angwing t« fibre ndex stencils for 
. Berger Manufacturing Company, Can 


Cambridge 


1dvantages gained 
1ddressing service , 


salesmen of its domestic gent presented details 
of a sales contest “ ch cash commissions are given all, and 
extra merchandise premiums for the high man in each of the 
four groups (by populatior into which the agency organization 
s divided 
The Tenacity Manuf turing Companys Reading, Cincinnati 
Ohi told in No. 11 f its mail series to manufacturing sta 
tioners of the importance of little things in important affairs 
Loose leaf metals of themselves are a minor part of the cost of 
binders. vet very important Dependable operation and long 
life demand the best metals, which will function without atten 
tion as long as the binder continues in service 
The Oxford Filing Supply Company 500 Driggs avenue 
Brooklyn, N. ¥ used one of its salmon ietter folders to carry a 
sales message The Proof of the Selling It carried through 


the mails. folding and all, and arrived at the desk without mar 
Tl folder included a post card perforated from its 
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The in right and left side shelves on Sherman-Manson 
Tubular Steel hold what you want where you want it. 


The patented Foot Locking Device holds the stand firmly on the 
floor or raises it onto its easy rolling casters for quick movement 


SHERMAN-MANSON MEG. CO. 
1455 West Austin Avenue, Chicago 


Please send folder with full information regarding your new, lower prices. 


Name 





City 


J 


State 








a 





This Calculating Machine 
Table is just right 


It’s just right because it was designed 
to meet the needs of a table to carry 
a calculating machine. The machine 
is held at just the right height and 
there is plenty of room for papers on 
the rest of the table. Many places are 
getting along with old, ill-suited tables 
because they are unacquainted with 
this model. You'll find a ready recep- 
tion when once introduced. 

Are you selling a table for this pur- 
? Better send for catalog and 
prices today. 


poser 


Furnas Furniture Co. 
INDIANAPOLIS, IND. 
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$4,000 to $12,000 
Income Opportunity 
In Your Home City 


Settled man with some advertising and 
specialty sales experience—will find 
here an opportunity to enter into a 
lucrative business that brings big 
returns. 


We will help the right man establish a 
direct by mail advertising service i: 
one of several cities of 100,000 popula- 
tion and over ; the business will be pat- 
terned, equipped and fashioned after 
our ll-year-old Chicago organization. 


Small investment required. All equip- 
ment is modern in every respect; this 
business is completely organized. Our 
method of turning out work will 
amaze you. 


$2,500 to $4,500 starts you in a business 
today that will take care of you later ; 
complete information without obliga- 
tion. If you are really ready to build a 
business for yourself write, giving age, 
experience and references. Box BY-31 
Office Appliances, 417 So. Dearborn St. 
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You can recommend No, 2 3%x6% Inches 
VICTORY Stamp Pads tv No. 3 4%x7% inches 
your trade with ful! assur No. 4....4 x9 inches 
ance of satisfactory service Supplied uninked, or inked 
Made of high quality ma in red, black, blue, violet 
terial. they wear long and and green We have a 
retaina smooth inking sur- price-list and details of our 
face despite the most severe line of stamp pads, inks, 
pounding and scraping mucilage, paste and sealing 
Made in six sizes as follows: wax for stationers on ap- 

Junior 2 x34 Inches plication. We can furnish 

No. 0 2\x3% Inches any of these items for 

No. 1....2%x4% inches your own private brand. 


L U yx H E R INK AD STAMP PAD 


55-57 East Park St. Newark, N. J. 
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stock, to enable the dealer to mail requests for prices to the 
factory 
Direct Mail—Dealer 
The Blade Printing & Paper Company, 320-24 St. Clair street, 
Toledo, Ohio, offered a specialized service in preparing and 
printing simplified invoice forms in accordance with the ar- 
rangement sponsored by many associations, and the United 
States Department of Commerc« A specimen invoice was pro- 
vided The same company distributed a folder in two colors 
offering to go on the reader's payroll by providing good printing 
which brings a productive return. 
Accessory Advertising Matter 
From the Everready Manufacturing Company of Boston, 50 
Church street, New York, N. Y., comes an envelope stuffer in 
two colors showing the Model “A” Eveready paper fastener 
Space is provided for the dealer's imprint 
From The Neva-—Clog Products, Inc., Bridgeport, Conn., come 
two envelope stuffers for the use of dealers. One features the 
company's eyelet pliers, and the other the “Duplex desk 
stapler. Space is provided for the dealer's imprint 
The Globe—-Wernicke Company, Cincinnati, Ohio, provides 
dealers with an envelope stuffer ready for imprinting This 
folder tells about “‘Everyday"’ files, illustrating eight different 
styles, and giving details about this useful desk accessory. 
The W. A. Sheaffer Pen Company, Fort Madison, lowa, pro- 
vides dealers with a novel, compact display case for pencil 
leads. This has a glass front, photoplated in four colors, with 
reserve stock compartment to make refilling of the display 
channels easy 
Dealers of The General Fireproofing Company, Youngstown, 
Ohio, are provided with effective broadsides for use in their 
direct mail campaigns. These are printed in colors, with the 
dealer's imprint, and include return reply mail cards addressed 
to the individual dealer Recent issues of this type of matter 
include “Steel Binders for the Book of Business’’ and ‘‘Wood 
was all right then—.” 
Price Revisions 
The Stationers’ Loose Leaf Company, Milwaukee, Wis., has 
notified the trade of new prices on some of its lines, as well as 
various changes in Catalogue ‘“E."’ 


Economic Information on Fiji Islands 


The division of regional information, United States Depart- 
ment of Commerce. Washington, D. C.. has issued a mimeo- 
graphed Circular, No. 132, giving detailed information about the 
economic and commercial status of the Fiji Islands \ tabu 
lation of imports and exports is included Stationery imports, 
which include books, were as follows (1925) £21,012; (1926) 
£21,882 


——————— 


Business Survey of Irish Free State 

The United States Department of Commerce has published 
No. 62 in the trade promotion series, presenting an economic 
survey of the Irish Free State It is sold for twenty cents, 
and can be obtained from the district and co-operative offices 
of the United States Bureau of Foreign and Domestic Com 
merce, or from the Superintendent of Documents, Government 
Printing Office. Washington, D. C for cash or money order 

The survey includes the following subjects: Agriculture, in 
dustries, labor conditions, Shannon project transportation, 
banks and currency, public finance, foreign trade 
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HOUSE ORGANS | 

Paragraphic reviews of current issues from 

the house organ field, classified for convenient 

reference. 
Manufacturer 

Return Merchandise” in The “Fellow Aladdin Magazine 


(Aladdin Manufacturing Company) outlined the company’s pol- 
icy on merchandise returned by dealers 

Display Methods"’ in the Berloyalist (The Berger Manufac 
turing Company) presented some succinct thoughts on deter 
mining the most profitable location for various items in the 
dealer's store 

How sales representatives in Latin America can get effective 
newspaper publicity was told in The Mouthpiece (Dictaphone 
Sales Corporation). A demonstration of the machine in a news- 
paper office gets a good mention 

“Collections—Without Red Ink" in The Coach (published co- 
operatively by the Boorum & Pease Company, CC. Howard Hunt 
Pen Company and Sanford Manufacturing Company) is the first 
of a series concerning the financial operations of the stationer 

Stationers attending the West Baden convention of the Na 
tional Association of Stationers, Office Outfitters and Manufac-— 
turers were invited in ‘“‘Steel—Strong Dealers Every—Month 
‘The C. L. Downey Company) io visit the company’s exhibit at 
the convention hotel 


“More Attractive ‘Silent Salesmen’'”™ in The DuPont Maga 
ine (FE. L. du Pont de Nemours & Company) showed some mod- 
ern catalogue covers or whicl Fabrikoid’ was ised These 


may be embossed and colored, offering a permanent and attrac- 
tive cover for books which are used hard and often 

‘Edexco"’ Graphics Age ‘(Educational Exhibition Company) 
described a striking application of the graph to visualize the 


status of operations by a large oil company It indicates the 
present depth of wells being drilled, and tells of the geological 
formations, location and other facts important to the produc 


tion executive 
The Idea (Office Specialty Manufacturing Company, Ltd.) 


announced a sales contest, June to September, inclusive It is 
illed the “Great Bunion Foot Race.’ in which the contestants’ 
progress is recorded on a map of Canada, starting at Vancouver 
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& New And Unique 


Companion To The Fountain Pen 


CAR ya 
apt 
Ghats 


LE “FLUID 
POCKET ERADICATOR \. 
If the Eraser on a Pencil is essential 


the New Eradopen and Eradovials 
are even more essential. 


The wonderful new single fluid erad- 
icator Inkout has made these new 
devices possible. 


aaeaeeanaaedl 


One well known American concern 
has used nearly 5,000 bottles of Ink- 


out in their numerous offices and an- 
other has used nearly 4,000 bottles. 
THIS PROVES MERIT. 
SPECIAL OFFER 
For $1.00 we will deliver to you 


1—50c Eradopen 
1—50c Bottle Inkout 
1—25c Bottle Inkout 
1—15c Eradovial 


Money Refunded If Not Satisfied. 


INKOUT MFG. CO., INC. 


MONTCLAIR, N. J. 











( Dhe Com/fortable 
Great Northern 





Northern for its 


They re- 


RAVELERS select The Great 

wonderful location in Chicago’s “‘loop”’. 
turn because the large comfortable rooms, homelike 
attentive service, excellent food and 
make it an ideal hotel. 


environment, 
moderate charges 


we One H alf Block 


400 Newly Furnished Rooms $2.50 a day and up 
Sample Rooms $4.00, $5.00, $6.00, $7.00 and $8.00 


WALTER CRAIGHEAD, Manager 


DEARBORN STREET FROM JACKSON TO QUINCY 
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For more than a quarter century 
CROWN PRODUCTS have been 
making “Good impressions.” 

Our trademark stands for good 
service intelligently rendered by all 
who sell our products. 

We desire high grade and responsible 
stationer, ofhce supply and individ- 
ual distributor connections. 

Write for full particulars as to the 
profit-making possibilities of this 
line. 


Crown Ribbon & Carbon Mfg. Co. 


Rochester, N. Y. 
U.S. A. 
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W hat You Should Have 


A Turned Leg Narrow Table 





Three sizes— 


"PAS rerrsT $72.00 
St Me ce beads ciaeeeeus 78.00 
Ce ¢eeeeeaseen ews sa 82.00 


in solid walnut, plain or high lighted. 

We are manufacturing a complete line of of- 
fice accessories in wood for all styles of period 
furniture. 


The Quigley Furniture Co. 


WHITESBORO, 


New York Office, 130 W. oe Ms Room 414 











98c COUNTER 
DISPLAY ITEM 


Not 
Adjustable 


Size iIx3xt7 In. 











Fastens in the front of the drawer with a 
couple of thumb tacks, holds pencil, pens, rub- 
ber bands and clips. Olive Green Finish, 
Fast Seller. Order a trial dozen today. 





Special Gross Price 


Currier Manufacturing Company 


N. W. Terminal Bldg., Minneapolis, Minn. 
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Who Will Be Elected? 


Dealers shor rested in the election—for many reasons— 


ne of which is "EXTRA SALES—AND PROFITS. 

The Doug!as iine f election cquipment is known throughout 
the country Easily erected, collapsible, and built to stand 
nard wear 

In the Model “B” (shown above), the stalls are detachable and 
interchangeable. 

Write AT ONCE for complete information. We also manufac 
ture Combination Ballot Box Pouch—which is nonstuffable. 


WRITE TODAY 


DOUGLAS MANUFACTURING CO. 
Crete, Nebraska 


Collapsible Voting Booths, 

Boxes, Rigid Ballot 
Election Tables and 
Pouch. Also manufacturers 
Douglas Featherweight Camp Beds. 


Steel 


Ballot 


Steel Collapsible 
Collapsible 
Ballot Box 


the famous 


Boxes, 
Combination 
of 














RIBBONS & 


CARBONS 
TRIED & 
FOUND 
TRUE 












The users’ 
dictum is 
the  dealer’s 
reason for deal- 
ers preferring 
“AMPCO” _ ribbons 
and carbons. Every 

trial creates a_ satisfied 
customer, because “AMPCO” 
ribbons and carbons run 
true to form, are unvarying 
in their excellence, and 
exhibit a pleasing durability 
Dealers in typewriter supplies are 
finding it profitable to offer their 
customers “AMPCO” products 
because of the inherent excellence 
of the line and because there are 
“AMPCO” ribbons and carbons for 
every purpose. 











Write for Samples Today 


American Manifold P roducts Corp. 


2900 Darwin Terrace Chicago, Illinois 
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and ending at Halifax There are 1,010 quota miles to be cov — ———— ——— 

ered in the four-month period | 
Woodstock, The Typewriter (Woodstock Typewriter Com WHITE RIVER CHAIR COMPANY 

pany) pictured Miss Reva Wall, a student at the Grand Rapids | 

Commercial College, Grand Rapids, Mich Although she has 

but one arm, Miss Wall can type 112 words a minute. She Brattleboro, Vt. 

speeds also in taking shorthand dictation, doing ninety to 100 

words a minuté 
‘Relation of Paper Finish to Carbon Paper Impressions in 

ips (The Miller—Bryant-—Pierce Company) told of the 





Typing ° 


y 





ecessity of selecting carbon paper to suit the texture of the 
typewriter paper used f coples This is important not only 
n correspondence manifolding, but in printed forms Best re 
sults come through conference with the carbon paper specialist 
TI Acme Card System Company, 116 South Michigan avenue 
C} izo, lll.. has inaugurated a semi-monthly house organ, the 
Acme Information Letter This is a mimeographed publication, 
containing nspirationa nformation from the field regarding 
service nd sales achic ments The Acme folk will have lots 
f fu gamboling over the pages of this publication, exchang 
ing inf mation and eas 

\ sre | issue of The Lyon Standard (Lyon Metal Products, 
Ir rporated) told the interesting history of the Lyon Metallic 
Manufacturing Compar and the Durand Steel Locker Com- 
pany Thi sa romance f business not ommon to America 
Both started out or i? dest scal rapidly outgrowing their 
original plants, and fin y merging to afford a better service to 
the multitudes of users f lockers and steel shelving, et« 


Association 

la | Trade Extension Committee) 
reprinted The Evolutior f the Steel Desk which appeared 
originally in The Office Economist (Art Metal Construction 


rkets ~ et Stee 


Dealer 





T} June issue f Common Sense (Corliss, Macy & Company 
In glistened with tl humor and pathos of Caledonia 

Steel stamps for marking golf clubs were suggested as a 
ym t lity by Good Impressions (Samuel H. Moss) 

Pus (Railey Printing Company) printed a display ad for 
Y and EF sates ft re the safety f your vital records.” 

A display ad in Offi Topics (Baker Printing Company) says 
Stop That Three o'Clock Fatigue The advertisement fea 
tured the Sikes easy posture chair for cierical workers 

The value of old istomers was told in Bramwords (The 
Bramwood Press) The percentage of old customers to new can 
be determined by the dealer ind his promotional! efforts sched 
iled proportion 

The Honolulu Iten Mercantile Printing Company Ltd.) 
mmented on the service aspect of the printer's production 
It's not the type, the paper or the ink that service brings. It 
s the value added | manufacture,”’ transforming paper, typ 
ind ink into something which will sell goods, bring pleasure or 
instruction, or save time That's the added valu: 


Internal Office Chairs in cak, imitation walnut and imitation mahogany. 


sale ‘ol ; ankli in Ve 
aid ¢ I \. Franklin in t Write for Catalogue. 








Strathmorean (Strathmore Paper Company) Action circulates 
the blood, gives Zest t fe ind makes progress for a man 

The Gill+-Gran rhe J K Gill Cotnpar ) mn reporting a 
golf tournament said, a bit unkindly had an easy time 
keeping his score He carried one f our idding machines 
with |! 

\ eader f The lixonite (employees of the joseph Dixon 
Crucible Company) pointed out an unusu matket for the 


ii TT . . rnting ocks are 
e pened with pen sharpeners before a cocking main 


The y 2 vews Yawmar um Erbe Vanufacturing | 
Company) told ow re thar oO of tne ompa employees 
ire carrving fe I i! e totaling more than }3500,000 The 
Dp rs are « ered | a group poli n whictl he pre 
n n rn t re ded ted from salaries and paid in a lump 








DESK NO. 1408 





Un 1 St . y r s I " x Al 12S 
I * ws t w he s Iriven y ur 
¢ petrte t L va 4 ~ - be i : w tl nachine By Popular and 
St ' New I a! N Used & Re t Parts of 
r t “ N N 
4 4 148s ~) 619 20) S Te “> 8 10.545 § 11 Practical 








elg Y. “4 ’ 2 aS 1.008 . 
Poles ‘6 Perfectly Designed 
(ze . kia 7s ; 15.372 1‘ 6.322 10% 

Denmark 129 770 1,908 2 16 144 to meet the needs 
— L -— oon . ees sa of any Office. 
Frances 1.617 113.777 1.309 1.700 a) 1.008 4.676 . " 

Germany : 5 LIT 42,610 7 S01 mn Priced Right 
Hungary 4300100 “oo 19 4214 25 to insure increased 
I “h Fr. 8 2 7 Sales 

Italy 4 “1 Hos 284 x eed “ 

Latvia “ ‘ j Tos ———E 

Lith inia ‘ é 


t sozo at Place your order for any of 
‘ rus Islands ‘ 14 - 7b THE LAMB 











ay 9 : 11 ae 73 > 790 — ‘73 Costumers, Desks and Screens and receive 
P \ D g ‘ 8. 6S 244 1" vf 2091 4,732 Quality and Satisfaction. 
Portuga $780 © (12F 4,737 2 77 

Rumar 7 S47 2 lela 179 in4 

Soy I 3 , th ~ 

Spa ' ‘ 12 6.4 ‘ 10 

Sw er 7s 2.141 44 16.41 i” 2 7 wee 

Switzerla 767 a0 7.587 i4 a) 1.588 

Ir ed K Z “a , oe 4) Aa] Ais r 11.176 11.422 

Yug ind A $229 0 wT o 

Canada 1,208 72.918 1sé 7.4 252 S1i" 21,407 

Frit. Honduras 15 . 

Costa |} ' 414 ' 74 21 

CG ala 3 1¢ x “i 

Hond As (46 1s 672 

Nicatag . --" ’ 

Panama 4 1 1 “0 527 216 

Salvador 0 767 Is SI ‘7 f 
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AT LAST 








THE DAVIDSON DESK GUARD 


Protect Your Desks 
from Chair Knocks 


The Davidson Desk Guard protects your desk, 
and prevents ladies’ silk hose and dress 
tearing on the rough corners. 

A quality rubber product to match the color 
of your desk. 

Cartons contain one set complete with tacks ready 
to put on. 75 cents per set. 

Write for Dealers’ Discounts 


M. M. DAVIDSON CO. (xe 


123 W. Madison St., CHICAGO, ILL. 

















PENCILS 


A Consistently Good Pencil! 
Why? 


Because it includes the 
Highest Grade Raw Ma- 
terials — Fine Grained 
Cedar —the Smoothest 
Writing Lead—The Best 


Eraser 




















Send for Samples and Prices 





UNITED STATES PENCIL CO. 


: 
H 
3 
[ 
Manufacturers i 
PHILADELPHIA, PA. U. S. A. : 
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Standard, New Portable, New Used & Rebuilt Parts of 
. N 








Countries No No. 
Mexico ‘ ' 462 SSO 3076 46 1,387 705 
Newfoundland 

and Labrador 6 4 1l4 
Barbados aac 1 5 180 . 
Jamaica .. 43 10 450 1 12 
Trinidad and Tob 11 ‘ 

Other Br.W. Ind. ; 3 117 
Cuba ‘ 27 245 9,265 19 291 66 
Dom. Republic 32 15 34 1 ; 

Neth. W. Ind 2 41 1.647 eas 
Fr. W. Ind a 4 a) 195 70 
Haiti, Rep. of 14 30 1,080 . 10 
Argentina ose 683 553 20,620 SS 3, 245 793 
Bolivia 38 30 1, 
Brazil S85 240 8. 6 297 74 
Chile ‘ 132 110 4,! 10 480 739 
Colombia 118 330 13,: 2 x0 n44 
Ecuador 36 3O 1,: 8 323 77 
Brit. Guiana 1 > 
Surinam . 5 
Paraguay : 1 274 
Peru 106 43 1.850 Gis 
Uruguay 95 100 3,420 8 4s4 1.008 
Venezuela 70 75 3,180 1 62 
Aden ‘ h 195 
Brit. India . 4s1 1,261 48.411 46 1,110 1,44 
Brit. Malaya 44 20 810 1 i) 
Ceylon ... th 30 1.080 6 192 
China .... : 52 76 2,880 “4 
Java and Madura a] 116 4,638 42 1,540 458 
Other D. E. Ind 24 5 180 : 7 
Fr. Indo-China 15 
Hong Kong 1h 1,377 8 19 
Iraq fn 
Japan 134 oo 915 36 1,237 Oo 
Philippine Is 252 166 6.234 SY 
Siam e . ; 
Syria . 11 
Turkey in Asia 16 
Australia . n20 244 0,006 30 1,141 1,996 
Brit. Oceania 3 4 
Fr. Oceania y 4 1 30 ; 126 
New Zealand ‘ 13 522 277 
Relgian Congo pe | 14 620 
Brit. E. Africa 34 16 603 6 
Un. of 8S. Africa 4 26 on 13 520 1,140 
Brit. W. Africa 2 6 216 1 1) “1 
Egypt . li 5 2,248 83 
Algeria and Tun 47 10 360 
Other Fr. Africa 28 2 470 
Moroceo . 3Y 150 5,400 
Mozambique - 
Oth. Port. Afr 16 20 720 L =) 
Canary Islands 5 21 S79 7 15 12 
Other Span. Afr 4 1 48 

Total . 17,208 $2,187,911 11.890 $453,690 3,531 $98,007 $74,025 

Shipments from United States to: 

Porto Rico 68 $ 4,664 30 $ 1,080 1$ 25 $ 12 
Hawali 45 2.914 90 3,600 6 273 75 


Writing Instrument Exports 


United States exports of writing instruments during March, 1928 By 
the Division of Statistics, United States Department of Commerce. 











Refillable 
pencils and Pencils, Metallic pens, 
pencil Fountain pens. except metal except gold 
Countries leads. Number Dozen Gross 

Austria $ 896 121 $ 1,841 oP 
Azores and Mad. Is - 9 200 14$ 14 
Belgium 24 181 
Bulgaria 5 167 aS 59 
Czechoslovakia a5 497 
Denmark 7,556 272 4,887 1.204 487 
France 244 S02 8.328 19,482 1,1 i123 228 
Germany 8638 47 S84 
Greece 272 19 425 
Italy 1,640 18 Ld 245 Th 
Norway 7S0 2 
Netherlands 8H Sa7 
Portugal 
Spain : 27 i $32 13 
Switzerland 7 " 
United Kingdom 2,226 28.217 14 7TH9 “a0 20.000 13.400 
Yugoslavia and Alb is4 79 
Canada 8 s 129.0%4 2S GOS e7o "44 
Frit. Honduras 2 7 on 1 
Costa Rica 2 we 4045 TT ’ 5 
Guatemala ‘ 34 9M) 2 200 
Honduras 24 SH 1.496 13 
Nicaragua 18 57 1.870 ‘ 11 
Panama 272 24 a 4900 
Salvador on 6 on 495 
Mexico . 1.981 341 9.945 87.576 7 om 
Newfound. and Lal 26 13 no as 17 14 
Barbados om ‘ 9 
Jamaica . 31 6 150 > 046 1 aT 
Trinidad and Toba: ‘ 144 To 
Cuba eee 545 174 13250 3°.6 1.oo2 1.000 
Dominican Re’ 7 Tb 3. 229 mo ss 
Haiti, Rep. of 2 5S 6 15 one 116 
Argentina 1.470 153 Ss) 10.905 294 ts 212 
Bolivia 24 1 2.07 Mw Th 
Brazil M47 205 any 1.8427 AR? 
Chile 192 348 1.755 1,174 mo 1 “1 
Colombia 1,368 aM 6.92% 9.948 9117 To iw 
Ecuador ‘8 11 205 42 1 
Brit. Guiana wo 2 my 288 72 
Surinam i ; 64 8 "4 
Paraguay 11 4 
Peru 125 s 281 1. ol ” a2 
Uruguay 1 1.02 122 " “1 O78 
Venezuela 92 4s 7R2 3.10 S4 4 195 
Aden ; nO 
Brit. India 1.739 270 1” 15.489 2 087 
Brit. Malaya o4 144 R.258 4.800 om 
Ceylon ee 278 70 2,139 os tt) 
China 2.4 n42 11 4.998 °120 1.100 aoT 
Java and Madura {78 31 17 
Hong Kong a3 im Loe 4.8 “ 
Japan 12.558 ( 0 
Philippine Islands 219 945 7.258 TO.404 17.02 aa eno 
Siam Q QTT eer <- 
Syria 25 18 301 206 130 
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Loose Leaf Metals Co., Inc. 
6816-6824 Arsenal Street 
ST. LOUIS, MO. 










Metals— 


MANUFACTURING STATIONERS use 
our metal parts service to advantage in 
handling quantity orders for memo and 
ring books, loose leaf catalogs, price 
books, etc. Many firms would use this con- 
venient, economical method of cataloging 
their goods if the proposition was prop- 
erly placed before them. We shall be glad 
to send full details of our extensive as- 
sortment of these metals, as well as our 
complete line of book rings, posts, keys, 
end lock metals, etc. 


Write for illustrated catalog and price-list 


ow 


For Memo 
and Ring Book 






; 


APPLIANCES 


























DRY 
TYPE 


(Registered Trade Mark) 


STENCILS 


For all duplicating ma- 
chines. PROT: BY 
FIVE UNITED STATES 
PATENTS. 





’ Read what a large dealer writes: 


“Having recently tried your Drytype stencil on 
our Mimeograph, we find it to be the best 
stencil we have ever used. We operate a Direct 
Mail Advertising Department and this places us 
in a position to judge the quality of the dif- 
ferent stencils.” 


This letter was written to us by a very promi- 
nent Office Equipment House, who desires to 
represent our line of superior duplicating ma- 
chine supplies. 


Drytype patented stencil paper and inks are 
truly superior and they mean large profits to 
alert dealers. 


May we send you samples and our proposition? 


| DRYTYPE STENCIL CO., Inc. 


|) 387 Broadway New York City 
| Western Branch: Assos Nosth Fraakite Btsest, Chicago 


oe 


ul 

















STEEL DIE ENGRAVED 


Business 
Motto Cards 


can be used to good advantage in your 
correspondence especially where quota- 
tions are being made. They are steel die 
engraved on a paneled card, size 3}x4} 
inches, and are enclosed in folded wed- 
ding tissue. We give below the wording 
of a few of the cards. 


Beware of the higher cost of the 
lower price. 

Cost is measured by the results 
obtained and in no other way. 
It’s what you get, not what you 
pay. 

Anybody can cut prices but it 
takes Brains to make a better 
article. 


We have samples and price list ; send for them 


The American Embossing Co. 


Steel Die and Copper Plate Engraving 
and Printing in All its branches 


192-96 Seneca Street Buffalo, New York 
























“ HOGE”™ 
VITROCOTED REFIL! 


STAPLES 


Ready for service when most needed, 
serves all the time, not part. Built for 
sturdy use—just press and staples are se- 
curely locked. 


Hoge Vitrocoted Staples adapted to 
every type of stapling service, packed ten 
thousand staples to carton, one thousand 
to a box. 


Sold by leading stationers and office sup- 
ply dealers everywhere. 


THE HOGE MFG. CO., INC. 


23-25 East 21st Street New York City 
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BR S/e 3 i 
FILING CASES 


A very high grade 
line of steel filing cases 
massively built and 
handsomely finished 
at attractive prices. 





Every drawer 
equipped with anti- 
noise-and-friction pro- 
gressive suspension. 


Built-to-Order 
Cases and Equip- 
ment of every de- 
scription. 


Write for a copy of 
our new complete 
catalogue 





Corry-Jamestown Mfg. Corp. 
q CORRY, PENNSYLVANIA - 















Even 120 lbs. 
of Bouncing 
Femininity 

Won't 
Tip it 
Over 


i St y, hol- 
tandar ind a« ire 
ily ‘ i, not 
A He ivy 
D nz ~ firmly 
taster Pe : 
bak ‘ " 
the fj ’ } int 
r fir ike the 
Sanymetal ( tumer a 
x B la 
t it lary 


Write for ler and pr 
The Sanymetal Products Co., 
1695 Urbana Rd., Cleveland, O. 


New York Distributor 
A. H. Denny, Inc., 356 Broadway 














BEACON 
FOLDING FURNITURE 
Appeals to Experienced Buyers 


because of its durability and beauty. 
There is a big market for all dealers be- 
cause of the many uses for this type of 
merchandise. The club, the lodge hall, 
the church, the school, the home and, in 
fact, any place where auxiliary seating is 
needed. 

The sets shown above are sold as sets or the 
tables and chairs are sold separately. A large 
variety of colors makes them attractive to 
Decorators. 

Write for full details to 


Our new address 


BEACON STEEL FURNITURE CO. 


1701-9 Twenty-Second Street 
CHICAGO 











MULTI- 
WING DISPLAYERS—..... 4:.::05:0% 


Maps, Plans, Charts, Printing, Bulletins, Statistics or 
Photographs Wings swing from side to side like the 
leaves on a huge book. All urgent data posted hereon 
is ready for instant reference. Office Equipment Houses 
interested in handling the line, are invited to write. 


UNIVERSAL FIXTURE CORP. - WRITE FOR CAT. 1928 
135 West 23rd Street, New York City 
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Refillable pencils Pencils Metallic pens, 
ant pencil leads. Fountain pens except metal except gold 
Caeantries lozens Number Dozen Gross . 
Turkey ir Asis ne 21 4) Centur Service 
Australia 5.05. 7 7,003 53.082 5.471 i §30-’ y of -] 928 
Brit Oceania a) 4 o7 OOS — 
Fr Ove —~ ’ To The Trade 
New Zealand 2s 22 B24 im 14 
Reigian Congo is 11 
Union of 8S. Africa 7.052 131 my Ho 2) 120 SO 
Other Brit. 8 Africa 160 7 DON 144 
Egypt 153 12 Smart 
Algeria and Tunisia 177 4 
Canary Islands 6 157 15 Models 
rota S65, 700 Soe S142.517 525.692 $106,157 37,520 $18,901 
Shipments From United States to 
Porto R $ Th 1,233 17.907 $ 2,491 447 $ 278 tro 
Hawaii iu 40 1 10.272 2 Ru 763 “Or s ngly é 
Built 
Ribbons, Carbons and Filing Supplies Exports 
United States exm arbon paper; typewriter ribbons : 
g folders lex rds d other office forms in April, 1928 Finely 
By the Division of Statistics, United States Department of Finished 
(‘omr r 
Filing 
Iders, index 
irds and Carbor Typewriter Sales 
ther office paper ribbons 
Countries forms. Pounds Dozer Promoters 
I giun $ 17 627 $4558 77 $930 
Bu aria 10 12 2 
( ! vak 52 15 201 
Denn 12 ‘ 44 1,271 Ask for 
I i ’ t *RO 6s 
FY s 2 2 2.250 SON Catalog 
‘ n y 4 1 ‘ Sof eof 1,196 
cir 164 392 
H x s34 784 
. ; u 2 Prompt 
ta ‘ l ‘ 365 é, 
Netherlands : 612 722 «1.989 Ship- 
Norw i S42 26 
Poland and Danzig 130 80 ments 
Portuga 25 -4 
Rumat 131 13 19 2401-6W 
Sp > 112 2 ] 160 yoo 
Sweden 2 757 :23 1s0) 497 
~~ gp 02? LST 34.870 S. K. PIERCE & SON CO. 
Yugoslavia and Alt _ ee GARDNER, MASSACHUSETTS 
a Be a" “os : i : ° si Warerooms: Brooklyn, N. Y.—-Boston, Mass. 
(;UuAa } ‘4 v4 ; 416 
H ‘ l 12 58 
Nicar He ] 35 
P H5 ‘ 128 
Ss i } 134 
Ve ¢ i i 150 
New 1 i 
bar l 
1 T & ; ’ lv 
‘ | h W S7 
Rey +s ; 
We : 2 { 
! Hi 2 71 
\ é é 2.54% 
I t 2 z 146 
} ( 1.264 
i ht) su 
‘ 144 maT 
x 7 
B ( J Lot 
P i = . 
' ' 
; + > +4 +4 This new line has genuine walnut exteriors and 
mes to interiors as well. Note the massive, yet graceful 
vt f $1 appearance. It carries a strong appeal to those 
o54 eS who are interested in quality furniture. 
Hong Kong - _1,169 =) 7] The Dietz line includes five complete grades of 
sn, tee + — on —_ ons desks and tables. These various grades are 
> lene ds , ‘ 974 sufficient to meet all your requirements. All 
Siar 209 : ‘ writing beds, including table tops, are finished 
a. 3 . s with lacquer—the everlasting, beautiful finish. 
Aus { 
Ny, _ Z ” ; : 199 Our new catalog is fresh from the press. Write for your copy 
British East Af 14 ’ 240 The Logical Line for Your Trade 
on of Sout Af ’ 1.211 14 14 $21 
Rritic« West Af ’ ‘ vr The Shipping Point Convenient to You 
< pt . 69 , Li4 + 6 Freight and Time Saved are Added Profits 
et ~ © | The J. F. Dietz C 
Mozart : ’ : e Sd . 1etz oO. 
Other 1 rtuguese f | 
Makers of good desks since 1881 
Shipments from United States to CINCINNATI, OHIO 
} ‘ . 24 ] | =) ! Ti . si) 
Haw ; ‘1 i 10 
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The Superior ] 


MULTIPOST 


STAMP AFFIXER and RECORDER 
SAVES STAMPS, TIME and MONEY 


Eliminates four out of five necessary oper- 
ations in the stamping of mail. Prevents loss, 
misuse and mutilation of stamps by keeping 
them locked together in one safe place. 
Makes possible an accurate record of all 


stamps used. 

DEALERS: 
You know that persistent National Advertising 
creates a steadily increasing 
demand for an article, the 
merit of which has already 
been established. Each of our 
advertisements urges pros- 
pects to ask you for the Mul- 
tipost and you should be pre- 
pared to supply them. Under 
our Dealer Plan you carry no 
stock, have no money in- 
vested and are not obligated 
for service. 














if 20m hove net cession’ ous 
ealer Book “Why & 
How,” write for i now. 


Multipost Company 


ROCHESTER, N. Y. 
L —- 


Sencibs 


































«¥i the most economical pencils 

= of the world / 
= Try Our 

il NEVER BREAK 


STABILO 


THIN LEAD 
COLORED PENCILS 


Prices and samples on request 


Stationery Export & Import 


Corp. 
221 Fourth Ave., New York 
Sole nema =~ of Swan Pencil 
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ag. Metal Office Furniture Exports 


United States exports of metal furniture by countries during 
April, 1928 By the Division of Statistics, Department of 
Commerce 

Safes Bank 

and and 
cabinets, safety Other 

fire deposit office 





and vaults furni- Other 
burglar and ture metal 
Filing cases proof equip-— and fix— furni- 
Countries No No ment tures ture 
Austria , 9 $651 $269 
Belgium ..... 71 2,433 669 27 
Bulgarie : ; 4 160 
Czechoslovakia 78 4,179 ‘ 285 
Denmark 130 §,212 2 $254 99 537 
Finland : 45 2,065 38 42 
France ; 84 5,180 1,625 311 
(Germany l 42 2 972 115 
CaPOOSO .ccooceseces 4 263 6,214 
Hungary .. 9 : 
Der <x0des : 2 91 108 >. 356 1 266 561 
Netherlands . 234 5,825 1 250 353 101 
Norway Jisne”. Oe 3.498 s 697 357 593 
Poland & Danzig. 25 1,170 ; 
Portugal ....... ‘ 
Rumania sseeee l 72 
Soviet Russia in 23 
Europe 
Spain .. 320) =610,466 44 
Sweden 94 4,304 , 9S $64 ] 7 233 
Switzerland .. 10 495 , 537 171 
United Kingdom..1,049 27,039 1 1.390 450 279 
Yugoslavia and 
Albania . : 12 260 65 
Canada sees 670 16,730 640 17,435 4.518 17,909 33,683 
British Honduras. 2 62 1 111 
Costa Rica. 11 361 10 1,170 653 
Guateme.la 14 558 il “17 110 
Honduras 9 79 l 1 104 374 
Nicaragua 28 872 t 205 214 208 
Panams .... 315 7,864 $44 814 384 
Salvador : 5 120 1 452 . s4 1,181 
Mexico . 391 9,279 118 7,589 22 4.491 6,015 
Newfoundland 
and Labrador 7 21 188 20 
Bermudas 1 21 1,260 
Barbados 48 
Jamaica ..... 8 633 154 117 2 485 
Trinidad and To- 
bago .. 179 8 10 
Other British 
West Indies 1 1a l 175 25 11 
Cuba . . 222 10,294 1” $10 294 2 860 
Dominican Re 
public 112 3,646 20 1,494 262 1,168 
Netherland West 
Indies .... : 14 hsv 02 158 1 
Republic of Haiti 1 $2 14 tt4 181 
Argentina ‘ Ss 72 l 13 1.752 4.040 
Bolivia ; . 1 #7) 2 460 29 
Brazil 194 4,238 244 27 
Chile 32 1.135 8 " °1 165 1.574 
Colombia . 256 10,696 132 14,280 995 9 390 6.474 
British Guiana 48 
Peru. 32 1,726 ; 228 000 ¢ 379 
Uruguay, 14 1,058 2 so >», 039 
Venezuela 41 1,870 100 165 2 5 2.545 
British India 272 10,609 l 200 1.722 1,600 
British Malaya a9 1,00 108 g& 
Ceylon e° 3 
China 118 1,920 vi 8.177 1,016 
Java ard Madura 33 952 122 110 
Other Netherland 
East Indies 7 38 250 b 
Hong Kong 11 214 158 
Iraq ‘ 146 
Japan 193 7,012 S3 7,495 442 10 1,962 
Palestine ‘ 8S 4,122 1 50 
Philippine Islands 120 1.649 208 10,402 1,022 12 418 
Siam sane 9 73 2 91 
Soviet Russia in 
Asia : Oo 
Australia : 49 1,425 t 287 1.397 1.617 
New Zenland 41 903 21° 1.530 
British East 
Africa 16 660 
Union of South 
Africa : 90 2.432 lf 169 2.172 804 
British West P 
Africa 5 137 376 
Egypt 10 > 893 i3 158 
Liberia ; 7 170 7 15 
Other Portuguese 
Africa } 97 68 
Canary Islands ° SOS 
Ecuador 69 1,148 1s > 
Total 059$195.041 1.641 $82,236 $14,412 $67,012 $98,7¢ 
Shipments from WU. S. to: 
Porto Rico 119% $3. 968 7 $1,077 $1,087 $4,909 
TOO 4 ‘ SN 1.967 9 


l 
Hawaii 102 2 1 
— = _ 
Dominican Customs Report on Typewriters 
The following statistics were abstracted from the annual re 
port of the Dominican Customs Receivership, the latter con 
ducted by the War Department of the United States 
Values are given for typewriter imports from the manufac- 
turing countries indicated for the two fiscal years, January 1 
to December 1! United States (1926) $82,794 (1927) $54,430 
England (1926) $51.00, (1927) $108. France (1926) $1.00, (1927) 
$4.00. Germany (1926) $1,452, (1927) $689. Shipments from Porto 
Rico. Cuba. Canada and Virgin Islands totaled (1926) $1,719, 
(1927) $1,227 
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STEEL BOUND REGAL REBUILT 
STORAGE BOXES ROYALS 





ROUGH TYPEWRITERS 


« MN 
All sVia K€ 





OPEN All Series 
The dealer who supplies this equipment to his 
trade is in the lead. STEEL BOUND BOXES 
are made in ten stock sizes for storing drafts, 
checks, deposit slips, letters, vouchers, bills, 
etc. Special sizes made to order. Papers thus 
stored are made safe from dust or muss at 
small cost. DEALERS: Write for proposition. 


REGAL TYPEWRITER COMPANY, Inc. 


Steel Bound Box Co. SM Brcedwey, 2-14 So, Joell 


5039 Cottage Grove Ave. Chicago ae 




















*) 





Saves Clothes and Furniture 


ORDER TO-DAY AND FULFILL 
THE NEEDS OF YOUR CLIENTS 











Free Hand Binder 


Requires only one hand. The 


--—-— fe ee ooo emo eee eee eee eo ee oo eoe eee te 


BUMPIT 


Free Hand Binder gets its name (Reg. U. S. Pat. Office) (Pat. No. 1390370) 
from the fact that only one hand 


is required to open or close it. Rubber Desk Protectors 
Sheets are held firmly and neatly 
in this patented device, without 
punching. For office forms such Made in two colors, light tan and dark maroon, for 


Bumpit Rubber Desk pads protect and save your desks 
and clothing 








harmonizing with oak, mahogany and walnut Size, ix 
inches in length, with air spaces on the inside to increase 
their resiliency, when bumped Cartons contain one set 
complete with four screws countersunk in the rubber 


as invoices, bills of lading, in- 
ventory blanks and so on, the 
Free Hand Binder is just the thing. 76 cents per set, attractive discount to dealers in any 
quantity If you desire a quantity of inserts with space 
left for your name and display cards will be forwarded 
with your order Specify quantity in oak, mahogany or 
walnut when ordering 


Write for descriptive price list 


of stock sizes. 


Free Hand Binder Co. 


227 Pearl Street 


NEW YORK, N. Y 


Sold Exclusively by 


J. E. MURPHEY 


1115 Chestnut St. St. Louis, Mo. 





| ieee ee 
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IN and OUT 
REGISTERS 


WILL RETURN 


z a. | 





are used by thousands of offices that have 
salesmen, such as real estate offices, auto 
sales agencies, also used in hospitals for 
doctors, internes and nurses. Made in any 
size. Write for circular. 


DAVENPORT-TAYLOR MFG. CO. 


Boston New York San Francisco 


General Offices and Factory 
412 Orleans St. Chicago, 111. 
































The QUIK-LOK 
STORAGE FILE 


PAT. PENDING 





Quik - Lok 
age Files wi 
inactive 
ord a’ : 1 
for i 
at th 
cost 
Quik-Lok © stor. 
age Files be 
nfiused 1 or 
ina st on 
he k y 
ot ly if r 
but In case 
CORY le A u 
ability 
Quik-Lok stor- 
age Files hav v 
hree ivy, spl of 
ott lriple eel re 
inf ent, sitive 
Aut Lock, | 
Illustrating our A-124 for Letters oe aes 
. , nstruction, making 
and A-Y3S for Cancelled Check ahem stinct in 
C D ity, 
and Appearance vet they cort mo more than the rdinary hit board hies 
Quik - Lelkk storage Files are Guaranteed to ascemb ; 
» quickly and easily, and to give satisfactory rot 
Qui - Lok Storage Files have no parts to wear, tear or tang All 
and inside surfaces are smooth——no projections h the 
shelving and nothing to mar the finest furniture Send today for your sample 
Call uf r f rite Stationer and give him vour order write 
lirect NOW Deal Write t av for Literature ar 
THE KAY-DEE COMPANY 
Mfrs. Steel, Fibre and Paper Transfer and Storage Files 


3644-64 So. 36th St., cette: liedie 











Offices, Stores, Factories, Shops 


all use stools, and you can find many pros-| 
pects for the profitable SEARLES line. The | 
welded steel frame is designed to prevent 
tipping and is rigid and durable for life- 
time service. 

SEARLES Stools are made with walnut fin- 
ish seat and with or without backs; there are) 
four sizes, 18, 25, 27 and 29 inches high and | 
we also make stands and stools in chil- 
dren's sizes. 

Write us for descriptive matter or let us 

know your requirements. 


Searles Electric Welding Works 


Manufacturers 
1850 Fulton Street 
| 








Chicago 





Ol ll 








PAA All ht le Ol 








Everyone knew that some day a BETTER 
stamp pad would be developed—that day is 
here. Back of every business that keeps up 
with the times, is an individual who keeps 
ahead of them, and our patented new ink- 
ing principle (capillary attraction) and spe- 
cial constructions makes “SOLO” the 
“sterling” mark of stamp pad quality. You 
overlook a real money-maker if you fail to 
stock SOLO Pads. Profits are made on sales, 
but dividends are made on satisfaction, and 
you can’t get business and profits without 
the right products. Tell them and sell them. 


Manufactured by 


PEERLESS CARBON & 
RIBBON MFG. CO., Inc. 


476-478 Broome St., New York, N.Y. 


APL 









, 
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Adding — Calculating — Billing — Tabulating 
Exports 






















































Unite States exports f adding. caleulating, bookkeeping and billing 
machines et by countries n April 1928 In experts under this 
classification where the machine is driven by an electric motor the value 
of the motor is included with the machine Parts of adding and calcu 
lating machines are not shown separately They are included under a 
general classificatior Other machinery and parts of,” which is not 
segregated for publication Fy the Division of Statistics, Department of 
(on ser 
_ Listing- Typewriter 
nding bookkeeping- Non-listing Listing 
ookkeeping billing adding adding 
machines machines machines machines. 
Countr Ne ‘ ‘ o 
Austria 4$ 2,207 3$ 1.800 213 $ 17,312 
Azores and Ma Is 1s w™ 20 2 707 
Belgium l 14,141 10 5.492 120 11.0090 
zechoslovakia 7 8.191 7 567 re 4.275 . . 
Denmark 7 2,220 ; 4,463 44 O51 | he Impression An Office 
inland 2 >, 704 ij 1.44 
France ry RSS 41 26.652 364 40,526 
rermany l 25,316 : 16.078 wi 46,500 
Greece 1 530 10 1,310 Creates — 
Hungary ‘ ‘Me 1 451 
Italy 25 8.237 4d 13.808 115 1,113 | 
a a - = 2 Through thoughtful arrangement and | 
cviees cnt Deaag.... 5 Sw eae 170 31,588 equipping, an office may impress as a | 
Rumania | 141,030 place of success and efhiciency, and yet | 
Sovie t{ussia in y. wo S15 . . . 
Spain ® .se2 iio, i 93 10,572 reflect the cordial friendliness and per- 
Sweden iT 210 ! 497 155 17,633 ~ bd 
Switnerland 1 1b85T hele 245 25,008 sonality of the owner. The planning ! 
— See. 7. = oo a of such an office suggests the coopera- 
Coste Rica Net ee ee tion of specialists. ADD-A-UNIT 
Guatemala 2 | 350 has engaged in this work for over 
Nicaragua 23 1,608 a 
Panama , » 243 232.338 thirty-five years. Some of the finest 
Mextie« 7 5.100 » 15 2 1.000 on 10.960 Y 
Newfound, and Ta 2 1 offices testify as to the character of our 
tarbacdos at . 
Jamaica 13 1,110 service. 
Trinidad a rol 1 18K 
a Itr WwW Ind 1 oo . . . 
aon | (est Let us assist you in securing the Par- | 
Ne ind W It “6 480) 2S b ° ° ] li 
aaa Mom. ef > «haga tition business in your locality. 
Argentina 2 1.722 j “0 17¢ 12.46 
It via o Law 
Brazil 14,55 j 1.546 14 1,862 th 6.028 ° *,° | 
= ; ASS a0 3m Add-A-Unit Partition Company, Inc. | 
slo ‘ : 408 
! i190 i4 44 872 West North Ave. Chicago 
ua hs 162 
Venezu " SOS 12 1,303 — — — — —_ — —- - = 
Britis Ir ' f l s 770 
Chin 1 m wo 
Java a Madura » 4 Lost 1 er hy) a 
orl Net I Ine 1 ooo 
liong Kong 1 12 
apar 2 772 1” nth) 
ee as is kass Sell the 
~ gg 12: oe = yt NON-SPILLABLE 
Frit E Africa 1 43 
tr fs \ 44 18 1,328 
: i JZ Boyle Smoker 
Ho 1 
I ! 1 im” to 
ota G07 S284.052 71 $140,726 39 $4,250 28 $549,240 . 
Shipments from United States to Office Executives 
Porto R 6s S40 
Hawa 1s 640 ,8 2 14 1.05 . 
Card a You can sell the BOYLE 
— a eT SMOKER at $7.85 and 
p Countries Se om make a liberal profit. 
Relgiun s 7.830 | = 1.680 4° 5 00S 
‘ S $2 
Finlane ‘ 1 =! 108 ooo 
raat woo j 1570 ow) 2.018 
(ie ' 7.387 4 27.444 a Hoo 
Greece 6 00 FIVE LACQUER COLORS 
i nary - ay) 
Ital an 18,377 53 2,612 Chinese Red ade Green 
Latvia on 40 
Nethe tr , sO os 1 790 Japanese Blue Walnut Brown 
Norw 7,245 108 Mahogany Maroon 
l amd at I) x oe - 
Rumania 270 ) ero 
Soviet Russ | ‘ y. iL } vl re ' 
Spais 1,170 0 1,013 -or) 
Swed 12m 14 2.742 
Sw at 1 yo. | O47 
et ey aatees : ALL STEEL 
Canada 42 2 j 1 ” ATS NO ASHES—NO ODOR 
Costa R SAFE—CLEAN—DURABLE 
‘ ate! t ‘ 
N iragua ba! ; 
Pans Order an assortment of a half 
——. - , dozen or a dozen and see how 
Don un Rey 0 quickly they sell 
Net W I 1 1 
ae | as 7 Prompt shipments to 
‘ 6,017 rated s. 
I’ any , . “f 3 nae 
Urogua 1.215 
British Ind m8. 100 age THE BOYLE SMOKER COMPANY 
Java and Madura 11 1,230 INDIANAPOLIS, INDIANA 
Hepes evade 9.070 | ha OUR PRODUCT INFRINGES NO PATENT 
rurkey 4 y 4 0 
Austr ‘ 1.444 





th ythsteeeemeneesesness 


216 OFFICE APPLIANCES July, 1928 





PEERLESS 
PRODUCTS PLEASE 


Letter trays and waste paper baskets, all sizes, 

mail and tape baskets, space baskets, built up 

trays, locker baskets, PEERLESS paper burn- 

ers, wire globe guards, office partitions, wire 
. etc. SPECIAL WIRE GOODS 
“"] MADE TO ORDER. 








PEERLESS 
WIRE 
Reccenccmmm § GOODS CO. 
MON sie 2720 Ferry Street 

LAFAYETTE, 


~~ & = De 
Lae a 


PANY WWM +4 


"¢ 7 
vei tos- INDIANA 



















Pits on side of desh, table, 
well, or over coin box. Beaw- 
tfuliy finished in oxidized 
copper, mahogany, maroon, 
welnul brown ond ock ion, 
igory and other shades. 





The “ Telefo-Safety”’ 


New! Patented Office, 
Store, Home Necessity 


Now comes the Telefo-Safety holder to swell the profite of 
the wide-awake dealer. Where to keep the ‘phone so it won't 
fall off or be in the way has been a problem to millions of 
people for many years. The Telefo- ‘ety solves the problem 
quickly, inexpensively. Selle quickly because of its unique- 
ness and usefulness. Dealers appointed selling large quan- 
tities. Now installed In thousands of large ces, Stores, 
Banks, etc., not only for telephones but also for electric fans. 
Distributors wanted in every city. 


NATIONAL PHONE HOLDER CORPORATION 
203-219 South Dearborn St., Chicago 








Listing Typewriter 
adding book keeping Non-listing Listing 
bookkeeping billing adding adding 
machines machines machines machines 
Countries No. No No No 
New Zealand 18 502 . 
tnion of 8. Africa 14 1,708 2 165 
Egypt 2 Tor 
Salvador aN 
Total 1,582 $205.000 120 $70,482 1.088 $22.740 
Shipments from United States to 
Porto Rico i s 40 1 $ 18 


o— 
On the Outside Looking In 


Current Comment on the Copy and Plans of the Manu- 
facturers and Distributors of This Field, and Brief 
Reviews of Magazine Articies of General Interest 


Brandt Automatic Cashier Company.—Charles R. Acker, vice— 
president, New York, N. Y., contributed to Sales Management 
‘We Wiped Out Territorial Lines.” The Manhattan field was 
assigned according to fitness for special lines, and customers 
and prospects scheduled for a given number of calls each year. 

Remington Rand Business Service, inc.—William H. Burke, 
of this company’s branch at Los Angeles, contributed “The 
Third Element” to Sales Management and Advertisers’ Week- 
ly No. 3 is an impressive porfolio telling about the Rem Rand 
service, a permanent reminder of the sales talk which the 
salesman leaves after an interview 


Articles of General Interest 


E. J. Heimer, secretary of The Barrett-Cravens Company, 
contributed to Printers’ Ink “Planning the Industrial Sales- 
man’s Territory."’ 

“Why We Don’t Write Clever Collection Letters’ was con- 
tributed to Printers’ Ink by W. A. Wolschlag, credit manager 
for Ditto, Inc 

‘Footlights and Grease Paint to Jazz Up the Sales Appeal’ 
was contributed to Sales Management by Waiter F. Wyman, 
general sales manager, The Carter's Ink Company He showed 
how a playlet brought new life to a sales organization 

Chicago Commerce, the publication of the Chicago Associa 
tion of Commerce, presented an analysis of the typewriter and 
adding machine distributors in the city The report was pre- 
sented in Office Appliances several months ago after the census 
had been completed 

Chicago Today published an interview with Fred P. Seymour 
on “Chicago Developes Brand New Deperture in Merchandis 


ing." This told of the new National division store of Horder's, 
Inc., in which E. Y¥. Horder has developed the stationery busi 
ness on a “cash and carry business.” A portrait of _ ae 


illustrated the article 

Printing (Western Edition) described the Holcom-—Blanton 
Printery, San Angelo, Texas, in “His Honor, The Mayor Ww 
D. Holeom is the mayor, serving his sixth consecutive term 
in that position 4 two-story building is occupied, the com 
mercial stationery store on the ground floor, and the print 
shop on the second floor 

The new National (Horder) cash and carry stationery store 
in the Joy Morton building, Chicago, was the subject of an 
entertaining article in Chicago Today Its facilities for quick 
service to users of stationery were indicated in a sparkling 
episode The price factor was brought out, as the cash and 
carry idea permits the elimination of the service overhead 

The Magazine of Business (System) published ‘‘This Problem 
of Delegating.”’ A number of business executives contributed, 
including Col. W. N. Pelouze, president of the Pelouze Manu 
facturing Company In the early days of his industry the 
Colonel was close to all details, even to opening the mail As 
details grew, responsibility was delegated, until the president 
worked as an executive entirely. with close control over opera- 
tions through reports from departments 

‘How Commercial Stationers Are Using a Joint Trade Mark” 
was published in Printers’ Ink, telling the story of the “Guild” 
movement in the stationery field 

“Counting Our 120,000,000" in Nation's Business, told of some 


improvements in mechanisms which will do the actual statis 
tical work of the decennial census of 193 

Printed Salesmanship published ‘“‘Loose Leaf Catalogues and 
Booklets,"" which showed representative types of such cata 
logues issued by manufacturers in various fields 

Chicago Commerce, the publication of the Chicag Associa-— 





tion of Commerce, published an analysis of the local census of 
distribution of office equipment and supplies for 1926, and the 


manufactures census of 1925 


The Remington typewriter sign, which dominates the corner 
of State and Madison streets. Chicago, was one of a number 
of outdoor displays shown in Sales Management termed 
“Signs That Sell in the Night."’ 

Printers’ Ink published Remarks About Stock Prices and 
Employee Owrership.”” This covered the situation in several 


industrials, and commented on the spectacular rise in the price 
of W. A. Sheaffer Pen Company stock some weeks ago 

An important element of export technique was discussed by 
Walter F. Wymar general sales manager, The Carter's Ink 
Company, in The Magazine of Business (formerly System). Mr 
Wyman's article was titled “Cash or Credit for Our Overseas 
Cargoes”?” 

Walter F. Wyman, general sales manager. The Carter's Ink 
Company, wrote Helping Salesmen to Help Themselves” for 
Printers’ Ink Monthly The proper policy is to determine the 
needs of individual salesmen for assistance, and give it in the 
form he can assimilate and analyze 

Printed Salesmanship discussed the various types of dupli 
cated letters in response to an inquiry from a reader as to the 
effectiveness of the several types of duplicating processes for 
a proposition involving a sale of at least $5.00 The editor 
advised dividing the list into four parts, and having a section 
done by each of four processes for a test 

‘Fitting the Color Process to the Sales Problem in Sales 
Management told of the modern vogue for color in merchan- 
dise and machines The practices of several manufacturers 
were mentioned, including the Royal Typewriter Company, Inc., 
and the L. E. Waterman Company This article was one of a 
series considering the use of color in advertising matter 
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U. S. TYPEWRITER RIBBON MEG. CO. 





a i 





ne | CARBONS 


ESTABLISHED 1895 


RIBBONS 


Dealers Inquiries Solicited 


Sansom at Tenth Street Philadelphia, Penna. 














J. FK. RYAN & COMPANY 


MONARCH PACKAGE SEALER ADAMS MEMO PAD 
RYCO TAPE MOISTENER LEES TEL-TAB 
PARSUL SEALING MACHINE PINZIT MACHINE 
BANKERS SANITARY MOISTENER RYCO BOOK ENDS 


342 MADISON AVENUE 


NEW YORK, N. Y. 

















We Manufacture a Complete 
Line of Office Chairs 


Suitable for Directors, Executives and 
General Corporation use. We are prepared 
to specially design and construct chairs 
for Banks and Public Buildings. 


The Marble & Shattuck Chair Co. 
CLEVELAND, OHIO 
‘Designed for Comfort and Built to Last”’ 




















ALMOST HUMAN —This Cash y 
» Register That Calculates: 


your customers’ money. protect their cash, cut 
Only $79.50 down overhead—and so simple to use! Consider 


also, the adding and direct-subtracting mech- 


Dealers! Here’s an amazing new invention ,nism can be easily detached and used for any 
that give any business, large or small, positive, kind of figuring—SAVING THE COST OF AN 
unchange abi check-up on every transaction. py PpENSIVE ADDING MACHI NE. 

Here is a Calculating Cash Register, a combi- Its price is amazingly low—so low any bust- 
nation of accurate, automatic mechanism that ness can afford it. And it is guaranteed to con- 
divides the figures of a day's business into any form to any business system already installed. 
classification of sales or expenses, and provides wail coupon today, without obligation, for all 
the grand total or balance! Also, for your Cus- the story 

tomers, a wonderful “$20,000 Book,” a Day-by- ow ee ee Ow ew eK BK eK Kw wen 
Day Business Record—g«iven without extra cost! 

Send for full description and liberal discount | seek Hoy ey w.. 
plan on this remarkable machine It will save § Grand Michi 





Rapids. 
ADDAC COMPANY | Without obligat send me full detalls. 
N oe 
82 Cottage Grove, S. W. § Name 
K : § Address a : 
Grand Rapids, Mich. 8 City State ; ra 
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4.| The Business Card Way to Make Printing Pay 


Printers everywhere have found printing advantages you can print and sell these at 
and selling Wiggins Patent Scored Cards a saving to your customers and still make 
put up in Wearwell Lever Binder Cases about 50% pote for yourself. 


e lower overhead and Send for one of our three sample orders today and try 
. depend: - eine these ecesed cards out with some of the firms to whom 


increase profits. ; you are now supplying ordinary loose 
Business men recognize at a glance the 

Sindoas cardoheld firm- value of this new method of putting up WIGGINS 

ce irmrlcnee cards. Cardsalways neat and clean—easily , 


detached with straight, smooth edge; no Peerless CARDS 
Trial Assortment Order ‘p< waste from spoilage. With such apparent Book Form 














| 
i 
i 
| 





























cao eo ee am THE JOHN B. WIGGINS CO. 
No3—200 “ 4 “ 1 “ 4 * 10.00 1157 Fullerton Ave. CHICAGO 705 Peoples Gas Bldg. 


Order today anyone of these sample orders. Wiggins Patent Scored Cards * Wearwell Lever Binder Cases 


arki lo The MARVEL °12 
—JALL VISIBLE h os A new*‘APSCO 






















Model with the 
self - centering 


a ee 


chemically welded seams. Shop guide forPencils 
Re: = poe ny ra ible faces Looe Leaf name-line 
Indexers for credit and other lists Transparent signals and Crayons up 
Celluloid Card Cases, ete for industrial uses 1S f ‘ h 
There’ a nice profit for Stationers with the to 320 an inc ° 
Markil All-Visible tine Write for samples 


and proposition Samples et on request 


MARKILO CO., 996-C West 63rd Street Chicago, U. 8. A. 


Automatic Pencil | 


Sharpener Co. 
CHICAGO, ILLINOIS 

















Present Day Egypt Orders 
nobler Copynelner “The Ink of the Ancient Egyptians’ 





with Liner ; 
r __ [Patented! Just as Egypt of two thousand years ago wrote its 
Keep it right in sight! still-legible papyri in a carbon writing ink, so does 


the Egvotian government of today repeatedly re- 
order Higgins’ Eternal, “the ink of the ancient 
Egyptians revived,” for its writ- 
ing and records because of its 
fade-proof; moisture-proof char- 
acteristics. 


Chas. M. Higgins & Co. 


Drop it down in your 
desk 







One model for all pur- 
poses. Retail $9.00 f. o. 
b. New York. Attrac- 
tive discount for dealers. 





Wr tte for literatur 
271 Ninth St., Brooklyn, N.Y. 
— ede hte. Inc. 2 , yn, 
ay Dept. A. 5 
ug 11 W. 42nd Street Bon eee norm 
— New York C =— . 














MEET THE DEMAND 
Profitably 


In Apex, Summit, and Xtragood, the dealer has 
three qualities of ribbons and carbons to offer 


customers which cover the whole gamut of Dealers and BO erator poardiypeiatbewe vei ' Retails Complete 

demand. In the supreme test of use, Union istrib arrestin wets tnaes ane oe 

Ribbons and Carbons are in the front ranks, — ehtye $8 Gap Sena ot wasters et $14 50 

continually creating profitable business for for Patent nat toe ns ecu 

Union dealers. Do you wish to meet the Duplicator. : “co ~—s&&sAlll ready to 

demand—profitably? Write us. ; sna cemntnare cu, cqbnennten. operate. 
Write today es an! poreevst Pew ate Priced for 

UNION RIBBON & CARBON CO. for Attractive fate «quick turn- 


over and lib- 


Front and Laurel Streets 
i eral profits. 


PHILADELPHIA, PA a ne 
Wesco Sales & Machine Works, 4403 Fountain Ave., Los Angeles, Calif. 
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SIMONSON 


For Vertical Letter Files, Ledger 
Check Files, Are 








NONE GENUINE UNLESS 
PATENT NO. 794,749 ON 


Roger A. Simonson & Co. 





STAMPED U. S. 
METAL TIP. 










Manufacturers 


METAL TIP GUIDES 


Posting Trays, Card Systems and 
Indestructible 








Send for Free Sample and 
Dealers’ Discount 


122 S. Michigan Ave., Chicago 














CTORS 


J TECK SARANTEED 


faves MACHINES LOWEST PRICES 
— SPECIAL DISCOUNTS TO DEALERS 
WRIT TO FLAVEN, MANHATTAN BLDG., CHICAGO 











6stertwok 


PENS 
Standard since 1858 


ESTERBROOK PEN CO., CAMDEN, N. J. 









POLK’S -"s 
Reference Boak Orders : Inquiries 


and Mailing List 
Catalog 





Your FREE Co; 


R. L. POLK CO., Detroit, Mich. 
D } Dt . ; he, World—Ma ne List 
t Ma Advertising 








Do You Know the New 


Safeguard-INSTANT 


CHECK WRITER 


Protect the Payee's Name 
jwousy 987654 2035 SQ c7s 


Writes in BIG, clear figures and automatically protects 
the payee’s name—many superior selling features. 


Write for Dealer Proposition 
for Your Territory 


SAFEGUARD CHECK WRITER CORP’N. 


LANSDALE, PENNSYLVANIA 








Itis important that those who sell office equipment 
shall have authentic knowledge of important changes 
and development in this field. 

Competent news of the industry spread regularly. 


OFFICE 
APPLIANCES 


The 230 page news and technical 
trade journal of office equipment 








A BUSINESS FORUM 


New things are being placed upon the market con- 
stantly and changes are made in older lines. Each 
month OFFICE APPLIANCES gives its readers de- 
scriptions of new things just ready for the market. It 
tells of new developments which affect the industry; 
important business shows and conventions are described 
and in various other ways the journal is made of im- 
mense benefit to subscribers the world over. 


Ask for a sample copy and see for yourself its merits. 


The Office Appliance Company, 417 S. Dearborn St., Chicago, U. S. A. 
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XTRA—Just out! 


CONFIDENTIAL WHOLESALE 
CATALOGUE No. 375 


24 pages full of information. . . Information and Prices 
on all makes of Typewriters, Adding Machines, Calcu- 
lating Machines, Duplicating-Addressing -Folding-Ma- 


chines, etc. 
Write, Phone or Wire for your copy today! 


JELIABLE 


Typewriter Adding Machine Corp. 
‘All That the Name Implies" 
170 W. Washington Street, Chicago, III. 








THAT 


STOP EVERLASTING N OISE 





Made for L. C. Smith, Remington, Royal and Underwood 


ters. 
ordering state make of machine. 


Saves repair calls, does away with desk drumming, makes 


ter more quiet and sna 


et i py. 
Fhe typewriter is quickly and autematicall attached and as 
quickly removed, without tools, from the d 


Inc. Ask for trial. 
Dealers write for liberal proposition. 


Smith Noise & Shock Eliminator 
303 Kellogg Street 


The L. C. Smith & Corona [ypewriters 


Syracuse, N. Y. 





< aeata tae 


The*“WHISPER-IT” 


sanitary telephone mouthpiece | 


iv) Ie 


5. A request » , 
BORATORIES 


ira 


HE COLYTTLA 








Year Round Profits 
in Desk Pads 


Year ‘round profits are customary with Hoffman's 
Never-Warp Desk Pads because of constant turnover 
The value in these pads is unusual due to concentration 


on specialties of great usefulness. The sixty styles enable 
you to comply with almost any request At this season 
your stock should be complete to handle the summer 
call for conveniences which lessen office drudgery Ask 
for our catalog with prices and discounts. 


L. HOFFMAN 


145 Lafayette Street New York 




















CICERO, ILLINOIS 
Above Belew 
THE AZORA THE AZORA 
TWIRLERK AIR CUSHION 
RING (Cress-Section View) 


a 


Azora air cushions and twirlers, two 
highly 
making typewriting easier for thou- 
sands of users. 
replacement, are 
prices and discounts. 


AZORA RUBBER CO. 
S4th and 20th Streets, 


practical accessories, are 


Sales, both new and 
large. Write for 


PAT. DECEMBER 21, 1916 
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KWIKSTIK 


The MUCILAGE WITHOUT A BRUSH 
NO MUSS—NO FUSS 


The Sanitary—Serviceable — Sensible Features of KWIKSTIK 
Make Pasting a Pleasure 














FOUR POPULAR SIZES. RETAIL AT 


10c + 15¢ + 25 + 50c 


The “Famous Fifty” (S0c Office Sice) is a 
Consistent Repeater to the Office Trade 


Write for FREE DISPLAY MATERIAL and 
Feature KWIKSTIK for Larger Profits 


KAWIKSTIK COMPAN 












3229 S. Ashland Ave .Chicago 








587 South Tenth Street 


WEAGE L 


Gold Pen Points 


are leaders in the trade, known for their perfection and 
firet quality. 
use eigel pens 
pen point made by us. 


Your trade gets 100% satisfaction if you 
You can unhesitatingly guarantee any 
We back up our product. 


Highest Grade Pen Pointe 





. for the repair trade. Im- 
5 printing done on quan- 
« 
=” tity lote—all etandard 


ig weight and sise — Mani- 
fold, Accountants and 
Special Points. 


Send today for samples and prices. You'll be glad you did. 


E. O. WEIGEL & SON 
Newark, N. J. 








READEASY 


World’s Greatest Copyholder 
Made in four standard sizes: 


Desk stand ..........83.00 
With line guide....... 4.50 
(jj th tkenseeeee Ge 
With line guide... . 5.00 


Liberal trade discount. All READEASY 
Copyholders shipped ready for imme- 
diate use. No adjustments necessary. 
Not a screw on them. Standards col- 
lapsibie. Fixtures of brass and alumi- 
num and are not affected by weather 
conditions. 


New dealers advised to make first order 
on approval. 


Address READEASY 


223 Grand Ave., West Highland Park 
DETROIT U. 8. A. 
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A New User always ~ MILLER IB RRAND 


smiles—a satisfying smile, | 
too, because it’s the smile 
of comfort. Esco chair 
pads bring smiles into 
every office. And they 
bring profits to every 


No. 583 
Beco ee, “| | DURALUMIN Handle 
ECONOMY SEAT CO. INK ERASERS 


$11-S17 South Paulina St. EVERLASTING CATALOG ONEREQUEST 


Chicago, Illinois 
THE MILLER BROS. PEN CO. 


Formerly the Miller Bros. Cutlery Co. 
305 Broadway Meriden 
New York City Conn. 


Ir 
Gardner’s Pull Tab Leather Lines It will pay you to get full details Hon 


Card C , Bill Folds, 
card, Cases, Bill Folds, | our valuable and exclusive franchise 


arette Cases. Keep 
contents absolutely 
clean. Easy to get at. 















































GARDNER'S HOT 
GOLD LETTERING 
MACHINES 


Write for Samples and 
Prices 








P. A. GARDNER 

















LEATHER WORKS MUSKEGON masta 
Inc. 2700 ITEMS OF OFFICE EQUIPMENT 
709 Pine St. St. Louis, Me. ~ i 
— 








Put CANODE 


ee mb Duplicator Supplies | 
WS i on Display | 


Live sales managers are de- | 
anode veloping more business now 
with circulars, price-lists and 
' all sorts of duplicating ma- 
DaPuicTinc vg chine products. Invite them to 
+ ror 


obtain their supplies from you; 
let us show you how to make 













The only 
brush that 
thoroughly 
cleans all parts 
of TYPEWRIT- 
ERS, OFFICE AP- 
PLIANCES AND DE- 
VICES, Typecieaning end 











° 
& 
& 


— 










* © 
a t . made of stiff China Bristies, 
“ : ty a oe = * General cleaning end made of 
CANODS: take, ribbons, cten- <_ soft substantial Camel Hair. 


An attractive colored display 
card with each order Big profit to 
dealers. Write for interesting prices. 


ARTHUR W. HAHN, D A. 


32 Vears of Brush Semmthenaeion Experience. 
195-201 Lafayette Street, New York 


cils, etc. Yrite us. 


Canode Ink Co. 


3005 Carroll Ave. Chicago, Ii. 








SAFETY | | Loose Leaf Rings 


























BOXES 


Strong, Dura b le, } Brass 
yy By Nickel Plated an | 
peer 
wae iy Bh Open Easily, No Large 
tion of we im - Close Jeint to Tear 
ag RS Securely —_ 
the office and home 
Attractive finish 
Send for Descriptive 4”, 2”, 1", 14", 2” inside diameters 
Circular and Prices for loose leaf books, binding reports, blueprints, etc. 
for information 

R. ORTHWINE Write for information T oose Leaf Metals 
334 West 34th St. The E. W. Carpenter Mfg. Co. 

NEW YORK Bridgeport, Conn. 
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MARS 


Moon Globe Trotter Luna 
! Times Half Moon Memphis 
Multator 


. 
| 


Iribune Gladiator 


| Moonlight 


9.3. STAEDTLER, INC. 
53-55 WORTH SS! NEYY YORK 


STAEDTLER PENCILS SINCE 1662 


July, 1928 








TY 


Patented and 
Manufactured by 


B. E. LAWRENCE & CO., Inc. 



































LISTo =. 


SATISFY 
any need of your customers 
for a special service pencil 


STANDARD BUSINESS PENCILS 
COLORED CHECKING PENCILS 
DUPLICATING PENCILS 
Popularly Priced--- 
§0c to $1.00 


Write for Catalogue and Discounts. 


LISTO PENCIL CORPORATION, Alameda, Calif. 

















402 East Ohio St. - - CHICAGO 
CHAMPION 
Window or Display Hooks “SECURITY” 





Pen and Pencil Clips 


STEELGRIP 
STA-FAST Paper Clips 
VAL-CLIP 
— 









Pencil Point Protector, Eraser and Clip 


L. D. VAN VALKENBURG CO., Holyoke, Mass., U.S. A. 








Platens 


| for Typewriter, Multigraph, Adding Machines 
Recovered with best Goodrich Black Rubber. 
Guaranteed accurate and true to center. 

Delivered free in U.S, 30 Years’ experience. 


Special bargains in complete platens 


Bushnell Mfg. Co. 


3314 S. Spring St. Los Angeles, Cal. 





Precision 


The Featherweight Eyeshade 


is constructed to protect the ( 





wearer's eyes from glaring arti- 
ficial or natural lights or bril- 
liant reflections. Durable, hy- 
gienic, adjustable, light weight. 
Where it touches the forehead, 





the celluloid is curled, presenting 








a smooth surface. 


The FEATHERWEIGHT EYESHADE CO. 
Merchantville, N. J. 























LEON ISAACS & CO. TURNER &HARRISON 
GLUCINUM PENS SILVER-ALLOY PENS 


The Stlekest Pens Ever Made 


SPECIAL IMPRINT 
PENS 
FOR THE TRADE 


LET US QUOTE OUR PRICES 
Established 1876 


The Turner & Harrison Pen Mfg. Co., Ine. 


FALCON PEN WORKS 
Wiestrated catalog on application. PHILADELPHIA, PA. 











BOEHNER IMPROVED 
CARD HOLDER 


The Boehner Im- 
proved Card Holder re- 
uires no expensive per- 
erated or bound cards. 
It keeps your cards 
clean; it holds one card 
securely as well as @ 
full case of cards. 


When a card is with- 
Grawn the others are 
mot only held in place 
but are kept on the 
bottom of the holder. 

Furnished in twenty-eight different sizes; bound in imported 
morocco; metal parts highly nickel plated. 

In writing, please mention “Office Appliances.” 


Improved Boehner Binder Co. 


142-144 Fox Street Aurora, Ulinois 
We manufacture Leather Novelties only and are not Engravers 
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Attention—Office Supply Trade 


to your volume 

> handling Bath 
Room Scales These 
scales are used prin- 
cipally by women but 
purchased almost en- 
tirely by men. You 
have business men 
coming into your store 
all the time Display 
a Hanson Weigh- 
Master Bath Room 







ern rr 
= < 
Pron se 

— 


Scale and you will be 
surprised how many 
you sell. This is a 
personal scale for 
those who value their 
health and demand the 
utmost in quality 
Write today for 





— a SCALE proposition 
HANSON BROTHERS SCALE COMPANY 
539 N. Ada St. Est. 1888 Chicago 


Quick Sellers—Big Mone oney Makers 


HORN ume =! Handy Files 


Their pocket pages keep 
papers in order but instantly 
acceasi indexed A te Z 1 to 

classified by 
celluloid cov removable in- 
dex tabs. 


Idea Books 


with pasteless pocket pages for 
news clippings, striking advte., 
ete. The storehouse for val- 
uable ideas, instantly accessible. 


s for Every Purpose 
—— hy Portrait, 





bie, 
31, or special! 








Postcard Record, Greeting 
Card, Memory, “Bach Day's 
ings.”’—-Girl's 6-yr. D . 

Boards 


Write for prices and special discounts 


W.C. Horn, Bro, & Co, #s:; 200 Sth Ave., New York 

















EXCLUSIVE TERRITORIES 


are still avatilable 


SPEEDAUMAT has advantages in 
a one-piece address unit, low up- 
keep cost and compactness. In 
use by Prest-O-Lite, La Salle Ex- 
tension University, Penn Mutual 
Life Insurance Company. Curtis 
Publishing Company, Ford, Ford- 
Speedaudresser AB. the son & Lincoln, Pictorial Review, 
hand machine Kalamazoo Stove Works. 





SPEEDAUMAT wil! be a profitable addition to your business. 


Ask us about it 


Spoowymet 


2023-2033 w'!LLOw ST. 
CHICAGO. ILLINOIS 
u. S.A 








MARKIT TICKET PRINTER 


Every Store and Stockroom should have it 





For printing 
price tickets, 
numbering 
bins, boxes, 
shelves, etc. 


HOLDERS MAY BE FASTENED TO ANY ARTICLE OR 


SURFACE wood, glass, tin, paper, etc. by means of a 
lasting adhesive materia! furnished. Made in two sizes. 
Write for prices and discounts to 


HANS H. HELLESOE, 2444 Ainslie St., Chicago 





‘*Steel-Strong”’ 
The Quality Line of Coin Handling Supplies. 


4 Styles Coin Wrappers 
2 Styles Bill Straps 


Coin Bags—Coin Storage Trays 


Coin Bag Seals - Seal Presses 
Manual Coin Counters 
Currency Racks — Tellers Moisteners 
Handy Wrapper Cabinets 


Netionaliy od advertised in Leading Bank Journals. 
d exclusiv ely through through dealers 
Write for Catalog and Salesman’s Sample Case 


The C. L. Downey Co., 943 Clark St., Cincinnati, 0. 








‘THOMPSON TIME STAMPS | 


Record the hour and 
minute A.M. &P.M., 
firm name and char- 
acter of the transac- 
tion—such as Re- 
ceived, Sent Out, ‘ 
Started, Finished,etc. Prints eo Top of Paper 
TELLS WHEN THINGS HAPPEN 
Special Seth Thomas Movement with Jeweled 
Balance. No soft metal used in construction. 
MODEL B hasthe 


Used by prominent firms all over the world. *F 
Repeat orders willfollow the first sale. Write for folder 5 3 Spite. 


THE THOMPSON TIME STAMP CO., Inc- 
Lo 2 West 23rd Street New York, N. ee 




















mrt oy A a 


of resources and opportunt- 
ties results in more than or- 
dinary success. In many 


Intensive : 
Development :#-:%=-= «=» 


whose achievements are mediocre. A careful reading of trade litera- 
ture, of advertisements, sales plans, and other subjects which are 
met every day by men in positions very similar to your own, 
will increase your power toearn. OFFICE APPLIANCES prints 
each month such material as we have just referred to. And if 
you will read it monthly, you will find that in some way /t will in- 
crease your capacity for work and your earning power. 


Subecription price ts $2.00 a year 
THE OFFICE APPLIANCE COMPANY 


417 S. Dearborn Street, Chicago 











ROBERTS 


For Biggest Profits Investigate 


THE ROBERTS BIG SIX 


Aca! merchandising proposition on numbering machines 
backed up by the only complete sales plan ever offered 
for these profit-making items 

Low investment, small stock that turns over rapidly 
this is the one ideal combination for you and only 
Roberts has it! Greater discounts and greater profits 


than any other line! 
A request on your letterhead brings you full information. 


ROBERTS NUMBERING MACBINE CO. 
694-710 Jamaica Ave. Brooklyn, N. Y. 


WESTERN DISTRIBUTORS 
The Superior Type Co., 3940 Ravenswood Ave., Chicago, Ill. 


numbering machines 
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WANTED 


Man to take charge of 
factory to build cabinet 
type of safe. Address S-85 
care Office Appliances. 





c) 


Do You Recognize This Man? er 


He has been going all over the country 
for more than forty years, on— 


BEACH’S 
“Common Sense” 
Travelers’ Expense Books 


We have just given him new clothes 
and a shave 

There are new calendars in the books, 
too—for the last half of 1928 and all 
of 1929 


Order Your Year's Supply Now 


BEACH PUBLISHING CO. 
1351 Book Bldg. Detroit, Mich. 
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NEW LINES OF BUNCH OF DATES 


Made in 3 Sizes. 


V 
Made in Nickel Stands 
Metal Colors Brass 
Red “ , 
BI Glass 
‘ we Leather “ 
Teen 
Al Dainty 
Made in rv Ts 
Calendars. 
Celluloid, > 
; Paragon 
Peart Calendars, 
Pink Giant Paragon 
Green Calendars, 


Complete Line. 





Paragon Glass Inkstands 
FRANK A. WEEKS MFG. COMPANY 
93 John Street New York, N. Y. 











DEALERS MAKE QUICK PROFIT 
ZR, «S0-EASY LOOSE 
$3001 a LEAF SYSTEM 
DRAWS TRADE 


Qtnem see A low priced book- 
Leat System Dealers Wanted keeping system. 60 
different stock forms. 5x8 sheets. Dealer help. 
Great seller. Fine repeat business. 

200 sheets, A-Z index, one loose leaf binder sells 


for $3.00. 

SPECIAL: To introduce it to you. Send no money—take no 
risk. Simply say, Send one ledger on approval with cata- 
logue and dealers’ prices. 


A. MOHLER 


Mfr. of So-Easy Moistener—E-F Index Tabs, So-Easy Ledger 


416 S. Dearborn St., Dept. A Chicago, Il. 



















BRISTOW RADIAL DISTRIBUTOR 


The most efficient and 
Made in four economical of desk files. 
. Keep your correspon- 
sizes dence and papers always 
on hand and properly 
segregated. Radial con- 
struction gives greater 
filing capacity with less 
desk space used, and 
prevents papers from 
crumpling. Every com- 
partment always open. 
Fine item for stationer. 


STANLEY R. BRISTOW 
West Orange, N. J. 





24 Central Avenue 








Moore 
Thumbtack 
Counter Displays 
All Nickeled Steel 18-Se biks 
or Enameled Colored 18-10c blks 
or Brass Thembtacks 18-10¢ biks 
with aliractive dealer discounts. 
Send for illustrated Folder 
and Price List including 
| Celluloid Covered, Mark- 


| ing & Numbering Thumb- 
tacks. 


Moore Push-Pin Co. 
(Wayne Junction) Philadelphia, Pa. 







~“~| Your Customers Ex 

Assorted Brass, Enamel pect the Genuine 
Colored and Nickeled Steel. Now mm j — 
(Style “K"’ No. 4 18 blocks) in Nearly Every 
BGG 6 0 6 @ es $s .90 _eseee —_ = 

















DEALERS WANTED 


for a patented typewrit- 
er cushion key, with 
advantages and merits 
no other key possesses. 
You'll get MORE key 
business by selling 


The Master Key 


(No rubber to wear out) 
Write for Samples 


and Prices. 
Speed Key Mfg. Co., Ine. 
28 Columbus Place 
Brooklyn N. Y. 

















A-S-E Transfer Cases 


Roller bearing cases which lock into 
solid stacks—no bolts necessary and 
no loose pieces or fittings. 

Heavy band steel frame—drawer 
completely enclosed — bottoms 
grooved for guides — sides low 
enough for easy access—bolted 
handle—label holder stamped in 
drawer front—dark green baked 
enamel finish. 

These features—together with at- 
tractive prices—make A-S-E Trans- 
fer Cases “Best Sellers.” 


Our dealers and agents proposition 
will interest you 


ALL-STEEL-EQUIP COMPANY 


ept. T-7, Aurora, Illinois 
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Sa Use “‘AICO” Celluloid 


OFFICE 















Indexes for your Visible Binders 


All Index Sheets are made on first Grade Buff Linen 
Stock 244 Substance Shaded line represents a blue piece 
of celluloid at the edge of the tabs 

We carry the sizes in stock 
on short notice 


**AICO”’ Insertable Tabs as you notice at the 


upper right are most popular for any system. 


We make “two Projits’’—one for you, one for ourselves. Write"us on 
your next Index Problem Our prices are always right 
We serve others—why not YOU? 


a Stampers for = 


Titles « a 


most standard All specials 














Aigners Patent Cu arth taden Seige Strips Ss 
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RO-TyPe 
une Seales TYP Crtecee 
Assures neat, clean typing 
and carbon copies. Just apoly 
with dauber and the type is 
cleaned instantly. Does not 
evaporate. 


We furnish free advertising 
aids to our dealers. 


Individual bottles to retail at 50c and 75c. Also 
pints, quarts and gallons. Liberal discounts to 
dealers. Write us today. 


THE CLAROTYPE COMPANY, ine. 
16-H Hudson St. 














The DE LUXE Panel Desk F Pad 


Has a smooth, even writing surface with felt 
back and ends of top grain Eagle-Ottawa leather. 
Size 20x36. A handsome article that retails for $6. 


IDEAL Linoleum Tops 


Made of brown and green desk linoleum and cut 
to size for tops of desks, tables and other office 
equipment [hese tops give finest quality at 
lowest prices. Immediate delivery guaranteed 
Liberal dealer's discount. 


IDEAL LINOLEUM TOP CO. | 
109 W. Austin Avenue Chicago, Ill. | 


A. W. FABER Thin COLORED LEADS 


Red, Blue, Green, Purple, Yellow, Brown and White 
THE TRIUMPH OF EXPERT LEAD MAKERS 
perience of the oldest 


No other lead in the 
© world is like it. 

lead mills in existence, 

ORIGINAL — DURABLE — UNIFORM 


Remember: Sufficiently firm to withstand writing pressure 


A. W. FABER, Inc., Newark, N. J. 


**Pencil Factories Established in 1761"" 





Into this brand is concen- 


trated the skill and ex- 














The Fixtures They All Like 


WINDOW DISPLAY FIXTURES 
ASK for CATALOG 


esae 


+: MANY a ARE MADE ON THE eo 


Write on Your Letterhead 


The Oscar Onken Co., Cincinnati, 0. 


No. 624 - 4th Street 


























NEW POSTAL 
RATES 


In Effect July 1, 1928 


All Triner models 

now equipped with 

charts showing new 
rates 


See Post Office Bulletin or write 
us about postal rate reductions and 
greatly expanded mail service 


TRINER SALES CO. 


53 W. Jackson Boulevard 
CHICAGO, ILL. 





Allmail Computin® 
Automatic Scale. 


For mail and parcel post. 


4 |b. 














WESTON 


LEADERS IN LEDGER PAPERS 





The ledger papers made by 
this company are the standard 


by which others are judged 


B byron Weston 6G ompany 


WRITE tl FOR SAMPLE SHEETS 














_ AMES Advantages 


JULY, 1928 


F you could approach your customers and prospects 
T with a story of how you could save them consid- 
erable time and money in their mailing depart- 
ments, you’d be reasonably certain of getting interested 
audiencese—and orders especially at this “vacation 




















season” of the year. 

Here's a story based on fact and experience. which 
Amestyle dealers tell to Bankers, Brokers, and Busi- 
ness men generally—“Mr. Buyer, Amestyle Enve loc ks 
save, actually cut down the postage bill in matiing 
registered letters They lower overhead by do ning 
away with expensive sealing wax and the ‘overtime’ 
of clerks Your registered letters will be absolutely 
tamperproof, and much better in appearance in an 
Envelock—and you don't need a return receipt (these 


because your papers are amply 


alone cost 3c apiece), 
Amestyle Envelocks 


protected from prying fingers.” 
are becoming ‘necessities.’ More dealers are needed 
—write today for a sample and information. and cash 
in on thi s opportunity. AMES SAFETY ENVELOPE 
coO., 55 Sudbury Street, Boston, Mass. 
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/mperial 


MANILA FILE FOLDERS 


The most complete line will enable you to meet every type of competition success- 
fully and build a bigger and more profitable folder business. 





Write for your new sample set and special proposition 


IMPERIAL METHODS CO. 


Forest Park - Illinois 
SCHUBERT OFFICE SPECIALTY CO., 
1405 8. Hill Street 580 Market Street 
Los Angeles San Francisco 
GERARD D. WHITE EARL H. PRENTZEL 
15! KB. tnd Street 807 Flanders Bidg. 
New York City Philadelphia 

















AMES MEANS EXCELLENT SERVICE 





Many Successful 
Typewriter Dealers 


assure satisfaction to their customers by depending exclusively on AMES 
as a source of supply for typewriter parts, tools and rubber platens. By 
concentrating their needs for these supplies in one order, they save valuable 
time and much trouble and expense. 


Branch offices, conveniently located, provide quick service in supplying tools, 
rubber platens, and wide selection of parts. Orders for these goods are 
shipped 24 hours after they are received. By devoting our service to the 
trade, we leave the retail field entirely to our dealers. 


If you buy AMESCO platens, you know we give every order utmost atten- 
tion; why not obtaim the same service for typewriter parts and tools? 
Remember that 


Anes Means Fe XcELLENT SERVICE 


AMES SUPPLY COMPANY, 564-572 W. Randolph Street, Chicago 


Branch Office and Export Dept. Great Britain Office Branch Office 
50 Lispemard &t.. New York Longs, Ltd. 507 Mission St., San Francisce 
78 and 80 Queen Street, Londos B.C. 4, England 











TYPEWRITER PARTS — TYPEWRITER TOOLS — RUBBER PLATENS 
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—E For Departmental Files 

and Growing Businesses 
BENTSON 

Add-A-Unit SECTIONS 


These add-a-unit sections are especially 
convenient for various department files in 
large business and public institutions and 
for smaller firms whose filing space need 
not be large but must provide for many dif- 
ferent sizes and shapes of records. 


Legal blank, card and letter file sections 
are shown as well as storage section, top 
and base. Sections are also provided for = 
check files and documents, filling out an ex- 
tensive, adaptable line. The sections are 
neatly constructed with acetylene welded 
corners and the same drawer suspension as 
in our commercial grade vertical files. 


a 





Showing how perfectly 
the sections stack 


The Price list with full 


BENTSON MFG. CO. | i7/ormation and dis- 


counts to dealers on 





Showing how Add-A-Unit ‘ 
Sections stack and how Aurora Illinois 
they may be rearranged request 
New York Representative A. H. Denny, Inc. ‘ 
156 Broadway, near Leonard St 














| : ——_ —— = —= 
| 


~You Can Quickly Build Up a Profitable | 
Ribbon and Carbon Business 


WITH 


CARBO-GRAPH ana PHILCO RIBBONS 
CARBON BINDERS IN HUMIDORS 








No Sales Resistance 


The new Carbo-Graph opens 
every office door and intro- 
duces you to every buyer. 
THE HUMIDOR increases 
sales and eliminates the ex- 
pensive coupon book system. 











Write for samples and our new descrip- 
tive catalogue, or better still send in a 
+ trial order and get started NOW 














| PHILLIPS RIBBON & CARBON CO.. 


l BRIGHTON STATION INCORPORATED ROCHESTER, NEW YORK ! 





= — = —=_ - 
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There is Business for You 


in the British Market 


American Manufacturers of Business Equipment and Supplies can 
reach the best buyers in the business field through the columns of 
BUSINESS, the Journal for the Man of Affairs. 


















BUSINESS, formerly SYSTEM, is, in effect, a new journal, enlarged, 
improved revitalised. It is planned for proprietors of British busi- 
nesses, great and small, for directors, managers, departmental heads 

the men who initiate and control, the men who have the last word 
when buying a product or service. 









Full particulars upon application to the 






Advertisement Manager 


BUSINESS 


43/44, Shoe Lane, London, E.C. 4 






| VL BR.” To us “M. B” stands for “MON BUREAU” 
F e £7- To you “M. B.” stands for “MORE BUSINESS” — 


If you want to extend or enlarge your trade, here is an opportunity for you! 
American goods are extremely popular in France and much needed, too. This 
especially applies to office furniture and all modern business appliances. 
To sell your goods in France, you should advertise in the 
right French medium. Now, this right medium is M. B. 
because it is the progressive business publication “‘par = 


AAUUOUNSUAOAQONLLAOETT HN 


MON excellence."” As a matter of fact, M. B. was the first to = 
BU REAU advocate highly efhcient business methods in France and - 
UE MAGAZINE DE VORGANISATION was the pioneer of modern office equipment in this country. 
co So it is no wonder that it is read all over France, Belgium, 

ree eal Switzerland, Spain, Italy and Rumania, by the most 


progressive firms, that is by the firm that is likely to be = 
interested in your goods. 


Advertisements in this magazine are practically sure to 
bring trade for you because it reaches the very public you 
are anxious to get at. 


3 L a Write today to the Advertising Manager of M. B. He will be pleased 

to send you a free copy of this interesting publication. His depart- 
ment will write ads that pull for you or translate your copy into 
French just as you like. 











{VULUNNAOOULOOOULLEONOUUOSNUOOUAAE AONE OARSEOO AO 





“MON BUREAU,” 186, Faubourg St-Martin, PARIS, Xeme Arrt. (FRANCE) 


AMMAN (UU 


Mss 
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The leading 
trade paper 


for the office equipment 
industry in 


Germany 





BB 
R 






“Biiro-Bedarf-Rundschau” 
(Office Equipment Review) 


Founded and Edited since 1908 
by Friedrich V. Schack 


Issued Weekly 
Circulation in all German 
Speaking Countries 


Subscription Rates 
$4 per year $6 for 2 years 
Specimen copy free 


Biiro-Bedarf-Rundschau 


Berlin-Charlottenburg 5 


Germany 


ARE YOU? 


Are you interested in 
trade doings in 


GREAT BRITAIN? 


If so, there is only one 
way of keeping abreast 
of the times and that 
is by the regular 
monthly receipt and 
perusal of the 


BRITISH STATIONER 





-a monthly journal 
for the Stationery and 
Allied Trade whose 
editorial pages are 
unique for news, in- 
struction, originality 
and general interest. 
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leam Work 


wins the games, and it gets the orders, too! 


Team Work 


inspires the man “at bat,” and it inspires the salesman 


out in the field. 


Team Work 


enables the “runner” to take quick advantage of every 
opportunity to advance toward the “home plate,” and it 
also helps the salesman to get the signature on the dotted 


line. 


Team Work 
is confidence, co-operation, morale, backing and encour- 
agement which makes possible “sacrifice hits,” “assists” 
and “pinch hits” to win games, please the spectators 
and bring them back again. It works the same way to 
build business and create lasting good will. 
Your exhibit at the National Business Show “peps up” 
your own organization, helps build business and creates 
lasting good will. 
Thousands of good business people will look for your 
exhibit next fall—at the 


NATIONAL BUSINESS SHOW 


America’s Efficiency Exposition 





New York, October 15th to 20th, 1928, inclusive 
(Silver Anniversary) 
In the New Madison Square Garden 


Chicago, November 12th to 17th, 1928, inclusive 
In the Stevens Hotel Exhibition Hall 





“It’s the personal contact that counts’’ 


NATIONAL BUSINESS SHOW COMPANY 


INCORPORATED 
Frank E. Tupper, President 


50 Church Street - NEW YORK 


Chicago: 417 S. Dearborn St., C. H. Hunter, Manager 
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Do You Capitalize 
On Fires? 


Every fire ina community opens the way 


to additional sales of safes. 


You don’t gleam with pleasure, of course, 
when some one suffers a loss, but are you 
capitalizing on the opportunity it affords 


for business ? 


With the whistle and bells still echoing, 
you can step right out in the vicinity of 
the fire and make sales. When a fire 
strikes close to home, business men stop 


and think. This is your opportunity. 


Let Schwab help you. The Schwab Safe 
is sold on a definite plan. Both the plan 
and the safe are of highest character. 
Full details, on request, to interested 


dealers. 


The Schwab Safe Co. 


LAFAYETTE, INDIANA 
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Burroughs Portable Subtractor 


Combines direct subtraction with addition 
and multiplication. Speedy to operate— 
easy to carry. Made in eight and ten 
column sizes, wide or narrow carriage. 


BURROUGHS ADDING MACHINE COMPANY, DETROIT, MICH. 


Other Factories in Nottingham, England and Windsor, Ontario 
Sales and Service Offices in All Principal Cities of the World 


- Burroughs | 

















DESK CLEAN-—letters in the mail—nose all powdered—ready 
to go! No need for “overtime”—no spotty work—no tired wrists and 
aching backs where there’s a Woodstock Electrite. It’s the modern 
typewriter—a fine standard machine powered by electricity. It means 
faster, easier, more pleasant work for her; better, clearer, smarter 
letters for you. Send for the Woodstock Electrite booklet and learn 
how this modern typewriter can speed things up in your office. Also 
Standard Models. 


WOODSTOCK TYPEWRITER COMPANY, 35 East Wacker Drive Chicago 
Cable Address Woodtype, Woodstock, Ill. 
Branches in Principal Cities—Agents allover the Werid 
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THE MACHINE YOU WILL EVENTUALLY CARRY 
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Home or Travel 


HE Underwood Portable Typewriter has taken its place among modern 
inventions for saving time and energy. 

In the quiet seclusion of your home or when traveling, whether on business 
or pleasure, this compact, reliable typewriter is a helpful companion. Let 
swift keys replace the halting, tiring pen. Give freedom, speed and ease to 
your writing with the legible type of the Underwood Portable. 

In addition to Underwood superiority in typewriter manufacturing, the popu- 
larity of the Underwood Portable is further increased by the use of CoLor! 
The Underwood Portable with Four Bank Standard Keyboard is now available 


( 

( 

( 

( 

( 

( 

( 

( 

. ( 
in a number of harmonious color combinations without additional cost. ( 
PRICE $60.00—IN U. S. A. ( 
( 

( 

( 

( 

( 

( 
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The new Underwood Portable is on sale at Underwood Offices in the 


brincipal cities. If there is not an Underwood Office near you, write 


UNDERWOOD TYPEWRITER COMPANY 
UNDERWOOD BUILDING NEW YORK CITY 


UNDERWOOD PORTABLE 


a Bank STANDARD KEYBOARD 
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